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NBC Prepares to 


Merchandise TV, 
Radio Properties 


NEw York, Feb. 26—National 
Broadcasting Co. will soon set up 
a new division, NBC Enterprises, 
to capitalize on the by-products 
of its radio and television pro- 
grams. 

This operation will be headed by 
v.p. Ted Cott, who also continues 
as. radio programming chief. 

Although there are many ambi- 
tious aims for this division, its first 
tangible efforts will be in the mer- 
chandising field. The network 
shares merchandising rights to a 
number of properties, among them 
“Howdy Doody,” a surefire prop- 
erty from the beginning, and 
“Ding Dong School,’ a comer in 
the field. 


a NBC has already set up a 
counter on the mezzanine floor of 
the RCA Building to display its 
wares to the steady stream of 
tourists who take the tour through 
the network studios. The display 
will include photo albums, toys, 
bubble gum, candy, etc., which the 
visitors can carry home as souve- 
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FROZEN FOUR—Campbell 


Soup Co. is 

kicking off the introduction of its new 

frozen soup line with newspaper test ads 

like this in Philadelphia, Camden, Trenton 

and Wilmington. Leo Burnett Co., Chicago, 

is the agency for the new “frozen four” 
(AA, Feb. 15). 


nirs of their trip to the big city. 

The division also envisages ad- 
ditional revenue for the network 
by invading the motion picture in- 
dustry. Plans are afoot for a fea- 
ture-length version of the Navy 
documentary, “Victory at Sea,” for 
example. 


Benton & Bowles 
Lands Railway 
Express Account 


NEw York, Feb. 25—Railway 
Express Agency will switch its 
rail express advertising account to 
Benton & Bowles, effective April 1. 
Fuller & Smith & Ross has handled 
the account for the past four years. 
Robert W. Orr & Associates, which 
handles Air Express advertising 
for the company, will continue to 
do so. 

As previously reported (AA, Feb. 
22), Railway Express has been 
screening advertising agencies for 


-acting as advisor. 


the company’s director of advertis- 
ing and promotion, in explaining 


some time, with John Orr Young, 
former Young & Rubicam partner, 


Mr. Young and Ernest W. Hull, 


to AA how the screening was done, 
emphasized that Railway Express 
is changing its agency as part of a 
general reorganization, and that 
the account is being moved with- 
out ill feelings by anybody in the 
company or the agency. 


# Fuller & Smith & Ross was one 
of the 25 agencies that made pres- 
entations and had interviews dur- 
ing the screening process, and was 
given the sam2 opportunity as any 
of the others, AA was told. 

Mr. Young was chosen as an 
advisor because of his knowledge 

(Continued on Page 123) 


Rooms with a View... 


Lennen & Newell's New Shop Reflects 
More Business—But Lowered Sights 


New York, Feb. 24—When Len- 
nen & Newell moves into its new 
quarters at 380 Madison Ave. this 
weekend, it marks three salient de- 
cisions on the part of the agency’s 
management: 

1. The agency moved into a new 
building, despite the firm convic- 
tion of H. W. Newell a year ago 
that new building prices were 
ruinous. 

2. The 15-year leases in the new 
building mean that the agency can- 
not expand within that building, 
since all the other tenants have 
made similar commitments. 

3. The agency took room for ex- 
pansion (53,000 sq. ft.), but it’s 
not enough room to support the 


*$100,000,000” which once was its 
target—the sights have now been 
lowered to around $60,000,000. 


® Behind those decisions is an in- 
teresting story, and a unique one 
in the agency business. Lennen & 
Newell is a unique agency; it was 
formed on a highly successful 
foundation—Lennen & Mitchell 
had a going business billing around 
$18,000,000. 

To this business was added some 
accounts and personnel from Gey- 
er, Newell & Ganger. The GN&G 
personnel moved in without any 
specific promises from Mr. Newell 


as to jobs, stock or salary increases. 
(Continued on Page 126) 


57 Agencies in ‘Over-$10,000,000° 
Group Billed.$1,979,000,000 in 1953 


AA’s Tenth Exclusive Tabulation of Agency Billings Contains Figures for 274 
Agencies; Four Top $100,000,000, 24 of the 57 Topped $30,000,000 During 1953 
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By John Crichton 
NEW YORK, Feb. 25—In 1953, 57 agencies 
billed individually more than $10,000,000 during 


the year. 


In total, they billed $1,979,000,000, which 
compares with $1,758,100,000 billed by the same 
57 giant agencies in 1952. There were only 52 
agencies in the $10,000,000 and over class in 
1952, and their combined billing was $1,720,- 


400,000. 


The 1953 tabulation shows the largest number 
of big agencies, and the largest aggregate 
amount of billing, reported in AA’s exclusive 
compilation in the decade this business paper 
has reported annual agency billings. 

Many factors accounted for the rise in the 


billings of these titans of the agency business: 


competition in 


rising media rates; the growing scope and cost 
of television; the return of bitter, bareknuckle 


the automotive and appliance 


fields; the stream of new products pouring from 
the laboratories of established advertisers. 

This is as good a place as any to emphasize 
again that billings are not income. They are 
merely a measure of business placed for clients. 


An agency with $20,000,000 in billing has a gross 


Procter & Gamble Leads But... 


General Motors Gives P&G First Real 


Competition in Ad 


Total Expenditures in 
Four Media Reach New 
High of $1,062,549,992 


New York, Feb. 25—It’s an old 
story, perhaps, but Procter & Gam- 
ble Co. continued to lead all other 
advertisers in 1953 with an expen- 
diture of $37,522,507 in four media 
—general and farm magazines, 
newspaper supplements, and radio 
and tv networks—according to fig- 
ures compiled by Publishers In- 
formation Bureau. This is a cut of 
more than $1,000,000 for P&G, 
which spent $38,573,955 in 1952. 

However, more exciting are the 
shifts among other advertisers, 
which find General Motors Corp., 
in fourth place in 1952, moving to 
second place in 1953 to replace 
General Foods Corp. General Mo- 


Outlay, PIB Finds 


tors expenditures increased from 
$19,761,964 to a spectacular $30,- 
383,839, an increase of 53.75%. 


a The general spending pattern 
for P&G, the leader, remained the 


same as it was in 1952, with the 
lion’s share of money going into| 
network radio and television. But | 
General Motors showed significant | 
increases in spending in general | 
magazines and network television, | 
although the bulk of its startling | 
boost was accounted for by bigger 
outlays in all four media. 

P&G, which in 1952 spent $16,- 
235,025 for network radio and 
$14,204,797 for network television, 
showed a more equitable attitude | 
toward the two highly competitive 
media in. 1953, with $14,351,931 
going into radio and $14,790,061 

(Continued on Page 104) 


Last Minute News Flashes 
Mintz Leaves Admiral to Head CBS-Columbia 


Cuicaco, Feb. 26—Seymour Mintz has resigned as v.p. in charge of 
advertising for Admiral Corp. to become president of CBS-Columbia, 
set manufacturing subsidiary of Columbia Broadcasting System. Ed- 


mond I. Eger, formerly v.p. of Russel M. Seeds Co., Chicgo agency, has 
been named by Admiral to succeed him. At CBS-Columbia, Mr. Mintz 
succeeds David H. Cogan, who plans to reenter the electronics busi- 
ness after a lengthy vacation. Mr. Cogan was head of Air King Prod- 
ucts Co. when CBS bought it in 1951. 


Grey Advertising Gets Botany Mills 

New York,.Feb. 26—Botany Mills Inc.’s women’s wear manufactur-| 
ing and fabric divisions have named’ Grey Advertising to handle their 
advertising. Sterling Advertising formerly had the accounts. 


Hartell Leaves JWT tor Bermingham, Castleman 


NEw York, Feb. 26—Ralph T. 


Hartell, formerly with J. Walter 


Thompson Co., has joined Bermingham, Castleman & Pierce as an 


account executive. 


(Additional News Flashes on Page 127) 


income of $3,000,000, not $20,000,000; further, 
the combination of high personnel costs, taxes, 
and collateral services has tended to make the 
agency business increasingly less profitable 
over the postwar period. But the important 
point in this recap of agency billings is that 


these volume figures no more 
represent agency income than do 
total deposits for a bank, or face 
value of policies written for an 
insurance company. 

The year 1953 was an excellent 
year for nearly all agencies, and 
the largest agencies showed siz- 
able increases. In this report there 
are four agencies with billings cf 
more than $100,000,000 annually; 
there are another four with billings 
exceeding $50,000,000, and 16 of 
the 57 agencies reported in this 
group had more than $40,000,000 in 
annual billings. 

The median agency in this group 
in 1953 billed $23,500,000, up 
about $2,000,000 from the median 


figures of 1952. In this recap, 24 


agencies were reported with more 


than $30,000,000 a year in billings, 


25 with more than $25,000,000, and 
34 with $20,000,000 or more. 

These figures are arrived at in 
part by capitalization. AA asked 


/agency heads (as it has jn previous 
|years) to multiply fees by 6234 to 
/equalize commission and fee bus- 


iness for purposes of comparison. 
In many cases in this report, these 
figures have been separated by 
the replying agency. 


s A sizable number of “estimates” 
are shown in this report. These 
are sometimes inserted because of 
agency or client policy. In a 
handful of cases these represent 
guesses by AA based on the best 
available information; in other 
cases, ‘“estimate’’ represents a 


|joint endeavor in which a respon- 


sible and informed executive of the 
agency assisted a reporter in ar- 
riving at the published figures. 
Among the newcomers in this 
bracket are: Weiss & Geller, Hew- 
itt, Ogilvy, Benson & Mather, 
Geoffrey Wade Advertising, Dore- 
mus & Co. and Ellington & Co. 
None of the agencies in the bracket 
last year slipped out during 1953. 
Here are the agencies in the 


'$10,000,000-and-over group, rauked 


according to billing: 


J. Walter Thompson Co., perpet- 
. (Continued on Page 54) 
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1,000,000 Sets? Impossible! 


TV Set Makers Disagree—and How— 
with E&E Man’s Call for Color Sets 


Cuicaco, Feb. 24—Last week, 
AA’s Eye and Ear Department 
laid tv set manufacturers over the 
barrel in an open letter (AA, Feb. 
22) which accused the setmakers 
of “holding back” color tv pro- 
duetion, and then set them a quota 
of 1,000,006 color sets for 1954. 

This week, someone must have 
turned the crank, and it was the 
setmakers’ turn to deliver the 

_whacks. They proceeded to do this 

with enthusiasm—and unanimity— 
as the Eye and Ear Department 
received five fast, uncomplimen- 
tary notices. 

Sample comments: “I...am 
deeply concerned about the rash 
and most serious accusations made 
in this open letter...”; “To me 
the article is a shining example of 
an essay on Paris by one who has 
never been there...”; “If the 
writer...can get his foot out of 
his mouth long enough to walk out 

re and show us how to build a 

illion color sets this year, he’s 
got a job...” 


= Quickest reply came from Allen 
B. Du Mont, head of Allen B. Du- 
Mont Laboratories, Clifton, N. J. 
Dr. DuMont commented: 
“Frankly, I am surprised that 
you would publish such an article 
as to my mind it would be like 
asking the Wright Brothers to 
start transatlantic service in the 
early days of their experiments, 
and the situation of color, to my 
mind, is very similar to this.” 
Other replies came from W. J. 
Moreland, president of Conrac Inc., 


tions for Admiral Corp., Chicago, 
and Charles F. Adams Jr., presi- 
dent of Raytheon Mfg. Co., Wal- 
tham, Mass. All are reprinted be- 
low. 


s Meanwhile, other developments 
of the week pointed up the breach 
in viewpoint between AA’s irate 
adman-columnist and the indig- 
nant setmakers. 

In New York, L. F. Kramer, v.p. 
and radio-tv general manager for 
Avco Mfg. Corp.’s Crosley division, 
raised the ante slightly on color 
set production when he estimated 
that 100,000 would be produced 
this year. Most industry predic- 
tions have been for about 50,000 
sets. 

Mr. Kramer also predicted a 
big lag in black and white set sales, 
amounting to 21-29% below 1953 
levels, and blamed it on a “de- 
pressed market due to color tele- 
vision.” 


# Another point of conflict was 
over size of screen in color sets. 
The Eye and Ear Department pun- 
dit accused the setmakers of using 
the small screen size to scare off 
potential color buyers. He claimed 
that big-enough screens already 
exist and told the manufacturers to 
get them in production fast. 

An announcement by Frank 
Freimann, president of Magnavox 
Co., Chicago, seemed to represent 
some of the same thinking—but 
only some. 

According to Mr. Freimann, 


Glendora, Cal., Richard A. Graver, 
v.p. and director of marketing, 
Hallicrafters Co., Chicago, Martin | 
Sheridan, director of public rela-| 


Magnavox has decided not to mar- 
ket a color receiver using the small 
color tube now in _ production. 


(Continued on Page 100) 


Chicago Druggists Run Bi-Weekly Omnibus 
Ads Backed by In-Store Merchandising Plan 


Cuicaco, Feb. 26—Independent 
druggists are using big space news- 


paper ads here again after nearly | == 


a year’s lapse. 
The Chicago Retail Druggists 


Assn. is placing pages bi-weekly | ‘== 


in metropolitan sections of the): 
Chicago Tribune. The campaign | > 
was halted last year when a hassle} a. 


developed over whether the drug- 


a 
gists were to be billed local or| == 


national rates. 


The newspapers contended that | — 3 


the association should pay the 
higher national scale. CRDA 
countered that as local independent 
business men, its members should 
receive the deal given drug chains 
with Chicago warehouses. It finally 
convinced the Tribune and other 
dailies. 


= The omnibus ads run in the ie 


three Thursday metro sections, 
with names and addresses of spon- 
soring drug stores within each cir- 
culation area listed across the 
bottom. Of CRDA’s 1,600 members, 
408 have signed up for participa- 
tion. 

Ads are made up of manufac- 
turers’ mats plus reset copy to im- 
prove layout. Each ad contains 
association-written editorial style 
copy on the cost of medicines, 
benefits offered by retail druggists 
and similar CRDA policy state- 
ments. 

In order to participate in the ad 
series, CRDA members must agree 
to (1) identify themselves as 
CRDA stores, (2) display mer- 
chandise featured in the ads— 
CRDA sells a rack for the purpose 
—and (3) post tearsheets of the 
ads in their store windows, using 
CRDA backing sheets supplied by 
the association. 


campaign are not available, but 
several years ago the association 
spent $225,000 on a similar series. 
More than $20,000 also was spent 
on merchandising the program to 
druggists via mailings, telephone 
calls and display material, accord- 
ing to association officials. The as- 
sociation reportedly also is negoti- 
ating for sponsorship of a half-hour 
Sunday evening television series. 


Edelblute Joins Goodman 

Mort Goodman Advertising, Los 
Angeles, has named Graham Edel- 
blute, formerly a public relations 
field representative for Carnation 
Milk Co., an account executive. 


Hyster Promotes Cauduro 
Edward Cauduro, a member of 
the sales promotion staff, has been 
promoted to copy chief of Hyster 
Co., Portland, Ore., manufacturer 
of lift trucks, cranes and tractor 


Current figures of cost of the 


equipment. 
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$1,000,000 CAMPAIGN—The Saturday Evening Post’s March 27 issue will carry 

this spread to launch Casco Products Corp.'s ‘54 drive for its steam and dry iron. 

Better Homes & Gardens, Forecast for Home Economists, Good Housekeeping, Guide 

for the Bride, House Beautiful, McCall's, Seventeen, Simplicity Pattern Book, What's 

New in Home Economics and Woman’s Home Companion are also scheduled for the 

$1,000,000 campaign. Norman D. Waters & Associates, New York, is the agency for 
the Bridgeport, Conn., appliance manufacturer. 


Skippy Stirs Protest, Praise with Script 
Telling Viewers to Squawk about TV Blurbs 


San Francisco, Feb. 24—If| 
Guild, Bascom & Bonfigli feels a 
little confused these days about 
its status among advertising peo- 
ple, it can’t be blamed. The agency 
finds itself receiving both praise 
and censure on the commercials- 
about-commercials it has been do- 
ing for Skippy peanut butter. 

Setting off the squabble was a 
series of commercials on Skippy 
peanut butter’s “You Asked for 
It” (ABC) prepared by the agen- 
cy. 

The copy, written by Dave Bas- 
com, began by citing recent sur- 
veys that indicate most people find 
many commercials distasteful. 
“People do not resent a commercial 
if it is reasonable, if it gives an 
honest description of the product, 
if it doesn’t insult your intelli- 
gence,” the commercial said. 

But when the commercial is 
“larded with exaggerated and un- 
supported claims, with half truths 
and misleading statements, Skippy 
doesn’t blame you one bit if you 
change channels or head for the 
nearest exit.” 


= Bascom’s commercial asserted 
that “that sort of advertising is 
harmful, because it tends to put 
decent advertising in a bad light 
by association. It’s unfortunate 
that a few advertisers apparently 


television are not overly bright.” 

The San Francisco agency execu- 
tive, speaking for his client, made 
two suggestions to the viewers: 

“Please don’t condemn all ad- 
vertising because of the bad prac- 
tices of a few” and “the next time 
you see a commercial that’s offen- 
sive, write to the station or adver- 
tiser and give your honest criti- 
cism.” 

Bascom’s commercial tossed up 


a real storm. First came letters 
from several better business bu- 
reaus commending the commercial 
and requesting copies. Then came a 
letter from the American Assn. of 
Advertising Agencies, charging 
that’ Skippy and its agency were 
taking pot shots at other adver- 
tisers. The letter added, however, 
that the views were “not neces- 
sarily those of the Four A’s.” 


s About the time Guild, Bascom & 
Bonfigli had begun to cool off 
sufficiently to respond, a third 
communique arrived, this one from 
the National Assn. of Radio & Tele- 
vision Broadcasters. NARTB asked 
that it be allowed to reprint the 
Skippy commercials, including 
Bascom’s remarks that started the 
hassle, in its subscriber bulletin as 
examples of advertising at its best. 

So the West Coast now sees the 
curious spectacle of advertising 
groups passing along objections to 
commercials that draw high praise 
from the groups concerned with 
ethics in both tv and advertising 
in general. 

Bascom maintains that adver- 
tisers should not only create com- 
mercials “for adult minds” but 
should also encourage others to do 
so. 
The storm over the age of tv 
viewers still rages in San Fran- 
cisco. Skippy, however, has en- 
couraged Guild, Bascom to con- 
tinue its efforts to raise tv 
commercial standards. 

More important, though, is the 
Skippy contention, backed by sales 
figures, that “the advertising peo- 
ple who address their tv commer- 
cials to the 12-year-old mind are, 
in all probability, closer to that 
mentality than their audience. For, 
annoying though they be, these 
commercials are not so offensive as 
they are ineffectual.” 


Line Up for Special 
Broadcast March 20 


INDIANAPOLIS, Feb. 24—At 12 
noon exactly on March 20 the an- 
tennas of 52 am and fm stations 
in Indiana will vibrate with the 
self-same voices chanting the 
praises of the Indiana High School 
Athletic Assn. on its 50th anniver- 
sary. 

The special program, sponsored 
by Kingan & Co., meat processor, 
has been arranged through the 
Indiana Broadcasters’ Assn. and 
will be the first time such a state- 
wide network has been set up for 
a single broadcast in this state. 


@ The broadcast will originate 
from the floor of Butler field! 
house at Purdue University on the 
day of the Indiana High School 


Basketball Tournament. 

Featured will be the Purdue 
University Glee Club and the In- 
diana Belles Girls’ Glee Club of 
Indiana University. A special doc- 
umentary will tell the story of the 
athletic group. About 16,000 bas- 
ketball fans will be gathered in 
the field house for the broadcast 
and the finals. 

Caldwell, Larkin & Co. 
Kingan’s agency. 


is 


Skuse Adds Two Accounts 


Dick Skuse Co., San Francisco, 
has been named to direct adver- 
tising and publicity for Andrew 
W. Lerios Inc., San Francisco trav- 
el agency. Skuse also will handle 

ublicity for the forthcoming Jack 

amer professional tennis tour. 


Coelos Joins KONA, Honolulu 


Roger M. Coelos, formerly as- 


sistant station manager of WTTG, | 


Washington, has been named sta- 
tion manager of KONA, Honolulu. 


Newspapers Hit 
Alltime High in 
‘53 Circulation 


PHILADELPHIA, Feb. 23—Daily 
newspaper circulation in the U. S. 
set a new alltime record in 1953. 

The 86th annual edition of N. W. 
Ayer & Son’s “Directory of News- 
papers & Periodicals” published 
today reports a combined circula- 
tion of 54,048,953 for English-lan- 
guage daities at the end of 1953. 
This is the first time that circula- 
tion has topped 54,000,000. 

The total figure marks a rise of 
more than 300,000 circulation per 
day over the alltime record set in 
1952. The increase proves the con- 
tinuing healthy growth of news- 
papers in spite of greater competi- 
tion from other news media, in- 
cluding television, according to 
Ayer. ; 


a The nation’s evening newspa- 
pers had a daily ciculation of 32,- 
402,000. This was down several 
thousand from the preceding year, 
but only because two newspapers 
which formerly published in the 
evening switched to all-day op- 
eration. Except for this, evening 
newspapers would have kept up 
their record of increasing their 
circulation every year since the 
end of World War II. 

Morning newspapers had the 
largest circulation increase in sev- 
eral years, jumping to 20,662,000. 
The nation’s six all-day dailies 
neared the 1,000,000 mark with a 
total of 980,000. Sunday newspa- 
pers had a combined total of 45,- 
642,000. 


@ The Ayer directory’s 1,520 pages 
cover more than 20,600 newspa- 
pers and periodicals of all types, 
published in the U. S. and its pos- 
sessions, Canada, Bermuda, Cuba 
and the Philippines. The directory 
reveals that during 1953 there was 
a slight drop in the number of 
morning and evening daily pa- 
pers published in this country, 
matched by an almost equal rise 
in the number of Sunday papers. 

Counting both English-language 
and foreign-language newspapers 
published in the U. S., there are 
1,504 evening papers, a drop of 
four; 365 morning papers, a drop 
of 13; six all-day dailies, and 572 
Sunday papers, up 14. 


Slacks Industry 
Plans Its First 
Co-op Campaign 


CuicaGo, Feb. 24—For the first 
time in the history of the industry, 
slacks manufacturers will engage 
in a cooperative advertising and 
public relations campaign to pro- 
mote National Slacks Week from 
April 26 to May 2. 

Plans for a $100,000 campaign, 
sponsored by the slacks committee 
of the Trouser Institute of Ameri- 
ca, were announced yesterday at 
the annual convention of the Na- 
tional Assn. of Retail Clothiers 
and Furnishers. 

Slacks will be promoted over 500 
radio and television stations, with 
newspaper insertions slated in 200 
major cities and 1,500 suburban 
communities. Point of sale and 
newspaper mat material will be 
furnished retail stores which will 
also take part in a window display 
contest. 

The Fashion Bureau, New York, 
is handling the campaign. 


Inertol Promotes Schiller 
Kenneth Schiller, associated 
with the sales and advertising de- 
partments for five years, has been 
promoted to advertising manager 
of Inertol Co., Newark paint man- 


ufacturer. 
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‘Oldest Active Rep’... 


After 60 Years in the Ad Business, 
Fred Cole ‘Retires —to Sell Ads — 


Cuicaco, Feb. 24—“My retire- | 
ment is voluntary, but I don’t rel- 
ish it.” When F. E. M. (Fred) Cole 
makes this statement, you tend to 


Selck Marks 10th 
Year with Special 
‘Flooring’ Issue | 


Cuicaco, Feb. 25—Unique use of 
a business publication was made by 
Walter E. Selck & Co., manufac- 
turer and distributor of floor cov- 
ering fittings and tools, when the 
firm observed its 10th anniversary 
this week. 

Selck and its agency, Marvin 
E. Tench Advertising Agency, pre- 


mi . 
WALTER & beLe® 


ANNIVERSARY—This is the cover of Selck 

& Co.’s special issue of Flooring observing 

the company’s 10th anniversary. The “‘souve- 

nir’ flags were added to meet postal 
regulations. 


pared a special 64-page “souvenir” 
issue of Flooring, Cantor Publish- 
ing Co. monthly. 

Most of the editorial copy re- 
lated the history of the company 
and the development of some of 
its products. Anniversary letters 
from floor covering executives and 
advice on selling directed at retail- 
ers were included, with the Selck 
line coming in for several promi- 
nent mentions. 

The project was financed in part 
by the advertising of 33 other sup- 
pliers of floor covering products— 
at higher rates, due to a much big- 
ger press run. The press run of 
25,000 copies—more than double 
Flooring’s normal 12,000-plus cir- 
culation—is being mailed this 
week to floor covering retailers, 
distributors and building contrac- 
tors. 


Form Gene Peters Associates 

Gene Peters Associates, San 
Francisco television art and pro- 
duction company, has opened of- 
fices at 127 Montgomery St. Prin- 
cipals are Peter Del Negro, former 
commercial artists’ representative 
in New York, president; Claud E. 
Marcus, previously with Golden 
Gate TV Art & Productions, San 
Francisco, v.p.; Longene Cecchini, 
commercial artist, secretary-treas- 
urer, and Crozier C. Culp, attorney. 
The new company will produce 
— shows and animated commer- 
cials. 


Shields Handles CofC PR 

John I. Shields, formerly as- 
sistant executive director of the 
Japan Society Inc., has been named 
director of public relations for the 
U. S. council of the International 
Chamber of Commerce, New York. 
He succeeds Curtis J. Hoxter, who 
has become a v.p. of George Pea- 
body & Associates. 


WMGT-.-TV Is Launched 
WMGT-TYV, Pittsfield, Mass., has 
started operations, using Channel 
64. John T. Parsons is’ station 
manager. | 


believe it, for he is something like 
21 years past the normal retire- 
ment age, even for non-advertising 
men. 

In terms of the ad industry, 


where (as all novelists know) you 


retire at 40 to write a book and 
coddle your ulcer, the senior part- 
ner of Cole & Mason, Chicago pub- 
lishers’ representative, is a real 
phenomenon. 

At 86, he makes the modest 
claim of being the oldest active 
publishers’ representative in Chi- 
cago, “and maybe in the West.” In 
the hands of a good p.r. man, 
‘though, he could probably become 
senior to the whole ad industry 
without half trying. 


# To get technical, Mr. Cole is no 
longer “active”—he retired a week 
ago, after more than 60 years in 
the advertising business. During 
that first week of “retirement,” 
according to James Mason, his 
co-partner, Mr. Cole celebrated his 
freedom by showing up for work 
(Continued on Page 96) 


Coke, Nescafe and 
Four Roses Led in 


| : December ROP Use 


NEw York, Feb. 23—Coca-Cola 
Co. headed the list of top r.o.p. 
color advertisers during Decem- 
ber, according to Media Records 
figures published by Reilly Elec- 
trotype Co. 

Reilly’s newsletter, “What’s New 
in ROP Color,” reports December 
r.o.p. linage for Coke at 113,693. 
The other leaders were Nescafe 
instant coffee, 111,400; Four Roses, 
87,735; Old Sunnybrook, 77,825; 
Schenley Reserve, 73,960; Sea- 
gram 7 Crown, 68,500; Folger’s in- 
stant coffee, 63,520; Lord Calvert, 
62,754; Calvert Reserve, 62,642, 
and Wiedemann’s beer, 50,283. 

Liquor led in the breakdown by 
product classifications for use of 
r.o.p. newspaper ads, with 869,- 
995. Runners-up were coffee and 
tea, 256,367; beer, 247,457; gas and 
oil, 176,631; soft drinks, 145,796; 
baking products, 140,852; dairy, 
112,915; meat, fish and poultry, 
103,512; miscellaneous groceries, 
100,160, and cereals, 44,520. 

Department stores, the report 
showed, used 817,645 lines of r.o.p. 
advertising during December, fol- 
lowed by chain grocers at 500,058 
lines. These two types of retailers 
topped the list of major r.o.p. 
users by retailing category. 


Northwest Becomes Pacific 


Northwest Gardens & Homes, 
published by Orrin Hale, Seattle, 
has been renamed Pacific Gardens 
& Homes. 


Bumstead Joins Mahoney 


Roger Bumstead, formerly with 
Maxon Inc., has joined the media 
department of David J. Mahoney 
Inc., New York. 


Release-of-the-Week 


Dear Sir: 

In the release sent you re- 
garding Richard Krolik’s ap- 
pointment as New York 
manager of Nasht Interna- 
tional Productions, we er- 
roneously referred to Mr. 
Krolik as “cript editor.” We 
have since discovered that 
cript is spelled “crypt.” Any- 
way, he’s going to be script 
editor. Our apologies. 


—Dine & Kalmus, 4 W. 58th St., 
New York. 


S 


ADMAN OF YEAR—Picked as Advertising 
Man of the Year last Thursday by the Mil- 
waukee Advertising Club is Thomas D’Arcy 
Brophy, board chairman of Kenyon & Eck- 
hardt, New York. Mr. Brophy was honored 
for distinguished service to advertising, 
particularly for his personal efforts in- 
volving the American Heritage Foundation, 
the Freedom Train, and the use of adver- 
tising techniques to promote these public 
service organizations. 


Outdoor Needs More 
Locations, Britt 
Tells Poster Men 


CuicaGco, Feb. 23—Lack of suffi- 
cient locations to meet advertiser 
demand is a major problem facing 
outdoor operators, Steuart H. Britt, 
Needham, Louis & Brorby’s re- 
search director, declared last week. 

Addressing the first of a series of 
four outdoor advertising work- 
shops under the auspices of the 
National Outdoor Advertising Bu- 
reau’s technical advisory council, 
Mr. Britt also listed the following 
as “critical” problems of the me- 
dium: 

1. Lack of an accurate measure 
of outdoor’s effectiveness. 

2. Lack of detailed data on how 
much advertisers spend on outdoor, 
because most companies are reluc- 
tant to disclose such figures. 

3. Absence of precise definitions 
of terms referring to outdoor oper- 
ations. 


# Mr. Britt said he expects final 
53 figures on the medium will 
show total national advertising of 
about $107,000,000, a gain over 
1952’s $96,700,000. 

Increasing use of outdoor post- 
ers, bulletins and signs was attri- 
buted in part to better roads and 
more traffic, plus supermarket 
merchandising requirements for 
better product identification at or 
near shopping centers. 

Morton Salt Co.’s outdoor cam- 
paign was used as an illustration 
of correct use of the medium. Mor- 
ton, a Needham, Louis & Brorby 
account, spends half of its adver- 
tising budget on outdoor, it was 
pointed out. 

Future workshop sessions will 
outline outdoor’s place in balanced 
ad campaigns, poster design and 
mechanical operations in selecting 
sites and posting ads. 


Greenfield Forms PR Firm 


Edward L. Greenfield, formerly 
a partner in Cassidy & Greenfield, 
New York public relations con- 
sultant, has set up his own public 
relations consultant office at 341 
Madison Ave., New York. The 
company is directing public rela- 
tions for Linguaphone Corp. of 
America, “The Slim Gourmet” and 
Encyclopaedia Britannica. 


F&SE&R Appoints Roll 


Irwin C. Roll, manager of dis- 
tributor advertising and sales pro- 
motion for the tube department of 
RCA Victor, has resigned to join 
Fuller & Smith & Ross, New York, 
to work on the Westinghouse Elec- 
tric Corp. tube account. 


FC&B, Hyster Separate 


Foote, Cone & Belding, San 
Francisco, and Hyster Co., Port- 
land, Ore., have agreed to termi- 
nate their relationship, effective 
when a new agency is appointed. 
No reasons were given for the ac- 
count termination. 


x F arm Journal Sends Out Salesmen in 
* Task Forces with Product Specialties 


PHILADELPHIA, Feb. 26—The en- 
'tire advertising sales staffs of 
Farm Journal and Town Journal 
have been reorganized on a “task 
force” basis. 

Under the plan, announced by 
Richard J. Babcock, president of 
Farm Journal Inc., teams of spe- 
cialists will be set up for 11 ma- 
jor advertising classifications, or 
groups of classifications. Teams 
will operate without regard for 
conventional sales territories. The 
same representatives will service 
both the company and agency ends 
of their accounts, even though the 
two may be widely separated geo- 
graphically. 

“So far as we know,” Mr. Bab- 
cock said, “this is the most com- 
plete organization of a sales staff 
by account classifications ever 
undertaken by a major magazine, 
although the task force principle 
itself is not new. The arrangement 
will have great advantages for 
both advertisers and agencies, for 
Farm Journal Inc., and for the 
members of our staff.” 


w Advertisers and agencies will 
get the benefit of the specialized 
service, since each representative 
will be spending his time just on 
one type of business, Mr. Babcock 
pointed out. 

“That should give our men a 
deeper insight and better under- 
standing of the needs and opportu- 
nities of the accounts they will be 
serving,” he added. Agencies and 
advertisers will deal with only one 
man from Farm Journal on each 
account, instead of two to four 
men. One man will now represent 
both Farm Journal and Town 
Journal. The split account setup 
has been abolished and territories 
have been wiped out. 

Both magazines will continue to 
be sold either separately, or in the 
Country-Side Unit combination as 
in the past. 


s The classifications assigned to 
Farm Journal and Town Journal 
salesmen are: 

Agricultural supplies and im- 
plements; appliances and electron- 
ics; automotive, including tires, 


batteries, and accessories; building 
materials; department store mer- 
chandise and retail operations; 
drug store products; grocery store 
products; insurance and _ institu- 
tional; petroleum products; sport- 
ing goods, and travel. 

Each team will have men based 
in the company’s sales offices 
where concentration of accounts in 
the classification justifies. Sales 
offices are located in Boston, New 
York, Philadelphia, Cleveland, De- 
troit, Chicago, Seattle, San Fran- 
cisco and Los Angeles. Most New 
England and all West Coast ac- 
counts will not be included in task 
force assignments. Instead, they 
will be serviced on an area basis. 


a For Farm Journal, the reorgani- 
zation amounts to increasing the 
sales staff by one-third. 

No changes are being made in 
the assignments of executive sales 
personnel. W. B. Wiemers Sr., v.p. 
in charge of western operations, 
will continue to make his head- 
quarters in Chicago and will direct 
task forces based there. T. H. Car- 
doff, v.p. in charge of eastern op- 
erations, will direct task forces 
working out of New York. 

Eliott D. Odell is v.p. and adver- 
tising director of Farm Journal 
Inc. Dana Fernald is advertising 
sales manager of Farm Journal, 
and Wayne Hall is advertising 
sales manager of Town Journal. 


a “The whole idea is going to be 
a modern trend in magazine adver- 
tising,” Graham Patterson, chair- 
man of the publishing company, 
told AA. “Newspapers have been 
doing this on a local level for some 
time. The problem of making a 
change is the coverage of the na- 
tional field. 

“Our teams will get more and 
more into the fields they are cov- 
ering. Our idea is not merely to 
get more business but to be help- 
ful to our advertisers—but we also 
think it will bring more business. 

“The change is really in the 
form of selling, and not in what 
we have to sell,’ Mr. Patterson 
concluded. 


Houston, Feb. 23—Research is 
now on the threshold of serving 
advertising as systematically as 
aircraft instruments serve airplane 
pilots, Edgar Kobak, president of 
the Advertising Research Founda- 
tion, told the Southwestern Assn. 
of Advertising Agencies here Sat- 
urday. 

Leaders from every branch of 
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WYMAWIAJCIE:KARSTERS—Featuring Po- 
lish dances, songs and toasts, and their sig- 
nificance, Carstairs whisky is making a bid 
for the Polish market with ads like this, 
scheduled in more than a dozen Polish 
|papers along the Eastern Seaboard. The 
program, developed by Champlain Advertis- 
ing Co., includes displays and consumer 
items such as calendars and menu covers. 


Research and Creative Writing Top 
Southwest Agency Group Discussions 


advertising took part in the pro- 
.gram, which attracted about 200 
agency executives from five states. 
A graphic arts exhibit, one of the 
largest put together in the South- 
west, was part of the convention 
and was open to the public. 

“We are only just beginning to 
find out what we need te know 
about advertising research, but at 
least we are on cur way,” Mr. Ko- 
bak pointed out. “The first step 
has been the growing recognition 
that advertising research has 
lacked the research standards and 
uniform methods so necessary in 
any field for scientific study.” 

He added that agencies need to 
know much more about the moti- 
vations of readers and listeners. 
Research in this field is bound to 
have an increasingly important in- 
fluence in the selection of media, 


. |he said. 


# After kowtowing for years to the 
high priests who praise research as 
the be-all and end-all of advertis- 
ing, creativeness is becoming fash- 
ionable again, Eldridge Peterson, 
editor of Printers’ Ink, told the 
opening session Friday. Mr. Peter- 
son and Sidney R. Bernstein, edi- 
ter of ADVERTISING AGE, shared 
the platform in a discussion of the 
creative approach to advertising 
with Chicago artist Charles W. 
Bracken. 

(Continued on Page 6) 
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tion, it will be the only article 
| featured on the cover. 


Western Druggists 
. * “*Wholesale Robbery’ will also 
Rack Up a Victory; ‘be published in the June issue of 


} Everybody’s Digest, on sale about 
Publisher Backtracks /°<"! 1. It will be featured on the 


SEATTLE, Feb. 23—Tom Farrell, | cover as well. 
publisher of The Woman and “I hope that this will make up 
Everybody’s Digest, who made in part for the unfortunate article 
Washington druggists angry last|on discount buying which we 
December by printing an article printed last year. Needless to say 
in The Woman on “How to Buy I was asleep at the switch, too 
Wholesale” (AA, Dec. 21, ’53), is| busy with other things, or I would 
making every effort to get back | have seen this article before pub- 
into the druggists’ good graces. | lication and killed it. 

Last December the Washington “Anything that you may do to 
State Pharmaceutical Assn. cir-/| call this article to the attention of 
culated a letter advising its mem- your members will be greatly ap- 
bers to remove the magazine from preciated.” 


their racks because the article— 
which listed local discount houses| Cameron Joins Ford N. Y. PR 
John D. Cameron, formerly with 


—would take business away from 
legitimate retailers. the Oil Industry Information Com- 
/mittee, has joined the staff of Ford 


Now the association has sent) : - 
members a copy of a letter from |Motor Co.’s New York area public 


Mr. Farrell which says: | relations office. 


| 
= “The enclosed article, ‘whole. | Ovesteoeh Hames yt vege Iti 

sale Robbery,’ will bé published more has appanted Leon 8. Gale 
in the May issue of The Woman, nick '& Associates, Baltimore, to 


on sale about March 1. In addi-! handle its advertising. 


JOHN D. STACY, formerly sales promotion 

manager of branches for Jacob Ruppert 

Brewery, has joined Broil-Quik Co., New 
York, as sales promotion manager. 


BH&G Issues Newsletter 


Better Homes & Gardens, Des 
|Moines, has published the first is- 
;sue of “Merchandising Memo,” a 
new monthly newsletter for the ap- 
| pliance trade. “Memo” will include 
_a foods and equipment column, ap- 
pliance trends and previews of fu- 
‘ture editorials. 


read...THE 


(more than 500,000 


Twenties, Young Marrieds, Family People, 
Leaders! 


AGE 


lating in Iowa. 


1,310,000 


IOWA PEOPLE 


DES MOINES SUNDAY 
REGISTER 


and you can reach any and all age groups . . . Teens to 


15 to 24—75% are readers 
25 to 34—73% are readers 
34 to 44—71% are readers 
45 to 54—67% are readers 


- +. @s reported by the Advertising Research Foundation 
in its first statewide audience study of 14 Sunday newspapers circu- 


copies) 


Community 


For complete facts on where these people live, what they earn, and 
what they own, see “A Study of the Des Moines Sunday Register 
Audience in Iowa.” For details on how to get your copy, write 
Advertising Research Foundation, Inc., 11 West 42nd St., New 


York 36, New York. 


THE DES MOINES SUNDAY REGISTER, 


...an "A" Schedule Newspaper in 


an "A-I" Market 


GARDNER COWLES, President 


Advertising Age, March 1, 1954 


|| Big agencies are growing bigger, AA finds, as 57 shops register more 


than $10,000,000 in billings for 1953 


Railway Express decides to switch its account to Benton & Bowles 


after screening 25 agencies; Orr keeps Air Express .......... Page 1 
TV set makers’ reply to Eye & Ear demand that they produce 1,000,000 
receivers tells AA’s columnist he’s all wrong .............. Page 2 
Commercial about commercial stirs praise and scorn when Skippy ad- 
vises its audience to squawk about annoying copy 
Special issue of an established business paper is published by a Chi- 
cago manufacturer observing his anniversary 
Task force of salesmen is formed by Farm Journal and Town Journal 
to use specialization approach to space selling .............. Page 3 
Soft sell approach has its place, too, providing an ad has sell and is 
Delevanie, AA Gays 1) GH CGT! 2... ii cicaecciscsccecsces Page 12 
Sports are recovering from tv’s first impact as the novelty wears off, 
Jerry Jordan finds in new study 
Men’s wear future is good, Henry Bach tells clothiers, but cautions 
that retailers must learn how to advertise 
Sexy comic books get the fish eye from New York legislators, who pro- 
pose banning lusty comics and paperback books 
Export market can bring a new era of prosperity to U. S., McGraw- 
Hill’s Stark tells American Marketing Assn. .............. Page 24 
Dick Tracy is right, Grey Advertising decides, predicting that wrist 
radios soon will be another mass medium 
UHF bargain is no bargain, DuMont learns after studying operation of 
Kansas City upstairs station it bought for $1 
Blue rose war leaves Southwell disenchanted; Garden Guild head says 
he’s going out of rose business 
Russian advertising is growing, reports a returned traveler, but the 
copywriters don’t strain to make it competitive 
Military house organ goes commercial as Army Times Publishing Co. 


expands it, takes ads from makers of PX items ...........- Page 44 
Paper industry prospects are favorable, depite possible recession in 
other businesses, paper makers are told .............-e08: Page 46 
Newspaper linage gained slightly in January, compared with figures 
of a year ago, Media Records reports ...........scccceses Page 50 
Middle-size agencies increased last year, with 53 now in the $5-$10 
milion bracket, six more than if ‘GS 1.6... sss cs cicicaccaesd Page 62 
164 smaller agencies report on how they made out in ’53 and none ex- 
pect Dusineds 16 TH1L OE THiS YOR ..icccdicescssissavtceds Page 71 
Agency men show optimism, with most expecting billings to rise; those 
in bigger shops arG More CAULIOUS 2.0.26 66 is de ccc cedansered Page 88 


Ten-year history shows basic agency trends in concentration, growth, 
diversification and other areas 
“Jet fighter” mockup gets kids into shoe stores for “flight” and car- 
ries the ball for manufacturer of sneakers ..............6. Page 98 
Creative Man’s test broke the glass, he is told, because his basement is 


probably damp, not because he read a phony ad .......... Page 110 
Best ad art of ’53 is nominated by art directors who were impressed by 
Jell-O, Life Saver, vodka and other campaigns ............ Page 115 
REGULAR FEATURES 
Advertising Market Place .. .102 Photographic Review ....... 112 
Chain Store Sales .......... 129 ee eS err 12 
Coming Conventions ........ 107 This Weck in Washington . .124 
A ree eee ee 12 Voice of the Advertiser ....110 
Getting Personal ............ 50 What They’re Saying ........ 12 
Obituaries .......... 30, 31, 123 You Ought to Know ........ 128 
(ADVERTISEMENT) 


The man from*Cunningham & Walsh 


Ps 


... stacking meat in Rumford, Mai 


Like Dave, all our creative 
people spend at least one week a 
year selling products personally 
in retail stores. Talking to cus- 
tomers there enables them to 
talk more effectively to them 
later through advertising. 

Cunningham & Walsh, Inc., 260 


This is a picture of a man with 
two jobs. Here, he is working as 
a clerk in the First National 
Store in Rumford, Me. This ex- 
perience will be mighty useful 
when Dave Lewis gets back to 
Madison Avenue, where he is 
Assistant Radio and TV Director 


of our advertising agency. Madison Ave., New York16,N. Y 


A z 


PRE ia) Ere) Ser Rel etete BR Sea e rete Gat OPT Tar Wee art, Mayne ates tok” Gal eee aii bac hs AA hea Se ey Meaaat y | Sale) Sana Ct ia gt Oe a aU a RM a eae rit aR ae We cody Re eR Ue Se Nate ar, Puen tone ecru tne a Demian Aan ta. Yc Ue nell 
hae Ris Yee ea Kah) res Ke 230 Tas hee here sti 5 at as ie the 5 = yh pk ease x Sosy & Sechh a haga arth ee Ea Seep ge eae a pay ae ak wy, ae veh ee Fs ea a aS cal es Sh Se +e ere pie a OMEN 2 OR ‘ue a ei i a < $ AS oe aa Sa ie s 
MD Ae MON are ai Sh Ages Bas ee ws bi ee, at | ah y : baa oe ma Paes bang: fe ote Coane aS eee Tie ENS Sa “nee CORSO Gey Pons Pat at ae fe ID dng iy ee ht en og ay ‘ 1 Mie Bae: Lp - Pi GO er as be ae ae billie Bo ipa Ee ge x rod rue Sita. RTE. ae ie Na aR 
gst Me ie pe eens TMG CaN Vatare sap ie Soest eA ie ue Y eta ; A hth age, ik TA EA SS ee Sent ees, os rrre Sr a Seagate PN a ate tee SET SR I, ENN Oe ah rae come nan! «caper SLs a aeeeveh oe aha Ae rears GS merle tiie pane eke one aa = 
Se een ee ee icy sg Wha sy, SP OREN Le gee POs eee hw a er re ee hh ee in Oe Rea Me pee RAN Ren I ASC a 8. cre Cia eee nn pele gems Maat aa cto, 2, Sea Ra 2 ha ORC GaLeAWs PacRt, «Cnty ee te > yaa, 2 
Nat ce Gala ' : > » . ‘ ‘ ade A 3 ' Sra ie: ; 
ais cng ee 
Brant te, 4h 
Seer . ¥ 
Re, 7 ee 
Wek Sar 
= 
oe 
are), 
| | meres Highlights of the Week's News 
he SESS ile eee 
ee i ee ae i Pie 
Se thie ae * % ee a 
eee io fl . ’ ae 
oes ii ‘< foe 
eae) : PES 2 7 
a Re ? 
Salat oes ’ ‘ 2 eee 
oes ee fee? 
y eee , E 
2 ee “ ’ 0 i # i : 
; in ee : Sk 
a CE Stic. oS : : 
y ee oo a 
ee : — 
Po Seni _— s | _ 
ae 4 ia * Ps. ‘ oe ee 3 ay : , 
ee oe at Phe | 
pee $ a , e | : 
ee *e | 
Bee. ee . | 
ig 
a : 
} 
{ 
a en - 
eC | 7 
res Z 
Pm me 
es : 
a6. oe 
Siestes, & i 
carp eek hace : | 
hes ne “a | ; | 
Ss Lue : 
Bei S, 
Bea ann nn nn nnn nS ssssssshserereeS ; a 
Bote: | 
ee is 
eet ‘ 
7a ot aie 
oe 
ae 
W 
aoe ate 
Rees - o 
aa : 
Te oe 
ais i : 
Weenie = 
oie 2 
oe 3 } < 
EW ons 4 
cen 
ie tee 
ae i : 
ore? 
eae , 
rae 
- = 
eo | 
OF 
sy Shida | 
i . as 2 
uy = 
“ae : 
Seen Et 
et “1 ne B } 
Beh de : 
<0 ean ¢ 
ae. * 
we. 
et. © 
ee Wr i | 
eres | 
SS en id 
i P| 
| « Md 4 i 
pesky nt eee ; See Me orrage hn nite metmammeaneoenae 
; k : ge Paes Sit, SoM anni Sc Sobers ; 
iEnape ys x : ae Se cerita 1) amet oes ay ee es. fetes 
ne wie Si an ee geet Bes: se + ce mee 
‘ lect pe ashes AA eae am Pee a eae ik ere, r oe eee Saas Ogle? tae 
Nabe shai ence c cay biota ties - IF, oe ae Ne tier, ea . . “3 4 
iq SE TO a igetae =. No, BS i esis tala Ontmnecstatnemne eater oo SRO. SRR a Bo, 3 . “ % 
Bi Oss cake pS shea ea 3 st ot eee ere me oR ol bs : 4 ee eh be | 
as | z A Ra car Nasa a ae Sara ed Ra eS eS Rss oie eo Sy th i 
Stas pos A ee ihe Se Pe ae mes See oo a i 
ie: ie ; ORR Satie esac as “Sik, Sm ee Ss Dame OS OS i 
a aes ° pen aa eae repeat Re x Oh eee we Ra - et Sg 4 B q 
: a J Mo paieiies ott Seasecse . ee ale mee $; RS Bi ; t 
: ; tea ne ae le. a i 
| | oeeemerrr ns ae pA ae 
y Soa Neier : Seeeeectecataaes 2 i 5a SOT RY 2 “ yy & ‘ 
2 hag 5 SR a ee! i ¥ .7 . : P 
ite : ees 3 Saeco SO NRREE aa s be Sugai 
ies 2 ; ae es no a Se os is ae a e 4 tS res a: or : 
; abide mm 8.4 2s. S % 
er te Sc ee % oF oe i oS } % b 
; peat s aos eae 3 : . 
; ae °° a 5 : . z & 
: are % +N RR se Rs q j 
ce : a a 
oer ei a a | ae, sit, 
; ge eee Sai Es ono 
; : a Scat Se > See aaa 2 at : 
ee pire ; See 3 ; Ree Pane aes a aa - 3 
PR oes it KEE erates vs oacas saSiegnbegetatetatassccemaseerer=s oe a Ree 4 j 
geen 5 Se ee aa SO a re a ee 
Se ee oe a ee ee hae 
sels Remeron g Menta eens Pee! ee) : 
; < (i Suan aaa aes on RR aga | 
pace hee ta Port Bo ica aa soe es, ee ek So elie 
: , Spe Ree: oem ois oN. “OTe Oh: ails a aa a 
Mace nN i bire a ee S es Bes OE Aan ae =e 
Pease fy See : ; So Pea. SS we, say ee 
Y eine ; Bae a i 4 
“ —  .gpiesormern.,, Soo Re 
8% at OO acces tis, ty 
_. ae OEE : 
ss age. BN NG ec ee cn 
ey ‘ Bae ae pis Sasso sll 
r : Bsrase: _ OE aes "hel 
“4 
i 
ee eee | 
Pe Ft ; 
oe ae 
4 ce | 
= , 
t | 
: ; ; 
: ey . 5 ? Y eee : seieen T z ? =e Carers hag: < Olea Nea see ‘ ee een oh 2 4 3 Fes ra 
F . " ; i “aes : ee f iv iy Pose pe he pi ne “ % i a, eas 
: ‘ ; } 2 rome mag 4 ¥ i ocas Wee % ; x ts ME ct dis ite bebe 2 St ee Ake ie Fee 
ye ea ‘ oa) ¢ eek : fe 5 ae oe ‘ * Ae i : b fo deh ea ad 4 ahha Te Sey < ete Bix She. i ie" hy Roh GN 
| Pe es ‘¢ : my a be a ee 2S * . a % , ae a Tan oe Wee) oe ee ae) eee Mo Beg OS eee Th oS fet re Me a Pe Sig a a alee ri Se tape oo LAG in dette 


ao ay 


Little girls take the prize—don’t they?—for saying pretty things. 


The talk candy makers rely on comes from Candy Industry. 
From the day it was born, ten years ago now, it has held first 
place, as you know. It reaches more readers for you, with the 
industry’s largest circulation (audited, of course). So it does 
more for you with every advertising penny you spend. 
And more advertisers spend more in Candy Industry 
than in the next three publications combined! 


Generally, you don’t give presents on your birthday. We want to give 


ANDY [INDUSTRY a you a present, though, on this Tenth Birthday we are celebrating 
SS ee ... because we want to thank you for the way you have helped 
Sp Lewen Coven PROCES: ReXeeer ea" make every year of the past ten better and more successful 


than the year before. 


May we send you a tin of fine candy (symbolizing our “tinth” 
anniversary, of course) with our thanks and our compliments? 
Won't you fill in and mail the coupon, with your business letterhead, 
to Candy Industry, 220 East 42nd Street, 
New York 17, New York .. . today? 


your name 


Don Gussow Publications, Inc.—Information headquarters for the 
billion-dollar industries they serve—“‘Candy Industry,” “The Candy 
and address 


Industry Catalog and Formula Book,” and “Bottling Industry” 
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Scott Forms Agency 


Harvey Scott, formerly owner 
of an Oakland advertising and 


SIMPSON-REILLY, LTD. 
ee Representati ves 


Los ANGELES HALLIBURTON BLDG. 
SAN FRANCISCO CENTRAL TOWER 


 gince Re. | 


| Kling Promotes Atkinson 


‘Kling Studios, Chicago, two years | 


|director of the slide film division. 


ase 
< Cokes 


public relations agency and more, 
recently associated with George 
Lynn Advertising Agency, San 
Francisco, has opened his own 
agency, Harvey Scott Advertis- 
ing, with effices at 1548 Stockton 
St., San Francisco. 


(Continued from Page 3) 

“Creativeness in advertising 
must not be confined to the realm 
|of copy and art or the devising of 
radio programs,’ Mr. Peterson 
| warned, “but must and does per- 
vade the whole area of marketing, 
because marketing is the creative 
side of distribution ... 


H. Grant Atkinson, who joined 


ago as a writer in the creative de- 
partment, has been promoted to 


‘ say... The CHRONICLE 


CHRONICLE... 


RESULTFUL 


is the most 


Medium! © 


Research and Creative Writing Top . 
Southwest Agency Group Discussions 


“Creativeness is not confined to. 
art and copy, but exists in decisions 
affecting media selection, methods 


cisions up and down the line may 


plore.” 

Mr. Bernstein quoted from the} 
files of ADVERTISING AGE to em- 
phasize that creative aspects of ad- 
vertising have stirred up more than 
/usual discussion in recent months. 

He quoted speeches and writing by 

'a number of experts discussing 
whether creative admen compara- 
ble to the old masters have disap- 
| peared from the advertising scene, 
and numerous conflicting view- 
points on whether research ham- 
| pers or helps the creative writer. 


. ‘. “As long as there is cogent, seri- 


ous discussion by men like these 
| about the role, and the place, and 
the function and future of creative 
advertising—as long as the subject 
appears on the programs of groups 
like your own—as long as admen 
miss their trains because they get 
involved in discussions of the rel- 
ative copywriting merits of the 
old-timers and the present-day 
‘crop of writers—none of us need 
‘fear for the future of advertising 
and the creative spirit,” Mr. Bern- 
| stein said. 

| With a whimsical discussion of 
‘the place of the art director and 
‘artist in advertising, Charles 
Bracken “stole the show” at the 
‘convention. He deftly sketched a 
‘number of layouts to show how 
differently advertisements can be 
| designed, and particularly empha- 
sized how layouts can be made 
_more effective when there is more 
complete communication between 
the artist and the client. 

_ Artists are too often ignored in 
client huddles, he said, with the 
result that the artist has only a 
hazy conception of what the client 
wants. When artists are left to 
themselves, Mr. Bracken said, they 
tend to rely on the kind of art they 
like to do best, and the result is 
that advertising art tends to be- 
come stereotyped. 


s August Nelson, v.p. of the Amer- 
ican Assn. of Advertising Agencies, 
spoke at the association’s luncheon 


of distribution, sales policies, and | 
the sum total of these creative de- | 


add to the brilliance of the lone} 
genius, the lack of which we de-| 


| 


| 
| 
| 
| 
| 
| 


FRANKLIN BELL, director of advertising and 
public relations of H. J. Heinz Co., Pitts- 
burgh, since 1928, has been promoted to 
head advertising and public relations for 
all four companies of Heinz’ international 
business. He will supervise advertising and 
public relation policies in England, Canada, 
Australia and the U. S. Arthur Dimond, 
manager of advertising, will be in charge 
of the Heinz ad program in the U. S. 


on Friday. The Southwestern Assn. 
of Advertising Agencies is not for- 
mally affiliated with the Four A’s, 
but about 30 of the SAAA’s 85 
members are now also members of 
the Four A’s. 

Saturday sessions of the meeting 
were devoted to research discus- 
sions by Pat Napier, head of the 
Nielsen food and drug indexes, and 
Stan Sargent of Daniel Starch & 
Staff. 

The session wound up with a 
series of informal panels on radio, 
television, advertising copy, graph- 
ic arts, and outdoor advertising. 


Men’s Wear Group Offers 


Papers Apparel Ad Package 

The Men’s Wear Inter-Industry 
Council, 16 W. 16th St., New York, 
representing trade associations in 
the men’s and boys’ apparel fields, 
has released its spring newspaper 
package on apparel, including 
three pages of ads and a four-page 
editorial supplement. Offered free, 
the package is restricted to use by 
one newspaper in each city. 

Prepared by the Wool Bureau, 
one of the council’s 15 members, 
the package includes material on 
shoes, topcoats, sportswear, hats 
and ties. 


McGee Joins Buchanan 

Don McGee, formerly v.p. of 
Dancer-Fitzgerald-Sample, San 
Francisco, has joined the San 
Francisco staff of Buchanan & Co. 
as an account executive and vice- 
chairman of the plans board. 


IN 1953 ™=out of a total of 2455 Local 
Advertisers, 1575 (or 64.2%) placed the bulk 
of their advertising in The Chronicle! | 


THERE CAN BE ONLY ONE 


REASON... 
Lubes! 


il black thoughts of uiiilia Maia ae? 
ising minds. For 59 years production men ha 
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- GLOBE ENGRAVING AND ELECTROTYPE C0. 
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Consecutive Years 
of Leadership in 
Advertising and 
Circulation. 


Houston Chronicle 


JESSE H. JONES, Publisher 


R. W. McCARTHY, Advertising Director 


JOHN T. JONES, J; M, J. GIBBONS, National Advertising Mgr. 


THE BRAN! 


President 


“A COMPANY—National Representatives 
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million. Before the war (1939 

the circulation of The Saturday Evening 
B Post was just about 3 million. In 1946 it 
§ was 3%. It reached 4 million in1949. A 


recent issue passed the 5 million mark. 


To advertisers the implications are im- 
portant. Not only is the Post gaining, 
but it is gaining at an increasing rate. 


And it is gaining with those you want 
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“advertise more 
in NEWSPAPERS in 754 


because... 


Last year, department stores with sales over $1,000,000 spent more 
than 84% out of each advertising media dollar in newspapers! 


Newspaper advertising gets quick results. Department store and 
Classified advertising afford perfect proof of how fast readers 
react to advertising in their newspapers. 


Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 
Newspaper Representatives since 1900 


| 


_ Advertising Age, March 1, 1954 


Cybernetics Field Has Growing List of 


a new business field hasn’t “ar- 
|rived” until it has at least one 
‘business publication rhapsodizing 
over it. If this is the test, then 
‘that fast-growing area variously 
referred to as “automatic con- 
trols,” “automation” and “cyber- 
netics” is being launched by an 
entire orchestra this spring. 

Already, Penton Publishing Co., 
Cleveland, has made its debut with 
a magazine called Automation 
scheduled to bow late in the spring 
(AA, Feb. 1). 

McGraw-Hill Publishing Co., 
New York, is also reportedly ready 
to go with a book to be called 
Control Engineering, though no 
details are available yet. 


= Most immediately, there is the 
candidate of Reinhold Publishing 
Corp.—the firm’s first new maga- 
zine since 1929. It is scheduled for 
the title Automatic Control, and 


SOLID CINCINNATI 
READS THE 


CIWCINNAT] ENQUIRER 


"It’s R. C.’s family. No wonder he never forgets the 


MEDIA 
DEPT, 


KCKIDD 


Daily Enquirer has the most WOMEN readers in Cincinnati.” 


LEADS IN CITY ZONE CIRCULATION - NO. 1 WITH WOMEN, 


TOO. 


For more proof of The Daily Enquirer's preference 


CITY ZONE CIRCULATION 


by Cincinnati women write for Special Survey's new Daily Enquirer 


133,780 


study “Cincinnati Newspaper Profiles.” It’s one 


Times-Star 
more reason why there’s no longer any doubt 


129,263 


Post 


about your basic buy among Cincinnati dailies. 


126,215 


Sunday Enquirer 209,504 
Source: A.B.C. Publishers’ Statements, September 30, 1953 


Represented by Moloney, Regan and Schmitt, Inc. 


| Publication Entrants; Reinhoid’s Is Latest 
New York, Feb. 25—Some say; 


will start “within the next few 
months,” Philip H. Hubbard, pres- 
ident of the company, says. 

According to Mr. Hubbard, Rein- 
hold starts its magazine on the 
basis of a year’s research into 
“automatic controls.” Already, it 
distinguishes three different seg- 
ments of the complex field: 

1. Automatic production, or ‘“‘au- 
tomation.” 

2. The development and design 
of automatic end-products. 

3. The use of computers for 
data processing. 


m Reinhold proposes to cover all 
three sectors with its publication. 
It points out that, on the basis of 
its own research, total annual val- 
ue of automatic control equipment 
in the whole field would exceed 
$3 billion in 1954, to say nothing 
of that vast future expansion 
which is the real argument behind 
these new business paper efforts. 
According to Reinhold, Auto- 
matic Control has been developed 
Jointly with John Diebold, lead- 
ing consulting authority and writer 
‘in the field, who will be its editor 
and associate publisher. Fred P. 
| Peters, v.p. and secretary of Rein- 
| hold, and manager of its book di- 
| vision, wiil be the company’s pub- 
\lisher for the paper. 
| Advertising sales manager will 
ibe Edward J. Fregan, formerly 
| Reinhold’s Chicago district man- 
| ager for Chemical & Engineering 
| News. 


Pan Am, Rootes Tie In 


Pan American World Airways, 
New York, and Rootes Motors Inc., 
Long Island City, have scheduled 
a series of cooperative ads pro- 
moting a “Clipper-and-Car” plan. 
The ads feature the “budget” pur- 
chase of a Hillman Minx and a 
| round trip flight to Europe. At the 
/end of the trip, the car is shipped 
home. Ads will appear in Fort- 
night, The New Yorker and Sun- 
set Magazine. J. Walter Thompson 
Co., New York, is handling the 
drive for Pan American and An- 
derson & Cairns, New York, is the 
Rootes agency. 


Frey to Colgate-Palmolive 

Samuel L. Frey, formerly v.p. 
and media director of Doherty, 
| Clifford, Steers & Shenfield, New 
York, has joined Colgate-Palm- 
‘olive Co., New York, as media 
_ director. 
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SPOT MOVIE COMMERCIALS on giant theatre screens dramatize, demonstrate and sell products or services. 


a 


mecimonrooo reames owsiews MOVIE THEATRE Ads Reach Weekly 
Audience of Over Forty Million 


Film Commercials attract undivided attention of theatre audiences 


Hollywood supplies the entertainment and attracts the relaxed, receptive audience. Spot Movie film 
commercials supply the powerful selling impact. No other medium offers the combined selling forces 
of movie theatre advertising—sight, sound, aclion, color, giant size, and an undistracted audience— 
available on a national, sectional or local basis MPA, New Orleans handles all details—from planning 
‘to placing ... through your agency. 


Space on theatre screens is limited to three or four advertisers per week. A week’s showing consti- 
tutes a showing at every performarice during the selected weeks ranging from a minimum of 14 
showings per week up to 35 per week depending on the theatre’s running schedule. Use the coupon 
below to send for more details today! There’s no obligation! 


ae et ee wt Bee, Mle? 


THERE IS a rapidly growing number of Dri ive-in theatres 


available to advertisers. MOTION PICTURE ADVERTISING SERVICE CO., INC. 


1032 CARONDELET STREET e NEW ORLEANS, LOUISIANA 
Producers & Distributors of Film Commercials Since 1921 


Associated with United Film Service, Inc. Kansas City @ Chicago © Detroit 


ae 


States o Trees Pic 


hth di fd mtow ovie | MOTION PICTURE ADVERTISING SERVICE CO., INC. 
reach the audiences of downtown m j 1032 Carondelet St., Department AA-3,New Orleans, La. 


theatres in large cities. § Please send me more information on Film Commercials 
j in Movie Theatres. 


a = j Name 
SPECIAL SELLING MESSAGES may be addressed to , } Firm 
the Negro Market through the exclusively negro patron | Address 


movie theatres. | City State 
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35% of those listed in 


**WHO’S WHO IN AMERICA”’ 


regularly read 
“U.S.News & World Report.” 


74% of the EDITORS 


OF AMERICA’S MAJOR DAILY 
NEWSPAPERS regularly read 
“U.S.News & World Report.” 


50% of the SENIOR 


OFFICERS OF THE 300 


m1 LARGEST COMMERCIAL BANKS 
a regularly read 
| “U.S.News & World Report.” 


~— 


53% of the HEADS + = eo MMB. |. 
ALL U.S. LIFE INSURANCE PHILADELPHIA 
COMPANIES regularly read NATIONAL | 
“U.S.News & World Report.” apres! 


42% of those listed in 


““WHO’S WHO IN COMMERCE 
& INDUSTRY” regularly read 
*“U.S.News & World Report.” 


F ws Siete a “16th Edition 


There just isn’t room in an ad like this to show you 
the long lists of a// the people with important high- 
income jobs who read “‘U.S.NEWS & WORLD REPORT.” 


But we have them. 


They’re in a big thick book called “Penetration.” 
It lists the names and positions of the people in 
50 of America’s largest companies who subscribe 
to ““U.S.NEWS & WORLD REPORT.” 


Ask to see it.* 


You'll be aware of how deeply, how thoroughly, 
One magazine delivers coverage of the people in 


NOW MORE THAN 675,000 NET PAID CIRCULATION—A MARKET NOT DUPLICATED 
BY ANY OTHER MAGAZINE IN THIS 


Banke Doctor, 


NATIONAL ADVERTISERS 
regularly read 


“U.S.News & World Report.” | 


47% of the HEADS OF 


ALL U.S. CLASS I RAILROADS 
regularly read 
“U.S.News & World Report.” 
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high-income ‘“‘decision’”’ jobs, at whatever level 
they may be, throughout American business, 
industry, government, and the professions. 


Marketwise, they’re alike. They have a common 
interest in the essential news because people of 
such calibre have a big stake in how the news 
affects their business planning and personal living. 
And they have the purchasing power and living 
standards that go hand in hand with their jobs. 


In other words, they’re the people of income and 
responsibility who do the deciding and the pace- 
setting that lead to the orders you’re looking for 
in 1954, 


67% of the PRESIDENTS 


OF AMERICA’S 100 LEADING 


PENETRATION... PENETRATIF&C 
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36% of the EXECUTIVES 


a S A%. LISTED IN “‘POOR’S REGISTER 
» © of the PRESIDENTS OF DIRECTORS AND. EXECUTIVES” 
| OF ADVERTISING AGENCIES regularly read 
| BILLING MORE THAN “U.S.News & World Report.” 
) 


| $1 MILLION regularly read 
a “U.S.News & World Report.” 


64%. of the MEMBERS 


OF THE NATIONAL INDUSTRIAL 
CONFERENCE BOARD 

regularly read 

“U.S.News & World Report.” 


65% of U.S. GOVERN- 


MENT OFFICIALS HANDLING 
—————— BUSINESS AND INDUSTRY 

MATTERS regularly read 

“U.S.News & World Report.” 
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3606 Annual Report of THE CONFERENCE BOARD 


Ask to see “Penetration,” 
—names and positions of people 
in 50 of America’s largest 
companies who subscribe to 
“U.S.News & World Report.” 
Also ask for the complete 
research reports on all ten 
recent readership studies 
reported here. Call or 

write our advertising office 

at 30 Rockefeller Plaza, 

New York 20, N. Y. Other 
advertising offices in Boston, 
Philadelphia, Cleveland, 
Detroit, Chicago, St. Louis, 

San Francisco, and Washington. 


studies of the names listed 


in the standard published ~ 


directories of America’s most 
mportant high-income people. 
The combined preference votes 
of all ten groups studied also | 
ive “U.S.News & World Rep 
t-place ranking, by a wide 
margin over any other maj 
_ magazine in this field, as 
the magazine most useful to 


their work, and the magazi 


which they place 
most confidence. 


All ten research reports 
are available on request. 
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Believability—and More—Is Needed 


In recent years, there has been a mounting crescendo of demands 

r greater credibility and believability in advertising. Writer after 
writer, and speaker after speaker, has pointed out that advertising 
which makes incredible and unbelievable claims does a disservice to 
its sponsor, and to all other advertising. 

It would be difficult to find a working advertising man who would 
not agree with these sentiments. Too much advertising currently ap- 
pearing is unbelievable and incredible, even though it may not be 
false or misleading or in bad taste. And certainly advertising which 
induces skepticism is not good for the particular advertiser involved, 
nor for advertising in general. 

Believability and credibility are vital ingredients of good adver- 
tising. But in the stress which has been put upon these qualities in 
recent years, there is some possibility, however slight, that they will 
be considered the be-all and end-all of advertising. They are not. 

James R. Adams, president of MacManus, John & Adams, who has 
written Cadillac advertising for more than 20 years, seriously main- 
tains that at least 50% of all present advertising would not sell any- 
thing to anyone even if every statement in it were accepted without 
question—if every statement made were wholly credible and be- 
lievable. 

This is a serious indictment of advertising, but Mr. Adams believes 
that half or more of advertising misses the mark because it does not 
say anything important in terms of a potential buyer’s wants or needs. 
What he is talking about might be called, for want of a better name, 
So-What advertising. It may be nice looking, it may be completely 
believable, but the reaction of the prospect is merely “So What?,” in- 
stead of the action that every advertiser hopes to get out of an ad- 
vertisement—a mental reaction which can best be stated inelegantly 
as “That’s for me.” 

Mr. Adams, we are sure, is not suggesting that we need more ad- 
vertising of the kind which is usually designated as “hard sell.” But 
he is suggesting that advertising must do a selling job, must contain 
the kind of message about a product or service which induces the 
buying urge in readers, listeners or viewers, instead of merely a 
yawn or a shrug. 

Activating the buying urge is not a matter of hitting a prospect 
over the head with a sledgehammer. In fact, there are many in- 
stances in which the “soft sell” approach has proven much more ef- 
fective than the “hard sell.” 

But there’s got to be “sell” in that ad somewhere—a basic sales 
idea so stated that it makes an impression on prospects—a buying 
impression. 


Advertising Agency Economics 

Advertising agency billings, generally, have continued to move up 
in recent years, and there is every indication that they will hit record 
levels this year. 

But there is also every indication at present that the alltime high 
record number of agencies will gradually decline. There has been a 
considerable shakedown in the hundreds of new agencies which 
started in business after the war, and the news columns now seem 
to be recording more mergers and more business discontinuances 
than new agency starts. 

The reasons are not too difficult to find: Costs are higher than 
ever, and the business is more complex than ever, with more kinds 
and types of service required. 

The problem is especially acute for smaller agencies, and it must 
be solved, because the business needs these agencies. The “network” 
idea has helped a great deal and can, we believe, help further, perhaps 
by extending its services over a broader area of agency service than 
has been the general rule in the past. 


“I know our agency is twenty-fifth in radio and tv, seventeenth in magazines, 
forty-second in newspapers, and eleventh in outdoor. It’s our heavy volume in 
transit advertising that gives us third place in total billings.’ 


What They're Saying 


First and Fastest 

One of the things to guard 
against in color tv would be to al- 
low a package design to become so 
glamorously opalescent, translu- 
cent, radiantly alive, color-wise, 
that its actual counterpart in the 
store falls short of the exciting 
promise made in the tv commer- 
cial. 

I’m sure you have noticed how 
they spin, march, dissolve, en- 
large, reduce, and otherwise gim- 
mick-up packages with orchids, 
pretty girls’ heads and so on. None 
of these foolish efforts even re- 
motely attempts to place the pack- 
age in its proper relation to its 
hard-hitting competitor on the 
shelf. 

Well, I am confident that this 
amateur direction which one can 
ordinarily expect in a new indus- 
try will suddenly die of its own 
unawareness of the function of a 
package design, which is: (rub- 
bing elbows with its staunchest 
and most formidable contestants 
for every sale) to get seen first 
and fastest at the point of sale. 


—Edward Gustave Jacobsson, mer- 
chandising and packaging consultant, 
at Advertising Women of New York 
survey course. 


Memo to Sales Staff 

In 1940, or about 14 years ago, 
canned baby food was selling at 
the rate of 270,000,000 cans per 
year. 

In 1953, canned baby food is 
selling at the rate of 1.5 billion 
cans per year. 

In 1940, the toy industry yearly 
sales were $84,000,000. In 1953, the 
figure is $900,000,000. 

These great growths of the past 
13 years are only the advance 
signs of how the future growth of 
the U.S.A. will transform the 
economy and provide a tremen- 
dously expanding market, which 
business will have to hustle to fill. 

The U.S. Census Bureau projec- 
tions had indicated a population 
gain from 1940 to 1950 of only 8,- 
000,000. The actual gain was 19,- 
500,000—to a total of 151,700,000. 
Now (1953) the U.S. population 
has topped 160,000,000. 

General Electric estimates that 
by 1960, the growth and replace- 
ment market should mean an in- 
crease in total industry sales per 


year of 600,000 more refrigerators 


than in 1951; 500,000 more freezers 
and 1,100,000 more ranges. 

The population growth is being 
further stimulated by our greatly 
decreased mortality rate. Many of 
the old, with their incomes from 
fast-growing retirement and pen- 
sion funds, will create big new 
markets for small houses, travel, 
gardening. 

In short, boom production of 
1953 population will be far too 
small for a 1960 population. More- 
over, as the babies of the Great 
Baby Boom reach marrying age, 
there is likely to be a new popula- 
tion explosion to make that of the 
’40s and ’50s look small by com- 
parison. 

Here are some most interesting 
and highly significant facts which 
should convince any business man 
that he should not make the mis- 
take of underestimating the future 
growth of the American market. 

Keep these facts in mind and, as 
an advertising man, be extremely 
active in preaching them, while at 
the same time, preaching the gos- 
pel that newspapers are the great- 
est SELLING FORCE in America! 


—H. W. Moloney, in memorandum to 
the staff of Moloney, Regan & 
Schmitt Inc., newspaper representa- 
tive. 


Ad Budgets’ Contribution 

Advertising budgets, in a very 
strict sense, constitute barometric 
indications of how this country 
stands business-weatherwise. They 
also exhibit the attitudes and re- 
actions of industry to the economic 
conditions now and in the months 
ahead. They upgird production, 
payrolls, distribution, and make 
a direct contribution to the stabili- 
ty of every home in the land. 


—From an editorial in the Feb. 1 is- 
sue of Drug Trade News. 


Weather Report 

Weather is a great selling power. 
It should be harnessed rather than 
resisted. 

Weather sells goods if one works 
with it. 

If a manufacturer’s merchandise, 
selling, promotion and timing are 
in contradiction to the facts of 
weather, there can be only one 
answer—the manufacturer’s bus- 
iness will suffer grievously. 


—“The Road Ahead,” issued periodi- 
cally by Hirshon-Garfield Inc., New 
York. 


Advertising Age, March 1, 1954 


- Rough Proofs | 


“Ford’s January sale of cars and 
trucks highest in history!” ex- 
claims the Detroit News. 

That puts a pretty good Ford 
foundation under automotive pros- 
pects for 1954. 

~ 


That brewery strike in Milwau- 
kee last summer put a lot of minus 


|signs on beer sales, but with the 


advertising they hope to get from 
the Miiwaukee Braves, the brew- 
ers expect to do a lot better this 
year. 


Magazines are selling well in 
supermarkets, and so there’s no 
good reason why the Popular 
Science plan of offering popular 
phonograph records on news- 
stands shouldn’t be a hit. 


Gladys the beautiful reception- 
ist says she hopes agencies solicit- 
ing new business aren’t embar- 
rassed when they find the prospec- 
tive client has hired a former com- 
petitor to look them over. 


Copywriters whose typewriters 
are getting cold because of in- 
creased tv activity might do worse 
than start studying the techniques 
of Mother Goose in the production 
of catchy rhymes and jingles. 


While newspapers are debating 
the pros and cons of publishing 
radio and tv logs, the sports edi- 
tors are going right ahead keeping 
their readers informed of the box 
fights and athletic contests broad- 
cast in their localities. 


Ladies’ Home Journal devotes 
an interesting ad to the fascinating 
subject, “How to analyze a wom- 
an,” but the reaction of most males 
will probably be, “Don’t try.” 


Ben Duffy, as “Man of the 
Week” on television, undoubtedly 
got wonderful audience reaction 
when he declared that there are 
too many tv commercials. 


* 

So many legal cases are being 
reported by the National News- 
paper of Marketing these days 
that perhaps its name should be 
changed to Advertising Age & Ju- 
dicial Recorder. 


Mere men spend more time fish- 
ing and hunting than in any other 
leisure activity, reports Sports 
Afield. 

Well, if they don’t, at least they 
wish they could. 


E. B. Weiss, the cybernetics 
man, must feel very much like a 
godfather, with all those new in- 
dustrial journals being started to 
cover the field of automatic con- 
trol and production. 


“Wanted—a strong financial 
man who has demonstrated earn- 
ing capacity,” says a Detroit ad- 
vertiser. 

Naturally, the better demonstra- 
tion of earning capacity he can 
give, the stronger financial man 
he must be. 


Copy Cus. 
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THE INQUIRER takes your advertising to 
the most potent pocketbooks in Delaware 
Valley, U.S.A. In addition to intensive cover- 
age of the city, THE INQUIRER reaches 
out to give advertisers thorough penetration 
of the rich suburbs and nearby towns that 
account for HALF THE SALES in the Greater 
Philadelphia area. 


That’s why you find so many new advertisers 


Che Philadelphia Bnguirer 


Che 0 "= A 


SSS as: 


in THE INQUIRER ... so many old ones 
with expanded schedules. Greater results for 
advertisers have made THE INQUIRER 
Philadelphia’s FIRST newspaper . . . FIRST 
in National advertising, Retail advertising, 


Classified advertising and Total advertising. 


To skim the cream off the great Delaware 
Valley, schedule THE INQUIRER . 
FIRST! 


The Voice of Delaware Valley, U.S.A. 
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DELAWARE VALLEY, U.S.A. 


has peak buying power 


Sales Manage- 
ment estimates the 
effective buying 
income of Dela- 
ware Valley at 
over $7,000,- 
000,000 ...18% 
more per family 
than national 
average. 


Exclusive Advertising Representatives: 


West Coast Representatives: 


NEW YORK 


ROBERT T. DEVLIN, JR. 


342 Madison Ave. 
Murray Hill 2-5838 


CHICAGO 
EDWARD J. LYNCH 
20 N. Wacker Drive 

Andover 3-6270 


DETROIT 
GEORGE S., DIX 
Penobscot Bidg. 

Woodward 5-7260 


SAN FRANCISCO 
FITZPATRICK & CHAMBERLIN 
155 Montgomery St. 
Garfield 1-7946 


LOS ANGELES 


FITZPATRICK & CHAMBERLIN 
1127 Wilshire Boulevard 


Michigan 0259 
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on midnight oil 


...- MAGAZINE EDITORS, TOO, must steadily develop new and 
better ways of making their “‘copy”’ more interesting and important to 
more and more readers. 


At Newsweek—where circulation has now passed 950,000—the credo has 
always been ‘‘meet change with change,” and some of the recent edi- 
torial advances well illustrate the steps this magazine is taking to keep 
itself ‘young, vital, growing. 


New in Newsweek! 


New Bureaus have been added in the Middle East, Rome, the Hague, 
our own South and Southwest to provide more valuable ‘‘on spot’ 
coverage of these increasingly important news areas. 


Periscope, telegraphic reporter of news-in-the-making gathered by a 
global news-intelligence network, has been streamlined for even faster 
reading and still greater coverage. 


Incisive Interviews with key newsmakers have been made a 
standard feature, and Newsweek’s readers have “‘sounded out’ such 
distinguished persons as Adenauer, Stevenson, Dulles, Benson, Nixon, 
McCarthy—to name a few. 


Leaks from behind the Iron Curtain are made meaningful by the 
appraisal of ex-Red air colonel Leon Volkov (a chief reason for our 
success in calling the shots on changes in the Russian economy). 


The Business Section now regularly includes ‘‘What They Think” 
comments by outstanding business figures. 


“The News Package” (perhaps most important of all) pits the entire 
editorial resources of Newsweek against all aspects of major news events 
—presenting the news of the events, the pros, the cons, the significance. 


Changes like these are part of Newsweek’s continuing 
program to turn out a newsweekly best suited to the needs 
of thinking people. The measure of Newsweek’s success 
lies in the fact that circulation is now at its all-time high. 


“s | 4 A. ~“ | The Magazine of News Significance 
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Agency Changes Name, Moves 


Everett E. Fisher, head of Fish- 
er & Gannon, San Francisco agen- 
cy, has changed the firm name to 
E. E. Fisher Associates and has 
moved to larger quarters at 1548 
Stockton St. 


Calverley Opens Own Agency 


Douglas Calverley, formerly with 
Procter & Gamble Co., Cincinnati, 
has opened his own agency in San 


Francisco at 785 Market St. The. 


Which of These Make-ups is the Most Flattering to You 
i. = a ; 


Wes one make-up 
iw ideal for al) complexions 
—uhiok is right for vom® 


Advertising Age, March 1, 1954 


Jordan Sees Sports, Other Media Doing 


M uch Better as Video 


WASHNGTON, Feb. 25—Sports, en- 
tertainments and non-tv media 
should be making more money 
soon, Jerry Jordan predicts in his 
fifth annual report on tv’s effect 
upon recreation, 


| the Radio-Electronics Mfrs. Assn. 


published this. 
week by the sports committee of) 


new agency will 


Douglas Calverley Co. 


| The youthful researcher who 
‘formulated the tv “novelty” the- 
ory (AA, May 22, ’50 et seq.) 


be known as. 


points to revenue records set in 
(53 by newspapers, magazines, ra- 
'dio, books, concerts, racing and 
professional football as blazing the 
trail for other recreation indus- 
tries and media. 

“As television passed out of its 
novelty period in most of the na- 


‘ slic grins Shy sea - . 
ad by Campane... nei 


TAKE YOUR PICK—Campana Sales Co., Batavia, Ill., has this b&w spread running 
in the Ladies’ Home Journal for March, introducing its new liquid makeup, Sheer 
Magic, and stressing the need for different types of makeup with different types of 
skin. Good Housekeeping, McCall’s, True Story Women’s Group and Woman's 
Home Companion also will be used through Wallace-Ferry-Hanly Co., Chicago agency. 


“nearly every industry it was sup- 


glassy Re 


[nthe THE HOUSTON POST 


) Howlin Moree is setting the pace? 


The Post has led all other Houston newspapers in total 
daily circulation gains last year and for the last 10 years!* 


in editorial excellence 


Five awards! That’s the impressive Houston Post score 
in the 1953 Texas AP Managing Editor’s Award Com- 
petition (cities 50,000 or more). First—in community 
Service, spot news, sport news; second in headline writing, 
honorable mention in photography. In six years, The 
Post has won five community service awards. 


One demonstration of the Post’s 
tremendous pulling power was 
the more than 144,000 entries 
received in the 1953 Football 
Scoring contest. 


A Spendable Daily Cire. POST 
oa Population Families Income Total Retail (Estimate Per Cent 
COUNTY (in Thous.) (in Thous.) Per Family Sales one day) Coverage 
ME: F5Ssdse cereus 14.1 45 $2,876 $ 13,056 1,314 29.2 
| errr eee 55.8 15.7 3,571 56,393 6,983 44.4 
NN 66 are 53 oa Oe 41.1 Tt3 3,515 39,828 2,970 26.3 
errr 11.4 3.4 2,133 7,383 609 17.9 
DE. ve c2eessus 8.3 2.4 2,890 7,079 906 37.8 
COE i vb cv ciue 18.1 5.5 4,072 22,764 1,561 28.4 
4 Perr eee 31.8 8.2 3,780 31,341 2,296 28.0 
Galveston**® ....cc0% 58.4 17.6 4,351 171,312 1,078 6.1 
eer re 13.0 3.9 2,460 9,767 1,105 28.3 
ee er ee iP 6.3 2,323 14,635 460 7.3 
PP yacessiepares 929.6 284.8 4,241 1,207,961 128,193 45.0 
SOE bc vacvtavece 13.9 3.8 2,735 10,637 1,827 48.1 
It Takes The HOUSTON POST SE res i ciansds 28.6 8.3 3,673 30,743 2,346 28.3 
to Sell the Houston Market! SR iaiksbwavese 67 2.0 3,111 6,410 492 24.6 
Matagorda ......... 22.9 6.9 3,890 26,880 2,532 36.7 
Montgomery ........ 26.0 7.6 2,696 20,678 2,270 29.9 
Err rer ee 15.1 43 2,563 11,251 1,358 31.6 
BED, oss paceue 6.7 18 1,013 1,894 306 17.0 
a eee 9.0 2.7 2,923 8,037 758 28.1 
eT eTer 11.5 3.2 2,657 8,686 460 14.4 
ae 19.7 48 3,057 14,917 1,242 25.9 
* | ere 13.1 3.4 3,038 10,389 1,184 34.8 
Washington ......... 19.4 5.9 2,710 16,015 1,213 ae 
rere 37.4 10.7 3,564 38,167 3,479 R 
Here are the facts... Sub-Total 167,902 
on the market te re rrr TT Teer er er ery TT et Te TTS eT te 17,283 
TOTAL— 
and THE POST! City & Retail Trading -1,433.0 430.2 $1,673,246 185, 185* 
Zone 


*ABC Publisher's Statements: 
Sept. 30, 1943 — 1953 


Above figures from: 
Audit Bureau Circulation Report Sept. 30, 1953 
* Average Daily Net Paid Circulation. 


**Does Not Include Galveston City Zone. 


Publi 
- EUGENE LEMCOE, 
Director of Advertising a Gohan 
ROBERT BARRON, 
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187,000 Daily... 
201,000 Sunday* a 


CRS Gites meet, xg 


THE HOUSTON Post 


i _ TEXAS’ LARGEST MORNING NEWSPAPER 
beaks Be Ma , 
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REGAN & SCHMITT 


‘tion during 1953,” Mr. Jordan says, | 


Novelty Wears Off 


'posed to hurt turned upward in 
income, attendance or sales.” 

| 

= Sports, with $15,000,000 in 
broadcast fees boosting the gate, 
showed a 15% gain, to set a new 
revenue high of $284,000,000, he 
says. 

Motion pictures, college football, 
boxing and basketball were climb- 
ing again after a temporary de- 
cline. Major baseball league reve- 
nue was down 1.8%, minor league 
income down 7.8%. 

“Gloomy prophecies of empty 
stadia and theaters, curtailed read- 
ing and the doom of radio simply 
have not come true—and will not 
/come true,” Mr. Jordan asserts. 

There is room for both tv and 
the older recreational activities, 
he contends, because (1) time and 
labor saving devices since the end 
of World War II have created more 
leisure time, and (2) the recrea- 
tion industry has found “ways to 
live with and profit by televi- 
sion.” 


® Television competes with other 
recreation, but only because it is 
good entertainment, not because it 
‘is free, Mr. Jordan emphasizes. 
Top attractions will continue to 
sell out, but mediocre events will 
draw well neither at the boxof- 
fice nor via television. 

He further predicts there will 
be from 750 to 1,000 tv stations 
transmitting by 1957, with nearly 
every urban home having a video 
set. Color, he foresees, will come 
\“faster than most people think,” 
-and should help to increase sports 
event broadcast fees. 


Merit Competition Opens 

The Western Society of Business 
Publications will hold its sixth an- 
nual awards of merit competition, 
with winners being honored at a 
banquet May 11 in Los Angeles. 
Entries in the competition must be 
received by March 9 at 3737 Rod- 
erick Rd., Los Angeles 65. Awards 
will be given for editorial achieve- 
|ment in eight classifications. The 
competition is open to all indus- 
trial, trade or business publications 
|supported by advertising revenue 
and published in the 11 western 
states or maintaining a western 
representative. Publications pub- 
lished in other than the western 
states may enter appropriate con- 
test classifications only in respect 
to work performed by their west- 
ern representative. 


Norge Boosts Mikuta, Willie 


Charles F. Mikuta has been ap- 
pointed sales promotion manager 
of the Norge division of Borg- 
Warner Corp., Chicago. Russell F. 
Willie has been named assistant 
‘ad manager. Mr. Mikuta was for- 
merly a copywriter at Norge. Mr. 
Willie will continue to handle pro- 
duction of shows and exhibits and 
the producing and purchasing of 
printing, engravings and photogra- 
phy. 


Joins Everett-McKinney 

Robert Meskill, formerly with 
O. L. Taylor Co. and United TV 
Films, has been named manager 
of the Chicago office of Everett- 
McKinney, radio-tv station repre- 
'sentative. Robert Mandeville, now 
manager of the company’s Chicago 
‘office, will return to New York as 
'v.p. in charge of eastern sales. 


Insurmaster Names Don Frank 


| Insurmaster Inc., Los Angeles, 
has named Don Frank & Associ- 
ates to handle advertising for its 
new automatic insurance machine, 
which will be located in bus de- 
| pots, railroad stations and hotels 
| to offer travelers a travel accident 
|insurance coverage. Newspapers 
‘and magazines will be used. 


Robert ]. Keane Promoted 


Robert J. Keane has been pro- 
moted to advertising manager of 
the Savings Bank Journal. He has 
been with the publication since 
' March, 1952. 
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What makes a newspaper great? 


*| WANNA MEET 

THE GUY WHO | 

<7 > GETS ALL THESE 
COPIES OF fen 


Were you too busy to scan Mos- 
cow’s Pravda and I[zvestia this week? 
Too occupied to thumb through the 
London Times or Tokyo’s Mainichi 
Shimbun? Do you lack time to read 
all the significant editorials, columns 
and articles on current affairs in the 
American press? Let Hal Bjornson 
do it for you! 

Slouched on a pile of periodicals 
from all over the world, big, tousled 
Hjalmar Bjornson of the editorial 
page staff of the Minneapolis Star and 
Tribune makes his living by digesting 
newspapers and magazines, and listen- 
ing to radio and TV commentators, 
for people who can’t keep on top of 


the stream of facts and opinions that 
color current history. 

Bjornson gets more mail than a 
movie star...more different maga- 
zines than the average newsstand .. . 
more foreign publications and more of 
this nation’s 1,786 daily newspapers 
than most citizens see in a lifetime. 
With shears, pastepot and pencil, he 
clips, condenses, cross-checks, de- 
livers a daily column to Minneapolis 
Tribune readers which gives them the 
cream of comment and opinion with 
their morning coffee. 

A typical week of Bjornson: On 
Monday, a digest of the newsiest 
magazine articles; Tuesday, what the 
top broadcasters are saying; Wednes- 
day, comments of Minnesota editors, 
gleaned from a sampling of Minne- 
sota’s 365 weekly newspapers; Thurs- 
day, a digest of the columnists; Fri- 
day, the gist of the nation’s best edi- 
torials; Saturday, a capsule version of 
foreign opinion, 


Bjornson’s outstanding ability to 
compress and clarify the day’s news 
and views has earned him not only the 
respect and attention of the largest 
audience of newspaper readers in the 
Upper Midwest, but also the en- 
thusiastic admiration of newsmen all 
over the nation. His column, believed 
unique in a daily paper, has won him 
a National Editorial Association first 
prize for distinguished editorship, and 
is another best-read feature of the 
best-read, best-liked, most-respected 
newspapers in a 224-county area in 
34% states. 


Minneapolis 
Star and Tribune 


EVENING MORNING & SUNDAY 


620,000 SUNDAY - 485,000 DAILY 


JOHN COWLES, President 
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Once upona time. 


ina million years 


Many years ago there was a TRUE Conressions salesman who boasted that he 
always started his solicitations, “Your wife wouldn't read this magazine. Or 


your daughter, but...” 


Then one day he called on a smart spacebuyer in St. Louis, Missouri. He had 
just opened his spiel when the prospect interrupted and said, “I know your 


magazine. My mother reads it regularly.” 


This shattered him so badly that he finally went to work for Country Life. What 
happened when they folded, we'll never know. 


The moral of this tale is a simple one. Nobody and no magazine is perfect. 
Even True Conressions, which is about as selective as a magazine can get, 


will wind up occasionally in a college professor's home. Or even a spacebuyers! 


But the bulk strength of Truz Conressions’ circulation lands right on target— 


right smack in the middle of America’s big, young wage-earner market. That's 


_ and it couldnt happen again 
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where you'll find these 1,500,000 young women—mostly 18 to 35 years old— 
81% married—median family income $3700—and with more hungry young 


kids per family than any other magazine but Parents’. 


To these young women TruE Conressions is their magazine. They buy it. They 


read it. They like it. They look up to it. It is a personal thing to them. 


True Conressions is in business because it delivers this market selectively, 
economically and effectively...and because other kinds of magazines just can’t 
do it for you. Life or the Ladies Home Journal, for example, reach only 12% 


of T.C.’s readers. 


To be sure, there are no cure-all magazines for advertisers. No one or two big 
circulations you can buy, print or airwave, will sell everybody. Candidly, there 
are few food or drug programs, for instance, that would not be better, stronger, 
more economical with TruE Conressions added. Revlon feels that way, Procter 
& Gamble, Jergens, Camel, Johnson & Johnson, Kotex, Coty, Listerine and a 
host of others. You'll feel that way, too, when you give TRuE CoNFEssIONs a 


chance to sell for you. 


You'll get even more for your money with the Fawcett Women’s Group! 


If you are now buying True Confessions, or considering buying it, add Motion Picture 
and pack in the power of almost a million more sales impressions on an audience of 
women, even younger, who are top prospects for cosmetics, fashion and toiletries. This, 
the Fawcett Women’s Group, gives you greater selling power in the home, bigger families, 
hungrier consumption and more business. Guarantee—2,400.000. Cost $2.05 per page per 


Crue Confessions 


one of the Fawcett family. ..serving millions of America’s families 
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Men's Wear Industry Can Have Good Year 
But Must Learn to Advertise, Bach Declares 


Cuicaco, Feb. 23—The men’s 
clothing industry can look for in- 
creasing business this year if its 
advertising and promotion is mod- 
ernized, members of the National 
Assn. of Retail Clothiers & Fur- 
nishers were told yesterday. 


3. Male clothing has been under- 
sold “for more than 25 years.” 
Men’s wear retailers are doing less 
newspaper advertising than in 
1936. 


i. Fabric weavers’ use of research 


“For the men’s wear industry in and promotion has opened new) 
54, I see bright vistas ahead if we| markets, the agency head said, 
step out aggressively and take ad-| adding that “the payoff of these’ 


vantage of favorable factors that 


‘brought about only to the extent eo 
that we develop our own programs «below their newly-achieved sta- July 
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national efforts of the industry’s; without benefit of the esthetic,!ad and one mailing. Headed, ‘‘To 


prime resources will be at the re- they are born to failure.” 
tail level—and this payoff will be 


|the Man with Two Telephones on 
Millions of men with high in- His Desk,” the ad sold wool-and- 
mes are urged to buy clothing Orlcn suits “to 2,600 men while the 
temperature in Chicago 
tion,” he said. He advocated turn- | soared in the 90s,” he said. 

ing the “yearning for self-expres-| Low prices have their place in 
sion” into sales through better ad-| merchandising, he admitted, but 
| vertising. — that price appeal “should 
“Thousands. of ads continue to’ not occupy our efforts to the de- 
appear in newspapers that are ® Mr. Bach lauded Henry C.| gree that it prevents us from 
virtually unendowed,” he asserted.| Lytton & Co., Chicago, for a cam- ‘reaching for the expanding money 
“Barren of thought, sterile of ideas, paign consisting of one newspaper | belt of the quality market.” 


as well.” 

Mr. Bach criticized retail ad pro- 
grams as lacking originality, with 
too much use of price as the only 
appeal. 


have been long accumulating,” | 
Henry Bach, president of Henry 
Bach Associates, New York, said. 
’ He listed the “favorable factors” | 
as: 


ws 1. An end of a cycle of “hard | 
goods dominance.” Postwar de- 
mand for durable goods, supported 
by a high marriage rate and in- 
stalment credit, is tapering. 

2. Growing potential of the qual- 
ity market. The number of families | 
with incomes higher than $5,000 a 
year has increased. 


ore People Are 
OVING TO TOWN 
In Baton Rouge! 


In 10 years—from 1940 to 1950 
—Baton Rouge grew 262% in 
population, while outlying areas 
declined 39%, ranking Baton 
Rouge eighth in the nation in 
migratory population change as 
percentage of 1940 population. 


Source: Changing Time s—The 
Kiplinger Magazine 


More People Are 
MAKING MORE MONEY 
In Baton Rouge! 


Baton Rouge ranked first in 
Louisiana in per capita buying 
income at $1,892 for 1952. Total 
buying income for Metropolitan 
Baton Rouge for 1952 was 
$326,085,000. More than a third 
of Baton Rouge’s families were 
in the $4,000 to $6,999 annual 
income bracket, earning more 
than 40% of the total Baton 
Rouge family paycheck for 1952. 


Source: Sales Management 
Survey of Buying Power 


More People Are 
SPENDING MORE MONEY 
In Baton Rouge! 


Retail sales for 1952 in Metro- 
politan Baton Rouge totaled eae 


Who's Coming to Town TODAY? 


The Michigan farmer will have something to sell... and buy something to take home—today! 


He doesn’t have to wait until the end of the season to cash in. He diversifies! He’s a poul- 
tryman, a dairy operator, a beef producer, a hog raiser, a sheep breeder, a fruit grower -— all 


in one. And, his crops are so varied there’s something to market all the time... all year long. 


$170,715,000 . . $3,380 per 

family. ; 
i 

Source: Sales Management 


Survey of Buying Power 


More People Are Buying 
NEWSPAPERS MORE 
In Baton Rouge! 


Circulation of STATE-TIMES 
and MORNING ADVOCATE, 
Two Good Newspapers, is high- 
er than ever in Baton Rouge 
with 53,583 morning and eve- j 
ning and 71,109 Sunday and | 
evening ... family circulation 
concentrated in metropolitan 
area and trading zone. 


advertise in 
MICHIGAN 
where it’s 
PAYDAY 
all year ’round 


(Percent Farm Cash Income Received Each Month) | 


9.8% 9.9% 10.1% 10.5% 10.6% 


Based on eight-year study of Michigan farm income | 
(Government payments not included) bed 


Source: Audit Bureau of Circulation 


STATE 2% TIMES 
MORNING ADVOCATE 


Represented by the John Budd Ce. 


nie = 


Ny Ae Si Ree oS a See ge Ta ria, ao eee eae on ee Pit ee eR hy ee en See Se Ne, ya a eae RE ORES tee aa ee aS SS a Bares ee mak red Sas Tele Boe Tn Ne Beery Cee eee an ae ER Shp Pe ye 3 CR AO eid, PSMA ea a RO Me Sh Eg <a di at eg Da Rie See ee Seen 1 SP pe eRe RE oto oh: 
ee od ue ate m eg teae a Uo potagae stra - Bae aha Pasay Cent ie " Be Phe ie aeo wet hoe a am cab Sera rae Et ae nites ye td ag SA Noa ape age uate “ee ee eth ae Bs Bae Syed eh ee ane He pees PR Sie, Pe anti PN oe ‘ 
eet hey eee te - us iota bi os Hoge OE ex ee : RP der | ae atin) ; fs i ae ae Se OF ee SO on Oh eee ge ar MRE gS. 4 Pee ee rea Seca te Rae we Lah Ra ee ee ee eee et is See ho eS 
eerie ene pot cree ieee ssi np ee te os 3 = baa ine a ae we Deen 3 im Sa a 1 SLR Spee one ee 4 % Pie tur 7 E a : ‘seh 2 th ree i i. * Bet Pi ge oe ie «Meee ee v a fe: cite 0 Mae ERS or, hast tp eas Braet Wa 3 ghey "greet re ek Nae OT” OC Seeman Soe ta age Rahs ant ae 
pee ag ae f° § ohn i ane » tr. oN ese or a Ct Pete i ; Me tae 2 ae vic, ae Rag rs par oben ed weer 2 |, st | Ape amet ice Sar gan Tih eee on ren Be Oe I Me ete 
os, tae , ; 3 : . P 5 7 : ane wes ‘ S.. Ea. ee 2 ; : ; ie ieee peer 
= 2 < 2a SS SSSesesestessnsesstesesssnsstssustattvstssiessnsnassnsnsssnene=eseee nn eee ——-— a — ~ a id: Soren f 
eae Bee 
gy a ; ne ' 
A is ’ ce AL 
ae a 
a - q 
a a 
Seis 
ae i »g 
ee | 
. 
Fog 
7 a 
Ee : 
it ‘ a 
h i 
RP : 
| ee i 
| v 
po tii cmeameecnetieebeiae eatin 
) | 
ee . 
« 
" a - : 
eee: “eis * te gg as ig ey ama #3 2 “ee creer enemas lim 
I cane ci Bk sede OE ae si eg x : wie 3 5S be é ‘ : : e 
ae as é. a : ee eee” BR i ge z 4g 
ey: A. a Pig Sc ig Ie lg i Si DODO Bg Se: Be NR ie as ns aR ocak aan vn iSite Siesondce ini . a « se * 
Bd ee a a be " ss : he , if it 
Bea Ss a ~~ ea é EN a »\ -  — sf... i ; 
OMEEEP aS ind q 4 ee ; i . h Soe . ee Md a ee : a ce a re gis ae \ Fa / hj. : 2 
a eh : -o ae — i if ie Cains ee sae a OF Deedee ja {Sr eet ee ad , 
kee es . oR. | fy cette TS. sr EE RMIT to “f = a ge ———— Cl : : 
ee = ——-- a — _sa f xy a sy 
a, eax < ii 4 ~ a | ere, = ay os Z ae >. é: ‘ ‘ _* 
en ees ‘om sails : — = P . aire # . ess 
“cs we Sg * Re tentang i Fa. Cs wees 3 Ee BS . a 
paw oe : oe j ie : i € 
Se ea a | : ifs j P <8 
ee ; | e H g 
Dero | ~~ pitti : LER 
pry ms | oo ae 5 = 
PNA a | aang : 7 3 
| one i 
| Vat es - a ’ uF - 
a ee , r ; , 4 
ere re ma pi - “ ae —_ , ¢ 7 oe ee ® 7 ¥ . Ce ng 
e a — ie: ce be 
— - J 3 — _—- >> , Mola \ im ees 
re tt # eg . " : 4 . , § og | 
ee “ g — — | ; \ 5 EA 
i st, = o* %. ? . + \ : 7 
3 23 Sees Br. , : wenn ¥ . = i 
45) a KC gee “oe * ¢g Pet,  \ s : # 
oh ee ice is ‘<a qe . ~ =, tl + 7 \ : : fs 
oe, on es: a [23 . 2 f é Ps Pa PS v = . i 4 [ a : ee 
e : = Se eee = a Es oh ca x 4 ‘ ‘he = ——- end { Be 
ie Oe & bai ‘ nm - i i growers | a4 
oe a See we: — ie ' ma —~ = ne ? ' ; $4 
te —— SO » .. : ee 2 onsite re } 1 fe 
oe cy a 3 Sn a See eter nina © 5 tec Re aa 3 : i BY 
: : Re aa : Ss eS : i e » RE: i h ye j 
pe hiie ae es 4 bs Mf se e Pee J i I ‘ 
ike 3 “2 a Fie" ; ne a . 4 F 
ees, Po — ee) aes) — eo Sryeon ee See bee ee ae aera ae 2 Hs iy d ' 
<a 3 2 eo # ek Ss ue RO etc meh samen Sea a ie H , ; 
dt ene: 4 a Pea See 6 2 FE sg SR ae Was RN ak OO ' & ET 
ee ok ate = —— RO ERTS Fs Pode i geak psy ka Role eee “a fe qt Fe 
Be a a A 7 fas fed ee. S : Se oekna ei Pine Maha a-ha Sah 3 i i ba ; ote Pe 
anes By i ae : ES ere : area fe Pas 
eat e = 4% a meee eee ' # A 
. igh : rr Po ™ a bs is " ces aes aa eee bey a eas ig see ae i | It H. 
eee od be es Bee. ° = 2 capt - 4 aes eae ii . y EB 
eile ee — fr gic se ie at a ch ds. i eg. POM ee ; Stir thas § 
ee ee Peete ee a een oe ae a ote ‘nea aaa aie plies ak Ea Alda 1 
sense: ee ' Et int be Sait Th CN enameeme tata acs Zs 
ae 2” ee We ee ee ‘ Be ee gre ae , $ Poses 
aoe. i ae Ec pe Rg Ee I Cee ee ee ee gee ES eRe Be ER Ee oe 
oe ss eS ees a a ee re ee oe 
cae i . } 
? é $ #] 1 q 
ae es " } 
Miser 
a, ; ; 
Bee eee I | 
ae 4 
: ‘ Po “ 
aes 7 | 
Sere iy ; 
ES a 
e i" 
Mee 
; — a aaa —_ - omnes aie hatin = —— — — - ereeremarrninnn ngenamann saamennenaonnaen z 
ae) ~~ sett pn - sent sane - setae os cee amme rnnte aan 
eS a NN cali 
te | i } 
ean 4 See eee ee ee ee Fee eee Bee eee eee pace — a mm — . - ee i | 
ont epee se ee sie | eo ETE i ; 4 
Bas j 6.9% 7.0% 6.8% Se ie bes ca es | a ee i } j 
ten 6.2% 6.2% pum Gm poe fe fee feet fee) fee fe i 
pee, ee) Wee) bane] bee ee a oo Me ee Be i i 
by ff Ff FF | ep ee ft fF = F- Fe | pe H % 
na Wed ler) bee bee) ee ie ee ee le Cl CP 
‘ de yes : bei leo ae big  Me e Pee hegre Why a ee ee | 
we al bet be oo] Pe bee ee fee ee ee be 
g A iol ee i Pe ee ee Bo i ee ee 
parr: ee ed koe fee! late) |] bel fee fee ee toe 
tue 2 FF FF. oe Bee Se! |e FF Ff FF 
i fg 8 f& 8 8. ae) Se a ae i pom bee bee 
oo ee ee Pe pee BR i foes So peo bee ae he eR 
ft © &§ ££ ee 8s 
* a [—hLvrllC SlCr iarCrR.hlLUCUrelCUrmmUlUCzi KCC LCrdrlCUmL 
ee n-ne epee - EE a / 
| 
- ne - - : . nist nies wii ali is ts ihtilahnsasa ini illite caniets isin isiiaasinatiis acess 
i) 
| I" 
7 | , | 
Seay =) 
Pang 
a iia | 
) } 
: : i 
Pa ¥ |e r 
Wee) 2 14 , ; 2 ia 7 i vio, i n é - Rim: 3 


Advertising Age, March 1, 1954 


Sanger-Funnell Adds Account 

Hammarlund Mfg. Co. New 
York, has named Sanger-Funnell, 
New York, to handle its advertis- 
ing. The account was formerly 
wae by Roeding & Arnold, New| 

ork. 


Bradley to Mackes & Taylor 
Bradley Pulverizer Co., Allen- 
town, Pa., manufacturer of pulver- 
izing mills, has named Mackes & 
Taylor to handle advertising. Trade 
and direct mail advertising is being 


planned. 


Two Join ‘Mechanix’ 

John F. Webster, formerly with 
Popular Science Monthly, 
Hamilton E. Finney, formerly with 
Fletcher D. Richards Inc., have 
joined the eastern advertising sales 
staff of Mechanix Illustrated. 


Boroughs Joins White 

Gean Boroughs, formerly news 
editor of the Daily Times, Monett, 
Mo., has joined the White Adver- 
tising Agency, Tulsa, as an ac- 
count executive and new business 
manager. 


and 


on comic books. 
Aim of the proposals, according 


Ban on Sexy Comic 

/to the committee, is to halt “the 
Books Asked by N. + Souneeing torrent of cheap publi- 
Legislative Group cations exploiting crime, sex and 


immorality.” One measure would 
ALBANY, Feb. 23—Six bills to 


make it a specific offense to de- 
ban the sale of comics and paper-| liver indecent material to a minor. 
back books that portray “nudity, James A. Fitzpatrick, Plattsburg 
sex or lust in a manner which rea- assemblyman who heads the com- 
sonably tends to excite lustful or mittee, said that while “rigid con- 
lecherous desire” have been intro- | trols” apply to the sale of liquor 
duced in the state legislature by | to minors, “we have completely 
the legislature’s joint committee’ ignored the sale to minors of read- 


Michigan's BIG, STEADY Buyer! 


Showing him how to hold his big income steady is MICHIGAN FARMER, the home-edited 
farm paper that keeps fresh money-making ideas coming his way twice every month. Because 
it’s devoted to Michigan agriculture exclusively, MICHIGAN FARMER is read by 4 out of 5 


Michigan farm families. 


Use MICHIGAN FARMER to reach these high-income, year-around buyers. It’s effective— 
economical! Two other states with steady, top farm incomes are Ohio and Pennsylvania, 
served by THE OHIO FARMER and PENNSYLVANIA FARMER. Write to T1013 Rockwell 


Avenue, Cleveland 14, Ohio, for details. 


East Lansing, Michigan 


THE OHIO FARMER, Cleveland, Ohio 
PENNSYLVANIA FARMER, Harrisburg, Pa. 
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ing materials which can corrupt 
the mind, lead to immorality and 
pave the way for juvenile delin- 
quency.” 

Other proposals would ban tie- 
in sales of comics books and pocket 
books, stiffen penalties in laws 
covering the sale of indecent lit- 
erature and extend authority of 
public officials to halt the sale of 
salacious material. 


Lucky Tiger Names Bozell 


Lucky Tiger Mfg. Co., Kansas 
City, Mo., hair tonic maker, has 
appointed Bozell & Jacobs to direct 
its advertising. The account will be 
handled through the agency’s Kan- 
sas City office. Plans call for a 
magazine campaign plus spot radio 
and newspapers in some areas. 


WCAN-TV Boosts Power 


WCAN-TV, Milwaukee uh. 
station, has boosted its radiated 
power from 22,000 to 234,000 watts. 
Now equipped for color transmis- 
sion, the station will begin trans- 
mitting CBS network compatible 
color shows twice a day, starting 
March 15. 


Where a 
great 
industry 


I n the annual 
IRE DIRECTORY, a complex radio- 
electronic industry is organized, 

ceded, simplified and “indexed for use.” 
Men, firms, products —all are listed as 
vital working information for 30,000 IRE 
members who feed on facts to give their 
vast industry even greater growth. 


Never before has there been such 

need for standardization of products 
used, bought and sold in the 
radio-electronic field. The IRE DIRECTORY 
is pioneering and helping to establish 
industry-wide product standardization 
including definition of terms. 

Because of its recognized service to 
engineers, because it is their industry 
encyclopedia, the IRE DIRECTORY 


is your basic selling medium in which 
one message works 365 days of 

the year. In planning next year’s 

| budget, set aside sufficient funds 

to put your best facts forward in 

the 1954 IRE DIRECTORY. 


‘Engineers are educated 
to specify and buy. 


E DIRECTORY | 


2 —= 
‘4 
‘\ 
SS 
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‘The Institute of Radio Engineers 


Adv. Dept., 1475 Broadway, 
New York 36, N. Y. BRyant 9-7550 
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Puerto Rican Rum 
Bought by 66% of 
U. S. Rum Drinkers 


New York, Feb. 24—Puerto Ri- 
can rum now accounts for over 66% 
of total U. S. consumption of rum. 
Indications are that the current 
trend toward the island’s kind of 
light-bodied, dry rum will contin- 
ue. 

These facts are included in a 
new study of the U. S. rum busi- 
ness prepared by Benjamin W. 
Corrado for the Puerto Rican Rum 
Promotion. 

During the war, the study shows, 
imports of rum were abnormally 
high. At the end of 1946 about 3,- 
000,000 cases were in the hands of 
wholesalers, liquor stores and bars. 

Postwar consumption of rum 
over the past five years, the re- 
port says, has averaged about 1,- 
000,000 cases annually. 


s While Puerto Rican and Jamai- 
can rum imports increased by two- 
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Our reader, the foreign trade 
executive, is responsible for the 
complete overseas operation of his 
company. That’s why he needs 
complete, weekly coverage of the 
export field. 


That’s why he relies on the maga- 
zine with 34 years of proven 
ability to give him the facts he 
wants — EXPORT TRADE and 
SHIPPER. 


Bonus for Advertisers! 


A recent survey shows three readers 
for every copy of Export Trade and 
Shipper. This means that your | 
message is read by more than 10,000 
influential] foreign trade executives. 
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and-a-half times from 1951 to is good. A study is being made of Jeg Cream Makers Media 


1944, imports from the Virgin Is-_ 


lands quadrupled, imports of Cu- 
ban rum increased 40 times, and 
imports of rum from the French 
West Indies increased by 1,000 
times, the report shows. 

The Corrado study indicates that 
the job of cleaning out the wartime 
inventory seems to have been 
largely completed. 

The prospect for Puerto Rican 
rum, according to G. Allen Reeder, 
director of the promotion agency, | 


advertising and promotional strat- 
egy to be undertaken in the near 
future. 


Names Wibel Advertising 


Scott & Williams, Laconia, N. H., 
manufacturer of knitting machines, 
has appointed Herman J. Wibel 
Advertising, Contoocook, N. H., to 
handle its advertising, effective 
April 1. Trade publications and 
'direct mail will be used. Hazard. 
| Advertising Co., New York, is the 
present agency. 


Studied in Survey 


Newspaper advertising was used 
‘by 85% of the nation’s ice cream 
‘manufacturers in 1953, according 
to an Ice Cream Field survey, 
‘which also found 28% of the 
makers plan to spend more money 
for newspaper advertising than any 
other medium in 1954. In its Feb- 
ruary issue, the publication also 
notes that point of purchase ma- 
terials were used by 81% of the 
producers, radio by 58%, store 
_demonstrations by 40%, plant tours 


Advertising Age, March 1, 1954 
be 33%, posters by 27%, and tv by 


Oo. 

In 1954, point of sale will rep- 
resent the largest ad expenditure 
for 30% of the processors, while 
one out of ten will use tv as its 
major ad medium. 


Saladmaster Names Boyden 
Harry E. Boyden, formerly v.p 
in charge of sales for Fine pe 
Sterling Silver Co., has been 
named general sales manager of 
Saladmaster Sales Ine., Dallas 
food appliance and cookware 

preducts manufacturer. 
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INNS: AMI 


Advertising Age, March 1, 1954 


4A‘s, ANA Ofter Slide-Film joined Edmund S. Whitten Inc., 
A joint committee of the Assn. | Boston agency, as an account ex- 
of National Advertisers and the ¢cutive. 
American Assn. of Advertising 
Agencies has re agg hd ee | Mutual Transportation Adds 2 
slide-film called “The Future of | < 
America,” which gives an account ,, a - a, See , 
of the changes at work in the U.S. Seen . bow gh gy ein’ hae Ge 
which affect the nation’s economic jinn - “4 ye a i. ee Catan 
——— prints of the film go division of Mutual Transporta- 
cost $30. tion Advertising. Frank J. Cleary, 
F who also was with National Trans- 
Powers to Whitten Agency ‘itads, has joined Mutual’s New 
Charles L. Powers Jr., previous- ‘York headquarters as_ secretary 
ly with the New York Times, has and assistant treasurer. 


int Houck & Co. Marsteller, Gebhardt & Reed, Pitts- 
Oe ae Miami man- ‘burgh. Charles W. ne = 
ufacturer of jalousies and case- bree ad manager of t o = = 
: ivestock Reporter, has been ap 
ment windows, and Modern Metal ted assistant to the research 
Craftsmen, North Miami manu- = rs ; cs alee 
facturer of aluminum panel sec- “TECtor ° y: 
tions, have named Houck & Co., 


Miami, to handle advertising. ‘Tupperware Names McBurney 


| Charles W. McBurney, formerly 

2 Join Marsteller, Gebhardt director of publicity for the South- 

Gordon P. Sutherland, fo. - rly ern Pine Assn., New Orleans, has 

director of advertising and sales’ been named director of advertising 

promotion for Pittsburgh Corning and public relations for Tupper- 

Corp., Pittsburgh, has been named ware Home Parties, Orlando, direct 
an assistant account executive of seller of housewares. 


“STORER BROADGASTING COMPANY, 


WSPD-TV. 
Toledo» Ohio 


WSPD WIBK 


Detrait, 


WIGKk-TY 
Mich, 


WAGA 


~ WEAC-T¥ 


” pana Ala. 


WWY¥A Wess 


KGBS-TY 


‘Bon Antonia, Taxes 


WBRC 


WAGA-TY 
AVadia.. Ga. 


KGBS 


Toleds. Obie Detroit, Mich. Ailonte, Ga. “Gan, Adfonio, Téxes Birmingham, Ala. Wheeling, W. Vo. Meant’ Fie: 
we ¢ NATIONAL SALES HEADQUARTERS: 
Yom HARKER, | ¥. P., Notional Stiles Director - gos WOOD, usdwest oleae Sonam 
© VS Enst 87 Street, Now York 22, Eldoredo $-7690 * 320 N. Michigan Ave,, Chicngo 1, Fhagkia ¢68m8 


BIG! 


Ee Si Wa 


We 


Get BIG returns for every ad- 
vertising dollar you invest, right 
from the start—when you reach 
the 1,582,060 growing families 
you corral in the Our Sunday 


Visitor-Register UNIT. 


Feel the impact of this spon- 
taneous buying force of spend- 
big-money families across the 
nation. These larger than aver- 
age families NEED more... 
and BUY more. Why not from 
you? 


Let Our Sunday Visitor and 
The Register brighten your 
sales horizon. Let these two 
established national weeklies 
prove their pulling power— 
their pride in response from 
faithful readers and buyers. 


Think of it!—influencing, 
inviting, selling to 1,582,060 
families accounting for over 
6,320,000 consumers! 


And it’s all yours right from 
the start. Try it. See for your- 
self. Get BIG returns from the 
very start. 


HERE’S HOW: Just tele- 
phone, write or wire us for 
factual information about the 
type of merchandise you sell. 
Let us show you how we can 
make it easy and so profitable 
for you to deal with this proved, 
national buying force. 


1,982,060 


WEEKLY CIRCULATION 


NATIONAL 


D Bertolet  Co.tne 


30 NORTH DEARBORN 


—CHICAGD 


cEenTRat 


REPRESENTATIVES 
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Cory Forms Two Divisions 


Cory Corp., Chicago appliance 
manufacturer, has organized two 
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new companies to operate as divi- 
sions of Flavor-Seal Corp., Cory 
subsidiary. Known as_ Corling 
Products Co. and Nu-Trend Prod- 
ucts Co., they will have headquar- 
ters at 221 N. LaSalle St., Chicago. 
Corling will specialize in stainless 
steel household products and Nu- 
Trend in specialty products for the 
house-to-house sales field. Larry 
Schwartz has been named general 
manager and sales director of both 
aew divisions. 


Dulany Consolidates Sales 

John D. Dulany & Son, Fruit- 
land, Md., processor of canned and 
frozen foods, has reorganized mar- 
keting functions and consolidated 
the sales division. Roger M. Kirk 
Jr., formerly sales manager of the 
frozen food sales division, heads 
the new marketing division. 
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U.S. Facing Era of Boom Based on Export 
Trade, McGraw-Hill's Stark Tells Marketers 


NEw York, Feb. 23—The U. S. 
stands today at the beginning of 
a new era of growth and prosperity 
to be built on international trade, 
J. Clifford Stark, v.p., of the Mc- 
Graw-Hill International Corp. 
publications division, told New 
York chapter of American Market- 
ing Assn. last week. 

“When we talk about U. S. ex- 


ports, we are talking about really 
big business,” Mr. Stark said. “Al-_ 


though final figures are not yet 
available, total exports for 1953 
were about $16.5 billion. 
“Compared to any single indus- 
try within our economy, this is 


enormous. For example, the whole- | 


only $15 billion.” 

Equally important, he said, is 
the fact that there is no single seg- 
ment in our economy that is not 
directly or indirectly affected by 
our exports. 


ws “Over recent years the impact 
of growing international markets 
on our own economy has been ter- 
rific. Take for example the auto- 
motive industry,’ Mr. Stark said. 
“Totai exports of automotive prod- 
ucts were almost five times greater 
in 1952 than they were in 1938. 
During this period they climbed to 
well over $1.6 billion. Looked at in 
another way, 1952 exports ex- 


sale value of all the vehicles pro-| ceeded the wholesale value of the 


duced by the entire automotive in-| 
dustry during 1953 probably did) 


not exceed $9.5 billion. The entire | 


industry’s entire output of vehicles 
in 1938.” 
Speaking of McGraw-Hill Inter- 


output of our textile mills will | national Corp.’s global market re- 
come to only $14 billion, and the | search organization to assist U. S. 


entire output of the fabricated 
metal products industry will be’ 


‘manufacturers and exporters in 


evaluating markets for specific 


“WILD HORSE 


RACE”—This 
taken by Harry Befus, staff photographer 
of The Calgary Herald, catches the action 
in one of the most interesting events of 
the “Calgary Stampede”. 
the national award in fe ature photography 
at Toronto in a show s 
Toronto Men’s Press Club. 


photo, 


In 1952 it won 


onsored by the 


WILD HORSES.... 
cant hold Alberta back! 


The eyes of the world are on Alberta, Canada, with its vast 
oil development (60,000,000 bbls. of crude in 1952) ; its natural 
gas; its pipe lines; its great mineral wealth; its lumbering and 
fishing; its resulting industries; chemical and cellulose acetate 
plants; oil refineries; flour and feed mills; potteries; glass works; 
cement works; meat packing and hydro electric power plants. 
Then there is agriculture with its irrigation projects still the 
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Vancouver Province 


5 


leading industry. The millions of dollars invested in the develop- 
ment of the vast resources of this rich province clearly indicate 
the confidence leading industrialists and business men have in 


its future. With this initiative and enterprise you simply “can’t 


hold Alberta back”. 


Southam 


Three of the Southam Newspapers, The Edmonton Journal, 
The Calgary Herald, and The Medicine Hat News cover im- 
portant markets in this fast growing province. Their combined 
daily circulation of 148,000 reaches over 500,000 readers each 
publishing day. These readers working and living in prosperous 
communities have a per family annual spendable income aver- 


aging $5,133. The annual per family retail sales in these com- 


munities averages $4,212. Are you getting a share of this 
profitable market? 


Advertisers interested in full market data please communicate 
with our representatives, Conklin and Woodward, 22 East 40th 
Street, New York 16, N. Y. or any of their branches at Detroit, 
Chicago, Atlanta, Los Angeles and San Francisco. 


The Edmonton Journal- The Calgary Herald 
The Medicine Hat News 


THREE OF THE SEVEN SOUTHAM NEWSPAPERS OF CANADA 
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products, Mr. Stark said overseas 
markets must be approached in the 
same way as new domestic mar- 
kets. The long and short term po- 
tential of the market must be 
measured and advertising and sales 
programs commensurate with the 
value of the market must be es- 
tablished, he said. 


s Mr. Stark predicted that U. S. 
business will see an unprecedented 
expansion of its markets. Principal 
marketing areas, he said, will be 
the Western Hemisphere, Africa, 
the Middle East and Australia, 
with a population exceeding 850,- 
000,000 

“The flow of trade will follow 
a pattern which is already dis- 
tinguishable. From these areas we 
will receive raw materials and to 
them we will ship manufactured 
products. Properly developed, trade 
with this area may reach $50 bil- 
lion a year by 1975,” he said. 

Coupled with this will be a 
“drastic change” in our import pic- 
ture, Mr. Stark said. The U. S. will 
be increasingly dependent on the 
rest of the world for raw materials 


will require staple foods in vast 
quantities to keep up with its in- 
creasing population. 

“At this point,” Mr. Stark said, 
“alert manufacturers will note a 
shift in buying patterns, for as de- 
velopment abroad increases, coun- 
tries engage more and more in 
manufacturing for themselves. This 
naturally restricts the demand for 
some products from the outside but 
in general it tends to create a 
greater demand for other products. 
We have examples of this in Can- 
ada, our best customer, and in 
Mexico, Brazil and other countries. 
Moreover, much of this manufac- 
turing abroad is by American com- 
panies, or capital, joined by na- 
tionals of the countries involved.” 


Western Sells Denver Plant 


Western Newspaper Union has 
sold its Denver printing plant and 
stereotype facilities to Publishers 
Press Inc., a new company headed 
by Ralph Rauschen, former man- 
ager of the Denver Western News- 
paper Union branch. Western will 
move to new quarters where it 
will limit operations to selling 
printing machinery and supplies. 
Publishers Press will specialize in 
magazine and publication produc- 
tion, and unas sold the Western 
stereotype department to the Den- 
ver Monitor, weekly shopping pa- 
per. 


Marquardt Leaves ATF 


R. G. Marquardt has resigned as 
v.p. and general sales manager of 
American Type Founders, New 
York. He plans to move to Florida 
and enter business there. Mr. Mar- 
quardt has been with ATF for the 
past seven years. 


Cate Named Powell A. E. 


W. H. Cate has joined Raymond 
Powell Advertising Agency, Mem- 
phis, as ‘au account executive. He 
was formerly local sales manager 
of WMC and WMCF, Memphis 
Commercial-Appeal radio stations. 
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What kind of Quality 


We're talking about the quality and service with your 
engravings ... the kind that never drop the platter... the kind 
you can count on all the time .. . the kind that interpret 


your requirements creatively and meet your specifications faithfully. 


For 33 years Wilbar has combined solid experience with the 
spirit of innovation. We operate two complete plants. 
One for black and white, operating on a 4-shift 24 hour basis. 


The other for color process reproduction. 


We welcome the challenge of a highly competitive business. 
Never content to be just one of the leading engraving 

houses in America, we have striven constantly to sharpen our edge 
of excellence in quality and to back that up with service 

that our competitors will always find hard to match 


and impossible to exceed. 


how we keep them happy? 


wilbar 


PHOTO ENGRAVING CO... INCORPORATED 


333 WEST FIFTY-SECOND STREET, NEW YORK 19.N.Y 


Thumb through any issue of a national magazine and 

you'll find many reproductions from plates made by Wilbar. 
The advertisers we serve take our quality and 

service for granted... why not find out for yourself 


This advertisement prepared by Ralph Jaeger, Inc. 
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MOTORS 
PREVIEW 


NEW 
BIG-GAME GUIDE 


IN COLOR 


2 OE ee es, 


Soe 


for fishing and hunting 


No other Sportsmen's magazine blankets the field with so 
complete a range of sportsmen's “know-how” books. 


No wonder Sports Afield is the authority for fishing and hunting. 
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Commercial Banks’ 
Ad Budgets to Hit 
Record $68,000,000 


New York, Feb. 23—The 14,130 
commercial banks in the U.S. will 
spend a record $68,000,000 on ad- 
vertising this year, according to a 
survey by the American Bankers 
Assn. This will be approximately 
$7,000,000 more than was spent in 


Seidlitz Names Parenteau 
J. F. Parenteau, formerly adver- 
tising manager of the paint div- 


Ad Associates Expands 


_ision, has been appointed advertis-|larged its quarters and added 


ing and promotion manager of 


sas City, Mo. 


Jubilee Brewery to Lovick 
Jubilee Brewery, Toronto and 
Ottawa subsidiary of Hope & An- 
chor Breweries, Sheffield, England, 
has appointed the Toronto office 
of James Lovick & Co. to handle 


1953, and nearly three times the | its advertising. 


$24,000,000 spent in 1946. 
Judging from replies to the sur- 


vey by 3,302 banks, the No. 1 me-. 


dium for advertising will still be 


: Scheu Products Co., Uplands, Cal., 
Seidlitz Paint & Varnish Co., Kan- | 


manufacturer of orchard and grove 
heaters, and H. R. Mason Associ- 
ates, Fontana manufacturer of So- 
lo Hanger, a curtain, shade and 
drapery hanger. 


Vaill Leaves ‘Citizen’ 

Dudley L. Vaill has retired as 
president of Citizen Publishing 
Co., publisher of the Evening Citi- 


‘zen, Winsted, Conn., and two week- 


Advertising Associates, recently lies. His son, Theodore, who has 


 saxenal in Fontana, Cal., has en- 


been secretary-treasurer and man- 
ager, will succeed him. The senior 
Vaill continues as director and 
board chairman. 


Pentron Names Mann A. M. 

Martin Mann, formerly adver- 
tising manager of Scribe Corp., 
division of Permoflux Corp., Chi- 
cago, has been appointed advertis- 
ing manager of Pentron Corp., 
Chicago maker of tape recorders 
and accessories. 


Advertising Age, March 1, 1954 
Danieison to Christopher 


Robert E. Danielson, former v.p. 
of Western Press, St. Louis, has 
joined Hil & Christopher, Los 
Angeles agency, and will work on 
the Halliburton Oil Well Cement- 
ing Co. account. 


NBC Promotes McCray 

Thomas C. McCray, formerly 
West Coast director of NBC radio 
network operations, Has been pro- 
moted to general manager of 
KNBH, Los Angeles o-and-o NBC 
tv station. 


| 
| 
| 


newspapers, with direct mail, and 


window and lobby display ads in 
second and third place, respective- 
ly. 

Copy themes will also be sim- 
ilar, with the main emphasis on 


sonal loans, in that order. 

Banks of all sizes, except one, 
are planning on increased adver- 
tising outlays, the ABA survey 
found. The exception is among 
banks with less than $1,000,000 
in deposits; these are planning to 
lay out about 9% less than their 
pyevious five-year average. 


‘ 


s Average planned ad outlay by 


banks in the six deposits-volume 


categories the survey uses are as 
follows: 


Average 
Bank Deposits Ad Outlay 
Under $1,000,000 ..... $ 419 
$1-$5,900,000 ........ $ 1,297 
$5-$10,000,000 ......... $ 3,749 
$10-$25,000,000 ....... $ 8,164 
$25-$75,000,000 ........ $21,248 
Over $75,000,000 ...... $95,990 


The bankers association empha- 
sized that the variation between 
ad plans is wide, with the smallest 
banks spending up to $2,500 a year 
and the largest appropriating up. to 
$1,000,000. 


Advance Names Western 


Advance Electric &+ Relay Co., 
Burbank, Cal., has named Western 
Advertising Agency, Los Angeles, 
to handle its advertising. Trade 
publications and direct mail will 
be used. 


NBC Switches F. W. Wile 


Frederic W. Wile Jr., NBC v. p. 
in charge of the television net- 
work’s program division on the 
West Coast, will take over respon- 
sibility for West Coast radio acti- 
vities. 


Step Down, 
Philadelphia, 
1952 Winner! 


NOW IT’S 


HAMMOND 


INDIANA 


TOP CITY 
IN THE NATION 


1953 Winner of the Ernest Trigg 
Award in NATIONAL CLEAN-UP, 
PAINT UP, FIX UP Competition 


- AND - 
EAST CHICAGO, INDIANA 
(In Hammond's ABC City Zone) 
3rd HIGHEST in 50,000 Pop. Class! 


Here’s new, eloquent testimony to the ag- 
gressive leadership of the great Hammond- 
East market, Indiana's 2nd largest 
ABC City 


Completely covered and 
Locally Served Only by 


THE HAMMOND TIMES 


Hammond, Indiana 


Represented Nationally by 
BURKE, KUIPERS & MAHONEY, inc. 


| 
' 
| 


| 


savings and thrift, checking ac-| 


counts, automobile loans and per-. 


b 


| 


| 


Chilton advertisers benefit by our editors con- 
stantly serving their readers. This concern with 
editorial excellence means Chilton editors set stern 
standards of editorial conduct; means Chilton 
readers get news, facts, and figures both authen- 
tic and timely; means Chilton advertisers enjoy all 
the advantages of sustained reader interest. 
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Firm’s Heads Do Own ‘Live’ TV Commercials 
Market-by-Market to Introduce Home Facial 


Los ANGELEs, Feb. 23—Helaine 
Seager’s home facial, Pink Ice, 
launched in Los Angeles in Sep- 
tember, 1952, now has Pacific Coast 
distribution, and has begun to ex- 
pand distribution eastward. It is 
hoped most large U.S. markets will 
be covered by the end of 1954. Ra- 
dio and television have been and 
will continue to be used exclu- 


sively. An unusual feature of the 
company’s advertising has been 
the delivery of live tv commercials 
by Gwen Seager and Lorrayne 
Bunn, heads of Gwen & Lorrayne, 
producer of Pink Ice. 

Initial commercials in Los An- 
geles, where 15 participations are 
used weekly, were delivered by the 
two. The same procedure was fol- 


lowed in San Francisco, where 
participations and a half-hour tv 
program are used. This policy has 
/been followed until it is felt the 
personalities on the participation 
shows have gotten the “feel” of 
the product. 


= Gwen & Lorrayne opened Phoe- 
nix recently, appearing on KOY- 
TV and KOOL-TV. They will make 
personal appearances on commer- 
cials as El Paso, Houston and other 
Texas cities are opened within the 


next few weeks. 

However, in view of the de- 
mands upon their time as addition- 
al markets are entered, prepara- 
tions are now under way for film- 
ing of the commercials. 

To date, the company has fol- 
lowed a basic pattern when enter- 
ing a market. The product is sold 
first as a mail order item. Then, 
as jobbers and retailers begin to 
get sufficient calls to justify the 
move, distribution is switched into 
conventional retail channels, and 


in Chilton publications 


‘ Hdvortisor 


And to make the most of editorial excellence, 
Chilton insists on quality control-of circulation— 
selects readers under the most rigid regulations 
to make certain the advertiser's message reaches 


those who make the buying decisions. 


This combination of editorial excellence and qual- 
ity circulation assures Chilton advertisers of the 
ideal atmosphere for displaying their products and 


services to the most valuable prospects. 


Chestnut and 56th Streets, Philadelphia 39, Pa. 
100 E. 42nd Street, New York 17, N. Y. 


at 


Cue 


P ‘AGE 


on ennmenatinigateienie san ecncennreane at enti, 


Ari reennneegetitetinn test aenaginainnntn tie onnget 


VL 


CHIL TON ; 
COMPANY 


“Cin coRPORATED) 


29 


mail order is discontinued. The 
objective is to come as close as 
possible to make the product pay 
its own way during the introduc- 
tory stage. 

There will be tests of various 
methods of entering a new market. 
When a radio spot schedule start- 
ed last week in Portland, Ore., 
sales were through retail channels 
from the start. This test will help 
determine the relative effective- 
ness and cost as compared with a 
mail order introduction. A strong 
radio campaign is now also run- 
ning in Sacramento. 

Western Advertising Agency, 
Los Angeles, handles the account. 


Bell & Howell Buys DeVry 


Bell & Howell, Chicago, has pur- 
chased a “substantial portion” of 
the assets of DeVry Corp., Chicago 
manufacturer of motion picture 
projectors. DeVry manufacturing 
operations will cease April 15, aft- 
er which DeVry products will 
be made by Bell & Howell at its 
own plants. No change in the retail 
distribution of these products is 
planned. 


REACH 
OKLAHOMA'S 
- RICHEST me 
_ MARKET 

WITH KTVQ 


20% OF ALL RETAIL 
PURCHASES MADE BY 
OKLAHOMA'S 2,223,600 
PEOPLE ARE MADE 
WITHIN A 15 MILE 
RADIUS OF KTVQ’S 
TRANSMITTER 


RETAIL SALES — $1,960,820,000 


e 
100,082 HOMES NOW VIEWING 


dg Ming 
He Tanase 
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OKLAHOMA'S 
MOST POWERFUL 
TV STATION 
(275,000 Watts) 


JOHN ESAU, President 
HARRY ABBOTT, Station Manager 
RAYMOND RUFF, Sales Manager 
Representative: H-R TELEVISION, INC 
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Bror G. Dahlberg 
Dies; Founder of 
Celotex in 1921 


MiaM1, Feb. 23—Bror Gustave 
Dahlberg, 73, retired board chair- 
man and founder of Celotex Corp., 
died here Feb. 20 after a heart at- 
tack. 

A Swedish immigrant, Mr. Dahl- 
berg got his first job as an eleva- 
tor operator in St. Paul when he 
was 13. After learning stenogra- 
phy, he worked for the Great 
Northern Railway and became. 
chief tariff clerk. He then entered | 
the furniture business with his | 
brothers, served as a railroad rate | 
and traffic counselor and then. 
joined Minnesota & Ontario Pa-— 
per Co. as a v.p. He was instru- | 
mental in restoring the paper com- 
pany’s business after a series of | 
crop failures had diminished its | 


raw supplies. 

Mr. Dahlberg founded Celotex | 
Corp. in 1921 in Chicago and 
served as president and chairman | 
of the board until his retirement | 
three years ago. He also organized | 
Celotex Ltd. in London, South | 
Shore Oil & Development Co. and | 
South Coast Corp. The onetime 
immigrant was also a co-founder 
of the Damon Runyon Cancer 
Fund and active in Republican 
political affairs. 


R. F. BABCOCK 
CHICAGO, Feb. 24—Richard Fay- 
erweather Babcock, 66, commer- 
cial artist and illustrator, died yes- 
terday. Mr. Babcock’s illustrations 
have appeared in magazines, out- 
door posters and the Encyclopedia 

Britannica. 


CHARLES D. RANT 

LONDON, Feb. 23—Charles D. 
Rant, 52, editor of Advertiser’s 
Weekly, died here Feb. 14. 

Mr. Rant, who was one of the 
leaders in the development of ad- 
vertising clubs in Britain, became 
editor of the advertising publica- 
tion in 1948. 


HARRY L. BROWN 

MiaMI, Feb. 24—Harry Leggett 
Brown, 81, retired owner and pub- 
lisher of Florida newspapers, died 
here yesterday. A native of Niaga- 
ra Falls, Ont., where he began his 
newspaper career in 1888, Mr. 
Brown came to Florida in 1902 to 
publish the Tropical Sun at West 


NATION'S LARGEST TRADE TERRITORY 


Of our circulation 
is confined to the 


EL PASO 


CITY AND RETAIL 
TRADING ZONES 


With a Family Coverage 
Ratio of 59.2% 


The Zl Paso Times 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
30° Line BUYS BOTH! — 


Palm Beach. He became v.p., edi- latter year he joined the staff of ; New York School of Fine and Ap- 
tor and publisher of the St. Augus- the Florida Industrial Commis- | plied Arts in 1927, Mr. Greller 


tine Record in 1908, and was as- sion, and retired 12 years later. 


GEORGE E. GRELLER 


sociated with Henry Flagler in 
development of Florida’s eastern 
coast. 


New York, Feb. 24—George E. | 


From 1920 to 1928, Mr. Brown Greller Sr., 47, since 1940 head of | 
was owner and publisher of the the art department of the New une. 
Lakeland Telegram. He left Flori- | York Herald Tribune, died yester-_ 


da for a year to serve as manag- 
ing editor of the Times, Twin 
Falls, Ida. He returned to Florida, 


of the Gainesville Daily Sun. The 


ida, ailment for several years, but | 
and from 1929 to 1935 was editor | worked regularly until a week ago. 


| worked in the art departments of 


the New York Sun, New York 
Journal-American, Iron Age and 
commercial art studios before his 
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Feb. 19. Mr. Farmer retired last 
October and moved here with his 


family. 
HENRY K. WILLIAMS 


DuNKIRK, N. Y., Feb. 23—Henry 


association with the Herald Trib- x, Williams, 54, publisher of the 


day at his home at Cedarhurst, C- R. FARMER 


L.I. He had suffered from a liver | San GABRIEL, CAL., Feb. 23—_ 


|Dunkirk Evening Observer, died 
‘Feb. 19 after an illness of more 


than two months. 
Mr. Williams joined the Ob- 


C. R. Farmer, 58, midwestern rep- | server in ‘1932 and later succeeded 
resentative for Oil & Gas Journal | his father, Henry K. Williams Sr., 


After he was graduated from the in Chicago for 23 years, died here | as publisher. He was a past pres- 


912 Kansas Avenue, Topeka 
333 North Michigan Avenue, Chicago 1 


CAPPER PUBLICATIONS, INC. 


609 Union Commerce Building, Cleveland 14 
816 West 5th Street, Los Angeles 17 
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ident of the Associated Dailies of iner. From 1941 to 1947 he was group of publishers to voluntarily! partments and later became as- | 


New York and a member of the ‘with the Philadelphia Record as release newsprint for 


“hardship” | sistant publisher. 


New York State Publishers Assn. | advertising manager, director of cases during the shortage periods | 
personnel and business manager. ‘in 1951 and 1952. As a result of National Silver Boosts Jacobs 


MERRILL M. LORD 


'Most recently he was deputy direc-. 


this program, NPA decided it was National Silver Co., New York, 


WASHINGTON, Feb. 22—Merrill M. bang of the forest products division | unnecessary to issue orders cur-, has promoted Walter Jacobs to v.p. 
n the business and defense serv-.| tailing usage of newsprint by news- in charge of sales. With the com- 


Lord, 62, former newspaper ad- 
vertising executive, died Feb. 19 of 
a heart ailment. 

Much of Mr. Lord’s career was 
with Hearst Newspapers Inc. as 
assistant to the general manager 
and with the New York American 
and the old Chicago Herald-Exam- 


ices administration of the Depart-_ 
ment of Commerce. 

He began his government career 
in the newspaper branch of the 
printing and publishing division 
of the National Production Author- 
ity in 1951. He arranged for a 


_pany for 39 years in various sales 
capacities, he has been general 
sales manager since 1944. 


papers. 

Mr. Lord was born in Winter) 
Harbor, Me., and began his career 
with the Bangor Whig & Courier 
in 1907. From 1916 to 1923 he 
was with the Boston Traveler in) 
the circulation and advertising de-| 


4 O’Brien Names Kenmuir 


Advertising, Vancouver. 


the only. 1007 home scwice magazine 


What a combination for success! | 


HOUSEHOLD’s audience — 

concentrated in towns under 50,000 popula- 
tion, the Home towns of America where 
families are bigger, where home means a house 
and all that goes with it. 


so goes HOUSEHOLD. 


Homes are bigger, too, 


families with the need, 


for your advertised product. 


ST ry Sana 


1207 Russ Building, San Francisco 4 
420 Lexington Avenue, New York 17 


HOUSEHOLD gives you 
76.4% homeowrws 


to hold 
Household’s bigger families. Here are 
the inclina- 
tion and the purchasing power to 
better their living—dquality prospects 


HOUSEHOLD’s editorial — 
devoted 100% to the home interests of these 
prosperous families. 


With such a perfect combination of audience interest and editorial appeal, 
no wonder HOUSEHOLD’s circulation keeps climbing. No wonder 
advertisers find HOUSEHOLD’s non-metropolitan audience 
the perfect complement to any list. 


HOUSEHOLD gives you 
individual, 4 


With 85° of its circulation in towns 
under 50,000 population, HOUSE- 
HOLD’s circulation closely follows 
the distribution of single-family homes 
by size of community. As homes go, 


more and more 


HOUSEHOLD gives you 

100% Rome sewice sditorial 
Food, Decorating, Equipment—Build- 

ing, Gardening, Home Repairs. All 

are a part of the every-month editorial 

fare that makes HOUSEHOLD one of 


the top Man-Woman magazines in 
the Home Service field. 


HOUSEHOLD 


pasa 


R. C. Kenmuir has been named 
v.p. in charge of sales of O’Brien | 


31 


WALTER BUTCHER, v.p. and general man- 
ager, has been elected president of Bay- 
less-Kerr Co., Cleveland agency. Neville 
Bayless and Harry D. Falls were elected 
v.p.s in addition to their duties as treasurer 
ond secretary, respectively. H. D. Kerr, co- 
founder of the agency, has been elected 
chairman of the board. 


Ad Council Boosts Economy 


The Advertising Council will 
open a “Future of America” cam- 
paign within the next 30 days, 
stressing that the long-range eco- 
nomic future of America is bright. 
Robert M. Gray, advertising and 


sales promotion manager of Esso 


Standard Oil Co., New York, will 
coordinate the campaign. McCann- 
Erickson, New York, is the volun- 
teer agency. 


Lowoxt Rates Evo 


“> The NEW Trade Paper 
for ALL U.S. Armed Forces 


Purchasing Personnel 


A guaranteed, paid and controlled 
monthly circulation of over 15,000, 
starting with the first issue, means 
that you are sure of reaching more 


_ men who make the buying decisions 
in THE MILITARY MARKET. 


p> HIGHEST readership 


among Military Buyers 


Edited by an experienced trade 
paper staff, authorities on Armed 
Forces buying, MILITARY MARKET 
features news and editorials of 
world-wide military merchandising 


_ interest to insure readership. 


p> MOST coverage 


per Ad Dollar 


YOUR AD enables you to present 


your product to procurement officers 
in the Army, Navy, Air Force, 
Marine Corps and the Veterans 
Administration who buy for the 
3-¥% million consumers in 8 billion 
dollar Armed Forces market. 


Get rates and complete information 
from nearest office: 


New York Chicago Los Angeles 
San Francisco Philadelphia 
London Frankfurt Rome Tokyo Casablanca 


Market 


ARMY TIMES PUBLISHING CO. 
3132 M St. NW, Washington 7, D.C. 


vers of ARMY TIMES « NAVY TIMES 


The Military 


pubis 


AIR FORCE TIMES © AIR FORCE DAILY 
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AND 5 top brand names .. . Gillette Safety 
Razor... Gillette Blue Blades .. . Williams 
Glider Brushless Shave Cream . . . Ipana 
Tooth Paste... Nylon Tooth Brush... 


All in compact, gleaming brass case 
Travel-Mate is designed to band 
with your product or factory pack 
as a major promotion. Travel- 
Mate is a dream to imprint... 
alternate brands may be 
substituted. 


Buchanan Names McGee V. P. 


| Don McGee has joined the San 
Francisco staff of Buchanan & Co., 
as vice-chairman of the plans 
board and account executive. Mr.’ 
McGee was formerly a v. p. of 
Dancer, Fitzgerald & Sample. 


O-Cel-O Appoints Wood 


John A. Wood has been ap- 
pointed general sales manager of 
the O-Cel-O division of General | 
Mills, Buffalo. He has been v. p.. 
and director of sales of the Wilbur-| 
Suchard Chocolate Co., Lititz, Pa. 


‘Lees Signs for ‘Home’ 


James Lees & Sons, Bridgeport, | 
Pa., floor covering manufacturer, 
_has signed to sponsor a segment of NIELSEN RATING—Arthur C. Nielsen (second from left), head of A. C. Nielsen Co., 
NBC-TV’s new “Home.” D’Arcy _ shows no signs of being worried about his audience as he exchanges quips with ad- 
'Advertising Co., New York, is the men during a visit to New York to present plans for a new Nielsen radio-tv 
‘agency. | area service. His friends (left to right) are Alan T. Wolcott, media planning con- 
sultant, General Electric; James Luce, time buyer, and Wilfred F. Howard, account 

representative, both of J. Walter Thompson Co. 


Neu Joins Stockton-West 
Richard K. Neu, formerly ad-| 


vertising manager of the Memphis | . 

‘branch of Kroger Co., has joined| Denver Station Moves Charge Account Is 
|Stockton-West-Burkhart, Cincin- KLZ, Denver, has moved to new — 

Inati, as a copywriter. studios at i131 Speer Blvd. Latest Addition to 


Gitoriial 


467,000 PAID SUBSCRIBERS — 


Kansas City 1729 Grand Ave. Chicago 202 S. State St. New York 15 €. 40th St. 


of every phase of farming! 


In a recent typical year the Weekly 
‘Star Farmer devoted the following 
EDITORIAL LINEAGE to On-the-Farm 


Foreign Relations 


CHIcAGO, Feb. 23—That great 
American institution, the charge 
-account, is taking on an interna- 
tional flavor—thanks to William 
|W. Wilkow, president of “Go 
Europe ’N Sign.” 
| Mr. Wilkow, an attorney, who 
came to the U. S. from his native 
'Germany in 1939, got the idea for 
his project while traveling in 
Europe a little more than a year 

ago. Although charge accounts 
Vy were unheard of on the Continent, 
ty, Mr. Wilkow realized they would be 
advantageous to the American 
tourist and, at the same time, help 
foreign businesses capitalize on 
U.S. tourist trade. 

_ Mr. Wilkow personally began 
'contacting European hotels, res- 
taurants, shops and other service 
firms to interest them in his charge 
account plan. The job became so 
big that he returned here to di- 
rect its operations while five of his 
representatives handle affairs on 
the other side of the Atlantic. More 
than 1,100 European companies are 

taking part in the program. 


reporting and new ideas and practices ' | _= “Go Europe 'N Sign” spent $80,- 


for farm and farm home— 


Balanced Farming ........ 
General Livestock ......... 
ree 
Women, Farm Home, Food, Etc. 
4-H Clubs—F. FL AL........ 
RG a answers on 
Crops and Grains.......... 


Other categories, too numerous to list, 
received comparable editorial attention in 


the WEEKLY STAR FARMER. 


m A 
\ Li {- 
4 


HArrison 1200 


/000 on advertising within the last 
-year, with insertions being placed 
|in Business Week, Esquire, Holi- 
|day, Newsweek, The New Yorker 
and travel publications to publi- 
cize the plan to Americans. 

A tourist who wishes to take 
advantage of the plan, which in- 
cludes foreign establishments in 
every price range, pays a $5 reg- 
istration fee to cover the expense 
of servicing his account and check- 
ing his credit rating. Mr. Wilkow’s 
firm actually makes its profits 
from a 10% commission paid by 
the European merchants. 

Mr. Wilkow, however, must see 
that European companies are paid 
off immediately, and often has to 
wait four to six weeks to get paid 
back by U. S. clients. The business 
is conducted through the First 
National Bank of Chicago and 
banks located in each of the 10 
countries where “Go Europe ’N 
Sign” is in operation. 


. 91,825 Lines 
. 45,803 Lines 
. 41,497 Lines 
.103,532 Lines 
. 40,782 Lines 
. 38,259 Lines 
. 64,527 Lines 


Geriatric Appoints Reese 


Geriatric Pharmaceutical Corp., 
Bellerose, N. Y., manufacturer of 
geriatric products, has appointed 
Murray Breese Associates, Irving- 
ton-on-Hudson, N. Y., to handle its 
advertising. 


Kodak Appoints Genock 


Edouard P. Genock, formerly 
editor-in-chief of Telenews, has 
been named to head television pro- 
duction at Fastman Kodak Co., 
Rochester, N. Y. 


ee WTVN N W. R. Hight 
Largest Weekly Farm Publication in America ‘situs ie taht amie a 


account executive for WKRC-TV, 
Cincinnati, has been appointed 


Webster 9-0532 Murroy Hill 3-616] |Sales representative of WTVN, 
Columbus, O. 
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How to Make Your Wampum Count 


For the tobacconist of yesterday, the choice of advertising media was 
a simple one. The wooden Indian outside his door announced to passing 
prospects: “Cigars sold here.” 


Today, however, the selection of advertising media involves the active 
participation of many corporate executives. A study conducted in 1953 
by the McGraw-Hill Research Department showed that nearly three 
executives—in addition to the advertising manager—participate in me- 
dia decisions. The study also showed that two executives —in addition 
to the advertising manager — select specific media. 

These facts confirm the judgement of leading media advertisers who, 
for the past 10 years, have placed more advertising pages in Business 
Week than in any other general-business or news magazine. These ad- 
vertisers know that Business Week reaches more management men per 
advertising dollar than any other magazine in its field. 


YOU ADVERTISE IN BUSINESS WEEK WHEN 
YOU WANT TO INFLUENCE MANAGEMENT MEN 


BUSINESS 
WEEK 


Many corporate executives in addition to the 
advertising manager participate in media decisions 


Tabulations below are based on a 1953 study among 
2,525 executives in 609 major companies. Replies 
were received from 410 executives in 288 companies. 
The question asked was: ‘‘Who in your company, 
in addition to the advertising manager, participates 
in media decisions?’’ Copies of the complete report 
are available on request. 


Companies in Which 


Title Executives Participate 
ee a ee eee 12% 
ea a ar eae Yee eee ae 53% 
et FOr ae tere ee ee rt 61% 
ee eer er rer er 8% 
Ses I oc ticava veh ertcesenawar 27% 
Te  SPEPEE CT CIETT Ee eer, 
Product or 

Regional Sales Manager ............ vevntem 
Marketing Manager..............46 covcou Oe 


A MCGRAW-HILL PUBLICATION 
330 WEST 42ND STREET, NEW YORK 36, N. Y. 
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10 W. KINZIE ST., CHICAGO * DE 7-1277 


that will never let you down. 


e@ EILECTRO-MATIC 


Vir Gpows Trees “7 


But you've got to reach way up high for the best ones. 
We can help you—with color process work PRACTICE WHAT YOU PREACH—When Naegele Advertising Co. moved into its 


new plant at 3338 University Ave., S.E., Minneapolis, it demonstrated its belief in 

outdoor electrical signs by dressing up the plant this way. The building, with 6,500 

sq. ft. of space, houses a garage for Naegele’s 37 trucks, a special Scotch-Lite de- 
partment and a new market analysis and research department. 


TINT GUIDE FREE : i " 
A teally handy gadget Corkran Names Buddemeier |Wrist Watch Radios 


with full gray scale and Corkran, Hill & Co., Baltimore it 
corresponding tone values meat packer, has named H. Ww. to Become Reality, 


in standard red, — Buddemeier Co., maliewee, wo hae 'G M , S 
and blue. Write or phone dle its advertising, effective April | 
for yours. 1. Aitkin-Kynett Co., Philadelphia, | rey atter ays 


Se eS SS SS 


formerly handled the Swift & Co.| Curcaco, Feb. 23—Dick Tracy's 
subsidiary’s account. wrist watch radio is about to step 


out of the comic page and become 


—43,424 new babies are born 
annually to the 408,934 fam- 
ilies who read The Detroit 
Times every day. A_ sizeable 
block of new customers—and 
many millions of sales dollars 
—for those who produce and 
sell the multitude of things all 
infants require. Does your ad- 
vertising schedule include The 
Detroit Times segment of this 
market? 


REPRESENTED 


'a reality, according to “Grey Mat- 
ter,” published by Grey Advertis- 
ing Agency. 
In an article titled “The Coming 
Second Age of Radio,” “Grey Mat- 
ter” declares that research now 
2 ore under way will make wrist watch 
and pocket radios a mass medium 
‘within the foreseeable future. 


| “There is every reason to be- 
you eci e lieve that, in a very few years, 


millions upon millions of people 


will be carrying radio reception 
° y with them wherever they go and 
int for the major part of their waking 


hours,” the article reports. “Radio 


is destined to become the constant 

companion of our masses. (Inter- 

get t e estingly, as applied to working 
hours, this will simply revive a 

fairly common practice in the 


e 4 workshops of the Middle-Age 
pic ure % rdaig — 'Guilds—where the skilled crafts- 
/men were entertained while they 


; worked by minstrels and other pro- 
fessional entertainers! )” 


a The article points out that less 

no one pa per \than half of the radios sold today 

— end up in the living room. It fore- 

casts that in two years less than 

WwW @a ti one-third of the radios sold will 

covers Detroit end up in the living room, and in 

three to five years, only one-third 

‘to one-half of the radios sold will 
be found in the home. 

“Grey Matter” says this “second 

era of radio” will offer new op- 

portunities to alert advertisers. 

ou mee /One of the key problems in radio’s 


use outside of the living room and 


° e -away from home is that it will be 

listened to with more and more 
The Detroit Times divided attention. Commercials, 
and programs, therefore, must be 
designed for the person who is 


“listening with one ear.” 
@ ] cover The article says that “shock” 


commercials are not what is 


e ® needed to attract the attention of 

listeners with divided attention. It 

4 he Detroit H imes points out that usually a small 

voice is heard distinctly above the 
Ww uy . clamor of a workshop. 

HALF of this Ivy Lee Promotes Three 

John L. Dupree has been named 

* managing partner and Carl C. 

Dickey and Richard T. Nimmons, 

g reat re | rid growing staff members, have been admitted 

to partnership in Ivy Lee & T. J. 

Ross, New York public relations 


Detroit Market. constant 


King Midas Promotes Pehle 


James W. Pehle, assistant sales 
manager, has been promoted to 
general sales manager of King 
Midas Flour Mills, a division of 
i . ” . é sen Harringto .. Mi - 
The Detroit Times “HALF of the Detroit Market sale, lieiies March is on 
Is Just as Important as the “Other Half” 


Names Tilds & Cantz 


General Concrete Products, Van 
Nuys, Cal., has appointed Tilds & 
Cantz, Los Angeles, to handle its 
VERTISIN RVICE advertising. Media plans include 
NATIONALLY BY HEARST AD - GSE C regional consumer publications, 
television, newspapers and trade 


publications. 
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$1 UHF Station 
Is No Bargain, 
DuMont Learns 


Kansas City, Mo., Feb. 23—A 
$750,000 television station that was 
sold a few weeks ago for $1 will 
give up the ghost Feb. 28. 

Allen B. DuMont Laboratories 
has decided that the struggle to 
keep KCTY—a uh. station 
hopelessly bogged down in a v.h.f. 
area—alive is hopeless. DuMont 
acquired the station in late Decem- | 
ber when Empire Coil Co. de- 
cided that $750,000 was enough to 
pour down the drain. Now DuMont 
has announced that Channel 25 
will cease operations at the end of 
the month. 

Dr. DuMont, head of DuMont 
Labs, said he probably would never 
have taken the station over if he 
had had time to investigate the 
situation thoroughly. 


® DuMont took the station over on 
“24 hours’ notice” to see if u.h.f. 
could be salvaged in Kansas City 
and to study the u.h.f. problem 
at first hand. The company hoped 
that DuMont network programs 
would be enough to entice people 
to get their sets equipped for up- 
Stairs reception. 

Such was not the case. It took 
DuMont only six weeks to resolve 
that there is “no point in staying 
with something that looks like a 
losing proposition.” 

Operator of a successful u.h.f. 
station in Portland, Ore., Empire 
Coil Co. put KCTY on the air with 
high hopes last June. At that time 
there was only one other station in 
Kansas City—WDAF-TV, a pre- 
freeze v.h.f. outlet. No others were 
expected to be in operation for 
some time because of contlicting 
applications for all other availabie 
v.n.f. Kansas City channels. 


= However, this situation changed 
practically overnight when several 
applications were merged. KCTY 
was left to fight it out—not with 
one v.h.f. competitor but with 
tour, three in Kansas City and one) 
in nearby St. Joseph. Empire spent 
a lot of money on promotion but 
set owners were inno hurry to get 
their sets converted. 

DuMont studied the situation 
thoroughly before deciding to call 
it quits at KCTY. The company’s 
experts label the situation as ab- 
normal. A major stumbling block 
was public aversion to outdoor 
antennas. Dr. DuMont pointed out 
that the Kansas City Star, which | 
owns WDAF-TV, ran stories) 
against outdoor antennas on the 

“keep our city beautiful” theme. | 

Reception ot v.h.f. stations in | 
Kansas City is good without out- | 
side antennas, but the u.h.f. sig- 
nal is too weak for inside antennas. | 

Since taking over KCTY, Du- 
Mont’s programs have been car-| 
ried on both that station and the) 
St. Josepn station. With KCTY’s) 
demise, VuMont will add KCMO- | 
TV as its affiliate in Kansas City, 
effective March 1. ‘his station will 
also continue as an ABC affiliate. 


Admen Salute V.P. Nixon | 


The Philadelphia Guild ot Ad-| 
verusing Men will present Vice-. 
President Richard M. Nixon with | 
its seventh annual award because | 
of “his personal accomplishment | 
ot a difficult and highly successful 
diplomatic mission in building 
good will for the United States 
during his recent trip to the Far 
Kast.” The presentation will be 
made March 9 at the Beilevue 
Stratford Hotel. 
Advance Names Cushman 

Advance Mfg. Co., maker of 
Aqua Sheen rainwear, has ap- 
pointed Aaron D. Cushman & As- 
ociates, Chicago, to direct its pub- 
lic relations. 


‘Gibson Promotes Fisher 


Frank H. Fisher, formerly man- 
ager of range sales of Gibson Re- 
frigerator Co., Greenville, Mich., 
has been promoted to manager of 
advertising and sales promotion, 
succeeding G. V. Drumm, who has 
been named v.p. of Wallace-Linde- 
man, Grand Rapids agency. 


Jackson, Haerr Opens Branch 
Jackson, Haerr, Peterson & Hall, 

Peoria, Ill., and Jefferson City, 

Mo., has opened a branch office in 


the Granada Theater Bldg., Mount 


Vernon, Ill. E. W. Spaeth, who 
headed his own agency for the 
past two years, will manage the 
office. 


Raymer Appoints Seropan 

Milton Seropan, formerly sales 
manager of KLX, Oakland, has 
been appointed radio manager of 
the San Francisco office of Paul 
H. Raymer Co., radio-tv station 
representative. He also will assist 
Ray Rhodes, West Coast manager, 
in tv station representation. 


TV FILMS of all KINDS 
FILMACK STUDIOS 


Every time the cash register rings, three faces light 
up. The distributor, the distributor salesman and the 
retail dealer. Without all three, it’s “no sale.” Each 


plays his part. 


And since their jobs are to keep the goods moving, 
each of these men is constantly looking for new sales 
ideas. One of the places they turn to every month for 
new ideas is Electrical Dealer. 

Distributors look for selling programs that fit their 
business. They find them in Electrical Dealer. 


le lectrical Danler | 


{ i 


Lou Porterfield 


an 
appliance 
sale 

has three 
faces 


Distributor salesmen look for better ways to help 
their dealers make more sales. They find them in Elec- 
trical Dealer. It is the only magazine that publishes a 
special distributor salesman’s edition. 

Dealers look for window displays — store promo- 
tions — advertising ideas — sales training programs. 
They find them in Electrical Dealer. 

To keep these three key sales groups firmly behind 
your product, put your sales story in Electrical Dealer. 
It’s the one magazine they ALL READ. 


ELECTRICAL DEALER 


THE APPLIANCE-RADIO-TV SALESMAGAZINE 


SALES OFFICES: 
CHICAGO 11, ILL. 
22 E. Huron Street 
WHitehall 4-0868 
Walter J. Stevens 
Orrin A. Eames 


ja 


WEST COAST 
McDONALD-THOMPSON 

San Francisco Seattle 
Los Angeles Dallas 


NEW YORK 17, NEW YORK 
101 Park Avenue 
MUrray Hill 3-0256 

J. H. Thomson 

William G. Dunn 


CLEVELAND 15, OHIO 
1836 Euclid Avenue 
PRospect 1-0505 

John E. MacArthur 


THE SALES MAGAZINE EDITED FOR ALL 3—DISTRIBUTORS—DISTRIBUTOR SALESMEN—DEALERS 
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The rdea we started with hasn’t changed in the quarter century since 1929... 


“We will edit Sanset for Westerners 


Twenty-five years ago this month, 127.000 
Western families received in the mail or 
bought on newsstands the first issue of a 
new kind of regional magazine. It was the 
February 1929 Sunset, a slim 70 pages 
dedicated to the idea that living was dif- 
ferent in the West and that Westerners 
needed a magazine of their own to help 
them ‘make the most of those differences. 


(Sunset wasn’t a new magazine in 1929. 
Started far back in 1898, it had for years 
been published as a magazine about the 
West, going out each month to a scattered 
readership in all parts of the United 
States. But the change in 1929 was funda- 
mental. Sunset became the Magazine of 
Western Living, edited for the West and 
circulated within the West.) 


The growth of Sunset over the last 25 
years has been steady and unspectacular, 
but it has been continuous. Over these 
years it has made for Sunset a place in the 
lives of more than half a million Western 
families. It has made Sunset the first re- 
gional magazine in America ever to gain a 
dominant circulation within its region. 


Naturally, we are pleased and grateful for 
this acceptance of Sunset by Westerners. 
The reasons for it, in our opinion, go back 
to a few simple but basic publishing 
policies that we have followed without 
deviation year after year. 


I will state them briefly here. Our basic 
policies went into effect with our Febru- 
ary 1929 issue, 25 years ago. Later on we 
added two additional policies to help 


This is a reprint of a message from Sunset’s Publisher to the magazine’s 550,000 
reader families on the occasion of Sunset’s 25th Anniversary as “The Magazine 
of Western Living.” It is reproduced here from Sunset’s February 1954 issue 
with the hope that it will give America’s advertisers a clearer understanding 
of the reasons why Sunset is so important to families in the West and Hawaii. 


intensify our regional service. 


1. We edit Sunset for Westerners and 
Westerners only. Our chosen region is the 
group of states west of the Continental 
Divide (including Hawaii), a region set 
apart in many ways from the rest of the 
United States. Over the years we have 
served this region only. We have not 
diluted the magazine with any editorial 
material written to interest readers out- 


side the West. 


2. We serve the differences of the West. 
In the West the wilderness is never more 
than an afternoon’s drive from home. This 
one fact alone makes the pattern of West- 
ern family travel and outdoor recreation 
different from the rest of the country. 


In the West we know that a gardener can 
garden the year around. And so, Western 
gardening is different. 


In the West the markets overflow with 
fresh, abundant, Western-grown foods, 
many of them grown only in the West. 
And so, Western cooking also is different. 
In the West families consider the patio 
every bit as essential as the living room. 


Pa Sea 5 i Mate yagi « ere eae es Hi F mae » . ee ‘ - a ‘ ; : ‘ ‘ ie 
ah a OF 
ee i t 
ie > 
iF | i 
fs 2 . \ 
| ag nua® a | SUNSET BRE — . (og 
. ie “2 7 t ee ee ety i : + 98% <a ‘ \) : 
s eauamy <s: * Gke:  3 va e 5 a Y ' ~ ae i i 
i ? E ; A APS sr: Pt ~ he 
aks ¥ 2 = ime ee @ eg ae a r a , ; ‘ 
; | . Ske iO ie Z ja oe Sn se 
: ia S casts - iy Nee oy Ty, aki ee | 
‘ i ee eae: ee x pe . Fi gle ae ete : 
a = 2 Segal Baers Shall ee —=—s ; €; £ rs Soe oS U vane ce 2 : 
zee : an ee ee ~ w , ee Sy ry 
q 7. es pe Ss ge ae . 4 vo ; e os oie s Fw ’ : 
ae) rated, a e tow a ee oe — 5 rei net at Rasy a Wirt ys ie : 
a : sete agi Oe ian 2 s he's “agg om Fins ~ F : ie : ae | 
ape ee ae a ee 1 ._ ee Neo 5 Veco a ; « ‘ a s. AY ASS i : ; 
Rae “$e cE ee ie %; an ; . oe } a. “ : 2 aD tee 1 ; ) a, a4 as at, (en 4 } 
] 9 9 ‘ an \ we a eS ap ae Inusier Doerstng : Rasp « Oieus Pla Ree * ner a, Sue yi 
bie oO 1930 1931 1932 . 
re i. eat oa 4 “ % ia 
ee? 2 ee | 
Re hess eh ie lhe i oe ee ; | eHbReaee eee oe ene ameter ss apace rea Rear i 
' ait SE ee ry es oe ahesde F 
Be tN a ee te ! ' 
Y ga tN ed ee ™ fed « pee. > aie ; Bae | - 2 i Sige ' 
o> “i = . ‘ ’ ‘ ae ‘ # ie ., ae te es ra a ; 4 
cae - a » ae * ee : oe ’ Mee my ft | 
i x in ee | “—— , Am 
es ae he Fe rf sage oa Sal t aes ys 5 eS: é 
Ss vv , ee a , eh V4 ad : Sith oa < I a meat 4h vy . 
ty: ee a). . ae oe as | 
pee wih ww. . ee . git GA Se Buy Al 
si tos Be a Ree ' bare Se | cee oe ; 
Bis Oe = oe. i nee nes ee ie — hy A ; 
ae, y ‘ no PR agotig, ‘ er ent 
Bat ae ed. + fe Eu ae —- be 3 
ae : ea a ete ‘ae . 
ata Leow S000 om mens saan angoue srstane sence = - 
EEN q 
1939 | 194] i 
— . 
oe ‘ Ann ti ME an ai ~~ 7} 
i iz) prenenee sae. oo tet i 
sapweaey ones oe exete SES em < SEE FORRERET VRE v9 fewEE * seahaeee tddh.s oe ates £&0/ aS — | 
me | eee . ‘Weer at + 
s 3 ited bagi ery 3 i : . Y 2 : i. ie hoe | ‘ tn Pe Me fas f - : a 
: - i - 4 pane ain et re tae ae te - e j E ; ie ARP | oe . a4 aes £ 7 af ; } 
ne ae Oy een ee ae gE. ae wibit = | oa te bis | : % Deira ge tage eh % ' | 
, hor ae r me ¥ od zs at L Tm i a : i ‘ee ee | . ; : cee i A ee | ~ at b } } 
ae 7 Jj RS i ia’ er ee ihn ‘ moe eal i. = r ££ , : pe, oF We < Ja a . | 
sips MS. BS 5 L. cvaee “ . hed i a ae a ee 4 ae hs Hee } 
ene ot Ae a am, igs eo eA en ; ——— woe eye fet | 
| Bis eal : re‘ Soe _ gs Ee . 
: Spe ao sd) Boe + Bea, & ff 
2 og Seianes. <n ye ge * Z "ange a Breas ee Wee a . : ; + OS MORON Etta a, Ma 
= “Ss s ; : | Sn, { ~¥ ; eo yi F ‘. oe ee Reet 3 wea y | 
Rye P : * rage a ‘ mee, : is 
ey Seen eee Soeert = ete eerreryae , enn Sorex. — hao Cope! bs Vier 3a mae 
ane i pray aero etn patna oe ee } =e SES Set eS snc peaney aie ode Snails ook pean a P lg OS mae } | 
on = ie % ee ” x . ‘ “ “a i * 4 . \ 
Pca 
a ; , | 
Be 1945 | 1947 1948 1949 1950 4 
cae " j 
as | 
oe ) 
oe Fe ‘J f \ 
iis | 
Stee } H 
see be | 
ic — 
ee | | 
: ql 
; L\ | 
ie | @ 
—= | | 
’ ; ‘ ee | | 
- py \ } 
a , 
Ee - ‘ 
| i 
, \ 
vine al 
at Oe } | 
aes 4 
rise is i 
: : r | 
; if 
ee ee | 
; 
i Sa J 3 
4 | : 
: ene 


ee — 
FeervaRy 8029 


OCCT RN SOMES + WESTERN GARDENS « WESTERN FOES 


1944 


...and for Westerners only” 


Western living is different, and the design 
of Western houses and gardens reflects 
that difference. 


These differences, added up. give the 
Westerner a special attitude of his own 
about living and traveling—free and easy, 
open minded, enterprising. 


3. We tell readers how-to-do-it. Our idea 
from the outset has been to make sure 
that Sunset’s articles, without exception, 
offer useful material to Sunset readers. 
How to get there, what to do, where to 
stay—how to plant it, grow it, spray it, 
prune it—how to build it, how to cook it 
—into Sunset goes information that West- 
erners can put to use, and nothing else. 


Within two years after our February 1929 
issue, we decided to sharpen still further 
our how-to-do-it service to our Western 
readers: 


4. We localize our editorial service. Start- 
ing in 1931 Sunset appeared each month 
in three editions: one for Washington, 
Oregon, and Idaho; one for Northern Cali- 
fornia, Nevada, and Utah; and one for 
Southern California and Arizona. (Today 


this Southwest edition also serves Ha- 
waii.) In each edition a considerable part 
of Sunset’s contents is localized to fit 
local conditions—local travel destinations, 
local garden climates, locally available 
food, local building opportunities. In 1936 
we decided upon one additional way to 
intensify our how-to-do-it service . . . 


5. We staff write every page of Sunset. 
The issues of our magazine were not very 
big in the early 1930’s, and so we wanted 
to make every article count. At that time, 
like most magazines, we bought our arti- 
cles from outside authors. In a series of 
experiments our own staff editors com- 
bined reports from several experts in 
Western living into single, fact-packed 
Sunset articles. Such staff-written articles, 
we found, offered readers far more useful 
ideas, with less bias and greater insight 
into the possibilities of Western living. 
We have been staff-writing Sunset ever 
since. 


In size and circulation, today’s Sunset is 
much larger than it was a quarter of a 
century ago when it first became the 
Magazine of Western Living. This Feb- 


ruary 1954 issue will be read in more than 
550,000 Western homes. It contains far 
more pages of how-to-do-it service, far 
more words, more photographs and draw- 
ings and maps, more useful ideas and sug- 
gestions than did the slim issues we 
published in 1929. 


As our editorial pages tell how-to-do-it, 
our advertising pages tell what-to-do-it- 
with. The steady increase in the number 
of these advertising pages has made pos- 
sible the increase in our editorial service. 


But the basic editorial idea we started 
with hasn’t changed in 25 years. This is 
still a magazine edited for Westerners 
only. Our single job is to help Westerners 
make the most of the special differences 
—and the special opportunities—of West- 
ern Living. 


Publisher 
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'Yonne says. 


ALL 


So . . . advertise in the paper, where 
people look for all that’s going on 


in town ... in the stores . . . in the. 
streets . . . at the counters . 
women's club . . . court house and 
schools. 


“BAYONNE CANNOT BE SOLD 
FROM THE OUTSIDE” 
THE BAYONNE TIMES 
BAYONNE, NEW JERSEY 
NATIONALLY REPRESENTED BY 
BOGNER & MARTIN 


‘Southwell, ‘Sick, Tired’ and in Trouble 


| with Supplier, Stops Sale of ‘Blue Rose’ 


New York, Feb. 23—There were |and the Guild has been assigned 
| tour fresh developments last week by Mr. Southwell to Smith, Hagel 


lin the continuing war of the roses: 
| 1. Reports that the contract be- 


America had been cancelled by. 
the former were flatly denied by | 
John Southwell, Guild president. 
He admitted, however, there is a) 
possibility that some of the clauses | 


sent. 


tween Patterson Nurseries, Tyler, | 
Tex., and the Garden Guild of to the agency for unpaid — 


may be redrawn by mutual con- | 


| & Snyder, the Guild’s former agen- 
cy, as partial collateral to cover 
his indebtedness of about $63,000 


ing. 

The agency has reassigned the, 
‘contract to the Media Creditors | 
Committee headed by Fred S.| 
| Fischer, credit manager of CBS. 

2. Mr. Southwell told AA that} 
‘the Guild will discontinue the sale | 


| Harold Patterson, head of the and promotion of Veilchenblau, the | | FAUSTIN J. SOLON JR., v.p. of Glass Fibers 


nurseries, reached by phone in Ty- 
‘ler, refused to confirm or deny 
that the contract with the Guild 
had been cancelled, or that any | 
clauses would be changed. He ad- 
mitted, however, that the Guild is | 
still in arrears to him for back or- 
ders, but refused to say whether 
the sum involved amounted to 
$35,000, as has been reported. 


s The contract between Patterson 


so-called Blue Rose, because he is! 
“sick and tired of the continual 
controversy over whether the rose 
is blue or not.” He said, however, 
| that he will continue to use the 
Blue Rose as a premium in his 
‘club plan, which offers gardeners 
a two-year membership in the 
Guild for $2, which will entitle 
|them to a 20% discount on garden | 
| products bought from the Guild 


Inc., Toledo, has also been appointed as- 
sistant to the president, in charge of public 
and trade relations. 


| (AA, Feb. 15). 


3. Watts, Payne Advertising, 
Dallas agency for Patterson Nurs- 
eries, sent its radio and tv direc- 
tor, Marie Callahan, to New York 
last week to confer with the Na- 
tional Better Business Bureau on 
radio scripts for Blue Rose adver- 
tising being prepared for Patter- 
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YEARLY 
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696 


With the accent again on sales, a quick 
glance at the above chart of PD&D’s 
advertising space gains* will tell you why 
we are once again doubling our office space. 


SPATS 


*March ‘54— 


Ist quarter 


record of always 


° 
JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC 


> Ee TE TE 


TO HELP YOU EVALUATE 


your advertising expenditures 
be sure to get copies of 
PD&D’s Latest Research Findings 


52-page “Marked-Up” copy of PD&D 

June 1953 issue showing actual number 
of requests from Reader-Service Cards for 
additional product information on each ad- 
vertised product and editorial item. Shows 
that all the advertising was read, shows what 
interested readers most, editorial items as 
well as ads. Demonstrates that PD&D’s 
Reader-Service saves time by providing a 
method which thousands of product design- 
ers and engineers need-&-use as the quickest 
means of obtaining information about devel- 
opments in their field. 


4-page reprint shows what advertising in- 

fluences Design Engineers—‘‘New Reader- 
ship Study Licks Variables, Gives Data on 
Ads” by H. G. Sawyer, Vice-Pres., James 
Thomas Chirurg Co. (from Industrial Mar- 
keting, Sept. 52). This valuable study ana- 
lyzes advertising results from PD&D and 
answers such down-to-earth questions as: 
“‘What to put in an ad illustration? How big 
to make it, how many to use? Where to put 
headline? What kind of message to use if you 


8-page book 


want more inquiries?” 


—‘‘Additional Tangible Evi- 
dence that INDUSTRIAL ADVERTIS- 


PD&D’‘s new address: 


216 East 49th Street 
New York 17, N. Y. 


PD&D’s new telephone number: 


Murray Hill 8-3493 


epee seomypeotes. eres entcens 


Largest ever. 
‘54—16% gain. 
And PD&D continues into 1954 its seven and a half year 


showing gains every month 


over the corresponding month of the previous year. 


ING IS READ,” based on continuing study 
and analysis of 3,978 reader-service cards re- 
turned from PD&D June ’52 issue—requests 
for additional product information from 
PD&D readers. Reveals that 92% come from 
Design Engineers or above; that 75% of the 
rated companies are 4A. “What do they 
READ?” and ‘‘What interests them MOST?” 
—both ads and editorials by subject, revealed 
in analysis of 10,554 reader-service cards. 
This helpful book also contains composite re- 
sults of 27 surveys telling what happened 6 
months after product designers had requested 
additional data on advertised products. 


Also Yours For The Asking 


PD&D’s MARKET & MEDIA DATA FILE 
prepared in accordance with NIAA recom- 
mended form: Market, Circulation, Reader- 
ship, Editorial, Rates & Specifications, Cur- 
rent Data. 


To make it easy for Advertisers 

who want to Buy 

Here’s how one Advertising Executive high- 
spotted his recommendation: 


“Product Design & Development is recom- 
mended in reaching the Design Field because 
it has the largest circulation at lowest cost— 
plus tangible evidence* that the proposed 
advertising will be read.” 


Data for your proposal: 


Circulation: 35,000 individually addressed cop- 
ies, BPA (formerly CCA). 


Cost: Flat rate of $150 per 1/9 page unit or 
$1,800 for a 12-time schedule. 


*Tangible Evidence that advertising-is-read: 
Received in the form of direct inquiries, and 
PD&D Reader-Service Cards. 
REPRESENTATIVES 
NEW YORK * NEW ENGLAND 
CHICAGO * CLEVELAND * DETROIT 
LOS ANGELES * SAN FRANCISCO 


Advertising Age, March 1, 1954 


, Son nurseries. 

s At the bureau, Van Miller, v.p., 
told AA that his organization has 
made a number of suggestions for 
changing the radio scripts which 
the agency has agreed to make, 
but that “the bureau in no sense 
has approved any of the advertis- 
\iug submitted to it.” 

| The bureau does not give its ap- 
'proval to any advertising, Mr. 
Miller said. It merely makes sug- 
gestions. 

4. During the week, the Nation- 
al BBB issued a special bulletin to 
all local bureaus and media that 
have carried Garden Guild ad- 
vertising, declaring that it has not 
checked all Southwell copy prior 
to publication. It points out that 
recent Guild advertising “contains 
claims and _ illustrations which 
NBBBR. considers false and decep- 
tive.” 


a “In kis recent letter to media,” 
the bureau’s bulletin says, “John 
Southwell stated that the com- 
plaint situation had been remedied, 
either by shipment of roses, or re- 
fund, or submittal of a letter of- 
fering a credit memo, wait order, 
or retund to complainants. How- 
ever, Better Business Bureaus con- 
tinue to receive complaints from 
dissatisfied customers who have 
received nothing from the Garden 
Guild in return for money remitted 
with orders for Veilchenblau 
roses.” 

Mr. Southwell told AA that ship- 
ments of Blue Roses have been 
held up because of the bureau’s 
complaints but that customers are 
being given a choice of a complete 
refund or a credit memo against 
purchase of other roses. “We will 
make a similar offer to any past 
purchaser of Blue Roses who may 
be dissatisfied. In other words, we 
are going to make good,” he said. 

“If they’d only lay off awhile 
and give me a chance to get 
straightened out,” he said, “it 
would do everybody some good— 
customers, creditors, and the Guild, 
which is simply trying to keep its 
business going.” 


Launches Prepared Biscuits 


Gladiola Biscuit Co., Dallas, will 
enter the prepared biscuit field 
with packaged refrigerated bis- 
cuits. Kenneth A. Wempe, formerly 
Louisville district sales manager 
for Oven-Ready biscuits, made by 
the Piiisbury-Ballard division of 
Pillsbury Mills, is exec. v.p. of 
the new firm, and Bill Stark, also 
formerly with Pillsbury-Ballard, is 
general sales manager. Couchman 
Advertising Agency, Dallas, is the 
agency. 


WNBT Appoints Anderson 


William Anderson, formerly 
WOR-TY press editor, has been 
named manager of the publicity 
department of WNBC and WNBT, 
New York. He will report to Bob 
Blake, publicity director for NBC’s 
o-&-o station divisions, who as- 
sumes the title of director of pub- 
licity for the New York stations 
following the resignation of Phil 
Dean. Mi. Dean plans to open his 
owr> public relations office. 


Congoleum Buys NBC Show 


Congoleum-Nairn, Kearny, N. J., 
will sponsor NBC-TV’s “Mr. & Mrs 
North,” alternate Tuesdays. Time 
was placed through McCann- 
Erickson. Revlon Products Corp. 
remains as the alternate sponsor. 


DuMont Names Rosenberg 


E. J. Rosenberg, former radio-tv 
|program packager, has been ap- 
/pointed director of sales develop- 
‘ment for the DuMont Television 
| Network, New York. 
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THE AMERICAN WEEKLY +36.7% 


Better Homes & Gardens -+23.9% 


This Week +17.9% 


ife +13.2% 


Good Housekeeping -+-10.9% 


Look +9.9% 


Source: P.1.B. 
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PERCENT OF ADVERTISING REVENUE GAIN FOR 
LEADING NATIONAL MAGAZINES... YEAR 1953 
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It’s a widely recognized fact that our favorite 
Uncle now wears his money belt right around 
his middle . . . that the middle class dominates 
today’s American market. 

The American Weekly —always the Maga- 
zine of the Middle Millions — was early to 
recognize the phenomenal transformation in 


2 


money...money... 


who's got the money? 


AMERICA’S FLOURISHING MIDDLE CLASS BULGES WITH BUCKS 
FOR MARKETERS WHO MEET ITS NEEDS! 


America . . . its tastes, its desires, its needs 
. .. was quick to reshape its editorial approach 
accordingly. 

More modern, more dramatic, more service- 
able—the new American Weekly has ignited 
the enthusiasms of readers, advertisers, and 
newspaper publishers. 


AMERICA’S MIDDLE MILLIONS have bought 81% of 
the homes built since 1947 . . . and their favorite maga- 
zine keeps pace, devoting more editorial space to home 
furnishings and management than any other general 
weekly or Sunday magazine. 


) 

AS AMERICA STEPS OUT TO THE SUBURBS, 
(about 10,400,000 families now live in suburban 
markets) The American Weekly steps up in value 
to advertisers. It reaches 20% or more of families / 
in 4,353 places of 1,000 population or better. 


he 


AMERICANS ARE EATING BETTER .. . (today their 
food bill is $60 billion a year) ... The American Weekly 
devoted over 66 thousand lines editorially to food and 
nutrition last year—far more than any other general 
weekly or Sunday magazine. 
Sema aRscarame am 


~ 


GIVING THE MIDDLE MILLIONS what they want in 
magazine entertainment and home service is a job The 
American Weekly believes it does best. Its record proves 
its performance. Get into the new American Weekly . . . 
get going in the new American market. 


ADVERTISERS BELIEVE IT! PUBLISHERS BELIEVE IT! 


The American Weekly serves the Moneyed 
Middle Millions better than any other maga- 
zine. For 1953, The American Weekly showed 
a greater percentage of gain in advertising 
revenue than any other national magazine. 
And since The American Weekly made its 


debut in its striking new format, six more 
powerful metropolitan newspapers have joined 
our roster of distinguished distributors. To- 
day, over 9 million 600 thousand families each 
week find their enthusiasms sparked by this 
dramatic Sunday magazine. 


Lhe 
AMERICANWEEKLY 


63 Vesey Street, New York 7, New York 


Albany Times-Union + Baltimore American - Boston Advertiser + Buffalo Courier-Express 


+ Chicago American + Cincinnati Enquirer + Cleveland Plain Dealer 


Corpus Christi Caller-Times* « Dallas Times Herald » Detroit Times - Houston Chronicle + Huntington, W. Va. Herald-Advertiser + Knoxville Journal + Los Angeles Examiner 


Miami Herald + Milwaukee Sentinel - New Orleans Item + N.Y. Journal-American + Philadelphia Bulletin « 


Pittsburgh Sun-Telegraph + Portland Oregonian + St. Louis 


GI + St. Paul Pioneer Press * San Antonio Light + San Francisco Examiner + Seattle Post-intelligencer 
a Syracuse Herald-American + Washington, D. C, Times-Herald 


ee en 


*Starting September 30th, 1954, 
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Dayton, Ohio is a city of skills: of machine toolmakers, papermakers, 
printers, machinists, craftsmen of many kinds. Dayton gave the auto- 
mobile industry one of its greatest inventive geniuses, Charles Kettering, 
and it was here that aviation had its humble beginning, in the bicycle 
shop of Wilbur and Orville Wright. 


Because of its high degree of industrialization, Dayton has the highest 
wage rate in Ohio. Better than 61% of Dayton’s families own their own 
homes. And, as in city after city across the U. S., Dayton’s pattern of 
better living also means that Daytonians read LIFE. In fact, in the 
course of 13 issues, 2 out of every 3 Dayton households read LIFE.* 


LT. GEN. E.W. RAWLINGS 


General Rawlings (above), who heads Air Materiel Command at Dayton’s vast Wright-Patterson 
Air Force base, is a charter LIFE subscriber. And on these pages, you see in what esteem other 
leading Dayton citizens hold LIFE—and how, when LIFE has reached into Dayton for news and 
pictures, it has had a marked effect on Daytonians’ own lives. 


Across the whole nation, you can find similar examples of this impact of LIFE. For people every- 


Photo Courtesy Aeroproducts-Allison where get what they want—excitement, enjoyment, education—from the pages of LIFE. 
Division of General Motors > 
*Source: A Study of the Household Accumulative Audience of LIFE (1952), by Alfred Politz 
Research, Inc. A LIFE-reading household is one in which one or more members aged 20 
or over reads one or more of 13 issues. 
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FRIGIDAIRE Gen. Mgr. Mason Roberts: “LI CHRYSLER AIRTEMP President C. E. Buchholzer: NATIONAL CASH REGISTER Pres. S. C. Allyn: ‘An 


tive picture of America’s thriving economy, as in its “LIFE sets the keynote to an age of better living such axiom of our precision tool industry is ‘teach through 

‘Changing Economy’ issue, has a tremendous effect on as ‘ours. Because of LIFE’s influence and impact. we the eve.” LIFE underscores that 52 times a year with its 
. cr ° . * + +s . . . oe . ‘ ‘oa ” 

our community, our industry, and the whole nation.” use its advertising pages to help sell our products.” vivid pictures and increasing impact on U.S. thought. 
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DIRECTOR Fsther I. Seaver, Dayton Art Institute: 


re 


RIKE-KUMLER Pres. David L. Rike heads department PASTOR Hugh Evaus of the Westminster Presbyterian 


“LIFE’s faithful color treatment of great art has lent store founded by his grandfather 10] years ago: “LIFE Church, past Moderator of the U.S. General Assembly 
much impetus to our ‘circulating gallery’ of original helps us to promote a higher standard of living which of the Church: “LIFE’s straightforward handling of re- 
paintings that we lend to Daytonians for their homes.” is reflected in the demands of our customers.” ligion fights the church’s greatest enemy —indifference.” 
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FIRE CHIEF KEEPS ON the move. District Chief Carl J. Shields’ “House of Hazards”. 
appeared in LIFE (Mar. 30, °53) to dramatize danger spots where home fires can start. 
He says, “Since the LIFE story, I have been constantly on the go showing the house 
all over the Midwest on TV, to safety councils, all kinds of groups. The ‘House’ is 
now a model for similar projects in fire departments all over the U. S. and Canada.” 


HOUSE BECOMES HAUNTED. 
Builder W.A.Simms was among 
the first in the U. S. to put up 
LIFE’s ‘‘Trade Secrets” house 
(Jan. 5, °53). “People waited 
every day for the house to be 
opened. From 2 until 8 and 
9 p.m., at least 15,000 people 
went through our house dur- 
ing the 10 days it was open.” 


SWIM DIRECTOR SWAMPED. YMCA Asst. Physical Dir. 
G. J. Burger was in LIFE (Aug. 11, °52) with his method 
of teaching young Dayton swimmers how not to get 
panicky when their heads are under water. “1 received 
scores of letters congratulating us on the job we are do- 
ing, asking for details to use in Y’s in other cities.” 


MARKETS HUM. Liberal Markets V. P. Eugene C. Schear: “The 
impact of LIFE is no mystery to us at Liberal. For two years we have 
conducted LIFE tie-in sales events in our 12 stores, and the results 
are high spots on our promotional dockets. When LIFE hits 
Dayton, life in Dayton is influenced into action and people buy.” 


ROBIN CAUSES COMMENT. Journal Herald 
Photographer Bob Doty says: ‘Nothing I have 
ever done has caused so much comment as 
my picture LIFE ran (May 11, °53) of the robin 
in the snow—long distance calls, people stop- 
ping me on the street, letters from everywhere!” 
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bringing the total to 71. New par- 


Five different sponsors have ticipants include the Franklin 
signed up for participations on|Baker division of General Foods 


Five More Sign on ‘Today’ 


NBC-TV’s “Today” program,'Corp., Hoboken, N. J., 28 partici- 


A ai . : 
in trade shows, stores, windows—day or night 
Put full color and action into your sales messages— 
get greater attention at less cost—attract more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no oper- 
ator needed. i 

The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a 
28” T V. It holds 30 slides (2” x 2") that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 
salesmen training programs. 

For rental or“purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. _ 
1216 CHICAGO AVE. « DAVIS 8-7070 « EVANSTON, ILL. 


_Advertising Corp. formerly han-— 
dled the account. Advertising and 


Advertising Age, March 1, 1954 


pations for Baker’s coconut (Young | 
& Rubicam); the O-Cel-O division | 
of General Mills, Buffalo, 13 par- | 
ticipations 


se agg acne 
SAAR Se. 


(Comstock & Co.);) 
Reardon Co., St. Louis maker of, 
Bondex and Dramex, 17 participa- | 
tions (Krupnick & Associates); 
Murine Co., Chicago, five partici- 
pations (Batten, Barton, Durstine 
& Osborn), and Hathaway Mfg. 
|Co., New York curtain fabric man- 
-ufacturer, eight participations 
(Fletcher D. Richards Inc.). 


ws 


Crosse & Blackwell to Golnick 


Crosse & Blackwell Co., Balti-— 
more, has named Leon S. Golnick | 
'& Associates to handle advertising 
of its cocktails and liquors. Emery 


} 


a 


j | i | 
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promotional plans are scheduled to. 
break in March. 


DOUBLE PLAY—Tommy Henrich (right) greets B. M. Pierce, president of Emerol Mfg. 

O’Konski Gets UHF Channel Co., New York, for whom the Old Reliable is now batting. Marvel Mystery Oil is 

Rep. Alvin E. O’Konski (R., | sponsoring the former outfielder’s sports commentary over ABC-TV Saturdays at 

Wis.) has been granted a construc- 6 p.m., EST. 
tion permit from the Federal | 
icati Cc ission for u.h.f. | ‘ . 

Cea Ore oO Wann Wis. Rep, hey Haven't Invented It Yet. But Russians 

Are Now Using Ads in Big Way, Writer Says 


O’Konski operates WOSA, Wausau, | 
New York, Feb. 23—Advertising 


they Buy 


@ Home repair and improvement expenditures per family, 
for example, were 59.1% above the national average in 
1953.* 

This plus factor in the Indianapolis market is no sur- 
prise when you consider that the city’s average income 
per household is $6,943** annually, first among cities 
of over 400,000! Indianapolis has many other essential 
market advantages for you too! 


and WLIN, Merrill, Wis. 

is being developed in Communist 
Russia on a wide scale, according 
to the report of an American at- 
/torney who has returned from a 
‘two-month tour behind the Iron 
Curtain. 
| Marshall MacDuffie reports his 
experiences traveling in the 
U. S. S. R. in a series of articles 
beginning in the March 5 Collier’s. 

“IT asked one man the reason 
state enterprises had turned to ad- 
_vertising; he said it was to stimu- 
/late trade,” Mr. MacDuffie writes. 
“When they made the move they 
did it in a big way. Newspapers, 
radio and billboards plug every- 
thing from cornflakes to insur- 
'ance. Neon signs have sprouted all 
‘over the larger cities.” 

He found that much of the ad- 
vertising was non-competitive. One 
sign urged, “Smoke Astra, Pamir, 
Ducat and Prima,’ which, Mr. 
MacDuffie says, are four of the 
country’s leading cigarets. 


s “The big newspaper Izvestia 
has moving electric-bulb signs 
running across the front of its 
building like the news bulletins on 
\the New York Times Bldg. The 
Izvestia signs, however, are de- 
voted completely to advertising. 
Here are some examples: ‘Mineral 
| water—Moscow Mineral Water is 
hygienic. It is also used for sick 
stomachs. Drink Moscow Mineral 
Water... Repair your watches in 
'shops labeled True Time. Quality 
| guaranteed. ... Different fish prod- 
|ucts--cooked, fresh, salt, smoked 
herrings in cans in big assortments. 
|Buy ever-fresh products in the fish 
‘shops.’ 

“Wherever I went—in_ the 
| Ukraine, White Russia, Central 
Asia and the Azerbaijan Republic 
—billboards would suddenly rise 

in the wilderness with such 


More because they Have More ! aon as ‘Drink Beer’ and ‘Buy 


| Cornflakes—they are tasteful and 
| healthful.’ The identical signs kept 


P i's Bic... over 550,000 population in metropolitan area. ‘popping up everywhere—the same 

’ ‘ eT |size, tne same colors, the same 
P It's STEADY . . .. unsurpassed for diversification and bal- print—until I knew them by 
ance of industry and agriculture. heart.” 


| 
| 
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‘St. Regis Plans Ad Drive 


litan , plu: ffectiv se age of ; 
the metropolitan area, plus an effective bonus coverage of | Se Sects Paper Ge. Bow Yeek, 


will launch a promotion to boost 
sales of Panelyte products made 
by its structural plastic division. 
Six promotion teams composed of 
company and division executives 


> i's Easty REACHED . . . you get saturation coverage of 


the 44 surrounding counties in The Star and The News. 
Write for complete market data today. 


KELLY-SMITH COMPANY - NATIONAL REPRESENTATIVES 


will present the program to dis- 


ee ee Aa Rs Bee Onn, tributors in more than 22 states. 
Odieniasee 8 Aw *Houg it 7 Consumer and trade advertising, 
Fe nn OR, Seana ee Sanh Reltte Se = So Afr ey ‘ooperative newspaper ads, point 


THE INDIANAPOLIS STAR Ve : 


w 


if sale displays, and sales literature 
and other tools will be utilized. J. 


» M. Hickerson Inc. is the agency. 


Waco Names Jenkins Agency 


Waco Mfg. Co., St. Louis Park, 
Minn., has appointed Ray C. Jen- 
'|kins Advertising Agency, Minne- 
japolis, to handle its advertising. 
Waco produces materials for the 
construction field. 
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What’s complicated about this? 


FARM JOURNAL is written expressly for men and women who take an active in- 
terest in farming. It does things for them no other farm magazine even attempts 
to do! As a result it has become the biggest farm: magazine of all — first 


with the people who live on farms—first with advertisers. Why settle for less? 
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FARM JOURNAL 


Washington Square 
Phila. 5, Pa. 


@ Consumer product? Sell the 
whole Country-Side market 
with the Country-Side Unit— 


TOWN JOURNAL and 


A ety 


FARM JOURNAL. 
Circulation 4,350,000 
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Army Times Expands House Organ into 
Publication Covering Military Market 


WASHINGTON, Feb. 23—Four 
years ago, Army Times Publishing 
Co. started an external house or- 
gan, “Cooperator,” to tell personnel 
of post exchanges, ship’s stores and 
similar military sales centers about 
advertisers using Army Times’ 
publications. 


, the three basic weeklies, printed in 
‘Philadelphia, he introduced re- 
|makes of Army Times fora guard- 


reserve edition and a veterans’ edi- | 


tion and a remake of Air Force 
Times for veterans. 

Moreover, mats were flown to 
San Diego for West Coast editions 


| 


This month “Cooperator” be-! of each weekly, circulating to the 


came Military Market, and Army | West Coast, Southwest, Alaska,|the Quartermaster Corps and the 


Times, the fabulous young giant of Canal Zone and Hawaii. 
the military publishing field, found | 


itself with a promising trade pub-| # Other mats are flown to Frank- the exchanges and commissaries 
lication. Its growth came as a by- fort 
product of its sales promotion ef-| with eight to 16 pages of locally pay and other military benefits. 


forts to support advertisers using | 
its network of weeklies and dailies | 
to reach members of the armed 
services and veterans, here and) 
abroad. 

“Cooperator” originally was lit- 
tle more than a Varityped list of 
advertisers in Army Times’ four 
publications. Soon, however, it be- 
gan carrying news of advertising 
schedules and products, news and 
pictures of post exchange, ship’s 
store and commissary activities and 
merchandising ideas and calen- 
dars. 


s Eventually the circulation ex- 
cegded 15,000. When advertisers—| 
who were formerly given space as_ 
a courtesy gesture—asked to buy 
space—Mel Ryder, the rugged in-| 
dividualist credited with building | 
the Army Times organization, de- | 
cided the time had come to put| 
“Cooperator” on a commercial | 
basis. 

Less than 15 years old, Ryder’s | 
organization produces each week) 
three separate independent service 
newspapers, Army Times, Air 
Force Times and Navy Times. Since 
June it has been blanketing the 
United Kingdom, Europe and the 
Mediterranean with Air Force 
Daily, printed five days a week on 
the presses of the London Times. 
It also operates newsstands at Air 
Force exchanges in Europe, the 
United Kingdom and North Africa. 
As an additional income-builder, it 
sells magazine subscriptions to 
servicemen throughout the world 
through Army Times Subscription 
Agency. 

Long before the introduction of 
Air Force Daily, Ryder had tailored 
his weeklies to a complex publish- 
ing schedule designed to reach all 
branches of the services, overseas 
as well as at home. 

Besides the domestic editions of 


RCA VICTOR 


premium or promotion 
records give you 


real personal impact 


Selling automobiles or a breakfast 

cereal? Give your sales message 

5 goo contact — let RCA Victor 
elp you reach the ears that bring 

results in an entirely new way with 

an RCA Victor promotion record. 

Example: Sales training, talking 

displays, direct mail that 

speaks for itself. 

Premium records? Leading firms are 

realizing increased sales with 

RCA Victor premium recordings. 


Write, wire Dept. AA- 
all the facts. tg 1 or phone todey for 


630 Fifth Ave.,New York 20, W. Y.—JU dson 2.5011 
445 W. Lake Shore Dr., Chicage 11, ti!.— WHitehall 4.3215. 
1016 W. Sycamore Ave., Hollywood 38, Cal_— HOliywood 4-5171 


Custom 
Record | 
Sales — 


tuxs® 
RCA VICTOR DIVISION 


“WS MASTER'S voice” 


and Tokyo. Supplemented 


set material, these resulted in Eu-| “Military Market will also re- 
ropean and Far East editions of tain a section under the Cooperator 
each weekly. ‘name that will continue to serve 

In addition to the military per-/ as a liaison between manufacturers 
sonnel who have received “Cooper- of products advertised in consumer 
ator,” the newly launched Military media and military and naval re- 
Market will also appeal to man- tail sales personnel on all levels 
‘ufacturers who want to be in- from top procurement to local sales 
formed about outlets that reach outlets,” Mr. Ryder says. 
‘military personnel. 

It will carry articles on such Stebbins Opens Agency 
subjects as how the military serv-| Richard H. Stebbins, formerly in 


ices buy, procurement policies of charge of advertising for the | 
" : Northwestern National Bank of | 


Minneapolis, has opened his own 


exchange service. It will report leg-_ agency specializing in bank adver- 


Advertising Age, March 1, 1954 


Gas Group Plans Drive 


The American Gas Assn., New 
York, is planning a national gas 
incinerator sales campaign for 
June and July, featuring a con- 
sumer slogan of “go from garbage 
can to garden—with gas.” Ameri- 
can Builder, Architectural Record 
and House & Home will be used, 
along with dealer and utility tie- 
ins. 


Butler. Mulholland to NBC 


F. Willard Butler, formerly 
with WJW, Cleveland, has joined 
the NBC central division radio 


islative actions of importance to {icing promotion and public rela-| spot sales office, and John W. Mul- 


>/tions. The company, Richard Steb-_| 


holland, formerly with Moloney, 


including congressional action on pins & Associates, has offices at Regan & Schmitt, has joined the 


'603 Second Ave. S., Minneapolis. 


\tv sput sales office of the division. 


AMERICA’S 


ALE, 


@NLY PLANT OFFERI 
OF THESE SERVICES! 


Bista R.O.P, Color Mats (Pat.) 
R.O.P. Color Service Material to over 100 Daily Newspapers 


Reillytypes 


(Pat.)- 


Plastic Plates. 


Newspaper 


Mats, Reprint Service, Highly Organized Filing 


System for 150,000 Patterns. 
Centrifugally casted treated magazine electrotypes. (Pat.) 


LAKE SHORE ELECTROTYPE 
(1224 -W. VANBUREN ST = 


mogern machinery 
know-how to give the om 


eee 


CHICAGO 7, ILL. 


Div. 
SEeley 8-1010 
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Advertising Age, March 1, 1954 


PP&L Institutes 
Yearly Scholarships 


ALLENTOWN, Pa., Feb. 24—Fol- 
lowing the line of reason formu- 


lated by many of the leading busi- | 
ness corporations—that American children of company customers, | 
business and industry has a re-| with the provision that at least one 


sponsibility that justifies support 
to education—Pennsylvania Power 
& Light Co. has come up with a 
broad scholarship program for 
members of its community. 

In addition to granting six $500 
scholarships annually, based upon 
scholastic achievement and finan- 


cial need, PP&L will award a simi-| 
lar amount to the college of each) 


winner’s choice. The latter amount 
is for use by the college—any one 


Diner Joins KPIX Sales | Two Name T. Robley Louttit 
; ‘ ; Harry Diner, formerly with) Plantations Bank of Rhode Is- 
of 16 in or immediately adjacent to! Music Corp. of America in San land, Providence, has appointed T. 
the PP&L service area—toward Francisco, has joined the KPIX, Robley Louttit Inc. to handle its 
realization of “worthy educational; San Francisco, sales staff as an newspaper, radio and direct mail 
purposes.” ——— —o eee oe advertising. The agency has also 
: : ran easley, who has_ been) been appointed to direct advertis- 
The scholarships are available to named to head the sales depart-|ing for Taunton Pearl Works, 
ment of KAFY-TV, Bakersfield, Taunton, Mass., manufacturer of 
Cal. /men’s jewelry. 


every year be awarded to the son. 
or daughter of a PP&L employe. 


 Setenbocnes to Mullikin L&M Sponsors Spike Jones 
Donald Rottenberger, formerly' Liggett & Myers Tobacco Co., 
Henklein to Cranberry Group associated with Advertisers En- New Vark, has taken over spon- 
Robert Henklein, formerly with | graving Co., Cincinnati, has joined sorship of NBC-TV’s Spike Jones 
J. Walter Thompson Co., New|Sidney Mullikin Associates, Cin- show, Saturday, 8 p.m., EST, on 
York, has joined the National | cinnati agency. John Carmichael, behalf of its L&M Filters. Sponsor- 
Cranberry Assn., Hanson, Mass.,;a member of the Mullikin organi- ship of “Dragnet” over NBC radio 
as assistant to the advertising di- zation, has been named manager and tv will continue. Cunningham 
rector. of the agency’s printing division. | & Walsh, New York, is the agency. 


Wey Fog 


19,9 Ee RSL 


med a 


45 


THE SOUTH'S 
NO. 1 STATE 


Impression 


V 


GREENSBORO. 


CITY-ZONE CIR. 38,402 


with 


WINSTON- 


FIRST 


in city-zone 
circulation! 


E CIR. 18,999 and 


\, . ; 
@ 
AND you reach an important 

9-county area with 


$298,626,182° 


Retail Sales 


WINSTON-SALEM— 
largest N. C. city-zone 
cirevlation—SECOND 
LOWEST milline rate! 
Only the JOURNAL & 
SENTINEL cover this 
rich 9-county creao— 
and are the ONLY 
papers in the South 
offering a Monthly 
Grocery Inventory— 
on ideal test market. 


WINSTON-SALEM _ TWIN CITY 


JOURNAL and SENTINEL 


SUNDAY EVENING 


MORNING ' 
National Representative: KELLY-SMITH CO. 
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Henry J. Perry, director secre- 


Paper Manufacturers Foresee Good Year in ,,.) Sts cee nome vitlattion 
‘54 Even if a Mild Recession Takes Place — committee, reported that the pape 


‘industry is “currently consuming 
New York, Feb. 23—Paper man- the week as chairman of the com- about 8,600,000 tons of waste paper 
ufacturers look forward to a good | mission on inter-governmental re- of all kinds. This is one-third of 
year. That was the consensus at) lations, told the convention three the total cellulose fiber supply.” 
the 77th convention here last week | days before his resignation, that He outlined how this group of 
of the American Paper & Pulp| American business should “launch mills is working to increase the use 
Assn. and its affiliated organiza-|a great advertising campaign de- of waste paper and to identify, re- 
tion. signed to sell our people once more | move or modify materials which 


E. W. Tinker, executive secretary on the combined value of the Ten | make reclamation of paper stock a. 


that “so far as the pulp and paper dependence and the Constitution.” | of quality. He urged management | 


to take more interest in its waste 
paper. Some plants, he said, have 
/28% of their paper purchases leave 
'their premises as scrap. The price 
‘that can be obtained for this, he 
said, can be an important opera- 
tional profit. 


= Panel sessions on various types 
of paper supported the general 
optimism of the industry. 


Advertising Age, March 1, 1954 


alltime record) were made in 
‘Canada, and 1,083,982 tons in the 
U. S. Canadian mills produced 34,- 
245 tons, or 0.6%, more than in ’52 
while U.S. output was 62,882 tons, 
'or 5.5%, less than in ’52. Thus, the 
|net continental decrease was 28,637 
‘tons, or 0.4%. A production in- 
crease of 15 to 20% is looked for 
in '54. 

Book paper had its biggest year 


North American output of news-/in ’53 with an estimated 2,800,000 
of the group, told the convention Commandments, Declaration of In- | hazardous operation from the point 'print in 53 amounted to 6,805,278 tons of ali types of paper. This was 


tons, of which 5,721,296 tons (an 


8% over ’52. No drastic changes 


industry is concerned there is cur- 
rently no recession beyond the 
normal fluctuation in business.” 
As to the future, he said, “the only 
difficulty I have is defining the 
limits of our potential market. 
There is no occasion for fear with | 
respect to the future of the pulp 
and paper industry. 

“A look at the paper industry’s | 
production performance over a. 
period of 20 years,” he said, “in-| 
dicates that activity in our industry | 
usually does not decrease as much 
as that of industry in general. | 
Therefore, if, as has been pre-| 
dicted, there should be a 10% de-! 
crease in general industrial activ- | 
ity in ’54, the output of the paper | 
industry might decrease about 5%.| 


dug¢tion would be about 25,500,000 
tons and the ratio of activity would 
be slightly less than 90% of capac- 
ity. With this, the industry would 
have its third best year.” 

Sydney Ferguson, board chair- 
man of Mead Corp. and president 
of the paper association, told the 
meeting that 1954 should be an- 
other big year for the paper indus- 
try. He noted that its stability had 
brought it an increasing volume of 
investments from banks, insurance 
companies, investment trusts and 
private investors. These security 
purchases, he said, amount to about 
$2.2 billion annually. 

John Vogel, staff economist of 
the association, declared that ele- 
ments of strength in the national 
economy heavily outweigh its weak 
points. 


Ps aa this be the case, pro- 


# Clem W. Kohlman, advertising 
manager, industrial chemicals di- 
vision of American Cyanamid Co., 
emphasized that people’s interest 
in paper is increasing. He said that 
he first became aware of this when 
American Cyanamid launched a 
promotional and educational cam- 
paign last year for Melostrength 
resin, a chemical which makes pa- 
per strong even when wet. 

“As the advertising and promo- 
tion program got under way,” he 
said, “we were deluged with re- 
quests for information about paper 
in general. People wanted to know 
more about paper and its thousand- 
and-one applications and uses. The 
need is definitely there,” Mr. Kohl- 
man said, “for an industry-wide | 
information program.” 


s To back up this idea, American 
Cynamid Co. telecast “Life with 
Paper,” Feb. 17 over the American | 


Broadcasting Co.’s station WABC- 
TV between 8 and 8:30 p.m. The 
show featured the importance of 
paper and the role it plays in 
everyday life and dramatized 
some of the possible new uses of 
paper in the future. Among these 
were a variety of women’s cloth- 
ing made from woven paper fab- 
ric called Mel-weve; flame-proof 
aprons; shower slippers and bath 
mats, and an assortment of indus- 
trial items made of flame-resistant 
and waterproof paper products. 

Kinescopes of the telecast will 
be made available to television sta- 
tions during the next two months. 
Thereafter, Mr. Kohlman said, it | 
will be used in 16mm b&w sound | 
motion pictures for showings to) 
various groups. 


= Clarence B. “Manion, former) 
dean of Notre Dame University 
law school, who resigned during, 
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are expected in book paper produc- 
tion in ’54. Planned increases will 
add about 0.5% to present produc- 
tion capacity. 

Paper imports in ’53 were up 
about 70% in tonnage, but dollar- 
wise the increase was only 50%, 
indicative of price cutting to place 
foreign tonnage here. In exports, 
paper and paperboard dropped 
75% under ’52. But exporters are 
seemingly optimistic about 54. 

Sales in ’53 of unbleached kraft 
papers exceeded ’52 but failed to 


pass °51. The decline is attributed 
to a growing trend toward pre- 
packaging of retail items. 

Donald S. Leslie, president of 
the Hammermill Paper Co., Erie, 
Pa., was elected president of 
APPA. 


‘Companion’ Names Pfister 


Arthur H. Pfister, formerly with 
Collier’s merchandising depart- 


ment in Detroit, has joined the| 


Detroit sales staff of Woman’s 
Home Companion. 


William Mee Joins ANA 


William W. Mee, formerly a spe- 
cialty sales representative for the 
Ozalid division of General Aniline 
& Film Corp., has joined the Assn. 
of National Advertisers as an as- 
sistant to Lowell McElroy, v.p. in 
charge of media and research. 


Green, Haimann Join Calvert 
Harold Green, formerly adver- 
tising manager of Detecto Scales 
Co., and Walter Haimann, pre- 
viously advertising manager of 
Quality Importers, both of New 


York, have joined the advertising 
department of Calvert Distillers 
Corp., New York. They will work 
under the direction of Walter 
Houghton, manager of Lord Cal- 
vert, Calvert Reserve and Calvert 
gin advertising and merchandising. 


Servel Boosts Christine 
_ G. Howard Christine has been 
‘appointed product manager of the 
‘room air conditioner division of 
'Servel Inc., Evansville, Ind. Mr. 
‘Christine will continue to serve 
temporarily as contract sales man- 
‘ager. 


us, Sir Edmund! 


Really, old chap, we’re not trying to top your feat as the recent 


conqueror of Mt. Everest. But we’ve been scaling new peaks, too. Matter of 


fact, we just closed our April 1954 issue with the 


highest advertising revenue in our history. 


Frankly, we seem to thrive on this rarified atmosphere and already 


have our sights on a higher camp...no acrophobia for us. 


You’ll be interested to know we’ve made the ascent so far without 


relying too heavily on promotional pitons or merchandising crampons. 


We've made our direct assault by delivering America’s largest man’s 


magazine audience at an economical $2.11 per thousand. Our 


stock is a loyal band of over 2,700,000 Legionnaires who give 


considered reading to advertising messages every month 


in their own magazine. The A ® Ley im Mogazine 


2,700,000 ABC CIRCULATION GUARANTEE 


LARGEST OF ALL MEN 


‘S$ MAGAZINES 
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‘Hermanson Joins Merit Mtg. 

Raymond W. Hermanson, for- 
merly general sales manager for 
Tubing Appliance Co., Los Angeles, 
has joined Merit Mfg. Co., Culver 
City, Cal., as director of sales and 
advertising. The company makes 
flexible grinding and _ sanding 
wheels for industry as well as for 
automotive and aircraft mainte- 
nance, woodworking shops and 
hobbyists. 


Tobin Joins R. F. O'Leary 

John W. Tobin, formerly of 
Benton & Bowles, has joined R. F. 
O’Leary Jr. & Associates, New 
York, as assistant to the account 
executive of Mohawk Business 
Machines. 


Boosts Brouse to Media Head 

Harold Brouse has been pro- 
moted to media director for Mer- 
chandising Factors Inc., San Fran- 
cisco. 


Coryell Appointed A. E. 
Vincent H. Coryell, formerly 
with Donahue & Coe, has joined 
Bermingham, Castleman & Pierce, 
New York, as an account executive. 


BALLOONS 


WORLD'S LARGEST 
MANUFACTURER 
OF TOY BALLOONS 


—s 
| ‘The OAK RUBBER COMPANY 
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Mark Twain Said It: 


“always dress a fact in _! G.tights... 


Here, then, un-varnished and 


about Newspaper Grocery | 


Chicago Grocers SAY This: 


Late in 1953, owners and managers of first-class grocery stores in the Chi- 
cago area were asked: ‘“‘What daily Chicago newspaper do you believe is 
best for food advertising?”’ Results from their 444* replies were as follows: 


EVENING NEWSPAPERS 


NEWSPAPER PERCENT 


CHICAGO DAILY NEWS ....... .60% 
Daily American..............20% 


COMBINED EVENING NEWSPAPERS ........ 80% 


MORNING NEWSPAPERS 


Daily Tribune........... =... 218% 
Daily Sun-Times............. 4% 


COMBINED MORNING NEWSPAPERS ........ 22% 


“Six of the 444 grocers replying picked two newspapers as best. 
Since both were credited, the total is over 100%. 


Chicago’s HOME Newspaper C I C A G () 


CHICAGO: NEW YORK: MIAMI: 


Daily News Plaza 9 Rockefeller Plaza 615 Langford Bldg., 
121 S. E. First Street 
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un-ulstered, is the fact 
Advertising in Chicago 


Chicago Grocers DO This: 


RETAIL GROCERY ADVERTISING LINAGE** PLACED 
IN CHICAGO DAILY NEWSPAPERS DURING 1953: 


EVENING NEWSPAPERS 


never in an ulster! 


qf 


NEWSPAPER LINAGE 


CHICAGO DAILY NEWS 2,651,262 ... 
Daily American.......1,526,695. 


D AILY NE ws poh noes 


COMBINED EVENING NEWSPAPERS 


MORNING NEWSPAPERS 


PERCENT 
OF FIELD 


. » 46% 
26% 


12% 


Daily Tribune........1,192,492. 
Daily Sun-Times...... 396,277. 


COMBINED MORNING NEWSPAPERS 


DETROIT: SAN FRANCISCO: 
Free Press Building 703 Market Street 


. 21% 
1% 


28% 


**Source Media Records (Liquor linage omitted) 


LOS ANGELES: 
1651 Cosmo Street 
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‘Special 
Delivery 


to a mass market 


January Newspaper 
Linage Up Slightly 
Over 1953 Figures 


NEw York, Feb. 23—Newspaper 
advertising last month was up one- 
tenth of 1% compared with Janu- 
ary, 1953, according to Media Rec- 
ords’ summary of linage in 52 cit- 
ies. 

Best percentage gain was record- 
ed by automotive, which went from 
9,121,176 lines last year to 10,191,- 
543 in January to mark up an 
11.7% increase. But classified ad- 
vertising was off 8%, down to 46,- | 
054,136 lines as against 50,052,401 


with class incomes! | 


You receive a special benefit when 
The Elks delivers your sales message 
to its high income readers. 


The Elks is edited to their special 
interests and their liberal way of 
living, giving .and spending. It is 
welcomed and read with high 
interest by its more than a million 
co-owners. They believe in it...they 
buy from it. No other magazine 
offers so much for $2.25 per page 


per thousand. 


THE 


MAGAZINE 


a year ago. 

Financial advertising was up, | 
moving from 3,807,931 lines to 4,-. 
071,205 for a gain of 6.9%. General 
advertising increased 5.6%, adding 
1,193,158 lines more than last year’s 
21,432,888 lines. Total display ad- 
vertising, with 136,878,063 lines, 
was,up 3.2% over last year’s 132,- 
665,943 lines. 

Retail advertising gained 1.7%, 
moving from 98,303,948 lines to 
99,989,269. Department store ad- 
vertising was up 2.7%, with a total 
of 37,360,276 lines. Last year the 
figure was 36,381,027. 


| 
‘Wilton Woolen Names Agency 


The New York office of Mac- 
Manus, John & Adams has been 
‘named to handle advertising for 

.'the newly-established piece goods 
division of Wilton Woolen Mills, 
er Me. 


’ Young Joins Lennen & Newell 


New York « Detroit 
Chicago « Los Angeles 


Ray Young, formerly with Mc- 

Cann-Erickson, has joined the copy 

) staff of Lennen & Newell, New 
5 York. 


YOU MIGHT RUN 100 YARDS IN 9.3 SECONDS*— 


WKZO.-TV AREA PULSE 


SHARE OF AUDIENCE 
MON. - FRI. — APRIL, 1953 


BUT. ee YOU NEED WKZO-TV 


(27 COUNTIES) 


STATION “B” 


OTHERS 


| 8a.m. - | 12 noon- 6 p.m. - 

. I2 noon — 6 p.m. 12 midnight 

| 62% (a) | 52% | 52% (a) 
26% 25% | 25% (a) 
“12% «=| 23% ~*|: 23% 


(a) Does not telecast for complete period 
and the share of audience is unadjusted 


for this situation. 


-TtTv-~ 


—, —_— 
J , Gtk 
She Solve Slations 
if 

WKZO — KALAMAZOO 
WKZO.-TV — GRAND RAPIOS-KALAMAZOO 
WJEF — GRAND RAPIDS 
; WJEF-FM — GRAND RAPIDS-KALAMAZOO 
KOLN — LINCOLN, NEBRASKA 
KOLN-TY — LINCOLN, NEBRASKA 
Associated with 
WMBD — PEORIA, ILLINOIS 


TO SPEED UP SALES 


IN WESTERN MICHIGAN! 


WKZO.TV, Channel 3 serves more than 315,000 TV homes 
in 27 Western Michigan and Northern Indiana counties 
(see Pulse figures at left). 


October 1953 Hooperatings for the 4-county area around 
Kalamazoo-Grand Rapids credit WKZO-TV with 55.6% 
more evening viewers, 100% more morning viewers and 
400% more afternoon viewers, than the next Western 
Michigan television station! Enough said? 


(80,000 WATTS VIDEO — 40,000 AUDIO) 


WKZO-TV 


OFFICIAL BASIC CBS FOR WESTERN MICHIGAN 


Avery-Knodel, Inc., Exclusive National Representatives 
*This world’s record was set by Melvin Patton on May 15, 1948, in Fresno, California. 


Advertising Age, March 1, 1954 


Getting Personal 


Carl H. Sundberg, head of Sundberg Associates, Park Ridge, II1., 
is back in circulation following minor surgery which kept him 
hospitalized and housebound for about a month... 

Wilbur VanSant, president of VanSant, Dugdale & Co., Baltimore 
agency, has been elected president of the Baltimore Assn. of Com- 
merce. He was elected to the board in 1952, and served as a v.p. 
last year... - 

Wedding guests at the Presbyterian Church in Rye, N. Y., wit- 
nessed an interesting merger Feb. 27, when Janice Chamberlaine, 
daughter of Harry Chamberlaine, advertising director of Good 
Housekeeping, married Scott Pierce, son of Marvin Pierce, president 
of McCall’s... 


ADMAN’S SHOW—James A. Ernst (center), BBDO staff artist, whose Virgin Islands 

watercolors are a one-man show at the Barzansky Gallery, New York, explains 

his technique to Thaddeus Hyatt, president of Air & Marine Travel Service, and 
Lynn Warren, publicity director for the William P. Wolfe Oganization. 


On Feb. 21 Herb Graham, of the New York sales office of Kleen- 
Stik Products, married Iris Spector, a French import who has been 
in this country for four years. The bride’s mother made her first 
trip to the U. S. to be present at the wedding... 

Ray C. Jenkins, head of Ray C. Jenkins Advertising Agency, has 
been appointed chairman of the publicity committee of the Minne- 
apolis Better Business Bureau. He succeeds Wayne Kilbourne of 
Northwestern National Life Insurance Co., who resigned because 
of illness. Members of the committee are Donald W. Ittner, p.r. di- 
rector of the Jenkins agency; George Hellickson, Olmsted & Foley; 
Don Short, p.r. counsel; William Steven, Minneapolis Star & Trib- 
une, and F. Von Konynenburg, WCCO-TV... 


BEFORE THE TAKE-OFF—Around the table in Fort Lauderdale, this client-agency 

conference includes (seated, left to right) Mrs. W. Dunton Whitehead; Mitchell L. 

WerBell Ill, president, Mitchell WerBell, Advertising, Atlonta; Mrs. Doris W. Little, 

media director of the agency, and Mr. Whitehead, president of Alexis Inc., Atlanta. 

Standing are Courtney Stineman and John Morrison of the WerBell agency. The 

Whiteheads left shortly afterward for a month’s tour of South America, during 
which they will visit a new Alexis office in Rio de Janeiro. 


John A. E. McClave, executive v.p. of Lewis & Gilman, Philadel- 
phia, has been named to the board of the Philadelphia Society for 
Crippled Children and Adults to help carry on the work of the late 
Wesley A. Gilman... 

Agency founder Lawrence Fertig has been elected a member of 
New York University’s council, governing body of the institution... 
Also at NYU, BBDO copywriter John Leonard is teaching advertis- 
ing management in the graduate school of business administration... 

Les Hafemeister, ad manager of Weyenberg Shoe Mfg. Co., Mil- 
waukee, has been elected to membership in Alpha Delta Sigma, 
professional advertising fraternity. He’s a past president of the Mil- 
waukee Adclub... 

Peggie Jones of the radio-tv department at Doherty, Clifford, 
Steers & Shenfield, married James McDonnell of Richmond Hill, 
N. Y., on Feb. 28...And William C. Sproull Jr., son of the presi- 
dent of National Industrial Advertisers Assn., marries Miss Nancy 
Holmes in Birmingham, Mich., on April 3... 
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Sun-Telegraph 
GAINED 233,797 LINES 


The true measure of any newspaper's progress 
and productivity is the increase in accept- 
ance among retailers, for their linage is the 
yardstick of salespower proved by cash regis- 
ter results day after day. The above data from 
Media Records ‘53 versus '52 prove that... 


Post-Gazette 
GAINED 3,943 LINES 


High Speed Full Color 


Pittsburgh Sun-Telegraph 


Represented Nationally By Hearst Advertising Service 


| linage 


Press 
LOST 122,909 LINES 


New Plant 
Wor.p’s Finest Presses ... 


For both Black and White and 4-Color printing. Our new 

GOSS HEADLINER presses, equipped to print mul- 

tiple pages in 4 colors, will be running on May 1, 1954. 
STAYS HOME WITH THE FAMILY 
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PLAYHOUS 


will point your sales up! | 


Once in a great while a quality 
program proves itself a quan- 
tity sales-producer. Such a pro- 
gram was “Douglas Fairbanks, 
Jr. Presents,” as evidenced by 
its outstanding record of 
achievement in over 120 
markets. 


Now, with Walter Abel, one of Amer- 
ica’s most consistently popular stage, 
screen and television stars, taking over 
as host, this same profit-proved program 
is available to you as“‘PARAGON PLAY- 
HOUSE.” 


* Look at the record “PARAGON” will 
bring to you: 

Highest average rating of all shows 
according to Pulse Multi-Market ratings 
for syndicated programs, from start of 
that service through October, 1953. 


“Highest score of any drama- 
tic series tested to date’ accord- 
ing to Schwerin Research Cor- 
poration (last March). Strong 
appeal to all age groups... all 
income groups. 

Excellent ratings against 
tough competition from coast to 
coast according to ARB. New York: up to 
25.4 with share of audience up to 62% 
against six other stations. Boston: up to 
19.1 with share up to 49% against Studio 
One. San Francisco: up to 26.5 with share 
up to 50% against Jackie Gleason. 

“PARAGON PLAYHOUSE” was pro- 
duced and directed by Douglas Fairbanks, 
Jr., who stars in 9 out of 39 episodes. As 
a re-run, with Walter Abel as host, 
“PARAGON” is destined to reach even 
greater audiences, and at far lower cost 


NBC FILM DIVISION 


SERVING ALL SPONSORS ...SERVING ALL STATIONS 


per thousand. Further, “PARAGON” 
offers each local or regional sponsor & 
brand-new, full-scale campaign of hard- 
hitting merchandising and promotion! 


“PARAGON PLAYHOUSE”, with its 
top production backed by top promotion 
and merchandising, is another fine illus- 
tration of NBC FILM DIVISION’S assur- 
ance to you of: 


1. The widest choice of high-rating hits 
in the industry. 


2. “Million-Dollar” production for exclu: 


sive local sponsorship at local budget 
prices. 


3. Market-tested advertising, promotion, 
publicity, exploitation and merchan- 
dising as an integral NBC FILM DIVI- 
SION Service. 


NBC FILM DIVISION —30 Rockefeller Plaza, N. Y. 20, N. Y. © Merchandise Mart, Chicago, Ill. * Sunset & Vine Sts., Hollywood, Calif. © In Canada: RCA Victor, Royal York Hotel, Toronto 
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57 Agencies in 
Over-$10,000,000 
Billings Group 


ual leader in advertising agency 
(Continued from Page 1) 


billings, is the top agency again. 
In 1953, JWT billed an estimated 
$163,000,000, of which an estimated 
$30,000,000 is in international 
billing. In 1952, its total was es- 
timated at $142,000,000, $20,000,000 
of it international. JWT’s inter- 
national billing is the largest 
among U. S. agencies, and some of 
its offices abroad rival competent 
U. S. agencies in size and billing: 
in London, for example, JWT has 
400 people, and almost £5,000,000 
in billing, roughly equivalent to 
$14,000,000. Among the more im- 
portant accounts added were Em- 
ployers. Mutuals, Quaker Oats 
Aunt Jemima Mixes, and General 
Air-Conditioning Corp.; its biggest 
loss wouldn’t be felt until mid- 
1954, when Radio Corp. of Amer- 
ica finally leaves the shop. Other 
lossés were Holly Sugar Corp., 
Swift Industrial Products, Safeway 
Stores eastern division, and some 
smaller accounts. JWT is estimated 
to have 3,000 employes. 


Young & Rubicam is estimated to 
have billed $138,000,000, of which 
about $10,000,000 is in interna- 
tional billing. In 1952, AA’s es- 
timate was $120,000,000. It is es- 
timated that its New York office 
bills more than $100,000,000 of the 
total, and is particularly strong 
in radio and tv, where the agency 
has around $50,000,000 in billing. 
During the year, the agency ac- 
quired a flock of accounts, among 
the majors being Cudahy Packing, 
Union Oil, tv on Remington Rand, 
General Cigar’s Robert Burns, Max 
Factor’s Pan-Cake and Creme- 
Puff; it lost Rath Packing and 
Corning Glass. It has about 1,750 
employes. 


Batten, Barton, Durstine & Os- 
born billed $137,500,000 in 1953, 
practically all of it domestic bill- 
ing. In 1952 BBDO billed $118,000,- 
000, and thus retained one of the 
most phenomenal new _ business 
and expansion streaks of the post- 
war period. As usual, 1953 was a 
tremendous new business year for 
the agency—it added Lever’s Surf 
from Ayer, Simple Simon Frozen 
Pies, Maine Sardine Industry, 
Consolidated Cosmetics, Vitamin 
Corp. of America, Detroit-Michigan 
Stove Co., Libby, McNeill & Lib- 
by’s canned salmon, General Mills 
cake mixes. It lost Foley Mfg. Co., 
Utility Appliance, Clary Multiplier 
Corp., North Star Woolen Mills. 
It has nearly $50,000,000 in radio 
and tv billing, including a tremen- 
dous amount of spot, for many 
years a BBDO specialty. BBDO 
has 1,700 employes in 11 offices. 


McCann-Erickson also joined 
the select list of agencies billing 
more than $100,000,000 last year. In 
1953, McCann billed $106,000,000, 
including an international volume 
very nearly equal to J. Walter 
Thompson. In 1952, McCann’s total 
figure was $94,000,000. Inciden- 
tally, McCann-Erickson last year 
passed the billion-dollar mark— 
over the years the agency has 
placed more than a billion ($1,100 
million) on behalf of its clients. 
In 1953 it added 16 domestic ac- 
counts, among which the more 
important were American Safety 
Razor Gem blades and razors, In- 
ternational Silver’s Holmes & Ed- 
wards division, Owens-Corning 
Fiberglas, Allied Chemical’s Plas- 


kon division, Swift & Co.’s ice 
cream, frozen packaged foods and 
hotel sales department, Seeck & | 
Kade’s Pertussin, and the agency | 


ene 


*Estimated by AA. 
tRevised figure. 


1953 Rank 1953 
1. J. Walter Thompson Co. ................ *$163.0 
2. Young & Rubicam *138.0 
3. Batten, Barton, Durstine & Osborn .. 137.5 
4. McCann-Erickson 106.0 
5. N. W. Ayer & Son *86.5 
6. Foote, Cone & Belding *72.0 
7. Benton & Bowles *57.5 
8. Biow Co. .. 50.0 
9. Grant Advertising 49.0 

10. Leo Burnett Co. ..... 46.4 

ll. Kudner Agency *44.2 

12. Ruthrauff & Ryan *44.0 

13. Dancer-Fitzgerald-Sample ................ *43.0 

13. William Esty Co. *43.0 

15. Kenyon & Eckhardt 42.0 

16. D’Arcy Advertising Co. .................0 41.0 

17. Cunningham & Walsh 38.8 

18. Ted Bates & Co. ......... 38.0 

19. Compton Advertising 35.4 

20. Campbell-Ewald Co. *35.0 

20. Maxon Inc. 35.0 

22. Fuller & Smith & Ross 33.0 

23. Lennen & Newell 32.1 

24. Erwin, Wasey & Co. *31.0 

25. MacManus, John & Adams ............. 26.9 

26. Needham, Louis & Brorby ................ 24.7 

27. Brooke, Smith, French & 

Dorrance 23.5 

27. Sullivan, Stauffer, Colwell & 

Bayles . *23.5 

27. Sherman & Marquette 23.5 

30. Geyer Advertising *22.0 

31. Cockfield, Brown & Co. ...........:..000 21.8 

32. Cecil & Presbrey ..... *21.5 

33. Grey Advertising Agency .............. *20.6 

34. Wm. H. Weintraub & Co.\ ................ *20.2 

35. Ross Roy Inc. 18.9 

36. Donahue & Coe . 18.4 

37. Gardner Advertising Co. ................ 17.7 

38. MacLaren Advertising Co. .............. 17.2 

39. Russel M. Seeds Co. 16.6 

40. Fletcher D. Richards Inc. ................ 16.0 

41. Ketchum, MacLeod & Grove ........... 15.1 

42. Campbell-Mithun 15.0 

43. D. P. Brother & Co. 14.4 

44. Warwick & Legler .. 14.2 

45. J. M. Mathes Inc. 13.5 

46. Bozell & Jacobs 13.3 

47. Al Paul Lefton Co. 13.2 

48. Albert Frank-Guenther Law .......... 11.5 

49. Roche, Williams & Cleary .............. 11.0 

49. Weiss & Geller 11.0 

51. Hewitt, Ogilvy, Benson & Mather .. 10.7 

52. Ward Wheelock Co. 10.6 

53. Doherty, Clifford, Steers & 

Shenfield 10.4 

53. Geoffrey Wade Advertising .......... 10.4 

55. Buchen Co. *10.3 

56. Doremus & Co. 10.0 

56. Ellington & Co. 10.0 


+Canadian and foreign billings included. 
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1952 
*$142.0 
*120.0 
118.0 
94.0 
*86.5 
70.0 
*52.8 
*50.0 
45.0 


137.6 


*39.0 
*44.5 
44.6 
*37.0 
39.0 
35.0 
$37.1 
30.0 
$30.2 
*28.0 
30.0 
31.0 
*25.0 
*30.5 
22.5 
419.5 


419.3 


*20.0 
21.7 
20.0 

$17.7 

*21.0 
17.5 

*19.0 
16.0 
17.2 
16.7 
13.8 

413.1 

*13.0 
13.5 

*11.7 
10.6 
14.1 
13.0 

411.2 
13.0 
10.7 

*11.0 

5.0 
8.5 
*10.3 


10.1 
9.8 
10.0 
7.8 
9.0 


1951 
$138.0 
*114.0 

104.1 
81.0 
*85.0 
69.0 
*52.8 
*42.0 
42.0 
28.0 
*34.5 
*50.0 

40.1 

*35.2 

39.0 

30.0 

30.6 

28.7 

30.0 

*28.0 
27.0 
25.0 

*17.5 

*31.5 
18.0 
15.0 


9.1 


1950 1949 
$130.0 $121.0 
*92.0 85.0 
87.0 81.4 
67.0 60.0 
*79.0 *69.5 
61.0 51.4 
*44.0 *39.0 
*32.0 *31.0 
40.0 40.0 
22.0 17.0 
*34.0 °29.5 
*45.0 *38.7 
37.5 37.0 
*32.0  *32.0 
38.0 28.0 
28.0 26.0 
25.0 26.9 
25.0 21.0 
26.0 22.0 
*30.0 *20.0 
22.5 20.5 
23.0 22.0 
*16.0 *15.0 
*27.5 *24.0 
17.5 15.0 
11.5 12.5 
16.8 15.0 
*17.5 *12.5 
14.0 13.0 
18.5 *16.8 
14.8 12.7 
*15.0 *10.0 
*13.5 12.0 
15.0 10.0 
13.1 12.8 
14.0 13.0 
13.1 14.0 
11.5 — 
11.0 10.3 
9.7 — 
11.9 
10.0 *9.0 
11.3 11.0 
7.0 — 
11.0 10.5 
8.6 7.0 
*10.2 10.0 
7.9 
9.7 


Advertising Age, March 1, 1954 


Billings of 57 Advertising Agencies in the $10,000,000 & Up Group’ 


Rounded, usually, to the nearest $1,000,000 (000,000 omitted). Copyright, 1954, by Adver- 
tising Publications Inc. Quotation or reproduction expressly prohibited. 


1948 1947 1946 
$115.0 $103.0 $82.0 
*75.0 *65.0 *59.0 
72.1 59.0 51.0 
54.0 51.0 46.0 
*67.0 64.0 53.0 
52.6 52.0 40.0 
*34.0 *27.0 *23.0 
*28.0 25.0 25.0 
37.0 31.0 25.0 
14.0 12.0 10.0 
*20.0 *16.0 14.0 
36.0 34.0 32.0 
37.0 36.0 31.0 
*30.0 27.0 18.0 
26.0 21.0 19.0 
24.0 20.0 20.0 
26.4 25.0 19.3 
18.0 17.5 16.5 
22.0 21.0 20.0 
*17.0 *17.0 *14.0 
21.6 19.0 14.0 
20.0 18.0 15.0 
*14.0 13.0 15.0 
*23.0 *19.0 *19.5 
*11.0 *9.0 *8.0 
12.0 10.0 10.0 
11.5 10.0 8.0 
10.0 4.5 — 
11.0 11.0 9.0 
14.0 12.0 10.0 
10.0 8.0 7.0 
8.0 6.0 — 
10.0 10.0 9.5 
7.6 5.8 — 
9.8 
12.5 15.0 *15.0 
12.0 *10.0 *8.0 
9.0 9.0 9.0 
11.0 11.0 11.0 
10.6 10.5 10.5 
10.0 7.0 6.0 


1945 1944 
$78.0 $72.0 
53.0 51.0 
40.0 30.0 
40.0 31.0 
41.0 33.0 
31.0 31.0 
"20.0 18.0 
22.0 20.0 
185 13.0 
Sw 
15.0 16.0 
32.0 28.0 
25.0 23.0 
140 140 
18.5 18.0 
20.0 16.0 
18.0 20.0 
a 
21.0 22.0 
“13.0 11.0 
15.0 10.0 
120 11.0 
15.0 11.0 
"18.0 17.0 
5248 
“20 AS 
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10.0 4 
a 
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Blondes, Bombs and Mothers-in-Law! 
(A few of the things youte up against) 


If a cute little blonde’s in the middle of his brain Thoughts that are just a bit newer than new 
Or the atom bomb has him in a dank, dark mood: For magazines, radio, TV, too... 
If he’s worried over money and it’s driving him insane Ads in the papers and posters as well 
How you gonna sell him breakfast food? Must crackle and sparkle and sizzle to sell. 
Your ad must compete with a thousand distractions, You've got to work hard from dawn to dawn 
Sex and sorrow and creditors, To beat the great American yawn! 
Baseball and cheesecake and other attractions, 
Plus ten thousand ads by competitors! MoR AL . 
© To make yourself heard above the din of modern 
You can’t be dull... you can’t be trite, living, you've got to be rales distinctive and above all, aren 
, ‘ : ... that calls for creative thinking in research, copy, art, merchandising, 
You've got to woo him with all yous might. every department... creative thinking all the way! If you're interested 
Fresh new thoughts are the only kind in finding new ways to capture imaginations and markets, we've got 
That'll move right in to a crowded mind... some good answers. Why not call us up... JU 6-3400. 


McCann-Erickson Inc., Advertising 


New York - Boston + Cleveland « Detroit » Chicago + Cincinnati + Louisville 
San Francisco « Los Angeles « Hollywood « Portland and offices throughout the world 
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Puzzling Behavior in the 
Human Female 


(Puzzling to men, that is... 
not to Ladies’ Home Joumal ) 


a Her inconsistency. She 
insists that you get a Hom- 
burg because “it makes you 
look so dignified.’’ Then she 
gives you an India Madras 
sport shirt, because ‘Sit makes 
you look so gay!”’ 


y Her consistency. ‘‘I 
want a really inspired 
handkerchief,’’ she in- 
structs Saks Fifth Avenue. 
ee. But she also wants really 
Oo inspired views on Democ- 
racy, for example. That’s 
why, consistently, she 
‘> finds all her interests cov- 
ZA ered in the Journal. 
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3. Her indecision. “I think I’d like just a touch 
more greenish blue . . . or blueish green . . . or let’s 
see what happens if you put in a little pink.’”” Makes 
painters see red. 


4, Her decision. But once 
she gets a firm idea, like 
that child-proof playroom 
in the Journal, floors rise, 
partitions fall, walls get 
plastered. And you are J 
completely awed by her 
executive ability. 


5. Her unresponsiveness...when a man (or for that 
matter, a primarily man’s magazine) tries to tell her how 
to manage her home, her children, her clothes, her life. 


6. Her responsiveness. ..to her magazine. Because her 
mind, like a parachute, can only function when open. 
And it’s wide open when she reads the Journal. Every 
page, picture, word, holds up a shining mirror in which 
she sees herself, her dreams, her world! 


Moral for Advertisers: 


Mood can make all the difference in a woman’s behavior 
—as every man (and every advertiser) should know. 


Because all of the Journal is about a woman’s interests, 
and only the Journal is about all of her interests, she’s in 
the mood to accept the ideas she finds there. 

That’s the vital, intangible plus that goes with these solid 
figures of Journal leadership: 

More than 5,000,000 average circulation. This is net paid 
ABC—true measure of a magazine’s editorial vitality. 

At a 35¢ price, the Journal continues to outsell on the 
newsstands every other magazine that carries advertising. 
This is voluntary circulation—true measure of a magazine’s 
reader acceptance. 
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> But don’t even try to un- 
derstand this peculiarly female 


me the creeps!”’ 


sort of thing: ““You were so . a 

much the most attractive man Never underestimate Ladies Home 

there tonight that it gave the power of the magazine O r Nh a 
women beljeve in... U 
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was reappointed (always a source 
of gratification to agencymen) by 
Frank Fehr Brewing. It lost Wam- 
sutta Mills, Muelebach Brewing, 
Thayer Inc., Richman Bros. Co., 
and Cinerama Productions when it 
was acquired by Stanley Warner 
Theaters and transferred to War- 
ner’s agency. It has 1,900 employes 
in 28 offices. 


N. W. Ayer & Son, headquarters 
Philadelphia, is estimated by AA 
to have billed $86,500,000 in 1953, 
the same figure as shown for 1952, 
when AA believes its estimate was 
somewhat optimistic. Practically 
all the billing was domestic. In 


© 
of all 


11953, Ayer suffered a major loss 
| when Lever’s Surf was transferred 
|to BBDO, and it also dropped 
|Pioneer Suspender Co. and Kiwi 
|Polish (which it acquired in the 
|same year). It added Seabrook 
|Farms, Zippo Mfg. Co., and Edison 
|Electric Institute for Light’s Dia- 
mond Jubilee (on which it will 
collect billings in 1954). Late in 
1953 it also got the Plymouth 
|cooperative advertising program, 
which will probably top $7,000,000. 


Foote, Cone & Belding, Chicago 
headquarters, billed an estimated 
$72,000,000 in 1953, of which $4,- 
000,000 represents capitalization of 
fees, and $5,000,000 was billed in- 
ternationally. In 1952, comparable 
'figures were: $70,000,000, $3,000,- 
000, and $4,000,000. FC&B added 
|Catalina Inc., Paper-Mate Inc., 
|Jacques Kreisler Mfg., Pepsodent 
|Home Permanent, General Foods’ 
| Kool-Aid, and S. C. Johnson & Son 


ia, and Western Beet Sugar Pro- 
ducers. The agency not only re- 
covered, but managed to show a 
gain, after resigning the lush Toni 
Co. account, which it built from 
scratch. FC&B has approximately 
1,100 employes in eight offices. 


Benton & Bowles is estimated to 
have billed $57,500,000, up from 
the $52,800,000 estimated for 1952. 
During the year, B&B added three 
accounts: Procter & Gamble’s Pert 
(from Biow), M. & R. Dietetics 
Laboratory, American Express 
Co.’s money orders; it lost a big 
account—Best Foods—and a small 
one, Lenox China. It had full 
year billing on major accounts ac- 
quired in 1952: Continental Oil 
Co., French Government Tourist 
Agency, P&G’s Camay. It has about 
750 employes. 


Biow Co. billed slightly more 
‘than $50,000,000, compared with 


|tremendously; its billings are up 
/150% in the last decade. For the 
‘first time in vears, however, the 
/new business of the agency showed 
/a minus balance: Biow added Vita- 
‘min Corp.’s Calometric Weight 
Control and lost it during the year, 
and added Armstrong Rubber; it 
lost P&G’s Pert, National Distillers’ 
PM whisky, Philip Morris’ Dun- 
hill cigarets, Gunther Brewing, 
American President Lines. It still 
has the biggest amount of billing 
per employe among the major 
agencies, with only 420 employes in 
three offices, and this is partially 
attributable to Biow’s concentra- 
tion (68%) on radio and tv, where 
it has about $34,000,000 in billing. 


Grant Advertising, headquarters 
Chicago, had 1953 billing of $49,- 
000,000. This figure is broken down 
by the agency as follows: $1,500,- 
000 represents capitalized fees, and 
$26,800,000 represents international 


‘automotive products. Lost: Union | $50,000,000, the figure estimated billing; the remainder is domestic 
Oil of California, Cole of Californ-|by AA in 1952. Biow has grown billing. Of this domestic billing, 


Ek FETT, 


LR, 


Perfect Cake 
Flaming Sword 
Plane Facts 


: TV Topper 


@ “You get a perfect cake every time you bake,” guar- 
antees Betty Crocker of General Mills. This antidote for 


women’s fear of cake-baking failure 


plus good-enough- 


to-eat pictures and warm, friendly words—sets the pattern 


for Betty Crocker Cake 
impact and readership 


Mix advertisements that get high 
ratings. This one gives grocers 


extra sales of California Cling Peaches and vanilla pudding. 


© Advertisements like this one for the “Mach Bust- 
ing” F-100 Super Sabre remind executives and engineers 


that North American Aviation, Inc., is the world’s No. 1 

lane producer. Run in magazines and newspapers, the 
BBDO-Los Angeles-prepared series dramatizes North 
American’s years-ahead leadership in research and devel- 


opment on aircraft, guided missiles and atomic energy. 


@ Bostonians wax enthusiastic over fish cakes and 


beans—and shish kebab served 


at “The Promenade.” 


Located at Boston’s airport, this restaurant wanted to 
draw patronage from miles around. So they ran advertise- 
ments for ‘‘flaming-sword” dishes. Result: waiting lines. 
BBDO handles advertising, menu and matchbook design, 
and promotional pieces for the entire Union News chain. 
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@) There’s something for everyone in Armstrong’ s Circle 
Theatre (Tuesdays, NBC-TV). Presented by Armstrong 
Cork Company, it is rated TV’s top live half-hour dramatic 
show. Stories for “Circle” are bought, edited, and occa- 
sionally written by BBDO. Commercials for Armstrong's 
Floor Coverings, delivered by announcers Campbell and 
Sherry, go out over 68 stations, 19 more than last year. 


BATTEN, 
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BARTON, DURSTINE 


BUFFALO * CHICAGO * CLEVELAND + PITTSBURGH «+ 


MINNEAPOLIS + 


& OSBORN, INC. 


SAN FRANCISCO * 


HOLLYWOOD * LOS ANGELES + 


Advertising 
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perhaps half represents the billing 
of the Dodge division of Chrysler 
Corp., which Grant had for its first 
full year. In 1952, Grant reported 
$45,000,000, of which $1,200,000 
represents capitalized fees, $29,- 
300,000 international. During the 
year, Grant added 155 accounts in 
its 32 offices, of which two were 
Pal Blade International and Dad’s 
Root Beer, and it lost 35 accounts, 
of which twc were Cudahy Pack- 
ing and Wander Co. Media break- 
down: publications 57.8%, radio 
and tv 19.3%, outdoor 6.4%, 
“other” 16.3%. It has 1,150 em- 
ployes, figures ’54 billing to be up 
5%. Grant reports that its foreign 
offices billed more in local curren- 
cies than in 1952, but were smaller 
in U. S. dollars due to exchange 
rates. 


Leo Burnett Co., headquarters 
Chicago, continued its skyrocketing 
climb in the billings brackets. It 
billed $46,400,000 in 1953, including 
$1,037,000 billed in Canada, com- 
pared with $37,634,000 in 1952. 
Burnett thus doubled its 1950 bill- 
ings, tripled its billings of 1948. It 
added Procter & Gamble’s Lava 
Soap, Campbell Soup (new prod- 
uct), G. Heileman Brewing, Sugar 
Information Inc.; it lost Durkee 
Famous Foods and Acme Steel. 
Media breakdown: tv 37%, maga- 
zines, 28%, newspapers 10%, radio 
16%, outdoor 2%. Burnett has 485 
employes in four offices, sees ’54 
“slightly higher.” 


Kudner Agency billed an es- 
timated $44,200,000 in 1953, up 
from $39,000,000 estimated in 1952. 
Kudner added no accounts, but 
benefited sizably from increased 
radio spending by the Buick div- 
ision of General Motors, and from 
institutional commitments in tele- 
vision. It lost U. S. Tobacco’s 
Scotch snuff. It has 375 employes. 


Ruthrauff & Ryan billed an es- 
timated $44,000,000 in 1953, only 
slightly under the $44,500,000 es- 
timated for 1952, demonstrating 
remarkable recovery from the pre- 
ceding year when it lost Lever’s 
Rinso and Spry and the Dodge ac- 
count. In 1953 it added Sun Oil 
Co., Amana Refrigerators, Angos- 
tura bitters, Strongheart dog food, 
Scratchtex, the National Guard, 
Bavarian Brewery, Bosco and 


Waxed Paper Institute. Bymart- 
| Tintair went in and out, and other 
; accounts lost included DL&W Blue 
| Coal, Rilling Dermetics, Reliance 
\Mfg., Visking Corp., Glamorene 
‘and others. New products from 
|current accounts helped swell the 
| billing—Lanolin Discovery from 
|Helene Curtis and the Soy Bean 
‘division of A. E. Staley Co. Media 
breakdown: newspapers 30%, 
/magazines 28%, radio-tv 24%, pro- 
/duction and outdoor, etc., account 
for remainder. R&R has 652 em- 
ployes in ten offices, thinks ’54 
| will be up about 10%. 


| Dancer-Fitzgerald-Sample is es- 
| timated to have billed $43,000,000 


‘\in 1953, down somewhat from the 


$44,600,000 figure reported by the 
"agency in 1952. The organization 
had a very uneven new business 
'year: it added Consolidated Royal 
'‘Chemical Corp., Peter Paul and 
Best Foods (the latter at year end); 
it lost General Mills cake mixes 
/and Softasilk flour, American Chi- 
cle’s Chiclets and Beeman’s gum, 
Franco-American spaghetti sauce. 
D-F-S has about 400 employes. 


William Esty Co. billed an es- 
itimated $43,000,000 in 1953, up 
‘from the $37,000,000 estimate of 
| 1952. Esty continued to be a leader 
among agencies placing tv billing. 
/During the year it landed a piece 
‘of the General Mills account—the 
new pre-sweetened Sugar Jets. 

Esty has 300 employes. 


| Kenyon & Eckhardt billed $42,- 
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000,000 in 1953, up from $39,000,- 
000 reported in 1952. It was the 
agency for the notable Ford Motor | 
Co. anniversary tv show, and K&E 
was responsible for the “American 
Road” Ford institutional campaign. 
K&E had a good new business 
year, adding Chase National Bank, 
U. S. Plywood Corp.’s Weldwood, 
Newport Soap Co.; lost—Bank of 
the Manhattan Co., White Rock 
Corp., Wesson Snowdrift Sales Co., 
Industrial Tape Corp., Shaw- 
Walker. It has about 500 employes. 


D’Arcy Advertising Co., head- 
quarters St. Louis, billed $41,000,- 
000 in 1953 compared with $35,- 
000,000 in 1952. It added Cook 
Chemical Co., Houston Lighting & 
Power, Brown & Root, Barber- 
Ellis Ltd. of Canada, lost Pennsyl- 
vania Tire. Media breakdown: 
magazines and business papers 
25%, outdoor and transit 23%, tv 
18%, radio 8%, “other” 8%. It has 


440 employes in nine offices, looks 


The Big Four: Who's First? 


One of the pet games on Madison Avenue is ranking agen- 
cies with international billing, with domestic billing only, or 
in various media. And there’s been a lot of talk about which 


agency is actually first in domestic billing only. 


It looks as if the answer to that question is nine syllables— 
Batten, Barton, Durstine & Osborn. Its $137,500,000 billing, all 
of it domestic, looks like the best score hung up in 1953 by 
any U. S. agency. And what the last ten years have done for 
BBDO is statistically spectacular. In 1944, BBDO had about 
$30,000,000 in billing. It ranked sixth in billing, behind Thomp- 
son, Young & Rubicam, Ayer, Foote, Cone & Belding, Mc- 
Cann-Erickson. It passed Foote, Cone & Belding in 1945, 
passed McCann in 1946, passed Ayer in 1947, and has clung 


doggedly on the heels of Y&R for the past four years. 


The top foreign billing is J. Walter Thompson’s, whose 
estimated $30,000,000 outside the U.S. is probably conserva- 
tive. McCann-Erickson is next, with an estimated $27,500,000 
abroad, then Grant with a reported $26,800,000. Y&R has about 


$10,000,000 in non-U. S. billing. 


national Silver Co., National Oak 
Flooring Manufacturers Assn., H. 
H. Robertson Co., A. E. Staley Mfg. 
Co., Standard Coated Products 
Corp., Strong, Carlisle Hammond 
Co. Media breakdown: magazines 
| 50%, newspapers 8.9%, radio-out- 
door-tv 13.05%. It had 533 em- 
ployes at the end of December. 


Lennen & Newell billed $32,100,- 
000 in 1953, up from the $25,000,000 
estimated for 1952. L&N added 
Lenox China from Benton & 
Bowles during the year, lost none. 
L&N’s media breakdown: tv 31.8%, 
radio 15%, magazines 23.3%, news- 
papers 19.5%, outdoor 6.3%, “oth- 
er” 4.1%. Tv and radio’s percent- 
age had declined somewhat from 
1952, when they were 33.8% and 
18.3%. The agency has 286 em- 
ployes in four offices, sees ’54 up 
20%. 


Erwin, Wasey & Co. is estimated 


for ’54 to be up 5%. 


$38,752,558 in 1953, up from $37,- 


Merryweather Machinery, Penn- 
Cunningham & Walsh billed sylvania Tire Co. 


'to have billed $31,000,000 (includ- 
ing substantial international bill- 


Steel Equipment, Burkhardt Brew- ing) compared with $30,500,000 


account traffic, adding A. C. Gil- 
bert Co., Flotill Products, Title In- 
surance & Trust, General Shoe 
Corp., Clary Mfg., Tintair, Ed- 
wards instant coffee. It lost GGInc., 
Springs Mills, Paper-Mate Co., 
Spirt & Co., Chicago & Eastern 
Illinois Railroad, Pertussin. It has 
about 420 employes. 


MacManus, John & Adams, 
headquarters Bloomfield Hills, 
Mich., billed $26,888,000 in 1953— 
all commissionable business, no 
fees, no international billing. This 
compares with $22,500,000 re- 
ported in 1952. The agency added 
no new accounts, but lost Timken- 
Detroit Axle, Silent Automatic 
division. It had considerable ex- 
pansion in accounts, particularly 
Dow Chemical, Pontiac and Cad- 
illac. It has 240 employes in five 
offices (counting a new Toronto 
office officially opened Feb. 1 to 
handle primarily Dow’s Canadian 
business). It sees 1954 volume up 
at least 5%. 


It lost all|ing, Highway Trailer Co., Inter- estimated in 1952. It had sizable 


Needham, Louis & Brorby, head- 


085,781 reported in 1952. It added 
Universal Pictures, Bank of the 
Manhattan Co., American Chain & 
Cable, Polaroid’s 3-D_ division, 
Haviland & Co., Greist Mfg.; it 
lost Holmes & Edwards division of 
International Silver Co. It added 
and lost Thomas A. Edison Inc. 
during the year. It has 326 employ- 
es in two offices, sees ’54 up 10%. 


Ted Bates & Co. billed $38,000,- 
000 in 1953, up from $30,000,000 
reported in 1952. It added Ameri- 
can Chicle’s Chiclets and Beeman’s 
gum, lost American Home’s G. 
Washington Coffee; Raleigh bill- 
ings increased sizably during the 
year. It has 375 employes in two 
offices, sees 54 up 10%. 


Compton Advertising billed $35,- 
400,000 in 1953, of which $313,000 
represents capitalized fees. In 1952, 
comparable figures were $30,240,- 
000 and $300,000. It added and re- 
signed Southern Biscuit Co., and 
added Whitehall Pharmacal Co. It 
resigned Cochran Foil Co., Hub- 
inger Co. Media breakdown: mag- 
azines, farm publications, business 
papers and supplements 29%, tv 
26%, newspapers 18%, radio 17%, 
outdcor 4% and print production 
6%. Tv and newspapers are up 
from 1952, periodicals down some- 
what. It has 412 employes in four 
offices, anticipates a 542% gain in 
1954. 


Campbell-Ewald Co., headquar- 
ters Detroit, billed $25,000,000 in 
1953, up 25% from the $28,000,000 
logged in 1952. It picked up three 
divisions of General Shoe Corp. 
and Station WJR; it lost Hyatt and 
Saginaw Power Steering divisions 
of GM, both to D. P. Brother, and 
lost Foulds Macaroni. C-E is the 
Chevrolet agency—and Chevvy 
had a tremendous year. The agency 
spent its first year without founder 
Henry Ewald, who died early in 
1953. It has 370 employes, thinks 
54 will be about like ’53, which 
was a record. 

Maxon Inc., headquarters De- 
troit, billed $35,000,000 in 1953, 
up from the $30,000,000 reported 
in 1952. It had heavy billings 
from Packard, as the automotive 
race got hotter. It added Hiram 
Walker’s Ten High and Corning 
Glass Works, lost Armstrong Rub- 
ber, Schwayder Bros., and Corning 
Glass Works. The agency has 329 
employes. 


Fuller & Smith & Ross, head- 
quarters Cleveland, billed $33,000,- 
000 in 1953, up from $31,000,000 in 
1952. During the year it added 
Acme Steel (from Leo Burnett), 
Air Reduction Co., Bessemer & 
Lake Erie Railroad Co., Chicago & 
Eastern Illinois Railroad Co., Cin- 


cinnati Lathe & Tool, Grumman 
Aircraft Engineering, Motch & | 
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The Big difference between the Waterloo Courier and 


every other lowa daily is the way the Courier hustles 
for and gets tie-in advertising. Look here... . from 
January 1, 1953, thru December 13, 1953, the Courier’s 
merchandising staff solicited 354,197 lines of tie-ins... 
in 11,080 insertions. Your advertising will bring in more 
results if you put the Courier’s Hustle behind it. 


Contact our National representatives or write direct. 
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BROOKS & FINLEY 
tional Advertising 
Representatives 
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quarters Chicago, billed $24,729,134 
in 1953, up from $19,536,661 in 
1952. It added Monsanto’s All, and 
got all the Morton Salt account; 
it lost Quaker Oats’ Farina, Mara- 
thon Corp., at year-end resigned 
a number of Swift accounts, 
promptly picking up part cf Wilson 
& Co.—and later Wilson Sporting 
Goods. It has 245 employes in four 
offices. 


Brooke, Smith, French & Dor- 
rance, headquarters Detroit, billed 
about $23,500,000 in 1953, up 25% 
over-all from $19,300,000 billed in 
1952. The Detroit and New York 
offices were up 13%, largely due 
to expansion of such accounts as 
Goebel Brewing, Mullins Mfg., 
York, Carbaloy, and Barclay div- 
ision of Hiram Walker. It added 
Underwood Corp.’s electronic com- 
puter division, Folger’s instant cof- 
fee (west of Kansas City only), 
Brighton Fish Co., a Safeway div- 
ision. It lost the Plaskon division of 
Libbey-Owens-Ford when it was 
sold to Barrett division of Allied 
Chemical, and Sparks-Withington. 


Sullivan, Stauffer, Colwell & 
Bayles billed an estimated $23,500,- 
000 in 1953, up from 1952’s $20,- 
000,000 estimate. SSC&B had a 
fairly quiet business year, adding | 
DC#W Blue Coal. Its media break- | 
down shows its concentration in 
broadcasting: tv 35.6%, radio 
16.9%, magazines 16.7%, newspa- | 
pers (supplements _ included) | 
30.6%, outdoor 0.2%. SSC&B has 
195 employes. 


Sherman & Marquette, head- 
quarters Chicago, billed $23,500,000 
in 1953, up from $21,700,000 billed 
in 1952. The agency lost Quaker | 
Oats’ Pack-o-Ten, otherwise had | 
no account changes. It has 215 em- 
ployes in two offices. 


Geyer Advertising billed an es- 
timated $22,000,000 in 1953, up 
from $20,000,000 reported in 1952, 
making ’53 the biggest volume year 
in the agency’s history. It added 
National Paper Corp., regained 
Kiwi Shoe Polish, added Olivetti 
Corp. of America. It lost Dayton 
Rubber, Zippo Mfg. It has 260 em- 
ployes in four offices. 


Cockfield, Brown & Co. Ltd., 
headquarters Montreal, billed 
about $21,800,000 in 1953, up from 
1952’s total of $17,740,000. In 1952, 
$794,000 of the total represented 
capitalized fees, a figure not yet 
available for the agency in 1953. It 
added Dominion Dairies Ltd., Don 
Mills Developments, Industrial 
Engineering Co., lost Dominion 
Textile Co., General Steel Ware 
Ltd., Shirriffs Ltd. Media break- 
down: newspapers 48%, magazines 
14%, supplements 6%, radio 15%, 
tv 2%, outdoor 3%, business papers 
6%, farm publications 4%, transit 
and “other” 1% each. It has 416 
employes in four offices, handles 
the largest billing of any Canadian 
agency, and expects a slight in- 
crease in ’54 volume. 


Cecil & Presbrey is estimated 
to have billed $21,500,000 in 1953, 
up slightly from the $21,000,000 
estimated in 1952. It has two new 
Mennen products, one still un- 
named, an unannounced Interna- 
national Latex product, and it 
added the public relations activi- 
ties of Minnesota Mining & Mfg. 


on most of its products, plus 
Kroger Food Foundation. It also| 
added Transatlantic Passenger 


Conference. Ft lost Red Top Brew- 
ing. It has 240 employes. 


Grey Advertising Agency is es-. 


timated to have billed $20,600,000 
during 1953, up from $17,500,000 in 
1952. It added Dan River Mills, 
Stop & Shop, Lionel’s camera, 
NBC’s film division, Independent 
Retail Hardware Assn., some of 


Whitehall Pharmacal, Schwayder 


Bros., Kreuger Brewing, Exquisite 
Form bras. It lost Ronson Art 
Metal Works, Bestform Founda- 


a oe 


tions, American Safety Razor. Ap- 
proximate media breakdown: 35% 
magazines, 27% newspapers, 25% | 
outdoor and business papers, 18% | 
radio and tv. Grey has 305 em- 
ployes. 


William H. Weintraub & Co. 
billed an estimated $20,200,000 in 


208 employes. 


Ross Roy Inc., headquarters De- 
troit, billed a total of $18,925,000 
in 1953, up from a total of $16,006,- 
000 in 1952. In 1953, $8,922,000 rep- 


‘resented its merchandising, direct 


mail and sales promotion activities | 
(RR does a considerable part of 


counts—Gerity-Michigan Corp., 
Esquire Socks, Carbola Chemical 
and Eljer Co. heading the list; it 
lost Consolidated Royal Chemical 
Corp. and Dad’s Root Beer. It has 
341 employes in all offices. 


Donahue & Coe billed $18,400,- 
000 in 1953, an alltime high, up 


1953, up from $19,000,000 in 1952.| the promotion material for Chrys-|from $17,200,000 billed in 1952. 
ler Corp.’s Dodge trucks, and com- It lost Robert Burns Cigars and, 
parative selling on passenger cars);| late in the year, Monarch Wine’s 


It added Ronson Art Metal Works 
and Congress Cigar’s La Palinas, 
lost none. Weintraub figures to be 
up about $2,000,000 in 1954. It has 


in 1952, this amounted to $8,021,- | Manischewitz; 


it added Mission 


000. It added a total of eight ac-| Bell and Eastern Railroad Presi- 
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dents’ Conference. Donahue & Coe 
has 185 employes. 


Gardner Advertising, headquar- 
ters St. Louis, reports “round num- 
ber” billings of $17,750,000 in 1953, 
up from $16,700,000 reported in 
1952. It dropped Banquet Canning 
during the year, got Swift Jewel 
products, and has two additional 
accounts yet to be announced. It 
has about 225 employes in two of- 
fices, expects business up in ’54. 


MacLaren Advertising Co., head- 
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SHE BUYS THE FAMILY GROCERIES! Your Brand? 
First in pages of food advertising among all 
monthly magazines, Family Circle pre-sells cus- 
tomers of 14 leading supermarket chains who do 


40% of U.S. chain grocery volume. 
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quarters in Toronto, billed $17,- 
250,000 in 1953, of which $350,000 
represents capitalized fees, and 
$400,000 was im billing outside 
Canada. Comparable figures for 
1952 are $13,800,000, with $400,000 
in outside-Canada billing. Mac- 
Laren has 325 employes in five of- 
fices. 


Russel M. Seeds Co., Chicago, 
reports billings of $16,102,000 and 
fees of $506,160, for total of $16,- 
608,160 in ’53, a 27% increase from 


crease came mostly from the ab- 
sorption of the two principals and 
eight accounts of Cruttenden & 
Eger. The C&E additions included 
Admiral Corp. (although Seeds al- 
ready had special events adver- 
tising for Admiral, such as the 
Gelden Gloves, All-Star Football 
Game, political campaigns and 
election results); Central Solvents 


Co.; Diversey Corp.; Hopkinsville 
Milling Co.; King Midas Mills; 
/Quaker Mfg. Co.; Shawnee Milling 


52 billings of $13,127,000. The in- | 


Co. and Victor Chemical Co. Seeds 
also added the Fineline division of 
Sheaffer Pen (it had the rest of 
the account). Only account lost 
was Fitzpatrick Bros. (Kitchen 
Klenzer). C&E was absorbed May 
1, along with E. I. Eger and Harley 
H. Hobbs. Seeds has 152 employes, 
three offices—Chicago, Indiana- 
polis and Hollywood. The agency 
estimates that ’54 billings will be 
up 10-12% over ’53. 


Fletcher D. Richards Inc. billed 


$16,000,000 in 1953, up from the 
$13,000,000 estimated by AA in 
1952. The agency added Canadian 
National Railways, Canon Cam- 
era, Hathaway Mfg.; it lost Peter 
Fox Brewing Co. in Chicago at 
year-end. It has 180 employes, fig- 
ures ’54 will be up 5 to 10%. 


Ketchum, MacLeod & Grove, 
headquarters Pittsburgh, billed 
$15,100,000 in 1943, with most of 
the increase from the $13,500,000 
billed in 1952 attributable to ex- 


, ag 


supermarket. 


Circle ads. 


SHE BUYS THE FAMILY TOILETRIES! Your Brand? 
71% of supermarkets selling Family Circle sell 
health and beauty aids. 82% of readers surveyed 
also shop at drug stores within 2 blocks of the 


SHE BUYS APPLIANCES, FURNISHINGS! Your Brand? 
73% of a neighborhood appliance dealer’s cus- 
tomers live within 1% miles of his store! Family 
Circle readers are concentrated in the same area. 
Distributors and dealers get behind Family 


ee 


SHE BUYS THE FAMILY CLOTHES! Your Brand? 
Department store merchandise managers and 
buyers know how powerfully Family Circle's 
fashion pages influence 4,000,000 women every 
month. All over the country leading retailers 
promote fashions advertised in Family Circle. 


rket to buy— 


FAMILY CIRCLE: 


In Family Circle, you’re in the market to sell! 
ee 


=" 


Why? Because your advertising in Family Circle 
reaches the pulse and the pursestrings of 
4,000,000 family-shoppers who buy it every 
month at the checkout counters of 7,750 
supermarkets. Spending an estimated 5 billion 

a year for food, these busy home managers 

are in all kinds of stores buying about 7 

billion dollars of non-food products every year. 


Toasters and toiletries ...dresses and driers... 
paint for the ceiling, pants for the baby... 
they’re in the market for everything a home and 
family need. And buy they must! 
Family Circle is first in percentage of housewives 
among readers of the six top women’s 
magazines—and first in number of 
children per reader-family. 


Put the urge to buy your brand in Family Circle, 
before these 4,000,000 responsive 
family-shoppers. Your advertising will open 
their eyes and their pocketbooks... 
at the lowest cost per page per thousand of the 
top ten circulation magazines. 


IN FAMILY CIRCLE 
— youre in 

the market 
to sell! 


NEW YORK * CHICAGO * SAN FRANCISCO + LOS ANGELES 
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pansion of existing accounts. The 
agency, which has 235 employes, 
thinks ’54 will be up. 


Campbell-Mithun, headquarters 
Minneapolis, had billings exceed- 
ing $15,000,000 in 1953, up 24% 
from the $11,700,000 billed in 1952. 
It added Nash Coffee, Pillsbury 
Buttermilk Biscuits, Nash-Finch 
Co., lost Minnesota Conselidated 
Canners. Its media breakdown: 
37% to radio-tv, 35% to maga- 
zines, remainder to outdoor and 
newspapers. It has 225 employes 
in two offices, thinks ’54 will be 
up. 


D. P. Brother & Co., headquar- 
ters Detroit, billed $14,398,987 in 
1953, up from $10,620,350 in 1952. 
It had full year billings on Hyatt 
bearing and Saginaw steering, 
which it got from Campbell- 
Ewald, and as Oldsmobile’s agency 
it got the same lift as the other 
automotive agencies. 


Warwick & Legler billed $14,- 


The Continued 
Growth* of the 
Water-Sewage 

Industry Will Open 

Your Eyes... 


“Water and Sewage Works con- 
tracts have increased almost 50% 
in 1953 as compared to 19521 And 
in sewage works alone, this repre- 
sents nearly a 40% increase! 


. «and Water & Sewage Works is 
the only magazine that covers the 
entire field of water, sewage and 
industrial waste treatment! 


WATER & SEWAGE 
~ WORKS — 


2 largest overall circulation in the field! 
consistently high renewal Percentage! 
@ finest staff of editorial experts! 


Definitely ‘eye-opening’ is 

1% billion dollar —~ M.. } ay ae 
sewage works machinery and 

equipment! It’s a market that shows a 

continued growth at a steady, con- 

— _— +++ @ market that repre- 

normo 
Fn — amount of sales 


Paralleling the h of t 
it represents . WATER yore 
ba. _ ao mon direct . . . effec- 
+ « « @nd economical wa 
reaching the Water and Sewage x 
— continues to show an annual 
increase in the number of readers 
+. + pointing up the fact that expan- 


sion is the ke ‘* 
ing field! ynote in this ever-grow- 


WATER & SEWAGE WORKS’ circula- 
tion leadership . . . earned dheoueh 
a planned program of consistent on 
torial excellence .. . offers you a 
direct line to the water works superin- 
tendents . . . the men who influence 
most of the important buying. This 
type of buying-power influence can 
Pay off for you, too... through more 
SALES ... and a bi r share of the 
Water and Sewage Market. 


So if you're looking for all-industry 
coverage of this important, rapidly- 
growing market ... WATER & SEW- 
AGE WORKS should definitely be on 
your 1954 schedule if you have not 
already put it there, It’s the ONLY 
publication that covers the entire field 
of water, sewage and industrial waste 
treatment . . 


+ and economically too! 


Water & Sewage Works 


A Scranton Gillette Publication 
Scranton Publishing Company 

185 N. Wabash Ave. Chicago 1, Ill. 

_. 155 East 44th St. New York 17, N. Y. 
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200,000 in 1953, up from $14,140,- 
000 in 1952. It added McCormick 
& Co.’s Ben-Hur Products and 
H. J. Caruso Inc.; it lost Kingan & 
Co. It has 145 employes in two 
offices, sees ’54 billings up 6%. 


J. M. Mathes Inc. billed $13,500,- 
000 in 1953, up from $13,000,000 in 
1952. It added Emmental Cheese | 
Corp. and Reeves Soundcraft, lost | 
none. It was briefly appointed to 
handle the Charles Antell account, 
but account and agency disagreed | 
before the transfer became offi-| 
cial. Mathes has 185 employes, 
thinks ’54 will be up. 


| 


Bozell & Jacobs, headquarters | 
Omaha, billed $13,300,000 in 1953, 


ANGLO-JEWISH MEDIA 
OUR SPECIALTY 
Advertising — Public Relations 
national or local 
Primary Agencies Protected 
write — call 
ANGLO-JEWISH PRESS BUREAU 
125 W. 40 St. N.Y.C. PE 6-2340 


compared with $11,171,813 in 1952. 
It added 17 accounts, including 
Strutwear, Burma-Vita Co., U. S. 
Thermo Control, Serta Mattresses, 
the Associated Press; it lost Barton 
Distilling and Salisbury Co. 


Al Paul Lefton Co., headquar- 
ters Philadelphia, billed $13,200,- 
000, up from $13,000,000 in 1952. 
It picked up RCA Estate Ranges 
and the air. conditioner division 
spent more money; it added Food 
Fair Stores, TV Guide, Denmark 
Cheese Assn., Pearl-Wick Corp., 


'Taylor Provision. It lost Blaw- 


Knox and Cocilana Inc. The agen- 
cy is optimistic about the outlook 
for 1954. 


Albert Frank-Guenther Law 
billed $11,535,073 in 1953, of 
which $1,069,400 represents capi- 
talization of fees. In 1952, com- 


parable figures were $10,704,470) 


and $994,913. It added S. S. Pierce 
Co., Haelan Laboratories, Frigidin- 
ner Inc., 
Corp. Has 178 employes in six of- 
fices, and thinks ’54 will be 8% up. 


lost Gerity-Michigan | 


Roche, Williams & Cleary, head- 
quarters Chicago, billed “over 
$11,000,000” in 1953, just as it did 
in 1952. It neither added nor lost 
accounts, has 100 employes, thinks 
’54 will be about even with ’53. 


Weiss & Geller, Chicago head- 
quarters, billed $11,000,000 in 1953, 
up from $5,000,000 in 1952. It 
added Sealy Inc., Pyramid Life 
Insurance, Toni Co. brands. It has 
100 employes. 


Hewitt, Ogilvy, Benson & Mather 
billed $10,712,438 in 1953, of which 
$361,655 represents fees capital- 
ized; comparable total for 1952 
was $8,500,000. During the year 
HOBM added Lever Bros. Rinso, 
Puerto Rican Rum _ Promotion, 
Dunhill cigarets. It lost Sun Oil 
Co. and Chase National Bank. 
Media breakdown: publications, 
70%, radio-tv 24%, outdoor- 
transit 6%. It has 107 employes, 
sees 54 up 15%. 


Ward Wheelock Co., Philadel- 


TIP TO LAYOUT 


MAKERS OF GOOD 


sure 


sent free on request. 


AND PRODUCTION MEN: 


L you want your cat- 
alogue, or booklet, or 
house organ to be read 
from cover to cover, be 
it has a cover. 
Preferably a cover of 
BUCKEYE—the good 
looking, long wearing 
cover stock that has long 
been the first choice of 
printers and agency pro- 


duction men everywhere. 


Buckeye Cover comes in a 
choice of white and 13 colors, 
in antique and a variety 
of fancy finishes, in four 
sizes and four weights. 


Complete sample book 


'phia, billed about $10,600,000 in 


1953, up from $10,200,000 in 1952. 
Campbell Soup’s billing and Adam 
Scheidt Brewing both expanded 
slightly, and the agency acquired 
Bev-Rich Products. It has 115 em- 
ployes. 


Doherty, Clifford, Steers & 
Shenfield billed $10,400,000 in 
1953, up from $10,100,000 in 1952. 
It added Sharp & Dohme division 
of Merck & Co. and Smith Pharma- 
cal; it lost Welch Grape Juice. It 
has 140 employes. 


Geoffrey Wade Advertising, 
headquarters Chicago, billed $10,- 
351,467 in 1953, up from $9,800,000 
in 1952. These figures, the agency 
explains, contain no fee capital- 
ization for radio talent, art work 
or electrical transcriptions—on 
which Wade collects neither com- 
mission nor fee. It added Aireloom 
Bedding Co., Durham Chemical, 
Daniel E. Anderson, lost Murphy 
Products. Media breakdown: radio 
50.2%, tv 29.3%, magazines 8.9%, 
newspapers 2.5%, transit 1.6%, 
“other” 6.2%. Wade has 51 employ- 
es in two offices, handles Miles 
Laboratories’ heavy broadcast 
schedule, figures ’54 to be up 10%. 


Buchen Co., Chicago, reports 


12 Newcomers in This 
Group; Two Dropped Out, 
Five Others ‘Graduated’ 


Copyright, 1954, by Advertising 
Publications Inc. Quotation or re- 
production expressly prohibited. 


NEw York, Feb. 25—Last year 
there were 53 agencies in the $5,- 
000,000 to $10,000,000 billings 
bracket, six more than the num- 
ber reported in 1952. 

This year the group does not 
contain the names of five agencies 
which moved into the $10,000,000 
and up bracket: Doremus & Co., 
Ellington & Co., Hewitt, Ogilvy, 
Benson & Mather, Geoffrey Wade 
Advertising and Weiss & Geller. 

There are 12 agencies reported 
in this bracket for the first time: 
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billings of “between $10,000,000- 
$11,000,000” in 1953, compared 
with “slightly more than $10,000,- 
000” in 1952. Accounts added, and 
the months billed on same, were: 
Marathon Paper (December only); 
Graver Tank & Mfg. (February 
through December), and American 
Appraisal Co. (July through De- 
cember). Only account lost was 
Chase Bag Co., and Buchen had 
53 billings on it through Septem- 
ber. The agency has 155 employes, 
15 more than in 1952, and estimates 
that 1954 volume will range from 
“the same to an increase of 5%.” 


Doremus & Co. billed more than 
$10,000,000 in 1953, biggest year 
in its 50-year history. Business 
was up 27% over 1952, when it 
was estimated to have billed $7,- 
800,000. Part of the increase came 
from a merger with Benjamin 
Eshleman Co. It has 160 employes 
in five offices. 


Ellington & Co. billed “slightly 
over $10,000,000” in 1953, up from 
$9,000,000 in 1952. It got and lost 
White Rock Corp. during the year, 
added North Star Woolen Mills, 
Safeway Stores eastern division, 
Springs Cotton Mills, McKettrick- 
Williams. It has 150 employes. 


03 Ad Agencies Billed 
$5-10,000,000 in 1953 


Aitkin-Kynett Co., Doyle-Dane- 
Bernbach, Lawrence Fertig & Co., 
Geare-Marston Inc., James Lovick 
& Co., Earle Ludgin & Co., Arthur 
Meyerhoff & Co., Paris & Peart, 
Harold F. Stanfield Ltd., Van Sant, 
Dugdale & Co., Walsh Advertising, 
and Wesley Associates. 

Two agencies which dropped out 
of the bracket, both missing it nar- 
rowly, are Charles Dallas Reach 
Co. (now Reach, Yates’: & Mat- 
toon), and Schwimmer & Scott. 


# In general, this agency group is 
both growing and optimistic. Near- 
ly all thought 1954 billing would 
be up; only two thought ’54 would 
about equal ’53, and only two 
others indicated they thought 1954 
billings would be lower than ’53. 
The most optimistic of the group 
is Tatham-Laird, which blithely 


Aitkin-Kynett Co. 

Anderson & Cairns 

Aubrey, Finlay, Marley & 
Hodgson 

G. M. Bastord Co. 

Beaumont & Honman 

Brisacher, Wheeler & Staff 

Buchanan & Co. 

Calkins & Holden, Carlock, Mc- 
Clinton & Smith 

Caples Co. 

James Thomas Chirurg Co. 

Harry B. Cohen Co. 

W. D. Doner & Co. 

Dowd-Redfield & Johnstone 
and John C. Dowd Inc. 

Doyle-Dane-Bernbach 

Ewell & Thurber Associates 

Lawrence Fertig & Co. 

Fitzgerald Advertising Agency 

Geare-Marston Inc. 

Gray & Rogers 

Griswold-Eshleman Co. 


Henri, Hurst & McDonald 
Hicks & Greist 

‘| Hirshon-Garfield Inc. 

Charles W. Hoyt Co. 
Hutchins Advertising Co. 
Kastor, Farrell, Chesley & Clif- 


1953 Billings of 53 Agencies in 
the $5,000,000-$10,000,000 Group 


(Listed Alphabetically) 
Copyright, 1954, by Advertising Publications Inc. 


tord. 
Joseph Katz Co. 
Abbott Kimbail Co. 
Klau-Van Pietersom-Dunlap 
Lambert & keasley 
C. J. LaRoche & Co. 
James Lovick & Co. 
Earle Ludgin & Co. 
MacFarland, Aveyard & Co. 
Marschalk & Pratt 
McConnell, Eastman & Co. 
McKim Advertising Ltd. 
Meldrum & Fewsmith 
Arthur Meyerhoff & Co. 
Morey, Humm & Johnstone 
John F. Murray Advertising 
Agency 
Robert W. Orr & Associates 
Paris & Peart 
R. J. Potts-Calkins & Holden 
Knox Reeves Advertising 
Harold F. Stanfield Ltd. 
Scheideler, Beck & Werner 
Sterling Advertising Agency 
Spitzer & Mills Ltd. 
Tatham-Laird 
Van Sant, Dugdale & Co. 
Walsh Advertising Co. 
Wesley Associates 
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This is Philadelphia 


& 


TEENS O37 *i1t 


Brora. 


The City of Ben Franklin, Walt Whitman and Connie Mack 
has a new face. 

Hundreds of new factories, chemical plants and mills weave 
the sinews of the nation. Delaware River Bridge traffic is at 
an all-time, bumper-to-bumper high. Every day brings new 
homes, schools, stores and banks. Throughout the vast 
14-county Greater Philadelphia Market, Philadelphians are 
getting important things done. 


But Philadelphians are still their same home-loving, home- 
owning selves. This is a stable Market with predictable 
buying habits for the ambitious seller. Philadelphians need 
everything, day after day, year after year. 


The Evening and Sunday Bulletin serves this growing 
Market, accurately reflecting the character, needs and inter- 
ests of the busy people of the entire region. 


The Bulletin is Philadelphia. 


The Bulletin is Philadelphia’s favorite newspaper. Every- 
where, Philadelphians buy it, read it, trust it and respond 
to its advertising. 
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In Philadelphia nearly everybody 
; reads The Bulletin 


Advertising Offices: Philadelphia, Filbert and Juniper Sts.; New York, 
285 Madison Ave.; Chicago, 520 N. Michigan Ave. Representatives: Sawyer 
Ferguson Walker Company in Detroit * Atlanta * Los Angeles * San Francisco 


ar inte ak Som eae ae Ee pe . fe: he ey, A RL oc RR Nj pad = sy LR GM, rg, Co RS MINE ot Cd Ee sree DIG g AN, Wt aad ae™ eS ene ake aetna Ea a er i Bie SiS pC SL Tag AA RS a Dy SP iL et ORS fete tt dike ae A Bane md ela A A trent gM CAR e ah ly rah eS aha rE 
ta ey is ee ‘ Sac ee i satis ot : a $e aes tS. “ seeds 5 ee FE tie seaceer ed ‘ bag ts Hae pm ee 2 BR ag" Re eee é hee fe: shoe 3 age $ Cay hee PC ear va a ea inc Bi Pee ey 4 be gta S a Saas Tink Be bn She a > ie eee: se as é 3 Brey Ay. ice? nay ‘ Hv Nw. 
¢ BO agate AE ah SAE 4 Bene SW - 5 gee lee ie RE Re er Per aes _ ge ae : NY Se r 4 t F hit’ git 4 yt jes y ° ir f ; ‘ a Sj rae asa ei N Se sae, =. 3 ., at 5 coe 3 £ : e ye Pas 4: a z H rs 45 ’ 
\ et ‘ - F ie 
{ any ree 
eee 
- 2 cee 
| ies, ot 
| ’ hie 
; : 
‘ i 
> : 
ia i 
f } P . —— Se Se , y ; : : ; i 
3 | : . : oe a 3 : : 
: : & “ é kee : . 4 
23! ss \ “RAS ; 
| f | ‘ ta . PEN & Soy Se S$ ; 
: yt : : & , aa ; 
b Se" % : ot. SS : ‘, 
ia , ae = ~~ : oy ‘ 
‘ | ; ® ' ee po he ee SS a ‘ ook mo 
'@ * ES : : we ee : = BS Saal : 
a a a OTA =e Sa ' & * : 
: : : + ag. ee _ aa |} by 7 
} . :. 3 - coor ge P | SS SS E im, + ae a “ : RE a 
: 4 Me b wet I t AS a Soe ; ; * ee Zo : es : : es 
| ; e Brain : -_ + .e ¥ a -% e rs a 2, = » Ss ; : a : 2 
ff | | : ‘ i # ok. ee t b bs ‘ BHT f% : : Bs 4 eepeheg | 
; \ #3 af # i eget : om + a ee % 4 Nb t y . ‘ : = = rere ae 
| 3 itera maa Bt ~ + 3 a. Ue tree 2 2 “3 See So caer ge SE gata 
‘ 4 : ae ey Bh ; Se y Hf mys) ie Fe : ‘. a Sk oe cnbiaks 
‘ ‘ = on eee: =~ b 5, i p SR: 3 Oe aoe ee oe seas ; ae Saks ee Ne 
e | s : : cs ‘ § ae gee Tr 4 : BS ae agik » Page pean ne oR eer RN eS Sa ad ee ie 
; i\ i a af é t SERN S | ; ¢ y Se $ ce & ee ea ¥ as ee es eee no RRR ay ee 
‘aa ; a ° i 4. Be sioner ee a {ae Tet F ? es sox Sa AS ets Sey SA Sae aie PE ae ad 
1 a micron ps "aad: Goa 4 ae ; 3 ee ¥ J 4h. liens. oe oe : ee 7 ey 
“aa . s epee Feo Bae : = » Sa ae ie ¥ i Ee eS a ee RS re Sno 
i te pr gs! Ps 4h | eerie 3 ~~ , = 7 3. §: | 7 { i —s: Soe : Se RSE eee Be 
‘ Qo 2 Z evi. a 4 4 Sige =o . . R = SET rie 
\ \ ? on ae yt is: ore L b = 7a t ee Fe j ¥ % ia Coes 
* ; © ; 3 mer 2 3% F $ af fF ; a 3 eal} ‘ 3 x : 4 é i $ td E Se aw 
' } ae eet ee % SS bag ay Be ¥ oz, Re 
| | ‘ { Hi + f Pas it eh RE ee ~ 3 ; on}, a Behe Ie ¥ ¥ ie a (Mi : 
' ee Bes wa ; as 4 ee i : ai " ~ % ees. _ Re , . . i ( 7 
} at ee — al a’ { ead | | ye athed + , ae Ik y t | 1 e : 
i g \\ H | aS, Se Bae ne pero: : rs : | | | i ; { i oer ee : ee : SE 2 $ $i i: i i} j x R y a . . ie ene 
i ij ay ae , é PY : is ae Rteeecoren es | % chee BS Se = ¢ Be ewe Seay begets tn 
ii] , ; ? wil Mame ELF SoH: laine e Y \ a | ef FE met a ee v Rca oe 
a} \ Paes $3 £2 feed see : ; \ a: \ ui . eae i Seis Ripe me Re SS * ROA sas 
. } \ | \ | \ f: 4 y eS a ee ¢ ” * bys ¢ : h 3 j “8 . we = ‘ 3 ae aes eee oe | ae ee en Se ssi 
} B35 F ‘. : ea : ’ ‘Bye Si Ges a5 - Se | See Sees: F Beaked 
: : | “$i | ‘ es -_ } : N oy ; - H as eae = een fe ae = ie ee “i eS Ss 
| ‘ a E i“? a> 3 ; my a i = nae Peed | Sae FPS ee RN 
j I} Ih ; og ; : «oe ~ ee. { : WA, 8 i | fe & = fe re an 
(f ‘ oy eon 3 $ i aes A] £255 ; \ i 7 Fy ae ee Sea j Fae SRere ag ee ee 3S See NS 
ig i : ears tte sete ygi ste 8 b mer : \ ‘ % 4 Patt | me i Soe ¢ ees Sf ee ee ee i= ais so 
3 1} 2 : a 4 Ce. gers ‘ : oe Pete 8 TT AR a ee. Sea 
yy 1 oe ; ae whee : beet ais ge f iL ita # SEES iis rg f ame ee F Sask ees i Bie os 
: 4 : j : . i j a K Re é < ys Se Be \. 3 ‘. ‘3 = $ we H | SS ¢ Sa Sa 3 noe ~ ee ; Pr YS we de 
: | i i a es BS 3 i ag ‘@ ryt Ras : F x x ; ee j : § * te Ge ; ons 3 < BES a ; ssn ee 
| } it} eis Sf om te gunk ra F FY Sea 3 \ Pea | Ping | we i ees « ae i ee me is = . oo - 8 = i ae 
i j / : eas ay ee eo »* me “oJ ; Se \ ie 7 5 Sie £& : es ; an ae ’ be : Resse. Borge te on ae ae ee 
( 7 : ° 4 : sii Soe 4 se Pits = ae H Ee Eee 5 > _ § SS 38 : ee a aioe, ee ee = 
a i eee Aes mae oe Rage “Pea FRR ; sg ee Ss alas RO Bees 
ai i PG ae  , oe , GY Soa Rg | Sess ROOST Fee fae | FY ee 
| x z “8 Ba a eens CEM , 2 Stes CESSES eh \ = ix > a 2 Le FY Sere Sa ttt ca = mg eS a . 
ee, ; : ee ee ee ‘ Pa ae § Oe ‘ FO Bass S sage 3 res fe 2 Soa 8 eS Cer i 2 sae ae aN pa 
) : Se RR reais nd ‘ Brahe aide eee Se RR a: Nees PORE Se Bes i Beer et § Sees g Bee S a ae Beta asd 
' ge oe a ee i Ae ; Ss Se hee Be q bre: Fan 5 SER See $ © & Meee f Soca S Beis Re A er SS ae 
q | es eet © haope se eee SESS P Pat) Wee Sages Bee BS ee Ses ae SER foe Bh a 
| z = oe Sore 3 ‘ Tie Slt ge $3 Se te o SSS 5 [rt Os ee a See} Oe FN a SN T Ree OS as 
- | \ - < ses Bie q eine es & res q : eke Ma ei >t ea * Sas * Foe HY ii . ¥ Siete & CSS SG ae 
i j ‘ yee ae ae : aye ee ee +. es 2 Ss <9 ce ae 3: oe i tae s ee : oS wo me . fees see SS oe fare 
» . ‘ ees aes eB oe eee eo Sk: ee $B TR “$4 eee Ss se: eee Sea i ‘xs 
‘ey <3 * ’ ees © es aes ; «¥ SRE S Re Seas 5 % © 2 3 3 S Seer se. eae fF as se “ Be % RRR ee on ee v pas 
ee. ae $ al eee fi oe ee £s > ee ee BSR oo. SER ek : ttt, tee ‘ Mt tS g REE § Sea ee 
bi i} Pe aes ee f eat eat hale tS gene _ 3 Ea RES ER : ; ¢ eat ite: | Be: eee t Bea ee BS aa se cae 
iy ie ; ge, ee Cal ; Greeti h ke i lo: SoM Se aa ss 4 Me ek 2 Re SS bi i Re H ee Se See tO: f aime Fee | AE ee | teats vs 
; SEES. ; ee a : pk ¥ { pee ee 7h 3 Bt CS RS <4 i ees Pat F Rees § Se ees semis Se g ey De He ba 
ee pes es a > ee : meets Leia I oe 3 her, Se + LS A es cc Of a : ae pees 2 BR a a eee es. sie, : 
ti aoe ee aes coe SE Beet 2) es —  } 3 ¢: So Ee ce. We fs “ks Pe H al Bove: ¢ Mics F Pee acer? | SR ed aie am 
“5 wit 4 * eS ‘ Se Rise A “2 a ' Pes 2 : : ee Us 3 ; ae y a es A aS A? ; 3 -7 mee ‘ bee ie a oe # ie # oH i we a se S a Saas ee ss oF PP ood i ‘saline 
— | 4 oS wr er ft Ee iy See >, = . io AG Se ee ee ee ee amine 
J eee » ean ae ; ee é re 1 s See. we ee Ss ie See 4 OFF ie ae ee Mi Bee ft See angen RS ae 
Bs wih |) | i cag . co tee ate F sae é ses 3: ths riled Gee ; 4 ae ‘ SS SS ae et 26 Gee Re ¥ ae ie ae S Sige a Fee & Be. Se ee a 
a 4 : a 2 % : ot P| ee ONS i ; ie S 3 iB $3 ee : : cs 2 $ Ek 4 “ } Se Se SS Ss PaaS i= 3 be Pi & Fy Ne ge oe of Poe | ee a an a Bore hs : pres 5 
ni} ee ears * Sr" ‘y mi 3s Bein Ld H 2 ae ‘) Se MM age eS Bide Ui Eee ee ee 
|| ponsitod payer Eee Fee PE 7. Ge «@, wee > ae = a } Vide gas ig ion tas bi feo eee me 
: de . f ‘ Pie S, i ee Fs eee See SES, ees RS ee Yh Sa SARE | Maa ag tae ‘ 
? } 4 oil ae ? - aye Erg sd s - oi a? i 4 % i = | in vere . at ‘ 2, a x oS ‘ 2 4 ’ % ane ie Sg ¥ . eS. BE ages ae ns Baier e < Ege a 
* Sie + ¥ * «3 : aan Be 8 3 = Ba MM <0 SRS ee ee 32: 5s eS ae es) we 3 
} ! | ad ? ° "3 : bY * . 7 start { ame ks Bee a =n = Ss 7 Sug 0 SRNR Sc ons ak: % Soe i 78 tee Ee ; : 
7 | ’ ~ be 5 t i 4 Cay —-- Sh Rees 4 § b TARAS re SR Rete, esa a a cr. = 
| - , ere it, nS f eS "24 ‘ oe) a % Re. ‘ q ee e/a ee fees le Bs Seen. a ema Hey hs ak Rares: | 
' ye RO Ss ? a es ES. Fe Poa OE 4 3 , ba oe Rte RE a 3 3 Bae S Saran, <a se a Ok OR Sees Se RF Stes ces 
i | ‘} e AS AS ae 8 ees 3 1 ug Sh ee OF MIRE. SB ee ie eS | 
\ 4 : betes, , Pe. } f gees $2 Bo ae Sia we . =. ee eee CUM : Bot reef bog he Eee g : aS eee meen 2s pene 
Ht 4 , ; .* Bis : or Te ie 3 oe Gee Ce * eee ee ee ee Sg et Re re se ok 
¥ prs oe .* if; h: by ° Na > pe 3 i ed var * se ht PRR Se ia eo + ee Wea eee 6 ee) oe v Py See Male ee gc ar ees 
P, | if A * wd j "=. & oF * eS ee Aa [ = " 3 ay oe Sate ee a Be Bee | Cee 2. tee ee a Pot) eeaes a9 2s Mga 
| | ay "wv, : fet a EF aa oe are 1: oe bis sated ae | il . ee eee ee Bee See ae 2c.) | ee ee bP Pca yee SY ae OR RST RS Reet e Ra seen er 
| } ‘ vt So fs > * oa ee 3 Bee itihi) Ss ti ee oe ee 4 See. BR SS Ee 3 cll a ene ae ae ee Ree ere eee et Paes pa: a 
se nee ve oes ET ee es ce oe | 4G lh Cee. Wie See eee - Pees 4 a 
_ | ss pitt os $ < ; z *. < oa = 98 & $i ee ‘arte F oe . | fy = $ ae See 3 ice See ae eats Ree os = = : ¥ 4 pa Sa? ieee ees A oe s Be eg ten @ ie 4 eae 5a z ony oa oe 
yi F - : bs ™ 2 % 3 = oe 4 peal ? | % nel ae A rae aR # a a : ’ . es a “a ee ae aca See sls pa Se i 4 ¥! be rs 2 a4 ‘ % che Es ASS na Fan tipo. aan a cae Bh Rey 
i . + hood -t 7 ae 1 daha, eee ae Ys, ee RS - Be 4 ee fh FE et, ee ee geet eager 
ie 4 Phe wes oe $ xa a OR Be SR BS Cee RR ee ee i ee ag ee es ape Os pet ee es 
! my. , Ola 4% e ore a3 ae il = ee, PE ee NR avr So Cla ie ee hag 
‘ ee te AEP ss ee ee ee PS he § a i Sigg See > ol SR ee ee ee ee ec a, ee ie os oe Ae ae eee 
1} To Ew eee as ]. Yb RA ee lll i Ee a ee een 
/ } eee Ba : VY «4 2 eee $f Bom ime aes M: é SP meen yh — es eee ae a - fee in = NE PU er ee) eon Matera 
' | > 4 ” # 3 | 2 ieee ae 3 By bt ‘ iY Rie ee a a 5 Ss SERB ee es > oo aa ea Ba ; Pe ie Sala Pat een fe pairs Gee 
| PoE. “ wo a ® << eee a Bi te nem eo ge ; as Em A = =e COE fe reo nee ke ele ee oe ase ie. 
‘ig { ) ee eee . Fee Ss eS eee f Rae | rare: & eo S C4 ee a i * Si: aes: ence ee er a a ot kA fa hice kes 
7 if ; t | a OE a os ‘eo %~ ; et . es e . s ; oA 3 & * 5 Re % eee Be ee oe. S Se mscats o CB ol t : : aca 
@ & » * ® = ¥ % 2 & eS 3 i : ee : Em 
|e “bone 
ig Hatta iall 
41g . | Seay 
| i { ave 
| me b —r 
q i = 
ae 
| ; i ‘S OK: 
| ; | Deg ae 
' Hite 
vit Bee 
vy eo 
, ] ri ae 
gi . 
» } ty 
i hae ee - 
h } i 
; | f eS, 
; s i | 
¥ ai : 
fi } * + | 
* | | 
}) : qi | ; 
|i 
te i: | 
lim i} | steels A 
ee ti a 
ce ° {i} j 
es ee 
3 bi a 
Wwe fy piece 
ee ‘i ix P) , = 


port, arranged alphabetically (city 
designations are those of the agen- 
cy’s headquarters office): 


Aitkin-Kynett Co., Philadelphia, 
is estimated to have billed more 
than $5,000,000 in 1953. It had a 
notable new business year, adding 
Heli-Coil Corp., Southland Frozen 
Foods, Gannett, Fleming Cordry & 


| NEW! AN AD MAN'S | 
;NEW! DREAM... 
PrestigeDisplays | 
at LOW COST! 


Remarkable new method 
reproduces trademarks and 
product facsimilies into fine 
quality counter, wall and 
similar type displays. Think 
what 24-carat appeal at 
the price of marbles can 
mean to you! 

Write or call: 

CENTRAL STATES SPECIALTIES, INC. 

549 West Washington Street 

Chicago 6, Illinois ©@ Financial 6-5698 


| metics, Sports Afield; lost—John 
j Hassell Inc., General Shoe Corp., 


j Turner 


_Mfg., Hydraulic & Industrial Air- 
jline Equipment Co., Conard-Pyle 
Co., Dennis Mitchell Industries, 
Pride Inc., Walker Mfzg.’s oil fil- 
ters, Hoover Co.’s Philadelphia dis- 
'trict. Out: Wico Mfg. Co. and E. 
F. Drew Co. It has 61 employes. 


Anderson & Cairns, New York, 
reported billings of $5,500,000 in 
1953, the same figure as in 1952. It 
added Copease Co., Eaton Paper 
‘Corp., Cotton City Frocks, Landla 
Corp., Olympic Radio, Rilling Der- 


B. F. Glidding, George Jensen, 
Hall cosmetics. Media 
breakdown: magazines 35%, busi- 
ness papers 30%, radio and tv 
20%, newspapers 15%. It has 75 
employes, sees ’54 about the same 
as 53. 


son, Chicago, reports 1953 billings 
“approximately the same” as 1952, 
when the agency reported $5,250,- 


| 
| Aubrey, Finlay, Marley & Hodg- 
| 


forecast a gain of 44% in billing. Carpenter, Electric Storage Bat- | 000. It lost Kitchen Art Foods and 
Here is the individual agency re- tery’s automotive division, Breco | Appleton Electric Co. in mid-year. 


It added Butler Mfg. Co., Kansas 
City, in March. 


G. M. Basford Co., New York, is 
estimated to have billed about $9,- 
000,000 in 1953, showing a 20% in- 
crease over 1952. It added Ford 
Instrument, National Plastics Ex- 
position, Chicago Moulded Plas- 


tics, National Business Publica- 
tions, Baker-Lull Corp., Lever 
Bros. industrial sales division, 


Grace Chemical. Basford accounts | 


range from $30,000 to $2,000,000, 
and 50% spend less than $100,000 
in space annually. It has 130 em- 
ployes, thinks ’54 billings will be 
up. 


Beaumont & Hohman, Chicago, 
billed $8,104,913 in 1953, of which 
$252,502 represents capitalization 
of fees. In 1952, comparable fig- 
ures were $6,018,604 and $361,536. 
It added Hawaiian Pacific Line, 
House of Hollywood, Charles H. 
Lilly Co., Puget Sound Navigation 
and Revco Inc. Lost none. Media 


|breakdown: newspapers 41.9%, 
‘magazines 26.3%, supplements 
(2.2%, radio 5.5%, tv 11.8%, out- 
‘door 1.5%, business papers 1%, 
|point of sale 6.1%, “other” 2.3%. 
Newspapers and tv increased from 
1952, when they _ represented 
38.5% and 9.5%, respectively. BkH 
has 123 employes in 12 offices, 
thinks ’54 will be up 10%. 


Brisacher, Wheeler & Staff, San 
Francisco, billed “more than $5,- 
000,000” in 1953, as it did in 1952. 
Its gains came principally from 
|existing accounts. The agency lost 
nothing of importance, and added 
British Commonwealth Pacific 
Airlines. It has a total of 50 em- 
ployes, 43 in San Francisco, seven 
in New York. 


Buchanan & Co., New York, 
billed $9,100,000 in 1953, approxi- 
mately the same as it billed in 
1952. During the year it added 
Fairchild Recording Equipment 
(which later was to leave, along 
with other Fairchild accounts, as 
Paul Gaynor set up his own agen- 


[ - 
Sioux City Sue-land 
--the KVTV Market 

TURNER [= LYON OSCEOLA 
S'D2K. TANATOR ad SIOUX O'BRIEN lowe 
CLAY JUNIO 
a. PLYMOUTH | CHEROKEE BUENA 
Nebr. 
a WOODBURY [IDA | SAC 
PIERCE KOT Sioux 
WAYNE City 
Yo S onmens i 
ie de MONONA [CRAWFORD 
MADISON |STAN-|CUMING | 
TON BURT 
HARRISON | 
OLFAMDODGE Lacy 
INGTON 
} 


with 556,500 population, $653 million in ‘52 retail sales, 


31 farm-rich counties in Iowa, Nebraska and South Dakota 


and approximately 85,000 television sets as of January, 1954. 


Reach Sioux City Sue-land via Channel 9 at minimal rates, maximal 


interest. See our national sales reps, The Katz Agency, 


for complete data. 


SIOUX CITY, IOWA 


EVTV. a Cowles Station, is under the same management 
as WNAX-570, the radio station that for 30 years has 
successfully served one of the world's major agricultural 
regions, the five-state area known as Big Aggie Land. 
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\cy). It lost Unity House (an In- 
‘ternational Ladies Garment Work- 
‘ers Union resort) and West Coast 
Soap Co. It has 125 employes. 


Calkins & Holden, Carlock, Mc- 
Clinton & Smith, New York, billed 
slightly less in 1953 than the $9,- 
200,000 reported in 1952. During 
the year it added Eppens Smith & 
Co., Utility Appliance Corp., 
Standard Outdoor Advertising, 
Newcomb Audio Products; it lost 
Belgian Quality Craftsmen and 
Federal Enterprises. It has 94 em- 
ployes in three offices. 


| 


Capies Co., Chicago, which was 
estimated in 1952 to have billings 
of “about $5,000,000,” reported that 
1953 billings were up 15-20%. Dur- 
ing the year the agency added 
Irish Tourist Information Bureau 
and the Chicago, Rock Island and 
Pacific Railroad; it lost none. Ap- 
proximately 45% of billings were 
in magazines, 45% in newspapers, 
4% in radio, 3% in tv, 2% in out- 
door. Caples has about 80 people in 
five offices. 


James Thomas Chirurg Co., Bos- 
ton, billed approximately $5,000,- 
000 in 1953, down from the $5,400,- 
000 reported in 1952. Much of the 
decrease was due to some capital 
goods accounts which elected to 
increase their direct mail and vis- 
ual aid programs and reduce ex- 
penditures in other media. Chir- 
urg added Huron Milling Co., 
Thayer Inc., Atlas Plywood Corp. 
It lost two accounts when their 
sales offices and advertising con- 
tact were moved to Chicago— 
Charles Bruning office machines 
and Reynolds Metals stainless steel 
cooking utensils, and New England 
Coke Co., which Chirurg had had 
for seven years. It has approxi- 
mately 70 employes in two offices, 
and feels 54 will equal ’53, which 
was its second highest year. 


Harry B. Cohen Co., New York, 
billed an estimated $6,500,000, up 
from the $5,500,000 estimated last 
year. It didn’t have Vitamin Corp. 
of America in 1953, and Ennds bill- 
ings sloped off steeply. Sulfur-8 
Co. was purchased, and moved 
from the shop, and Westmore was 
resigned. It added G. Heublein 
Cocktails and B. W. blended whis- 
ky, two new products of Whitehall 
Pharmacal, RDX low-calorie foods, 
Instant-Dip, and Duff’s mixes at 
year-end About 60% of its bill- 
ing is in radio and tv. It has 95 
employes, sees a 20% gain in 1954. 


W. B. Doner & Co., Detroit, 
billed $6,000,000 in 1953. This is 
more than an 80% increase over 
1952 billing of $3,268,200. The 
agency expects a 15-20% increase 
this year. It has 67 employes. 


Dowd-Redfield & Johnstone and 
John C. Dowd Inc., New York and 
Boston, billed $8,500,000 in 1953, 
up from $7,500,000 reported in 
1952. It added Bristol-Myers’ Mum 
Mist and Mum lotion deodorant, 
Seagram’s Christopher Columbus 
rum, Cone Mills, Charles Antell’s 
home j»ermanent wave spray net, 
and John Wanamaker. It has 130 
employes in two offices, and fig- 
ures 1954 up about 15%. 


Doyle Dane Bernbach, New 
York, billed $5,100,000 in 1953, up 
from $3,500,000 reported in 1952. 
‘The agency added Max Factor 
‘Lipstick and Pan-Stik, Buxton 
Inc., Bestform Inc., Eininger Mills, 
'Elna Sewing Machines, lost no- 
‘thing of note. It has 65 employes, 
\figures 1954 billings will be up 
| 20%. 


Ewell & Thurber Associates, Chi- 
cago, billed $9,107,134 in 1953 of 
which $20,000 represents capital- 
ization of fees. In 1952, the com- 
parable figures were $6,676,144 
and $15,833. During the year it 
added Schulze & Burch Biscuit 
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The Phoenix Republic and Gazette really 


MOVES MERCHANDISE 


in the $1-billion Arizona market! 


More than $1-billion in merchandise pours through 
Arizona’s retail stores each year — and the big push 
that keeps it moving comes from The Phoenix 
Republic and Gazette! The Republic and Gazette 
keeps the pressure on with solid coverage of the 
$500-million Phoenix metropolitan market, 59% 
coverage of the entire $1-billion Arizona markef. 
You'll keep your merchandise moving at top 
speed in the booming Arizona market as long 

as you keep The Republic and Gazette working 

for you! 


THE PHOENIX REPUBLIC & GAZETTE 


PHOENIX, ARIZONA 
REPRESENTED NATIONALLY BY KELLY-SMITH CO. 


Pe Be ee ote Sg ary a) er” oe a i So es ee 
ah ing ? LE. RROD a ae ey SI aS Me Nal eg Oe We Bee ee Eee 
deh Ola eee ae Cee, SY Ra hoe Set eS Mcert Ree Cd aah rs 8h pw ate Ae Day WR eee dE ge ae 4 epee, ee Ln ae en Laer” et ewe 
ee series Se ah Sar Saha ete eR regres he Cite, Yet cl ae Sat Ne RSet reve Ta en ee ee ee a er ee Eee Gite ae ia Li er i pe a Ae hte, Mpg 
Miapewir he pets a Pe aig Ce een pig tah. a a ee de GREG Sie ae ED i SAE a SB Pigs ev ih VIE A ete Mid ah 2. Capek ali tare fA rans We om NF cae okey hy Arte S.-i ales 
Stee Rtas Reg eee ue ace et Pret a = Nosy EMRE aS ip: ath Marien rere some? Boat % Baie sows Se Teak Daas ees Ue ha ees eat Phy ees dias We sets eM gies care? Fae pee ee at ONE Ries ty yee ee ft eae od =» * 
Dg pa masa pe eeesescatag sr ti tent" SAH gS Sea OB eves ety eg at UROL ety rap ty perk eae CT A RNS SMe rg tea St, Pe wines eee | RES HE i ac alter SN. 28 RE A aR ELS eo EES | SN Bees a BOTA Pow ae te eet Ss hae ne ty he OEM si TU rn RA cal oe St ae I EPO yr 
3 ea be 1 Fi Fe Rhea ak of PM gerade deans grail aes ee ee oe 4 s (aR ie Ganeere tet en tee ai oe i <pinteeet Vie rena pee Mi Seeathits reat a me ape Saab tees 8 en get Shieh ok wees aon canons ite eq TS. ee : eases sae © c 
E . g * “i E . oe =e i cates 5. La ee yess fr Mate Ub FUR Sich) koe 5 SP Mace Oe ks Mesa cas «Pc erag in 6 Cees Saber S i bom Fat Rupee ee aes eng, Oe Eins Pia > Sy. ie eek a cee 
& ‘ ‘ s « : £ . " ‘ . Pites ay, ie ie, ‘ ey ar SS eee Me Sy mo 9 * vane mane att Tee iS ca Waae eee : Se ot Se ae 3 Tye teas Sa? oe t Bae oe a se! he Nn Mag A aes ate 
’ ot y oo i We eae ee ae oe ig Ra et ay agrees see (EN Es RT IE oe sa i Oe ee Pe Va ee aN amen Bae ol 
{ ’ f i i ie _ ane Was gates es Fas Sy Seabed WF SR al = 3 ee SRE sie A hea ay eds 
s “ ie Wir ceereat r 20M tr 5 7 _ ‘5 o> Goee Pee cee: 
a i : : : ee 
; | ‘. a a ene 
i a a, 
4 ae oa 
I i ‘ 5 A is fed ee 
F ‘d ‘ : é t i * a 
F ’ . . case ‘ _* . — i 
i | = IRE es mca, VRS : 4 Ree , Ss . 
| er o ae teal eens) aa ree aisles Ps 
: — 7 1 pine Fe fy : F _ Se 7 
; | 7 : : : S 5 F 
| a Te ees aa . + é “ - r 
. | : ee Pie: - 7 ss : j ‘ 
aa eee a. A cman . ty ‘a 
/ Bite ai ry meee: 2.2 ; < F ; ‘a 
| , St ee ue iS eS ee mae } e & ‘ , 
cee ss Sergent RG ale | ee rR nw te 3 4 , ‘<= 
i ip ae ” oa ee “Tete eta oN ~ 4 P Se . : . ~~ 1 
Se OE Oe SRR SE, co ee 5 , SRS Se ee a elie ee a SS = Re china PSs f ; . 5 
‘ eo hee Sees as Se : Se ‘em ag es | 2 ae ¢ r ee 2 # P es 
: ee ae RRR ee See Picea Eas se oe ae Rig 2 4 = ake » ee: ese of F cane 
, ry 4 = aes Pee Bee TS ane ce ee a Re a ae =: “ Se Seu mpl me 0 
: : i? 74 ee Boe ee aS FS PY ae oe “— “ 
1 to =) ee ae Oe a ae ae ail e. 4 e : 
7 > tse. | = ce. : SN pee ae . pee sige 
[ ; a < big rae 4 { Se Y Me ae ne ll * 2 eg t Fa @ 
; ; ». ae eo Se a Ey : li - — A s 3 3 \aeae 
; * ae SoS Bo. ee Se as 7 “i ee ye 3 » 3 oe “a 
\g } Se ini = : eee ok a % a en ‘ : gis 2 ot a eee 
| Sis 4 oat ss # > : ae a ca Rc iat ; ? ia eek ? r See . : i eos ’ 
; } ‘ on Soe eS SEN SS a fs < es ‘ q Ps P os y Soe : 2 
: ee ee Rae a: wt : o J : x P Tes 
ar oe ieee - oe 
§ : _ SESS : : ak x : ae Se P Re 5 ‘ “a yt 5 e ee 
[ } eS oe me S _ < ee a see 7 i ce UE, oy ox yer se 8 a oe i 
| ee eo ce ee “a ~ : s Fi le Sie a9 ¢ 
2 BS Sah ee ee eG * : PRES ion oe 4 F ; fe . ou “ae ee" 
oe aie is os * ee ee coat: eS eae AEE : a a eS 
ok ae <o at a aed a . . ae : 
a a ast el Ee re il cae 
* sath Sagas NE er ees aN Vee So ire : a . 
=e Re aS 4 sfc oN : Aye | eis ae Eee Ener ee ig ; is a ae, ‘ a ss 
y “See SSS ee Fs se ag AS Rice Fok — re See tg . % e ' — ‘ 3 a < 
| Shae -. itt. Fe 9 Gee” oo ae os Sa ¢ 
ia RN go -- Soe : ae ea a Ae “7 ——_ a 
ee 8 Oe Se , a... ee oe i Be. 
q oe x BR Scat ¢ 3 oa et 3 %s or ic cr : Rs 2. 2 aa RR ae 
sia cs ie ll) ee J a ae ‘4 =a oe : ey ts 
-- oe oo ee Loa er ae ks ee Pie in re ess a es ee 
i 4 og eee sk ad a Su Se Se ever ———S . ® i Re Gem 
: A ae te REET iy . 2 ee ae 7 eS : + is? An yy * Saati 
oe ee € ee Sats & 4 ee Es Sis ES ec aE aS ae 7 F< & $ ~ > “5 : e cee 
ims e| ear 0hlUC CE et oe we pence ad ee) ler 4 ee 
q : oa ° a et be a: = 2 tec Se ae. a % . 3 a comet yee Pe Renee 
_ vee 32 a. Be oe a ee ? —> Pi ae 
ne : 4 mes : ar Ee ue SMS a uf Rite vee bs BOX, 
| : { ey : ins ae fd 4 ae “ier f. 
Pe = & & ae oe re oe 7° oa 1) an 4 
} meet : ° . ee po SNe mes * ie ita oe tea 
"ae z ¥ ed nt at ee x * 3 oe R . 
ees ee — ia ¥ ¢ 44 apne a pee eee oe ea es Le 
H pees a ‘ Pasay ‘ ie ee » ae: can) iS Lgl OE aces : < Pi 
ss io. ae . ota Pel te " re a . ee, . ae 
ey anes, ' ' rs an s | eee a. eee . * Pecans 
! | ae ae ; a. - . 43 ae ; re Sc de : Ave 
% gee: . CaS ees ose ns . : 2 * te , bd 3 
' SBE Ls q . Hi sa ; ao. “a See * fee To Tee 2 
" - i jot f Fag ae 3 iY é et ee s Bee ee oi i“ es ait - 
Wi ;, ' Cau “ + lial Fr ea 3 ’ ee 
} gil reer cent oe : § ee cre ot) ye . as & > - Doe Lone 
ye ' ran ame Ph dines me one H oy ir = go ae ciel a ue e ot axe cab 
Eke Peas 2. pA eee reer er eS ll ‘ee j as foe : g Fo" na i 
‘ , 5 Pes = . is ea 2% e Y uae : oy oe GAG 
m ‘ - _— gs we ff . ug Gee ok ee coe 3 ee Paes wth 
. - ee / <3 lll st Br. he a pe Tw 
4 ! ss } us on eS : : e —— > see <a — aioe, Om 
’ | a. 4 8 — is NE ccagh ae a ae lipo as 
| : ae Po : ; " of. a ae te Rag a Rg pee aa “f i oer 
4 } ace i Peers ae 6B ¥ z 3 7 ‘ we 4 a We ocd $ tae Ph ees es B. — pace ees 
ai ~e oe ae ; THO SCE Be a al ay ee ee es a aed 
t \ a a oe cS i a ee . ‘ ~~ ey ad yo Tg a 2h 8 “ ee ‘lathe 
\}) aa as 2 : : e ye sd King " Y je Se «eas f , sl a ee 
7 5 ates Se . } E Pie JACK ae? ‘e io r Pe : ae 
ee eee es) oe ised = ed bia Se ie ir a satan iiteaataaaaaasiieacacaeaaiiaia Se ee So ake in ¥ ee. f as aud ie. 
ce ae 2 cae! Soe Tata ———e— le . a ee a2 : : ‘ ; . 
} a al = aay Cae eerere te iG a pees thle ORE cneeeeecmammaaa a mies rc ree SaaeS ered ie eel Y Be, i . a _ 
a IE ar ly ee aoe , ee oe Te ei paren gage i ~ : . Ey eco As oem Pee ETN emeNe : é roe : ia 
} H peek x ‘ TE OF TRE a ba ee al , re . ee 2s? ar pa te. 
oa MO or age ae ae a i | ag * pclae — SB ° | «ieee et fe 
i sestieieiteetenanens FO EE De ; ie sana gO i, ‘ wie ¢ } i So oe ox’ v4: fa j pore 3 atl 
a : 3 te gt ee i 5 oe ; ; fa 4 pf ye 
t | , a a: ee ‘ bce: Re: ae ac ee = f i, } Fe m » i as : Cr > Pent Ape i I ea " 
a * cd - - ke i im. cod a #7 a Sa — 
| ae Sree s I oe A) eae ee erat sto —s ' 4 > + Te : aa Sigh 
; HY Ge bashes ; i ee ee afer f om . ati) ys a Jnr : 
i Ay il ee ‘ ae ai iaais = ae eae o— . a oe Bee ox — Re te : om Hh : 
.\ é | Sage - oe c Sasi, . Je B, He : “3 Saini ay ie % cn ce ii sie : 4 o ees ee . es 3 sae 2X = weer z a we a = 
: RE RR 2 eliaimeme Sie Be a, ete SRO in 2 eae meNE: nu S oe ; woe we “Eee er Oe : 
1 . ae ee Ae Pine eae Soe et aveds i Meera oy . hy | ae - - : ? oe — Ee the ae * i . 
rs] } cee : any ae OS Se ; 4 i: ‘ eS ae CS Sa Saas at = = o 
3 | } i sik ad , i oe eh Se. ae oo ee oe ek aged rs xe 
an 1 a : .. er ig tree Bes, : es wey ee! ees 8 Ee aa 
i it j ey a & s ae) - DOV eae ” Bs ¢ he = oe — ae ade ae a 4 oe St. ‘ Sa 
i om ne i 5 A ic ¥: i es Ss ee ae 4 a - { ae _— pra ; ‘ ‘ 3 he + es Ce “a Borie ee 2 ‘a ot 
I Ss i ‘ cane. OO os Pe TE ns nied ee Bee i , - ; ae * yal — ite ie ra: . 
: Mok FR Te aghiaes say rae NERS ie 3 ® > is Saas Pn eee “ ees 7 Ber pga ow : s ME pag 
4 DEE Te eles «ian Sener GER i bins 6 ‘ in > 7 < ee WREES zs ye ee eS F _ 3 es gh mes rae ‘6 E ‘ - 
a ee ne ee aes BO ay So an —-. — Ane ieee a F “a aa a 
4 . ag gy ae a2 Wi ee Ia ie Eh eo) te eT % 3 saa ee. Be £ “pe eh wife 4 Speers 
i= | ae SS ele aa OS area iP: sie Uigatag Me ea ie ais a ‘ NR says: asa cence an . ae Re x 1 et a ors =— .. eee 
; " Soka ge ae oa Rat ke a ee deer it i Mae Z = . PRM tthe tn FSR a comma i ah ye ~ * <, Sa m me | 
Bis } Haare. i a ic a Se ee BPS ee See rd a se see ene iat ine : oe ‘ erg wlan ie 
— > eee oe ee Se oe Bi a Gates y ; S° hall : 
fo RON Saree Aten SS epee oe Soe aa Pais pa ace Giessen agen ae ee GAM eed ‘ 4 ws Hf 4 pe. 5 if ee i . = 7 re 
yi i) ie mena ae be & ge 2 AR ar Jai je Nes are ee Dg es eee sie a ~ - 2 BS ep ay i : : Cie aoe ee 
. Di tg petihes Sig. Mee ive. Prt cash Sas aim Mee ee Py ral ie a a ba? ay & 5 i ot ug ‘ : _ See d upiattingeme Te ps oR Ie ae = i gale Fae ees 
: hit ety: ve Me Cente a ee Pe he aie ty. hie ee ec FS iti teed ae a ioe s ‘ + oui eee oN ee) Bsc <A te SM i 4 
e dif aes ; aa * pis i Spe ceed Bae ee? 2 aie ees ie Eateete ieee ara my Bee eats a PRs thal s by 5 orm SS UE 6 i oe chee ace ee ae 
| Be \ ok cite tie bel cat Pe tere ra wel Tee. coe as . yoo 3 €s ri ‘ See J oe g Ape * oa oe a Ft ck ae ae Ls ee 
‘ Bil i ae pany . aes sg Ci ee Meee hs Ge Sic eee rh ee ss . = = ; A soe 2 ed : Piya. oS Aces Waa « Biel gine 
ae j ae a Pee ete ae ee oe ; ee Bes baa re pes oes. rn: Oe aes, oe ig ee 
| e wi? NS <i rae nasal eae Ss ro he ea ae ee eee a aaa Oe, eee Sl cis Ome ee ae ae eee cae : = ss ae Pere a Set Sete 
; | ana : elie era os : Seek ee e aa a Gees,” alee, eens ha ay, . 4 Seen i . a 
7 aH eg is ere tahoe : <5 oe ten ae By cat eT Ae es Rg ita eae Bisa : pia eee , ——! eat 7 ao Rie 
by Hit ee be ee 4S, neat oak ae ae veer wat: fk ge ee aman: 802 EO, Jon e = _ a BC ll a ll / SS we 
ue } re ee nes oo. Sa. see te. a Scat: § i . ea. oe ie En eee 
i ab pee | th Si wera ee! OUR. ne) ; Tete 5 Sane A ae i ae Pea. pean ; ; SR ee ah ae Lareawes. adit 
a ol aaa SL NGO NE a a eae eS Te se biad ° ha a” eae oy © | ar a aie a aed . a. Tener ere eer. iim ey 3 F : 
.\ ae ar “a Sili Oe) i a ef oo aa oe : : pA see ages Rea oe nl. es aiseeies 
tas { eee it ope aR Os al ae fe ee peng ge es Fi é ocak * cy aah Sivey ~ s ‘ , mT in ath ae | ee wee } Pee 
ee | BOS SERS es als BPS A ee age ws Ope ae Se ae Weer 4 Geyek oer oane POSS fale ‘ : mma pe eae eee > mae 
= } (eat rede te OG ee ae fiow as (ase: gid, 225" eee Cee Saat Cee bes. uit E Se F ei SA oe a A Fhe gg sins Net aay See p. ame a é Ph hee 
{ ae j ier 3 it es aise 2 Grrr eee Geen eee eee ee a Vek a “h = i ’ iNet Re hone SSG . ie Bi wail Sas yi se Ste fi Z : eek: - 
i See y? Pea. he ie a nie 2” on Sa are re ee: Ted te x toe ee pee 3 Tap Es geen te ee : oe x aRmrie Bitaa tte mis 3 rae Deere Cai = Ne : * S oe ee 
‘ = a e * bs mee Reg h ae ie Pe eg. See = eas een iste oh 45 “ nm rae ae : aa ica eS enn hee Le ee ce a : eee SB ae oe a yea 
}. - . a eee Ckkoyet aaee Dis eae Ss a ee % es " ca wee ee Be PRT ee * og Secomeete ce an pea tc a Parte OS aan ae ee ed: Eee es 
: tA + <5 see Peruse * Ae Nee Ae Bee on , ie ess. Dat ein igen Wee yor ii ie: So eee 9 a ; <a i: ome Pee a aie a | Pars. Code . i, ee 
—_—t mph Ae pee. aye Se ae eee | ae a eS pia ace SVS ae M ae leh i oe Ae es er pos: ais oe 
z 4 rete * oe: : eee i 4 Ee ee ee ie. aicomeien ae as i. ees Se paella Arrest i 5 a a in 
+ f | ss hes i ; . gehen se + ‘ : Ke. shee aye 3 = ; a 7? aa } ae Fre, ; af 
if é Siete ae d . a ee eer ‘ 5 ee ee ; oo Bo 3 * ; i 
; } (epee sh, seers a ag FO Ca. aie . ae : an de ree eS ‘eet a me le ‘ ond berths ae 
eS 7S Daa ; : 2 ae ty pase A : pre ips 4 pee ae Seas is 3 4 ees ‘a ere rae oe 4 p 
ee eit cat Rc es oN ee Ai aia eas oe Seren. 4 Yoo. gee : ae paps ae Gg ee a ee) nee 
i ered ne hg trae cea Sk Wee fais gogp yy a ene Sy ll Teepe eS een Tea ; 5 . ino oS * he 
| ee eey ce at ern ee ee ey Ce pete he <: - Seee ee ; ots Sia ica SOS o ee Lear ee eas S 
CG Lae Jeane: Lats na: Be aay 3, econ =" i e. . Se ahaa Re tg: we a9 4 4 - a eae & oh Se wie Peas . x 
j - ai oe YS oe Lonel phar" Aa gia he e. ae i oo) ee 3 : | Fe ee >. ae 4 . pe A Piel ek Wee S4 ; Needs pe ! 
i iene ae ir See Oe ae ty et é ih a are i — s a : gers Oe ee hae he. aa ne aap ag Per 
_ i iy te ee ame, 2 , Se 6 ee he s bap Birger ae Se rig Spine E ” £ oe fae ee iat ob 
: ha apie a + ee hemes oa : ee ; “ine x8 ' it. ae Sina i 
} ' . ee, - A's a a & ow ote © we hae a ge % aI on iy ce me hee He. Tin wore Ein ® 4 i ‘ie : i a tre a, a. 
eet og ge le il PT fue eee et — ’ cs lot er : “ft > 5 ae ee i ord eR 
es epee “ie — — 0 om Af. — oe cl ee 
a. See ees aca Rd, ae see ie % oe [aes cs CCE aha Paige we as Rs z ia = 
i aes. hod Fp ee ee a = ot 1 er eee reas . % ” Gea mn a Si ee Prikeg hog veoh: i ‘f ee ie ee ; 
P Oe Pe : patie: en sh * s ud See Bi er ermeaie a eee gy ee eee Fore DAM Sig eg ; ~oonn ; A ‘ ie a cp 
| Soy eee Re oc eee tka x ‘ : j ae ‘ 4 : at ae Fie ia, ata Be em a os ie 
2: 2 A. Ne Saar i Ag: So tes z Es . if = eee é : a sae a a Bae Ri ns: o- ewes ee 
i , < ; Mey Sah s Tis Pea  . a ty * i te os : , ee : z + 6a 
. ae 5 “si Maen ae atau) Oo ee | hae ae y oe eoa pe a oe it. : ~ bat ae 
| i pd 3° ONS une i Aah ae = : #% ‘ ® bi wae a % ee seats” ihe ¥ ~~ Me ep 
: 2 ‘ae ee yee ree | ee ge, > Bae oe 2 % a é ‘ i ee fe Sow i ee ; Ibe ss 
| ¢ ne POR eer ri ie, Tr ae te “. > Ba sa 241 @ a ¢ a ‘at. lag 
7 } ass} REP ee ee ee reer he ae — . me a gee S Ve S eee ee be ee ee ae a i 
i} oF / ‘ . $ : ‘ ee cee Pie ie ee. 4 > . a note. a - Se Lat, ne Eee See Sie ig Se ; P i ae 
if eas one i Sou 4 £3 ee ma fT) a ~~ oe So ee ee er 
. So > . Tee See ee Bas \b o i ae ie el ? |e — ; 2 
4 | ¢ 4 a sot ee Se a we ee of : A. : | oa a 
‘ i 7 % ? ae ee re Se ee : er 6 ene ps 5 = ff spi: Ry i -_ 
. j : g ‘ ase See Pa P hie PS eet we als ; » » fe ise eee aa Z Big ae S| = ; F 
i ae 2 aes a eo. moe i Ms ms 4 “aa . aun 
re ae er e wea : : » ae hs BEES Stee gee # “ pou ; She aoa SA e ei Ce i Fae Big vars , : 7 
\ ees sag 9 se 2 oe 3 ‘) oe : : Fe . - ig ia ‘ reve Be Be igh AGN, 
7 .. } Phe? Ree ; ; > o fe one ‘ . ~ ype S seal feito 
: eae fc . 2 ‘ 9 7 pe 2 aan. is a eer er a oe oe “ . pe 
| a a ’ oa en es ss ee i ne ~ at a oe * a gall ty: hme ee ™ 
, ae ’ ee ee = . ; ae rea: ; — oe apres 
4 it Ceres Bae Spears ; ee std : : ie Sea 2 ain i. . Ease ee Fi Bares 
LP a - ey ee. ee, “4 be 3 : oR, ee nid i ae ae Seah Exec Te 5 tapers 0 
q sD) casa eee és ss . Big A 4 Ee ontea oe ‘a ; Ree ate aaa at ee hy a Wy ” oe ae 
} AS fof 2 ; a ee, St he = eee yathe ae li oe ees en o5 ae va 
j 3 =s ; eR Sh es a fe My alt oe ; > 2 - 5 P r . oe eee & Gate hoon wed _— ¢ . ak 
; t e eae : es, eo, ™ ee ee > Gui 5 ae Pe oe . Bore 0 oe ne gsi si ei je ae 
‘ | Ae eee © at oS ual on a 2 gas sk pn ae ot ee Ves Caen Seats ie) Tp. sae sa shied 
rae i ‘ee oe, vr ; he . 4 GE ENE cer — cue Crees sires. "er ae es 2 mas, fy eee nae *. 
i, appa ie. a — .e i ates oer . De a Me ages Sees ie Yi yt salpag ee ni : ae 
{ ee ag . : vr. Os . oo pee 7 a eS ateorerre 3 e . wt Cats baeiie: 20 SP te Nes peas. wee cS aaa a ‘i Pray 
Fi ‘ 3 ae Pie a ie. a a Se cs ae ee oe Pee Sg BP oe coe md Para ‘ =, oe ies 
} H " 5 ihe ae ; ; eee eae. he sh @ ; . Ga ee ae WS ; F r{ a . Pee gs aa i A aan 
[ } een en any, Re eS y: A i iia a pe — See ‘ 5 he Rack Oa ae ele 
; nds a ee oe ay eee La Ege 4, 28 2, oe aeel | ee ies € sl a oe 
oe | ;' ie ea eS \ “ke ; ) | ee, ae a me jg Rie GS = ag ae 
ie : grit - 7 an . i : £. Are * sihibe 5 soil ¥ be ey iain “ —— : ee aR 
 @ ae —t TY “eae \ ae  )< & se a J) wee TT ea 
‘ ; ‘ ee la 2 oo . 2 ie : Pa es ie ona fue & : ee operat. 
A) j x Se " c Baa i: Be SL. Re 4 ea. yd a ee %s ; ee ie ie ab... é fi: oe ij: Mea 
‘ H Rae 2 Ld - ge, re. © ¢ Se ae =. ’* 22, Pe aes 2 % Ones atid _ pei epee 3 > 3 Boies 
: tae * i ¥ ; os a = x F £2. ae a # aets i Me 3 “pene ete “ 7 ies 6s 
if i . Fs, ” : Ye eer eae eee % - ne a a FF ee ; : i q - Oe ; liners sy 
st = iis ae" 8 ke ee |} : ; te: ae ~@ os pe ee Pa * eae 
‘ { ’ ae ag Ret cra se + ‘ fe te RS ah ‘ ae Pe ae 4 = es 4 es fs i ee 2 a ae a 
| ‘7 jl “ “er i eae agen se eae i _— i ae eS ety ey ‘ Uae sifiiareet f° af ln ae A eMac gas vo 
1 ft | ~~ fe ee nat bae  aaee S ‘ieee ee — a Pee ier aiid re ene ae : gs oe me 7h 
i ee . tia iy See tee ne ay. am wm? : , re: ‘ ee * r ° 
: ; iy > ae OE ee es eae eee ke r es ae ; gh a 4 - ” ete ip ee oa ys ea i 
/ a * i ae ie tgs ee : eae F z E } “ hi Ee oe eae 
Bie £ : eee ae go gees oe ‘ is oe gs , = » = Gy aad 
— ei >: rae LC Toe Sa r 2 uy os, me 2 ~ + te om ¥ - Dek ott 
: as a fee Rt «oe ——- eee , a - ‘ : Z & omen 
4} | 4 . Zz } all = nn : ie eee Go y ied : x aa . aie on eco te Hee ha i itm —_— ' p vo 
os é em ‘ 3 ’ be See * " er " i i “Be ° se :  eaicacamaatatse, ee se ‘ E 
' Fi z r- 3 £9 Bi AF OP a po ae a e: a gies a ey ? 7 e 4 ‘ 
. * 5 it mer rtek at ie Teeeatel ee e ce “alia : ri ¢ : 
} > “ ER eee te . te . : : 
f Pa | ee 7 & . +» 2 $7 tee ‘ <A ® Re Sia 
; if ay eed a. aoe * p 3 . xe is 
a } f . ‘sh i sesieaae b $x nS, Gin fe Bs ‘ m5, ae eras 
W ~ A Sets oe. 35 gags. TS ~ called ‘i e = : 
oe a | | «4% - { t *» : is es _ eae x 4 eer 
: } ‘ te a % . RE ssa ew Ee ; 
c= f 4 ms, wl : | alana: . tk 4 5 ee ‘ eS < y 3 " «8 Rs ‘ / 
J al | ] . ; * nape Pee . a il ‘ - DP salen é , hie 3 SiSed Re, ee a ee a 2 4 i 
Ge | a ' ; } ae. rae i ee os wes 5 ras ee ’ ae. Pewee’ 4 Ls 3 
} Seon ae. ; oe id & * ae ae wor P \ oe a ‘ 
: ae rs “ a ae ke Ata — c 
= = : ‘ : open a J ae ao! — - a. a a: JA ri 
va a eS. i ec pail s cw — 4 Be 3 : Wee sce. * ; : LR 
} be ae ‘3 ck (ee! re, 2 _ AP - ae a i, em, nom ‘ é. oan ee a as as? : 
ef ! —. as a. > ae . z e s= oy LEN eh, “a ae ‘ * 3 z rote ; " 4 
o { a oe gor me Aenguata ‘ i i awe ite OES. eae, tot & tis ; _ : F z “ 
i oy j “an es ; =a SF; ae ee a go We £2 nc mr 
ee 4 ~ of ae a AiN%h 4 e. : ol : Ue o ". . he ee pins ia = 7 g 
| a = want . : : a oe ey . ae ti. ee ‘ ie ees. a Para Nid ae oo ae ‘. , ok phi 2 P * he 
as Rig aa PA, Beye ol gd i [7 a’ | i ese 3 eg re a 4 
} oe q wer Bt —_ ey ee - fades i ‘ie Let ad . ae a oe i Pea ei ag: me oA 2 b a gi 4 i re, 
iS : a so fee "i | 5 See js fr ce eae ‘ oR i : A , % oie 
; | i: oe ee Be eRe 5 “Giese alee Sea eee . ‘ + AS a aye ee Pe ra . Se bY & i co AE BOE 7 
oat ace ad ie ood a Ae Pg nan ocitgec nage ne “= es a ae = OE: ss f ee : 2 es 
| : ee 2 RS...” say ena . ie “a oo imate eee: ra daaee OS 1S cgh ~-_" eon) i an ( ; 
q . a eee Ate ey Wee ae ee vic? jee ole ges ; By hig a es ie on ee able ee Tae . 3 ee ¥. eg gt Oe ee c j 5 abt Sia “ ar Nig 
* a ii 4 sa ey hb, Sess ee ae ‘ed gee ey dg ee ae = ' i eae ieee eaee a : er . ‘ ce 4 ee oa oe ae oa oe EN, 
- | See me ee i eae a ee ee Ee aes | ae ' a Fag 5: aye bis aE, aa # Peek. dee eee a Foe oe ceo 
be ¥ j E ve a wen” OSA . er ; ee ee es 4 - é } ag: die a “3 ‘ 
t ; tenis" eo eas, Seen ar ew eg ¢ 3 ves : Dea ae one soi , ; =. pense se = — ey i a x 4 es 7 i 
2 . a i d AS > 4 Sp CER Ee eee aa eka ie ‘ a i : 4 B . i ake be ae i 
x | : 4 2 ane es ¥: : Sa e ois Tea 5 : x we Nis - i ‘Sets mes 
* - pi 1 oa ihn: scl poe ~ g 
P . x oh atin 
1 ; . " : 
i ne i “ay 
£ a = i 
* _ hin: = : 
ss j : ne ee se Ps fears ae / Z i ~ 
5 aE 1a é yes 3 Sp otro Te? ae Ade i 4 , ‘ 3 ( pe Sitesel : : s F east : ata 4 pow ~~ i 


aa 
TIT 


Sar edd, 


\ 


ANTI w\\ 


NK 


ier i ie a 1: . NY ae ote oe ak ey ima ed Ore sa oe a A rate ee are Oe i Maes rene GME ut RE, MRE na Ew ee Ng A hal ea a LA EN ie: ~ f Xe Pe eae SY: Cie hs. Sa 3 Se tee Ae 3 Mr 3 ts ita, eae = an “Eat Nay oes Say Ree ie enna a iia, GE ee gk CTF gi ne 
a eee , 6 . - Af gO Pare eat wee ee i woe ras " . Soy faced Denk eke age ee aa Ee Icey Seth ce i 
ey a , v ‘ " . Ms ' : : ¥ Ftd ae : : i p : : ieee er te: 
i oe . - f . ae i: a f 
aa ; 
a ; i: 
es ‘ : f 
ine gy | 
.* 
$ ) 
if 
if ' 
et ; ‘ 
OS Abe, se al ra ; " ye 4 
ie fag: ee Ave | : ne Peat ala ts eae { | 
Pale a wa vit ile i ga ae Re Be ky 7 ae ' 
| . y a weet | @ 
is ‘AA. ; Pe a Ne 4 i : - 
eer Le \ 
: f 
] 
‘ ' | 
1 
| | 
\ i b 
7 
y 
is San , a . £ ( Pe ~ x ES Na ee . Be a " —— i) 
eee ‘ a > ’ -_ es a Ag Oe SF : ee Pe ; } ’ 
ee nT -— = eee Gee” fo’ ST Pee 1 
Ly wees AeA gG Mee eas oe ae a ; ee ee ae ; geet . - | i : sail 1 } ; 
Ee re iy Ba so ies i Y - =m bie a a ge hoe ’ ; P ce os gies BS etter RE TT ‘ = } 
recy aya r zs ‘ es. € bs sc ack . uF 4 i & s ! 4 { 
aa mee ae a : a. : : a se * < # — | Gee me é Te ay | es * t | } 
ey be ia , Q = of. *@ . i oe i oe ie) fe Cdl Re 
eee meee _ 3 %. e es . : ‘gre . . a 4 Bik: RR Er é ; me aw: 3 " | 4 
eee ce % “ q = 2 ‘ ; re Pee Bey eer ? 3 sige eae cote a 
se aid ss = 3 ee : a i i a a ; a ££ . 88 a a Hh) 
‘s i. # ae 4 F i a Tea ie ates A ; ra co a f 
# te ay 3 — .* “ae i pe 2 ke a . “ 3 : } 
or oe . . ‘ ee ae penis =~, s ao at eee a ela Sl aE Sa ara : iets , : I 
Pe as a age an : —— ree, a Bi EU, eee ee Pe ana 4" im | } 
eg ae Ba Be ” a : Q ee r ‘ 
“oes a & — © ie iw gis —! , e os ‘a EO*" Ged = Feeaaee erty Oe | ' | 
ae —* a : ei ee : ee , TS 8 ee ae mC” 
ee x ae te ee OL ORE es ee em. s¢a8 we f — 3 j | 
an ae oe 2 ee Bes es \ See F ‘ | ee 3 Pit 
Es. Be : Bs : @ i oe ore ate : oe Ss " . ad ci a dit 
ee Of Ge eee Pith | UO EF" = 1 — 
sana i ie ee eo peeling & ae ‘ie ix ne + 4 a _ is yh | 
Nati ea ll I “ar eee . = : a. i | | 
ce mo 5) |. We = 4 SI we 
ee } 4 Pe Pca ya a out : . ae an j BB i“ - = , : . " | i } ly 
gies 3 ee z Nes ee a —= - a . _ Be al j # y 
6 ut i ee i i Nie ¥ 4 a = ; a “aga 
eee fs ees oe ; = = x FA ¥ . 4 2 ‘ees 
" relate 7” goin i is te Hina > ae. a Wf A 1 aod ae ‘ / i { { 4 ao ae . \ 
hs ee f ace ae Mie bn 5 re —— < a eee peaks : Nall | 
sted | ga a nn a. oe lUC [+ = + | 
NS a alee geet ’ < 2 a le _.. ot Es Qari ee 7a : ‘ _ " 
ae f — Se ok: Sn a ee iy ee fess ia | 
acts t ae ae Be a ped ag eae bs a Pre ete : ee he : 
; iy : } : a —: ; Pee ae : oe Sh ‘we ae i - ; a * ‘| 
Sy eee eee ee a - rear og a a ae = =f q i |) 
; 3 a . ‘ en Seok A cag - A eo a: = site ue oo ae ff, i iF i ae .* ies . i 4 Se s 6 — - ’ ee { | 
x : t Bi oe : i “ue x # Byres es a Puan m r PZ an sak oo es: oe egy he. ee, 7 " se ~~ = “oe ; 7’ i | } 
gin e Tat ee ge IR ei re : Z pe ce i es 2 = : 
P Be ph > : t ayheater sealers: ‘ Res ha a a ‘ > rh « ee 5 “ ee 4 a ” | ' | 
i Be ™ " 3 a ia a ay . N\) Be pon 4 at 2 a | { 
—— \ 2 = * ie ie ee - ; ate “3 ; —— 7 ; 
apa + et a a: ee . j 4 oo eet Pe oth i i) 
ae & Blt cae pa } = 2 te. cal ~ AY cy BE ’ aS cia a a ee —- : 
anes PF ‘ene tee «= es Sie ° +.) SS ” Gy ea - Pa . ‘, YW a 
pie Bs Ee eae emule a RO Geewe ie. Schaal. es i eR it ss » ery 
eon ae Se iee 8 a eee A \ ca LZ : ; ‘ik eee) emcee 4 ha Saige in /% GC e ’ 
Bhs Soe i* hs Se hoa \\ a <? Zz eee ; ee j Wh 
Sate 2 Be cea iy i) ae Z ZZ \ ie. 2 ae a ae i a ' ' 
ae 34 Rios! gt a a aS Ag Cy ee oe | oe tle So : 3 ae 
ie ra = aan ‘ : my Wie, 3 i ‘ae gs: e ‘ eer Se a Oy, sg . # ; a } }} 
Cee | Sau fl Sy va ef Q a cae & e } lie 
a = a ae : * a G3 er te * ‘ q % a ; & ee ie: 4 ;} s ‘ If | 
: & * a's : ti} } Se ee “ : a oe #3 aah eS ee oe a a ‘ ; 3 &. . i} “ . f 
Es “| : saith: i ¥. Be ee aa Ve ; hs Sate i, es g P —— W E { 
eae a. “—_ . oe eee ce % , veg cae | eee ie : | - 6 
+ ~ Tie e . oe : a — » « é an | 
: & : + ot bs 4 fe | = | BS ‘ as ? § % a ees : " Re : i Fi fs . a : ' | 
y SO Se eee il oe ' : . é i Riga : ‘ e. oie ; 4 . dd i 
a ae gf 8 a es 7 ia : ; oo ae 2 al i> s Ps fs ‘ wal é a : oe ri 
eee : se ' i : * ek Bee ok ——a ty ”" CaF ae fed : fe ig ORD: _ | j 
ja ie : 4 i 
ph tha ecg? . + . > . h ° ain't!” ? 
1 It’s like circulation, Bill... either you got it or you |i 
Pe ¥ > 
4 L ret * 
CBE en 9 ee + ae! Care e ai, eee ee) tee Tle a oe tem MeL A ai “* eos ha ee i eS wed eA coe Pair Sods OE, ad aheetie h eee tans Cotas eS eae ea che nok te Se Gece ie eS Lae EER hs We ye ae gt Sea et Pes ieee ye ‘e if 


= t 


ela oes 


eee 


——_——— 


LARGEST HOME 


Wits today’s accent on self- 
service and automatic shop- 
ping, more customers must be pre- 
sold through consistent advertising. 
In New York, the Journal-American 
delivers far more families than 
the two other evening papers... 
124,000 more than the second; 
242,000 more than the third. 
And it’s read at home by every 
member of the family. 
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|) “EVENING CIRCULATION LEADERSHIP” is pa 


POINT-OF- PURCHASE. 


be the keen competition for in-store 

display space, the fully trained 
staff of Journal-American field men 
can be your most potent ally. 

Working on a year 'round schedule, 
these men will build displays and 
secure valuable shelf positions for 
your product; interest non-stocking 
retailers; report on brand popu- 
larity, dealer attitudes and other 
helpful information. 


rt of the complete sales 
package available exclusively to Journal-American advertisers 


IN NEW YORK IT TAKES YW44, Vice ‘ 


SALES CONTROL OF 
“THE NEW YORK MARKET 


1 ica success of every sales opera- 
tion in New York rests basically on 
thorough knowledge of the market. 
This localized information has 
been compiled in one invaluable 
Sales Control Manual. 

Enjoy the advantages of Journal- 
American circulation leadership and 
its sound merchandising program. 
They give you New York’s only com- 
plete, most successful sales package. 
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Co., Michigan Refining & Blend- Engineering Corp., and Norwegian 
ing, M&R Mfg. Co., and lost Wil- Frozen Fish. It has 100 employes lost Star Palace Laundry and Dry Television, Manger Hotel, Humph- 
in two offices, figures ’54 billing Cleaners. It has 82 employes in|reys Medicine Co.; lost Vitamin 


son & Co. and Wilson Sporting 
Goods at year end. It retained 
Willys through its merger with | 
Kaiser-Frazer, and had heavy tv 
billings. Media breakdown: News- 
papers 28%, radio 23%, tv 20%, 
magazines 17%, supplements 3.5%, 
outdoor and farm publications 4% 
each, business papers .5%. It has) 
four offices, sees billing up 10% 
in 1954. It has 90 employes. 


Lawrence Fertig & Co., New. 
York, reports 1953 volume “be- 
tween $5,000,000 and $10,000,000 
and well above $5,000,000. For 1954, 
it will be close to the $10,000,000 
mark. This is all due to growth of 
present accounts.” Fertig also add- 
ed a substantial account when Na- 
tional Distiller’s PM whisky was 
switched from Biow Co. to Fertig, 
which already had substantial bill- 
ings from National. 


Fitzgerald Advertising Agency, 
New Orleans, is believed to be in 
the over-$5,000,000 group, as it 
was in 1952. It had no important 
account changes affecting ’53 bill- 
ing, but at year-end two former 
clients returned to the Fitzgerald 
fold—Wembley Inc., tie manufac- 
turer, and Middle South Inc., a 
up holding company. Fitz- 
gerald has 80 employes. 


Geare-Marston Inc., Philadel- 
phia, is estimated to have billed 
more than $5,000,000 in 1953. Dur- 
ing the year it added Continental- 
Diamond Fibre Co., RPM Mfg. Co., 
Gale Products, Rudd-Melikian Inc., 
Haveg Corp., Caloric Stove Corp. 
It lost Electric Storage Battery 
Co.’s automotive division, which 
shifted to Aitkin-Kynett. It has 75 
employes. 


Gray & Rogers, Philadelphia, 
billed $8,315,968 in 1953, up from 
$7,719,489 in 1952. Among the new 
accounts added were Charles Mar- 
chand, Tasty Baking Co. (tv and 
radio only) and Wilen Wines; lost 
Sharp & Dohme (which merged 
with Merck) and Denney & Den- 
ney. It has 110 employes. 


Griswold-Eshleman Co., Cleve- 
land, billed a little more than $9,- 
000,000, up from $8,250,000 in 1952. 
It added Cockshutt Farm Equip- 
ment Co., lost Martha White Mills 
and Louisville & Nashville Rail- 
road. Its media breakdown in- 
cluded most conventional media, 
plus collateral printed material for 
merchandising, public relations 
and special research and field sur- 
vey projects. 


Henri, Hurst & McDonald, Chi- 
cago, billed an estimated $9,000,- 
000, up from an estimated $8,800,- 
000 last year. It added Ready-to- 
Bake Foods, Kitchen Art Foods 
and Oster Mfg. Co., lost Chicago, 
Rock Island & Pacific Railroad. 
Media breakdown: magazines 50%, 
tv and newspapers 14% each, busi- 
ness papers 10%, radio 9%, out- 
door 2%, telephone 1%. It has 125 
employes, as it did last year. It 
figures ’54 billing will be up 10%. 


Hicks & Greist, New York, is 
estimated to have billed $6,500,000 
in 1953, up from the estimated 
$5,000,000 of 1952. H&G added 
Drug Brands Inc., Wolcott Co., 


Glamorene, Milkmaid Inc., lost 
none. It has 80 employes. 
Hirshon-Garfield Inc., New 


York, held steady at $7,000,000 in 
1953, the same figure reported in 
1952. It added House of Worsted- 
Tex, Robert Reis Inc., Finlay 
Strauss Credit Jewelry Chain; it 
lost Jacques Kreisler, Millers 
Forge Mfg. and Chester H. Roth. 
It has 96 employes in three offices, 
and thinks ’54 will be up from the 
°53 mark. 


Charles W. Hoyt Co., New York, 
billed $7,800,000 in 1953, up from 
$7,700,000 in 1952. It added Amer- 
ican Home’s G. Washington Coffee, 
Gorham’s Stegor Stainless Steel, 


Stahl-Meyer and Flako Products | 
Co., among others, and lost A. C. | 
Gilbert Co., Grumman Aircra‘* 


to be up 5%. 


Hutchins Advertising Co., Ro- 
chester, billed “over $5,000,000” in 
1953, the same report as that filed 
for 1952. In 1953, Hutchins placed 
about $390,000 in Canada, com- 
pared with $325,000 in the preced- 
ing year. It added Neisner Bros., 
Consolidated Machine Tool, Solite 
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Furniture and Station WBBF; it;H. Whitney & Co., Community from the $9,250,000 reported in 


four offices, sees ’54 billings up 
/15%. 

_ Kastor, Farrell, Chesley & Clif- 
ford, New York, billed $5,550,000 
in 1953, of which $250,000 repre- 
sents capitalization of fees; in 
1952 the comparable figures were 
$5,400,000 and $200,000. It added 


‘Corp. of America and Coprox. 
Media: radio 29%, magazines 27%, 
newspapers 16%, tv 10%, farm 
publications 8%, business papers 
7%, supplements 2%, outdoor 1%. 
It has 55 employes, figures ’54 will 
be up 15%. 


Joseph Katz Co., 


1952. A major factor in the drop 
was that in 1952 Katz placed about 
$1,500,000 for the Democratic Na- 
tional Committee and Volunteers 
for Stevenson. During the year it 
added Gunther Brewing from 
Biow, got G. F. Heublein’s Rye- 
brook whisky, Comfy Mfg. Co., 
Eastern Venetian Blind Co. (drap- 
ery and hardware), Sardis Lug- 


Baltimore,'| gage, Warren Laboratories. It lost 


Charles Antell, Kaz Mfg. Co., J., billed $8,500,000 in 1953, down Block Drug’s Alkaid and Minipoo 
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Advertising Age, March 1, 1954 


and Humphreys Medicine Co. It) 
has 110 employes, 80 in Baltimore, | 


and is optimistic about ’54. 


Abbott Kimball Co., New York, 
billed an estimated $8,500,000 
in 1953, down somewhat from 
the $9,500,000 estimated in 1952, 
which may have been over-gener- 
ous. The agency added more than 
20 accounts during the year, in- 
cluding Mark Cross, Crescendoe 
Glove, Southwest Airways, Spark- 


ling Life Beverage Co. Among the 
accounts lost were Hathaway Mfg., 
Eterna Watch and Corning’s Steu- 
ben division. On Jan. 1, 1954, it ac- 
quired H. B. LeQuatte, who closed 
his agency and brought seven ac- 
counts with him. Media break- 
down: newspapers 20%, magazines 
55%, radio-tv 15%, miscellaneous 
10%. Kimball has 100 employes in 
four offices. 


Klau-Van Pietersom-Dunlap 


Associates, Milwaukee, billed $6,-|the fall. Media breakdown: maga- employes. 


575,939 in 1953, compared with $6,- 
212,063 in 1952. It lost the agricul- 
tural end of Morton Salt Co., and 
Oster Mfg. Co. Optimistic about 
54, but thinks it may be off 5-6%. 


Lambert & Feasley, New York, 
billed $8,000,000 in 1953, up 
from $7,000,000 in 1952. It had no 
major changes in its account list, 
and it launched the big drive for 
Listerine Antizyme toothpaste in 


zines 30%, newspapers and supple- 
ments, 25%, radio 10%, tv 35%. It 
has 80 employes. | 


C. J. LaRoche & Co., New York, 
billed $5,085,000 in 1953, up 
from $4,756,000 in 1952. It added 
U.S. Tobacco Co. (Sheffield cig- 
arets) and the industrial timer di- 
vision of Sessions Clock Co., which 
it got in 1952. It lost Hiram Walk- 
er’s Ten High whisky. It has 60 


James Lovick & Co., Vancouver, 
billed $5,421,952 in 1953, of 
which $526,140 represents capitali- 
zation of fees. The comparable fig- 
ures for 1952 are $4,772,583 and 
$447,529. It added James Richard- 
son & Sons, B.C. Coast Woods, 
Brodie & Harvie; lost General 
Beverages Ltd. and Can West Nat- 
ural Gas. Media: newspapers 42%, 
radio 15%, magazines 10%, out- 
door 8%, business papers 3%, 
farm and transit, 2% each. It has 
105 employes in seven offices, sees 
54 up 10%. 


Earle Ludgin & Co., Chicago, 
is estimated to have billed about 
$7,000,000 in 1953. Ludgin picked 
up Spring-Air Mattresses, Rath 
Packing, Reliance Mfg. Co., Inter- 
national Furniture, S. Karpen 
Bros. It lost Allen B. Wrisley Co. 
It has 78 employes. 


MacFarland, Aveyard & Co., 
Chicago, reported 1953 _ billings 
of $5,600,000, compared with 
about $5,100,000 in 1952. During 
the year it added Rockwell Spring 
& Axle Co., Standard Steel Spring, 
Timken, Fould’s Macaroni division 
of Grocery Products, and National 
Assn. of Retail Druggists. The 
company has 80 employes, and ex- 
pects 1954 volume to be higher. 


Marschalk & Pratt is estimated 
to be in the over-$5,000,000 group, 
as it was in 1952. It added Western 
Maryland Railroad, has 76 em- 
ployes. 


McConnell, Eastman & Co., 
Toronto, is estimated to belong 
in this group, with estimated 


billings over $5,000,000 annually. 
During 1953 it added General 
Foods Ltd.’s Gaines dog food, A. 
Wander Ltd. (Ovaltine), Ronson 
cigaret lighters, Minard’s liniment, 
and Stafford’s foods plus smaller 
accounts. It has five offices. 


Researcher 
Alfred Politz 
Recommends 
Copywriter 
Claude Hopkins 


Claude Hopkins, whose creative copy 
made him one of the highest paid 
writers in advertising history, owed 
much of his success to his own copy 
research—which Alfred Politz rates 
as one of the most significant mile- 
stones in advertising research history. 


In “SCIENTIFIC ADVERTISING,” Hop- 
kins summed up the basic principles 
of advertising techniques proved by 
his enormous experience with tested 
copy. The simple axioms he developed 
30 years ago are as true now as they 
were then—and twice as important. 


Long out of print, and a practically 
unobtainable collector's item, the 
book has now been re-issued so that 
| everyone who plans, writes or pays 
for advertising may keep it on his 
desk for constant reference. 

Discount prices on orders: 5 to 9 

copies, 10% off... 10 to 24 copies, 


15% off ...24 to 49 copies, 20% 
off . . . 50 or more copies, 25% off, 


MAIL THE COUPON FOR YOUR COPIES TODAY 


Moore Publishing Co., 
Book Division 47 
48 West 38 St., New York 18, N. Y. 


Meee OPT Eee COPIES 

“SCIENTIFIC ADVERTISING’ 

@ $2.00 [) Check [) Money Order 
ADDRESS TO: 


1 — —— — 
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McKim Advertising Ltd., Mont- 
real, billed $7,500,000 in 1953, 
with 3% representing capitaliza- 
tion of fees. In 1952 its billing was 
estimated at “over $5,000,000.” It 
added Toni White Rain shampoo, 
Lewyt vacuum cleaners, Fram oil 
filters, International Silver; lost 
Commerce and Dominion banks, 
Ovaltine, Gutta Percha Rubber. 
Media breakdown: space 64%, ra- 
dio-tv 26%, outdoor 7%. It has 187 
employes in four offices. 


Meldrum & Fewsmith, Cleve- 
land, billed $8,002,840 in 1953, 
up from $7,100,000 reported in 
1952. It added three divisions of 
Cleveland Pneumatic Tool., Taylor 
Chain, Osler Mfg. Co. (pipe 


H. I. 


of all 


threading machines), F. E. Myers 
Co., and Glidden’s Durkee division. 
It lost Pilsener Brewing. It has 
three offices. 


Arthur Meyerhoff & Co., head- 
quarters Chicago, billed $6,426,274 
‘in 1953, of which $58,148 repre- 
‘sents capitalized fees. Billings in 


1952 were slightly higher—$6,647,- 


103, with $66,727 in capitalized 
fees. It added American Corn Mill- 
ers Federation; Ade-o-matic Co.; 
D-Con Co.; Grant Co.; Demert & 
Doughterty; I. J. Grass Noodle Co.; 
Hesh Inc.; Loren Inc.; Local 1031 
of the International Brotherhood 
of Electrical Workers; Towne Talk 
Co.; Louis Milani Foods and Won- 
der Whip Sales Co. It lost James 
B. Beam Distilling Co.; Clark’s Su- 
per Gas Co.; Great Lakes Refining 
Co. Media breakdown: newspapers 
53%; radio-tv 24%; outdoor-trans- 
it 13%; magazines 3.9%; business 
papers 1.7%; “other, 3.5%.” Meyer- 
hoff has 90 employes in three of- 
fices, sees ’54 about like ’53. 


Morey, Humm & Johnstone, 


New York, billed approximately 
$7,000,000 in 1953, due to larger 
expenditures by Sinclair, Rich- 
field, Robertshaw-Fulton, David 
Crystal and others. In 1952, it 
billed about $6,000,000. It added 
Alexandra de Markoff, Oomphies 
Inc., Hamilton Adams Import, Ris- 
don Mfg. Co., Whitehall Pharma- 
cal’s Heather Rouge, Loungees and 
Kimberly Knitwear. It lost Masket 
Bros. sportswear, United Mill Pro- 
ducers, Handmacher-Vogel. It has 
about 90 employes. 


John F. Murray Advertising 
Agency, New York, billed an esti- 
mated $5,000,000 in 1953, the 
same amount as AA estimated in 
1952. It neither lost nor added ac- 
counts—its principal account being 
Whitehall Pharmacal Co. Its billing 
is concentrated in radio and tv. It 
has about 24 employes. 


Robert W. Orr & Associates, 
New York, billed $7,795,000 in 
1953, up from $6,716,000 in 1952. 
It added Clairol Inc., S. B. Thomas 
Inc., and Munson G. Shaw Co.; it 


lost Angostura-Wupperman Co., 
Wallerstein Co., and National 
Guard Bureau. It has 85 employes, 
and estimates ’54 volume will 
equal or better ’53. 


Paris & Peart, New York, billed 
about $5,000,000 in 1953. It added 
Silex Co., West Disinfecting Co., 
ICH Corp. and British Publica- 
tions (British magazine-of-the- 
month club) among others during 
the year. Paris & Peart places 
nearly all of the billing of the 
Great Atlantic & Pacific Tea Co. 
It ranked media billings: newspa- 
pers first, magazines second, radio 
third. It has 80 employes, sees a 
slight gain in 1954. 


R. J. Potts-Calkins & Holden, 
Kansas City, billed $6,498,118 
of which $241,754 represents capi- 
talized fees. In 1952, comparable 
figures were $6,138,906, and $283,- 
432. Added: Hill Packing Co., 
| Piper Brace Co., Snyder Chemical, 
'Stern-Slegman-Prins; lost Foley 
| Mfg.’s mower, and Douglas Chemi- 
_cal. Media: newspapers 30%, radio 
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and business papers 17% each, 
outdesr 16%, tv 7%, magazines 
6%, farm publications 5%, point 
of sale and “other” 1% each. It 
has 106 einployes, sees a 10% gain 
in 1954. 


Knox Reeves Advertising, head- 
quarters Minneapolis, billed $6,- 
061,000 in 1953, slightly under the 
$6,312,000 reported in 1952. Of the 
1953 tote, $128,700 represents 
capitalized fees; in 1952, this figure 
was $92,000. No accounts were 
added or lost. Reeves has 92 em- 
ployes. 


Harold ©. Stanfield Ltd., Mont- 
real, billed $5,094,000 in 1953 with 
6% representing capitalized fees; 
in 1952, total was $4,123,205 with 
5% representing capitalized fees. It 
has 97 employes in two offices, and 
during the year added 14 accounts, 
lost one. Media breakdown: publi- 
cations 60%, radio-tv 14%, out- 
door 11%, miscellaneous 1%. 


Scheideler, Beck & Werner, New 
York, billed $6,275,000 in 1953, of 
which $75,000 represents capitali- 
zation of tees. In 1952, the total 
was $5,800,000. Added: Relska 
vodka; division of G. F. Heublein; 
lost—Heublein’s cocktails, Gretz 
Brewing, Continental briar pipes. 
It sees 54 10% down. The agency 
has 78 employes. 


Spitzer & Mills Ltd., Toronto, 
billed “a little over $5,000,000” in 
1953. In 1952 the agency did not 
report its billings to AA, and was 
presumed not to belong in this 
bracket. In 1951, its billings were 
$4,500,000. In 1953 there were no 
major changes in accounts. The 
agency has 90-100 employes. 


Sterling Advertising Agency is 
estimated to have billed about the 
same as last year—$5,500,000. The 
agency says it lost no important 
accounts, and added about 30 in 
the industrial division. It estimates 
its media breakdown to be maga- 
zines 60%, newspapers 20-25%, 
business papers 10-15%, and tv 
5%. Sterling has about 110 em- 
ployes; it expects increased vol- 
ume in its industrial division, but 
won’t hazard a guess about its 
textile and fashion volume, where 
the bulk of its billings come from. 


Tatham-Laird, Chicago, billed 
$9,024,411 of which $107,487 repre- 
sents capitalized fees. In 1952, com- 
parable figures were $9,000,212 and 
$233,362. It added Simoniz Co.’s 
Bodygard and Hilite, Wander’s 
Ovaltine and Smith Dorsey prod- 
ucts, Abbott Laboratories’ Sucary]; 
it lost Max Factor (women’s). 
Newspapers and magazines ac- 
counted for 37.8% of billing, tv 
36.6%, radio 15.5%, outdoor 3.9%, 
“other” 6.2%. Publications are 
down about 9% from last year; tv 
has grown the same percentage. 
Tatham-Laird has 111 employes. 
It is optimistic about 54, partially 
because it made a superb recovery 
in ’53. It had resigned Bendix 
Home Appliances because of a 
conflict with Admiral, was fired 
by Max Factor, and began ’53 
staring into a $2,000,000 deficit. It 
more than made up that deficit, 
and thinks ’54 could be 44% bet- 
ter than ’53. 


Van Sant, Dugdale & Co., Balti- 
more, billed $5,187,684 in 1953, of 
which $427,860 represents capital- 
ized fees. In 1952, comparable fig- 
ures were $4,182,454 and $516,889. 
It added eight accounts, among 
them Globe Brewing, Sakrete Na- 
tional, American Potash Institute, 
Buch Mfg. Co., lost four—Bakers 
Equipment Bureau, Kent Chemi- 
cal, Hedwin Corp., National Geo- 
graphic. Media used: business pa- 


pers 36.6%, magazines 30.9%, 
| newspapers 12%, tv 8%, radio and 
|outdoor &§% each. It has 75 em- 


| Ployes, sees 54 up 10%. 


| Walsh Advertising Co. Ltd., Tor- 
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onto, billed $5,581,000 in 1953, up 


from $4,936,000 in 1952. Of its|fees 13%. 


1953 billings, $275,000 represents 
capitalized fees; the comparable 
figure for 1952 was $393,000. It 
added Reliance Electric, Simoniz 


16%, outdoor 3%, production and 
It has 85 employes in 
three offices. 


Wesley Associates, New York, 
billed $5,250,000 in 1953, of which 


Co. Ltd., Champlain Oil Products, $800,000 represents capitalized fees: 
W. Clark Ltd., La Presse, Racine The total billings of 1952 were $4,- 


Mfg. Lost no major account. Me-| 
dia: publications 68%, radio-tv 


| 


200,000. Wesley has 52 employes, 
figures ’54 volume will be up 15%. 


164 Under-$5,000,000 
Agencies Tell Billing 


67 in $1-5,000,000 and 
97 in Under-$1,000,000 
Groups Report Volume 


Copyright, 1954, by Advertising 
Publications Inc. Quotation or re- 
production expressly prohibited. 


NEw York, Feb. 25—There were 
67 agencies reporting billings to 
ADVERTISING AGE for 1953 which 
had individual billing over $1,- 
000,000 and under $5,000,000. In 
1952, AA reported 55 in this 
bracket. 

Some of the agencies are at the 
top of the bracket—Reach, Yates 
& Mattoon (Chas. Dallas Reach 
Co. was in the over $5,000,000 
group last year), Schwimmer & 
Scott (which also billed more 
than $5,000,000 in 1952), Monroe 
Greenthal, Botsford, Constantine 
& Gardner, and Ronalds Adver- 
tising Agency are all fairly close 
to the $5,000,000 line. 

Of the 67 reported here, eight 
were down in billing from the pre- 
vious year, with four holding even. 
As for their ’54 forecast, nine 
agencies of the group expect ’54 
to be about the same as ’53, none 
expect it to be down. 

Here is the individual agency 
recap, arranged alphabetically: 


Andrews Agency, Milwaukee, 
billed $1,018,973 in 1953, of which 
$86,000 represents capitalization of 
fees. In 1952, Andrews billed $1,- 
465,400, of which $80,000 was fee 
capitalization. Media breakdown: 
business papers 90%, magazines 
and farm publications, 5% each. 
It has 30 employes, figures 1954 
about the same as ’53. 


Baker, Johnson & Dickinson, 
Milwaukee, billed $1,763,963 in 
1953 compared with $1,320,154 in 
1952. Its account list did not 
change materially. Media break- 


your 


COUPONS ARE 
@UET” susiness 


@ EUREKA designs and prints coupons 
for the country’s leading users 

@ EUREKA coupons have that 
“valuable” look — printed on ESPCO 
safety paper 

@ EUREKA coupons are protected 
against counterfeiting 

@ EUREKA can serial number your 
coupons for added safety 


Enlist this EUREKA know-how for a successful 
coupon promotion. 
Write for samples to: 


at Tear 
REVA 


PRINTING 
FS company 


in 9, Pa. 


down: magazines 381%4%, newspa- 
pers 25%, tv 7%%, business pa- 
pers 9%, farm publications 74%, 


radio and point of sale 5% each, 


outdoor 242%. It has 26 employes, | $3,100,000. It lost no accounts, but 


thinks ’54 will be up 15%. 

Biddle Co., Bloomington, IIL, 
billed $2,887,765 in 1953, of which 
$1,403,261 represents capitaliza- 
tion of fees. In 1952, comparable 
figures were $2,426,285 and $1,- 
043,669. It added Clinton Machine 
Co., Microtone Corp. and Eclipse 
Lawn Mower; it dropped Van- 
Packer Corp. and Schundler Co. 
About 40% of its billings were in 
farm publications, 30% in business 
papers, 14% in newspapers, 10% 
in magazines, 3% in outdoor, 2% 
ih tv, 1% in radio. It has 45 em- 
ployes, sees 54 billing up 10%. 

Botsford, Constantine & Gard- 
ner, Portland, Ore., billed about 
$4,000,000 in 1953 with fees capi- 
talized, showing a 15% gain over 
1952, when it reported billings of 


Knitting, 


_added Japan Air Lines Co., Sky- 
way Luggage, Johnson Air Lines | 
and Washington State Ferry Sys- 
tem. Other accounts expanded, in- 
cluding Olympia Brewing, Jantzen 
Lilli Ann Corp. and 


Pendleton Woolen Mills. It has of- 
fices in San Francisco and New 
York, and thinks ’54 volume will 
be between $4, 500,000 and $5,- 
000,000. 


Factor Breyer Inc., Los Angeles, 
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BILUION DOLLAR VALLEY OF 


LIKE CALIFORNIA 


AZ 


WITHOUT THE ¢ 


California’s inland valley — 220 miles from Los Angeles, 
90 miles from San Francisco — is a big metropolitan 
market. Over 600,000 families (average buying power: 
$5,241) live in this independent self-contained area.* 
You’re not selling California unless you're selling the 
valley. And you can reach it in depth only with its 


strong local newspapers, the three... 


4 


THE SACRAMENTO BEE 


THE MODESTO BEE 
THE FRESNO BEE 


Mc CLATCHY NEWSPAPERS 


*Sales Management's 1953 Copyrighted Survey 
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billed $1,110,000 in 1953, of which 
$125,000 represents fee capitaliza- 
tion. In 1952 its total was $817,000. 
It added Curtition Coe., Mission 
Appliance Corp. and Zeeman 
Clothing Co.; it lost Maier Brew- 
ing. Some 41% of its billing was 
in tv, 12% in radio, 13% in mag- 
azines, 15% in outdoor, 8% in 
business papers, 11% in newspa- 
pers. It has 15 employes, thinks 
billing will be up in 1954. 


S. M. Brooks Advertising Agen- 
cy, Little Rock, Ark., billed $1,- 
151,522 in 1953, up from $1,047,966 
in 1952. It neither added nor lost 
accounts; some 64.5% of its bill- 
ing was in newspapers, radio 
12.5%, tv 4.5%, “other” 18.3%. 
1954 looks about the same as ’53. 


Byer & Bowman Advertising 
Agency, Columbus, O., billed $2,- 
966,034 in 1953, with $1,570,595 
representing capitalization of fees. 
Comparable figures in 1952 were 
$2,559,410 and $1,352,570. It added 
Lion Uniform Co., Exact Weight 
Scale Co., Columbus Transit Co., 
Pretty Products, Ohio Independent 
Telephone Assn., and Deshler-Hil- 
ton Hotel. Media breakdown: busi- 
ness papers 27%, newspapers 10%, 
tv Al%, radio 4%, farm papers 
5%, magazines and outdoor 2% 
each, supplements 1%. It has 49 
employes, figures °54 up about 5 
to 10%. 


Harold Cabot & Co., Boston, re- 
plies briefly that a “conservative 
estimate” of its 1953 billing would 
be $3,500,000. 


J. M. Camp & Co., Wheaton, IIL, 


billed $2,220,000 in 1953, of which |: 


$620,000 represents capitalization 
of fees. In 1952, comparable figures 
were $1,560,000 and $310,000. It 
added Radio Bible Class during 
the year; its billings are concen- 
trated in radio (70%) and tv 
(20%) with magazines and news- 
papers getting 5% each. Radio and 
tv amounted to 95% in the preced- 
ing year. It has seven employes, 
thinks ’54 will be about equal to 
*63. 


Cayton Inc., New York, billed 
$3,140,000 in 1953, of which $460,- 
000 represents capitalized fees. In 
1952, the total was $2,890,000. It 
added Massasoit Co., Perfo Mat & 
Rubber Co., Pauline Gordon, and 
Prufcoat Laboratories. Media 
breakdown: tv 40%, business pa- 
pers 18%, magazines 10%, news- 


anyone can do 


Hand-Lettering 


with a 


ee “ 


VARIGRAPH 


eS 


LETTERING INSTRUMENT 


All the ‘heads’ and sample 


i Sk le 


any shope any size 


Now anyone can do a good job of hand 
lettering ...and do it exactly the size you 
want to fit your layout. More than 600 
variations in size and shapes of letters may 
be produced from one templet. 126 tem- 
plets and lettering styles to choose from. 


For complete information write Dept. 153 
VARiGRAPH CO., INC. 


MADISON 1 WISCONSIN 


papers 9%, radio 5%, point of 
eatalogs-brochures-di- 
12%. 
Cayton has 27 employes, sees ’54 


sale 6%, 
rect mail-sales promotion, 


up 20%. 


Thomas F. Conroy Inc., San An- 
tonio, billed $1,170,000 in 1953, up 
from $1,100,000 in 1952. It picked 
up Quaker Oats Corn Products 
division’s Masa Harina. It esti- 


billed $1,300,000 in 1953, against a 
partial year in 1952, when it billed 
$600,000. It added four accounts: 
Bruno-New York, Nolde-West- 
/minster Hosiery, TruVal Shirts, 
Amelia Earhart Luggage. Its me- 
dia breakdown: newspapers and 
magazines, 35% each, supplements 
15%, radio 10%, business papers 
5%. It has 26 employes, figures 
’54 to be 90% up. 


mates that 1954 billings will in- | 


crease 10%. 


Daniel & Charles, New York, $641,480 


Dubin & Feldman, Pittsburgh, 
billed $1,001,191 in 1953, of which 
represents capitalized 


fees. In 1952, comparable figures 
were $609,646 and $304,803. It add- 
ed Golden Triangle Assn., Ham- 
burg Bros. and Galen Labora- 
tories. It has 15 employes, figures 
billing up 20% in 1954. 


| Frank E. Duggan Advertising, 
Chicago, billed between “$1,500,- 
000 and $2,000,000” in 1953, its 
first year of operation. It hopes 
to have billings of $3,000,000 in 
1954. 


Robert J. Enders Inc., Wash- 


‘nish & Lacquer Assn. Its media 
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ington, billed $1,069,950 in 1953, of 
which $395,000 represents capital- 
ization of fees. The comparable 
1952 figures: $1,013,000 and $293,- 
000. It added National Paint, Var- 


breakdown: tv 35%, radio 20%, 
newspapers 15%, magazines 5%, 
outdoor 2%, business papers and 
point of sale 1% each, and films 
and public relations 20%. It has 
17 employes, sees ’54 volume 15% 
up. 
Cortez 


F. Enloe, New York, 


readership 
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Vath inge About 
You Bastuess 


- COUNTRY-SIDE DOLLARS 


THIS MONTH FEATURE CANNED PINEAPPLE SMASHING FOUR-COLOR ADS LAUNCH 
- 0S WOUDAY BRAVE . 


tal lacome of more than halt the retaiters in Americas 


wile wait 


WOME SUCH ‘ 
: min aAT 


Bond Aid Plastic Strips with Mew Super Soc 


THE 


..ebUt we 


Month after month for years, Farm Journal and Town Journal 
have run a full page, “Country-Side Dollars,” in FOOD TOPICS to tell 
retail grocers about grocery product promotions current in these country- 
side magazines. Starch surveys pegged these country-side pages with 
top country-wide readership. Then somebody wanted egg in his beer 
and asked, “Wonder if grocers ever do anything about our ad after 
they read it?” 


So we asked ’em. And our friend got egg in his beer! We knew 
we were good but this was terrific. Dealers not only seize on the oppor- 
tunity to back up manufacturers who advertise in these two country-side 
periodicals at the point of sale—but also in their local advertising— 
newspapers, radio, TV and direct mail. 


z ; Our survey showed seventy-eight products enjoying extra local 

ae advertising as a direct result of reading “Country-Side Dollars” in 
FOOD TOPICS—Ritz, Carnation, Gold Medal, Canned Pineapple, 
Camels, Cheer, Kellogg’s, Maxwell House Instant, Kraft, Lucky Strike, 
Non-Such Mince Meat, Puss ’n Boots, to name a few. 


Like to know how you did on this? Drop us a line. 


NATION‘’S LARGEST 


RETAIL GROCERY PAPER 
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billed $1,440,000 in 1953, of which 
$400,000 represents capitalized 
fees. In 1952 total billing was $1,- 
325,000. The agency added Schief- 
felin & Co. (Almas products) and 
Pharmacia Laboratories. All of the 
billing is in business and ethical 
medical publications. The agency 
has 26 employes, expects ’54 busi- 
ness to be about 30% higher. 


Fairfax Inc., New York, billed 
approximately $2,400,000 in 1953, 
up 20% from the $2,000,000 in 
1952. No major accounts were 


added or lost. The agency has 30 |ates, St. Louis, billed $1,660,000 able mechanical billing, and $1,- 
employes. in 1953, of which $160,000 repre- 126,980 represents fee capitaliza- 
‘sents capitalized fees. Comparable tion. In 1952, comparable figures 

Clinton E. Frank Inc., Chieago, figures for 1952: $1,600,000 and) were $1,214,341, $19,925, and $833,- 
billed about $3,000,000 last year. $150,000. Added Jackes-Evans Co. 694. It added Congoleum-Nairn 
In 1952, as Price, Robinson &\and Wicks Organ Co., lost A. P.| (special promotions), Hardboard 
Frank, the agency billed $4,000,- |Green Fire Brick Co. The media Assn., Rollohome Corp. and Al- 
000. It added Sutherland Paper breakdown: business papers 60%, len B. Wrisley Co.; lost Dixie 
Co., lost the Quaker Oats Aunt magazines 25%, farm publications Products and South Side Petrole- 
Jemima pancake mix and ready 10%, supplements 5%. French has um. Media breakdown: magazines 
mixes accounts. It has 25 em- 28 employes, sees a 5-10% gain. (17%, tv 11%, newspapers 5.5%, 
ployes, expects business to in-| radio 4.5%, business papers 4.8%, 
crease 5-20% this year. Fulton, Morrissey Co., Chicago, “other” 58%. In the preceding 
billed $2,271,358 in 1953, of which year, space and time got 30% of 

Oakleigh R. French & Associ- | $195,326 represents commission- billings, “other” 70%. The company 
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has 26 employes, sees 10% greater 
volume in ’54. 


Gerst, Sylvester & Walsh, Cleve- 
land, billed $1,450,000 in 1953, a 
gain from the $1,247,000 of 1952. 
There were no major account 
gains or losses. The agency has 21 
employes, expects billings to in- 
crease 15% in 1954. 


Bert S. Gittins Advertising, Mil- , 
waukee, billed $3,000,000 in 1953, 
up from $2,500,000 in 1952. It add- 
ed Thomson Machinery Co. and 
Stearns Magnetic; lost none. In 
1953, 45% of its billings were in 
farm publications, 34% in business 
papers, 10% each in magazines 
and radio, 1% in tv. In 1952, farm 
papers accounted for 50%, busi- 
ness papers 29%. Gittins has 47 
employes, figures ’54 volume about 
equal to ’53. 


Phil Gordon Agency, Chicago, 
biNed $1,310,000 in 1953, up from 
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$1,292,000 in 1952. It added Babee- 
Tenda Corp., Central Merchandis- 
ers, Flexy Inc., and Lucky Heart 
Inc.; it lost Artistic Card Co. and 
I. J. Grass Noodle Co. It has 20 
employes, figures ’54 billings about 
10% up. 


Charles M. Gray & Associates, 
Detroit, billed $1,461,035, with 
$679,632 represented by fee capi- 
talization. In 1952, the total billing 
was $1,087,000. It added Byrne 
Doors. Its billing came 52% from 
business papers, 48% in “other” 
classifications. Gray has 22 em- 
ployes, figures ’54 volume will be 
up 20%. 


Monroe Greenthal Co., 
from $3,950,000 in 1952. The agen- 
cy added Welch’s wine, Cinerama 
Theaters, Pola-Lite Co., Sayco Co., 
Motion Pictures for Television Inc., 
Electric Glass, Alfred Hoffman 
Machinery Co.; it lost Universal- 
International Pictures. Media 


breakdown: newspapers 50%, 


magazines 18%, radio 9%, tv 6%, 
outdoor 5%%, 


New| 
York, billed $4,100,000 in 1953, up_ 


business papers | 


1%%. It has 66 employes, five 
fewer than last year, but figures 
54 will be up. 


Guild, Bascom & Bonfigli, San 
Francisco, billed $3,120,173, of 
which $20,798 is represented by 
capitalization of fees. Comparable 
1952 figures: $1,808,538 and $8,- 
172. Added: Regal Amber Brew- 
ing Corp. and R. A. Simmons Corp; 
lost: Girards Inc. Media break- 
down: tv 64%, outdoor 17.5%, ra- 
dio 7.5%, newspapers 7%, maga- 
zines 2.5%. In the previous year, 


tv was 77%, radio 12%. The agen- 


cy has 23 employes, sees a 10% 
gain in volume in ’54. 


Gundlach Advertising Agency 
(division of G. P. Gundlach & 
Co.), Cincinnati, billed $1,257,000 
in 1953, of which $183,000 repre- 


sents capitalization of fees, and 


$10,000 was billed outside the U.S. 
The company was reorganized in 
1952. Media: 38% in point of sale, 
18% in newspapers, 12% each in 
magazines and tv, 10% each in 
radio and transit, 8% in outdoor. 
The agency has 50 employes, fig- 


ures ’54 will be up 15%. 


Gunn-Mears Advertising Agen- 
cy Corp., New York, billed $1,- 
069,540 in 1953, down from $1,- 
249,958 reported in 1952. The 
decrease is primarily due to a de- 
cision last year to resign some 
classified accounts. Added: Rusco 
Products Co. of New Jersey, Ad- 
miration Toy Co., Standard Romper 
Co.; out: Butterly & Green, Mid- 
town Employment Agency, Burke 
& O’Brien. Media breakdown: 
newspapers 70%, magazines 15%, 
business papers 5%, radio 2%, 
farm publications and transit, 1% 
each, and “other” 6%. The agency 
has 25 employes, sees ’54 10% up. 


Hart-Conway Co., Rochester, 
billed $1,092,498 in 1953, of which 
$246,700 represented capitalization 
of fees. In 1952, comparable fig- 
ures were $997,579 and $196,817. 
No accounts added or lost. About 
40% of its billing was in newspa- 
pers, 30% in tv, 10% each in ra- 
dio and magazines, outdoor 4%, 
transit 2%, farm, business, and 
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WITH JUST ONE NEWSPAPER 


There are other markets comparable to Akron 
in size — but how many such markets cari you 


ONLY 35° LINE (B & W) 


completely cover with just one single news- 
paper? Well, that is what the Akron Beacon 
Journal offers you — complete coverage of its 
530,943 trading area population. 


Story, Brooks & Finley, Representatives 
John S. Knight, Publisher 


Evening Circulation 150,179 
Sunday Circulation 156,515 
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Akron Beacon 


Journal 
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Advertising Age, March 1, 1954 


Andrews Agency 


Baker, Johnson & Dickinson 
Biddle Co. 

Botsford, Constantine & Gard- 
ner 

Factor Breyer Inc. 

S. M. Brooks Advertising Agen- 
cy 

Byer & Bowman Advertising 
Agency 


Harold Cabot & Co. 

J. M. Camp & Co. 
Cayton Inc. 

Thomas F. Conroy Inc. 


Daniel & Charles 
Dubin & Feldman 
Frank E. Duggan Advertising 


Robert J. Enders Inc. 
Cortez F. Enloe Inc. 


Oakleigh R. French & Associates 
Fairfax Inc. 

Clinton E. Frank Inc. 

Fulton, Morrissey Co. 


Gerst, Sylvester & Walsh 

Bert S. Gittins Advertising 
Phil Gordon Agency 

Charles M. Gray & Associates 
Monroe Greenthal Co. 

Guild, Bascom & Bonifigli 
Gundlach Advertising Agency 
Gunn-Mears Adv. Agency 


Hart-Conway Co. 

Hilton & Riggio 
Holden-Clifford-Flint 

Holst & Cummings & Myers Ltd. 


Jones & Brakeley 
Jones & Taylor & Associates 


1953 Billings of 67 Agencies in 


the $1,000,000-$5,000,000 Group 


(Listed Alphabetically) 
Copyright, 1954, by Advertising Publications Inc. 


Philip Klein Advertising 


Lamport, Fox, Prell & Dolk 

Lando Advertising Agency 

Laughlin-Wilson-Baxter & Per- 
sons 

Lewis Advertising Agency 
Carr Liggett Advertising 

John Mather Lupton Co. 


MacDonald-Cook Co. 

David J. Mahoney Inc. 
Malcolm-Howard 

Richard N. Meltzer Advertising 
George T. Metcalf Co. 

Miller Advertising Agency 
Raymond R. Morgan Co. 


Noble Advertising Co., S. A. 
O’Neill, Larson & McMahon 


Palm & Patterson 
J. R. Pershall Co. 


Fred M. Randall Co. 

Charles Dallas Reach Co. 
Ronalds Advertising Agency 
Ltd. 

A. Martin Rothbardt Inc. 
Royal & DeGuzman 

Charles L. Rumrill & Co. 


Schram Advertising Co. 

Schwimmer & Scott 

Smith, Hagel & Snyder 

Franklin Spier Inc. 

Stewart-Bowman-MacPherson 
Ltd. 

Howard Swink Advertising 
Agency 


M. Belmont Ver Standig Inc. 


Western Advertising Agency 
West-Marquis Inc. 


point of sale, 1% each. It has 18 
employes, thinks ’54 will be about 
like 53. 


Hilton & Riggio, New York, 
billed $3,000,000 in 1953, up from 
the $2,300,000 reported in 1952. It 
lost Seabrook Farms to N. W. Ayer 
early in the year, but it picked up 
Mary Chess, Tribuno, B&B pens, 
Rokeach Foods, King Oscar sar- 
dines, Sta-Wip and Gridl-Redi 
(Redi-Wip affiliates). Emerol ex- 
panded into network tv. About 
40% of the agency’s billings are 
in radio and tv. It has 36 employes. 


Holden-Clifford-Flint, Detroit, 
billed $1,149,288 in 1953, of which 
$651,486 represents capitalized fees. 
In 1952, comparable figures were 
$951,560 and $510,308. Added 
Formsprag Co. and Gear Grinding 
Machine Co. Some 78% of its bill- 
ing was in business papers, 10% in 
magazines, 5% each in newspapers 
and point of sale, 2% in outdoor. It 
has 19 employes, sees ’54 10% up. 


Holst & Cummings & Myers 
Ltd., Honolulu, billed $1,460,000 
of which $242,000 represents cap- 
italization of fees. This is approxi- 
mately the 1952 figure. It has 27 
employes, and estimates a 5% gain 
for °54. The agency operates two 
offices, one in San Francisco. 


Jones & Brakeley, New York, 
billed $1,166,000 in 1953, of which 
$321,000 represented capitalization 
of fees. In 1952, the total was $1,- 
240,000, with fees of $275,900. Thus 
while total billings declined, the 
fee business rose, largely those 
paid Jones & Brakely for industrial 
press relations, a specialty of the 
company. During the year it added 
industrial press relations for Shell 
Chemical Co.’s Epon resins. Its 
billing was 95% in business papers, 
5% in newspapers. It has 15 em- 


ployes, figures ’54 business to be 
up 5%. 


Jones & Taylor & Associates, 
South Bend, billed $1,133,763 in 
1953, of which $317,073 represents 
capitalized fees. In 1952, compar- 
able figures were $1,041,952 and 
$320,152. It added U. S. Slicing 
Machine Co. and Malleable Steel 
Range Mfg. Co., and has 17 em- 
ploy«s 


Philip Klein Advertising, Phila- 
adelphia, billed $1,280,000 in 1953 
of which $180,000 represents capi- 
talized fees. In 1952, comparable 
figures were $650,000 and $50,000. 
Media breakdown shows newspa- 
pers 40%, tv 38%, magazines 10%, 
radio 2%. It has 17 employes. 


Lamport, Fox, Prell & Dolk, 
South Bend, billed $1,538,967 of 
which $241,987 represents capital- 
ization of fees. In 1952, comparable 
figures were $1,206,696 and $184,- 
426. Added: Committee of 100 of 
South Bend and Mishawaka, and 
Dow Theory Forecasts; lost: U. S. 
Slicing Machine Co. Media: 60% 
in magazines, 30% business papers, 
5% newspapers, 3% outdoor, farm 
publications and radio, 1% each. 
It has 17 employes, figures ’54 
about the same as ’53. 


Lando Advertising Agency, 
Pittsburgh, billed $1,225,197 in 
1953, with $484,859 representing 
capitalized fees. Total in 1952: $1,- 
046,428. Added: Welch’s Wine (for 
Pennsylvania only), Magnetics 
Inc., Armor Co., Carlton House, 
Roth Rug Cleaners. Media break- 
down: business papers 40%, news- 
papers 20%, tv 27%, radio 11%, 
transit 2%. Has 19 employes, sees 
54 25% up. 


Laughlin-Wilson-Baxter & Per- 
sons, New York, billed $1,032,584 
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ADVERTISING ILLUSTRATION Uni 


TU COMMERCIALS 


SPECIALISTS IN VISUAL SELLING 


Sarra’s staff offers an unsurpassed combination of cre- 
ative imagination and technical skill. Sarra’s teams of 
visual experts are advertising men first, whose ideas 
and cameras always focus on one object . . . Sales. 


Whatever your assignment . . . for magazines, newspaper 
or display .. . in black and white or color . . . Sarra plans 
your picture for persuasiveness and brilliant reproduc- 
tion. The goal is always sales! 


More than 2500 TV Commercials already produced and 
more than 20 years’ experience as specialists in visual 
selling, give Sarra the “know-how” that makes successful 
commercials . . . commercials that make friends and 
bring buying action. 


MOTION PICTURES AND SOUND SLIDE FILMS 


i ik 


Sarra’s clientele for Training, Sales and Public Relations 
films is virtually a Who’s Who in American Commerce 
and Industry. And, as always, whether it’s a product or 
an audience, Sarra Shoots to Sell! 


RRA 


New York: 200 East 56th Street 
Chicago: 16 East Ontario Street 
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in 1953, of which $343,477 repre-| ark, says it billed “over $1,000,000” 
sents fee capitalization. Billings, in 1953. 
for 1952 are not comparable, since | 
in that year L-W-B & P was Carr Liggett Advertising, Cleve- 
formed, having previously been) land, billed $1,247,131 in 1953, of 
the New York office of a Houston which $445,480 represents capital- 
agency. During the past year it ized fees. Comparable figures for 
added 11 accounts, averaging from 1952 are $1,095,385 and $319,234. 
$10,000 to $25,000 each, and lost It added eight accounts in 1953, 
five accounts averaging $15,000 a | topped by Ohio Savings & Loan, 
year. It sees 54 as 17% up. | Albert M. Highley, Leading Lady 
| Brassiere Co., and Ric-wil Co.; it 
Lewis Advertising Agency, New- lost none. Media breakdown: busi- 


An agency V.P. once said to us: 


“A well-rounded advertising campaign must include 
consumer publicity.” 


“Why?” we asked. 
“A product or idea gains prestige through editorial 
usage. Publicity, like advertising, sells. . .” 


Through us, you can offer your clients this service. 


NEWS ALLIANCE 


Publicity, Public Relations 
35 West 53 St. 


New York 19, N.Y. CIrcle 6-5047 


ness papers 81%, magazines 11.8%, 
newspapers 3.5%, radio 2.2%, tv 
1.3%. 


John Mather Lupton Co., New 
York, billed $1,068,951 in 1953, of 
which $748,124 represents fee cap- 
italization. In 1952, comparable fig- 
ures were $954,183 and $590,637. 
It added Rodney Hunt Machine Co. 
Media breakdown: business pa- 
pers, 3344%, “other” 6635 %. It has 
18 employes, sees a 10% gain in 
1954. 


Macdonald-Cook Co., South 
Bend, billed $1,023,931 in 1953, of 
which $367,047 represents capital- 
ization of fees. The comparable 
figures for 1952 are $1,036,308 and 
$364,779. Added: Shakespeare Co., 
Kalamazoo, Dixie Products, Cleve- 
land, Miller Protecto Products, 
Kalamazoo, Electric Light Fixture 
Assn. and Mirror Manufacturers 
Assn., both Chicago; lost Spring- 
Air Co., Chicago. Media break- 
down: 54.9% in magazines, 34.7% 
“other,” newspapers 2%, farm and 
business papers 742%. It has 16 


| David J. Mahoney Inc., New 
it represented by fee capitaliza- 
tion—in 1953. In 1952 it billed 
$840,000, under the same ground 
rules. It added four accounts: Good 
Humor Corp., Noxzema Shave 
Creams, Sparton Radio & Televi- 
sion Co., and White Rock Corp. It 
lost none. TV accounted for 65% 
of its billing, radio 15%, newspa- 
pers 10%, magazines and business 
papers 5% each. In 1952, radio and 
newspapers were higher, tv was 
50%. It has 14 employes, figures on 
a 50% boost in billing in ’54. 


Malcolm-Howard, Chicago, 
billed $2,000,000 in 1953, compared 
with $1,700,000 in ’52. It added Un- 
ion Motor Club. It divided its bill- 
ings 70% to tv, 10% to radio, 5% 
each to magazines and newspapers, 
4% to business papers, 3% to out- 
door, 1% each to farm publications, 
transit and point of sale. It has 
19 employes, figures ’54 to be up 
about 10%. 


Richard N. Meltzer Advertising, 


employes, figures 54 up 42%. 


San Francisco, billed $1,165,000 in 


FIRST in Texas circulation growth. 


FIRST and exclusive in separate editing for Okla- 
homa and separate editing for Texas. 


FIRST in community service with the Rural Neigh- 
borhood Progress Contest. 


406,082 SUBSC 


Texas 229,797 
RCE 118,035 
Kansas 24,431 
PE, Kntshsccscsciaiiicsins . 19,361 


Owned ond Operated by The Oklahoma Publish 


SOLID in 43 YEARS of STABILITY 


FIRST in R.F.D. circulation. 


~ tho BESTof the South is the Southwest! 


FIRST and exclusive with a full-scale livestock 


department. 


FIRST with company-owned office buildings in 


Texas and Oklahoma. 


RIBER FAMILIES 


New Mexico ......--..--..... 4,478 
PibssOUrl .......ccccceccerccorceeee 4,420 
ga 5,560 

EE Tee 406,082 


Serving the Rural Southwest for 43 Years. 


pre rere 


pe ate e: CLE. ” i a ‘saa 
OKLAHOMA @ 


“theBEST inthe Southwost isthe Farmer-Stockman! 


©. | pers, 


DALLAS, TE 


ing Compony — The Daily Oklahoman, Oklahoma City Times — WKY and WKY-TV 
Represented by THE KATZ AGENCY, INC. 


York, billed $1,650,000—none of 
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1953, of which $210,000 represented 
capitalized fees. In 1952, its total 
was $1,000,000. It added Glaser 
Bros., Brooks Cameras, Stanway 
Motors; lost Pacific Southwest Air- 
lines and Cecil Whitebone. TV and 
newspapers accounted for 25% 
each, radio 15%, outdoor and mag- 
azines 10% each, business papers 
3%, transit advertising and point 
of sale 2% each, “other” 74%%. It 
has 18 employes, sees 54 up 25%. 


George T. Metcalf Co., Provi- 
dence, billed $1,057,719 in 1953. 
This figure includes $410,678 com- 
missionable, $397,604 in fee capi- 
talization, and $249,436 in produc- 
tion and publicity. It added Mar- 
tin-Copeland Co., Whitaker-Field- 
ing Co., Susquehanna Mills, J. W. 
Wood Elastic Web, and ten other 
accounts; it lost Machine Chain 
Mfrs. Assn. and Watchmarket Op- 
tical. 


Miller Advertising Agency, New 
York, billed $3,117,343 in 1953, of 
which $941,070 is represented by 
fee capitalization. The comparable 
figures for 1952 are $2,607,730 and 
$756,130. Miller estimates that it 
added 50 accounts during 1953, 
most of them small. Its billings 
were 82% in newspapers, 8% in 
radio, 3% in magazines, 2% each 
in supplements, outdoor and busi- 
ness papers; 1% in transit. It has 
40 employes, sees a 25-35% gain 
in 1954 volume. 


Raymord R. Morgan Co., Holly- 
wood, billed $1,755,000 in 1953 of 
which $151,000 represented fee 
capitalization; in 1952, comparable 
figures were $1,627,500 and $97,- 
400. Media breakdown shows 32% 
in newspapers, magazines and sup- 
plements, 66% in radio and tv, 2% 
in outdoor. It has 21 employes in 
two offices, sees a 10% rise in bus- 
iness. Morgan’s owner won a not- 
able legal victory last year from 
|Benton & Bowles and General 
| Foods. 


Noble Advertising Co. S. A., 
Mexico, D. F., billed $1,757,224 (in 
U. S. dollars) in 1953, of which 
$508,670 represents capitalized fees. 
Comparable figures for this agency 
(largest billing in Mexico City) 
for 1952: $1,250,000 and $250,000. 
It added six accounts: Adolph’s 
Meat Tenderizer, Hickok Mfg. Co., 
KLM-Royal Dutch Airlines, United 
/Shoe & Leather, U. S. Rubber Mex- 
‘icana S. A., and Vick Chemical 
Inc. Media: radio, 68.9%, newspa- 
‘pers 15.7%, screen advertising 
(6.1%, tv 2.2%, magazines 4.8%. 
_ Newspapers and magazines are 
down somewhat from last year, 
|when they had 21.8% and 10.1% 
respectively. Noble has 58 employ- 
es, sees 17% gain in ’54. 


O’Neil, Larson & McMahon, Chi- 
cago, billead $2,625,000 in 1953, of 
which $5,000 represented capital- 
‘ization of fees, and $115,000 was 
billed outside the U. S. In 1952 its 
total was $2,000,000, fees were 
$87,000, and foreign billing $100,- 
000. It added Wate-On Co. Media 
breakdown: radio 50%, magazines 
29%, newspapers 14%, tv 3%, oth- 
er 4%. It has 40 employes, in two 
offices, and figures on a 10% gain 
in ’54 volume. 


Palm & Patterson, Cleveland, 
billed $1,645,538 in 1953, of which 
$767,293 represents capitalization 
‘of fees. Comparable figures for 
1952 are $1,226,431 and $467,226. 
It added Trans-Main Corp., Geo. 
Worthington Co. and Zirconium 
Corp. Media: 86% in business pa- 
8% in magazines, 2% in 
farm publications, 2% in tv, 1% 
each in radio and newspapers. It 
has 20 employes, sees ’54 up 10%. 


J. R. Pershall Co., Chicago, 
billed $2,920,308 in 1953, of which 
$746,057 represents fee capitaliza- 
tion. In 1952, comparable figures 
were $1,764,355 and $477,225. It 
added Packard Motor Car Co. trade 
advertising, Chicago and New York 
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HOW 10 BUILD 
YOUR FAMILY FORTUNE 


MURDER COMES TO THE Fam 
Oat 


TELEVISION'S 
HIDDEN HEROES 


. MAGAZINE 


First Quarter 19543 


advertising linage UP 


advertising income UP 


Compare this gain with 
any other General Family Magazine— 
first quarter 1954 versus first quarter 1953 


The AMERICAN Magazine moves ahead 
-IN CIRCULATION - IN LINAGE - IN SELLING POWER 


* FIGURES SHOWN ARE PUBLISHER'S ESTIMATES. 
THE CROWELL-COLUER PUBLISHING COMPANY, 640 FIFTH AVENUE, NEW YORK 19, N. Y. 
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TOPS, ANY WAY YOU FIGURE IT! 


Look at income figures from any angle—greatest per- 
centage of high income spending units (net incomes of 
$4000 and up) —average family income—and median 
personal income. You'll find that South Bend, Indiana 
leads the Nation in all three! South Benders have the 
money to buy—and they use it/ Get all the facts. Write 
for free market data book, ‘‘Test Town, U.S.A.” 


—  ohe 
Soulh Mend 


Cribune 
7 Counties, 1/2 Million People 


F. A. Miller — Pres.and Editor Franklin D. Schurz — Secy. and Treas. 
STORY, BROOKS & FINLEY, INC. * NATIONAL REPRESENTATIVES 


a —S 


zone dealer advertising, Chicago 
Plastering Institute, Curt G. Joax 
Inc., and Serta of Chicago. Media: 
newspapers 33.9%, tv 18.7%, ra- 
dio 12.8%, outdoor 9.9%, business 
papers 9.7%, farm publications 
4%, transit 3.1%, “other” 7.6%. 
In 1952, mewspapers were up 
(41.3%) and tv was down (2.9%) 
and business papers were higher 
(21.9%). The agency has 41 em- 
ployes, thinks ’54 will be about 
the same as 53. 


Fred M. Randall Co., Detroit, 
billed $1,653,665, of which $142,201 
represents fee capitalization. In 
1953, comparable figures were 
$1,480,430 and $137,514. It has 23 
employes. 


Chas. Dallas Reach Co., New- 
ark, billed $5,000,000 in 1952, but 
is not estimated to have reached 
that bracket in 1953. During the 
year it lost the Kreuger Brewing 
account, worth around $900,000, 
and Reach’s billing is estimated to 
be about $4,100,000 for the year. In 
December of last year the agency 


dising ideas. 


alone is over 100%. 


2 
os 
— a 

v 
co 


small state 


BIG volume 
... that’s Rhode Island 


It's a compact, stable, city-state 
market that boasts retail sales of $925,- 
573,000 and consumer spendable in- 
come of $1,287,332,000: New England's 
second largest market is the nation's 
19th, and it's selected year after year 
by leading advertisers for testing new 
products, new packaging and merchan- 


For maximum impact plus effective, 
economical coverage, plan consistent 
and insistent advertising in The Provi- 
dence Journal-Bulletin. Successful ad- 
vertisers rate it an operating necessity 
in the Providence-Rhode Island market, 
since coverage of A.B.C. Providence 


Combined Journal-Bulletin Circulation, 191,022 
Providence Sunday Journal, 179,179 


PROVIDENCE 
JOURNAL-BULLETIN 


MORNING — EVENING — SUNDAY 


Represented Nationally by WARD-GRIFFITH CO.., Inc. 


NEW YORK — DETROIT — CHICAGO — PHILADELPHIA 
BOSTON — SAN FRANCISCO—ATLANTA 
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was revamped as Reach, Yates & 
Mattoon; it promptly picked up 
True Story Women’s Group (Mac- 
fadden) and Red Top Brewing 
(from Cecil & Presbrey) and ex- 
pects to be back in the over-$5,- 
000.000 bracket in ’54. 


Ronalds Advertising Agency, 
Montreal, billed $3,933,437 in 1953, 
of which $64,399 represents capi- 
talization of fees. Comparable fig- 
ures for 1952 are $3,512,266 and 
$82,193. It added Canadian Mar- 
coni Co. and Mead Johnson & Co. 
of Canada Ltd.; lost Elizabeth Ar- 
den of Canada and KoolVent Awn- 
ings Ltd. Media breakdown: 47.4% 
to newspapers, 26.1% to radio, 
9.7% to magazines, 8.2% to busi- 
ness papers, outdoor 4.3%, farm 
publications 1.8%, transit 1.1%, 
point of sale 1.2%, tv 0.2%. In 
1952, tv billing did not enter into 
the picture, newspapers and maga- 
zines were somewhat higher, ra- 
dio somewhat less (20.1%.) Ron- 
alds has 80 employes in four of- 
penny sees 04 as about the same as 
1953. 


A. Martin Rothbardt Inc., Chi- 
cago, billed $1,226,000 in 1953, of 
which $426,000 represented capi- 
talization of fees. Its 1952 billing 
was about the same. The agency 
reports it had no changes in its 
accounts during the year. It has 
16 employes and expects its billing 
to increase about 10% in 1954. 


Royal & DeGuzman, New York, 
billed $1,400,000 in 1953, up from 
$1,035,000 in 1952. The gain re- 
sulted from the addition of Elec- 
trical World and World, and late 
in the year all of Fawcett Pub- 
lications and The New Yorker, 
plus expanded budgets of Nation’s 
Business, Iron Age and Virginia 
Shoe Co. and a special campaign 
for the U. S. Chamber of Com- 
merce. The agency has nine em- 
ployes. 


Charles L. Rumrill & Co., Roch- 
ester, billed $3,814,160 in 1953, 
of which $1,546,005 represents 
capitalization of fees. Comparable 
figures for 1952 are $3,329,484 and 
$1,529,249. It added Fanny Farmer 
Candy Shops, Consolidated Vacu- 
um Corp., Kurlash Corp. and Rob- 
eson Cutlery Co.; lost—Elget Op- 
tical Co., Niagara filter division of 
American Machine & Metals, Shur- 
on Optical. It has 65 employes, 
sees a 10% gain in 1954. 


Schram Advertising Co., Chica- 
go, billed $1,486,782 in 1953, of 
which $1,354,994 represents capi- 
talization cf fees. The comparable 
figures for 1952 are $1,427,649 
and $1,328,953. The company 
changed from a sole proprietor- 
ship to a corporation in March of 
the year, electing Ira P. Weinstein 
president, Raymond J. Henning 
v.p., and Wallace Mason secretary 
and treasurer, and the same three 
men as directors. It has 12 em- 
ployes, sees a 10% gain in 1954. 


Schwimmer & Scott, Chicago, 
billed $4,850,000 in 1953, compared 
with $5,100,000 in 1952. It acquired 
the midwestern advertising of 
Rushmore Paper Mills (Paris & 
Peart handles it elsewhere) and at 
year-end got Donald Duck Bread, a 
syndicated bread, on which billings 
started in ’54. At the end of 1952 
Schwimmer & Scott lost Consoli- 
dated Royal Chemical, which 
moved to Ross Roy and again to 
Dancer-Fitzgerald-Sample. Media 
breakdown: tv 35%, newspapers 
and magazines, 30%, radio 25%, 
10% preparation and misceliane- 
ous. In 1952, radio billing was 
higher (40%) and tv lower (20%). 
It has 55 employes, expects ’54 
to be up 10%. 


Smith, Hagel & Snyder, New 
York, billed $1,000,000 in 1953, the 
same figure reported in 1952. It 
added J. F. Kearns Co.’s Choreeze 
division, Kay Preparations, Lamb- 
da Electronics Corp. and Supreme 


Pharmaceutical Co. It added and 
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TEAMWORK 
BUILDS 
SKYLINES... 


“T have always found that the best way to 
tackle a complex building is for the archi- 
tect, the engineer and the builder to sit 
around a table — not just once, but many 
times — and plan every aspect of the build- 
ing and its construction with the client. In 
this way the specialized knowledge of the 
architect and engineer is coordinated with 
the builder’s specialized knowledge of prod- 
ucts, purchasing and construction costs. 
Together, we help the client establish the 
financial framework within which we must 
operate... Architectural Forum is making 
major contributions to this team effort by 
encouraging a closer relationship between 
each and every member of the building 
team. I can’t afford to miss a single issue. 
In fact, I re-read most of them —especially 
the round table articles which report the 
latest thinking of the authorities who are 
brought together by Forum to discuss vital 
building problems.” . 


H. C. Turner, President 


Turner Construction Company 


ARCHITECTURAL 


Oru im 


is first with the men-of-decision 
in the big business of big building 


f 


of such famous landmarks as the Me ; 
U.S. Steel Building in Pittsburgh, the 
Mutual Life Insurance Building and 
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Advertising Age, March 1, 1954 


Only Those Who Replied Are Listed 


This story and the one following, reporting on the billings of 
164 agencies whose 1953 total was under $5,000,000, represent the 
sixth attempt to obtain figures in this category. 

All of the figures shown here were submitted to ADVERTISING 
AGE in answer to questionnaire forms sent to all listed advertising 
agencies. It should be clearly understood that the accompanying 
lists do not pretend to be complete; on the contrary, they include 
only those agencies which volunteered their figures. 

This is not the case with agencies billing $5,000,000 or more. 
The list of agencies billing $5,000,000 to $10,000,000, and the list 


Los Angeles, billed $1,000,000 in 
| 1953 of which $350,000 represented 
capitalized fees. The comparable 
figures for 1952 were $875,000 and 
/$300,000. It added four accounts: 
'Drayer Houson ($40,000), Libra- 
scope ($35,000), Alemite of South- 


-ern California ($50,000) and Gow-. 7 7 
land Creations ($25,000). It lost 97 Agencies Billed 


three small accounts. Billings by Less Than $1,000,000 


and business papers 10% each, tv The advertising business is per- 
2%, point of sale 8%. Outdoor and haps preoccupied with the boxcar 
magazines each got a larger per- numbers of the billings of agencies 
centage last year, 15% and 40% | mentioned earlier in this series of 
respectively. The agency has 45/recapitulations. It is worth noting 
employes, sees 54 up 5%. |that most of the 3,000-odd agencies 
in the U. S. fall into this classifica- 
tion, that this is the traditional 
training ground of agency men, 
that these agencies are the ones 
most likely to develop and market 
new products, that many of them 
are expert in the regions and loca- 
lities where most of their billing is 


a ome em em mentees on em Mle 
. 7 


media: business papers 30%, radio 
35%, tv 15%, newspapers and New York, Feb. 24—In 1953, 97 
magazines 5%, outdoor, farm and agencies reported billings of less 


point of sale, each 2%, transit) than $1,000,000. In this catego 
1% and “other” 3%. | ‘e 


of those billing more than $10,000,000, appearing in this issue, are 
complete lists developed by personal contact. cross-checking and 
investigation, as well as by questionnaire. 


attributable to capitalized fees. No 
major accounts were added or lost, 
but the agency had full-year bill- 
ings on John H. Wilkins coffee, 
(about $250,000 annually). Media 
| breakdown: 40% radio-tv, news- 
/papers 35%, magazines 25%. The 
Franklin Spier Inc., New York, @gency has 15 employes. 
billed $1,052,218 in 1953, of which 
$108,355 represents capitalized 
fees. Comparable figures for 1952 


lost Garden Guild of America. Me- 
dia breakdown: newspapers 20%, 
magazines 10%, radio 20%, busi- 
ness papers 50%. It has 18 em- 
ployes, sees ’54 billings about like 
those of ’53. 


Western Advertising Agency, 


employes, sees billing up 10% in 
1954. 


West-Marquis Inc., Los Ange- 
les, billed $2,883,000 in 1953, up 
from $2,789,000. The 1952 figure 
is actual, the 1953 estimated, since 
the agency’s fiscal year ends Feb. 
28. It added Olympic Stained 
Products Co. and Sayrescrest Co., 
lost General Petroleum Corp. and 
Jaguar Cars Ltd. Its media break- 
down: magazines 35%, newspapers 
20%, supplements, radio and farm 


publications, 5% each, outdoor 


It has 25 as in the $1-$5,000,000 class, only 


agencies which replied are listed. 

In this classification, most of 
the agencies had a good business 
year; only six showed a drop in 
billing. In looking into the crystal 
ball, 13 agencies think ’54 will be 
about the same as 1953, only one 
thinks ’54 will trend downward, 
the rest think this will be a better 
year than last. 

Among some of the unusual 
optimists: De Martini Associates, 
who foresee 200% gain in ’54, 
Robert W. Mitchell (100%) and 
Brook Hill Snow (250%). 


placed. Finally, in a business where 
bigness has acquired a patina all 
its own, the operators of these 
agencies are among the most enter- 
prising of free enterprisers. 

Herewith the 97 agencies, listed 
alphabetically: 


Advent Associates, Elizabeth, 
N. J., billed $100,000 in 1953, with 
about $40,000 in capitalization of 
fees. Its billing came 76% from 
business papers, 10% from maga- 
zines, 10% from publicity-research. 
It added Steinver-Ives Co., B-M-S 


Carbide Specialties, N. S. Baer Co. 


are $1,177,509 and $88,920. It 
added Beacon Press, British Book 
Center, Hawthorne Books, Mt. 
Vernon Publishing Co., and Sea- 
bdfry Press. It lost Wilfred Funk 
Inc. and Franklin Watts Inc. Me- 
dia breakdown: newspapers 77%, 
magazines 18%, business papers 
5%. It has 26 employes, predicts 
54 up 7% over ’53. 


Stewart-Bowman- MacPherson 
Ltd., Vancouver, B.C., billed an 
estimated $1,750,000 last year, the 
same amount as in 1952. There 
were no major account changes. 
The agency has 62 employes. 


Howard Swink Advertising 
Agency, Marion, O., billed $1,390,- 
468 in 1953, of which $421,445 rep- 
resents capitalized fees. In 1952 the 
comparable figures were $1,272,317 
and $356,122. It added Dominion 
Electric Corp. and Fostoria 
Pressed Steel Co., lost Shellmar 
Products. Some 52.8% of its bill- 
ing was in business papers, 26.6% 
in magazines, 16.8% in farm pub- 
lications, 3.6% in direct mail and 
0.2% in newspapers. It has 35 em- 
ployes, sees a 20% gain in 1954. 


M. Belmont ver Standig Inc., 
Washington, billed $1,580,000 in 
1953, up from $1,310,000 in 1952. 
About 20% of the 1953 billing is 


MAKE YOUR 
ADVERTISING 


Toe eye-catching, 
customer- stopping 
brilliance of 
DAY-GLO® Daylight 
Fluorescent Colors— 
the Brightest Colors 
in the World—make 
all your advertising 


mean more business 
for you! Ask us about 
the 8 wonderful 
ways to use them. 


SWITZER BROS., INC. 
FIRST NAME IN FLUORESCENT COLORS 
4732 St. Clair Ave. + Cleveland 3,Ohie 
IN CANADA ."STANDARO SALES courant 
4097 Madison Avenue, Montreal 28, it 


| LOOK selects 
ALL AMERICA CITY, 


by Walter Lippmann , 
america Cities 


To Cover Richmond, California, it’s 
THE RICHMOND INDEPENDENT! 


Represented by: STORY, BROOKS & FINLEY INC. 
New York, Chicago, San Francisco 

‘ Los Angeles, Philadelphia, Cleveland 
Atlanta, Boston 
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and Chem-Valve Corp., lost Auto- 
matic Methods, Beckley Per- 
forating Co., Bradford Bailey Co. 
and Engineered Precision Cast- 
ings. It has five employes, expects 
25% larger billing next year. 


Armstrong-Schramm Co., San 
Diego, billed $623,299 in 1953, of 
which $334,851 represents fee 
capitalization. In 1952, its total 
billing was $599,563. It added 
Pepsi-Cola Bottling Co. of San 
Diego, Borrego Valley Associates, 
Jordan Marsh department store; 
it lost Kaye-Halbert Distributors. 
It has eight employes, sees 1954 
about the same as 1953. 


Arnold & Co., Boston, billed 
$601,528 in 1953, $198,000 repre- 
senting capitalization of fees. Its 
billing was divided 30% in news- 
papers, 28% in television, 22% in 
radio, 8% in business papers and 
7% in outdoor. It added Formaid 
Bra Co., North American Packing 
Corp. and Northeast Aluminum 
Co.; it lost Usen Canning. It has 
14 employes, thinks billing will be 
up 5% in ’54. 


Aylin Advertising Agency, 
Houston, billed $812,604 in 1953, 
up from $691,317 in 1952. Of 1953 
billings, $393,643 represented 
capitalized fees. It added Corrulux 
division of Libbey-Owens-Ford 
Glass Co. and Second National 
Bank of Houston. Its billing was 


divided: tv 29%, radid 21.6%, 
magazines 22.5%, newspapers 
19.3%, outdoor 3.1%. It has 16 


employes, sees ’54 up 6%. 


W. H. Badke Advertising Agen- 
cy, Milwaukee, billed $124,975 with 
$28,000 representing fee capitaliza- 
tion, and $1,000 in international 
billing. In 1952, Badke billed 
$124,423. It neither lost nor 
gained accounts. Some 80% of its 
billing is in business papers, 20% 
in farm publications. It has one 
employe, thinks ’54 will be the 
same as ’53. 


Baker-Denton Corp., Holyoke, 
Mass., billed $97,500 in 1953, with 
$22,500 coming from fees. Billings 
were divided 38% for business 
papers, 20% for tv, 18% for maga- 


zines, 10% to newspapers, point-of | 


sale 20%. Agency has five 
employes, figures billings 40% up 
in 1954. 


Beacon Advertising Associates, 
New York, billed $669,712 in 1953 
($515,927 in capitalized fees) com- 
pared with $594,545 in 1952. It 
added Micheaels Brothers, Dis- 
count Center, Tells Dept. Store, 
Foods Plus; it lost Popular 
Cottons and Benjamins Dept. Store. 


Its billing is 71% in newspapers, | 
12% in point-of-sale, 7% in maga-| 


zines, 5% each for radio and tv. 
It has eight employes, figures 54) 
will be 15% better. 


Fred R. Becker Advertising 
Agency, Louisville, billed $212,344 
in commissionable time and space 
during its fiscal year which ended 
Sept. 30, 1953, which also was its 
first year of operation. It added 
Hirsch Bros-Paramount Foods, 
Grocers Biscuit Co., Dixie Cartage, 
Vogt Bros. Mfg. Co., and Blue 
Cross-Blue Shield Plans of Ken- 
tucky. It has five employes, ex- 
pects 40% larger billing in ’54. 
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RICHMOND, California. After V-J Day, the wartime boom 
threatened to become a peacetime bust for Richmond, an industrial city 
of 100,000, which had grown 321 per cent in 10 years. Richmond was a 
shipbuilding center, and, overnight, almost 100,000 war jobs folded up. 
“This is going to be a ghost town,” said the.prophets. 

But the prophets hadn't counted on some 2,500 Richmond citizens 
representing a half-dozen civic organizations. They not only saved their 
city but conducted an eight-year-long campaign to improve it. 

First, committees induced Federal officials to let new industries 
take over three idle shipyards. Then the city council bought an 18-acre 
trailer camp and resold it for new industrial sites. Soon there were 
89 new plants, which lifted employment in Richmond to 36,000, with 
many more jobs in a short commuting radius. 

A new $4.5 million civic center went up to house the city hall, civic 
auditorium, library, police and fire headquarters. Richmond had 36,000 
youngsters, 52 per cent more than the total 1940 population, so $19 
million in school bonds was approved by the voters. A $400,000 youth 
center was built, and construction of a $4 million hospital was begun. 
Richmond started razing 24,000 shoddy wartime housing units and 
replacing them with modern buildings. 

Politically, good citizens worked to eliminate spoils politics by ap- 
proving a personnel plan and streamlining the city government. The 
greatest tax cut in Richmond's history was announced. A movie about 
Richmond's victory was shown to the people of West Germany as a sam- 
ple of how one American city licked postwar problems. 
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H. S. Benjamin Associates, Baton | 


Rouge, billed $349,561 in 1953 
| (capitalized fees represent $175,- 


Co., 
White Stores, lost none. News- 
papers got 50% of the billing, 
radio 15%, magazines 7%, tv 
5%, business papers 8%, transit 
4%, outdoor 4%. It has 11 em- 
ployes, figures 20% gain in ’54. 


_ Blitz Advertising, Portland, Ore., 
| billed $315,000 vs. $280,000 in 1952. 
It added Acme Breweries, North 
Pacific Supply Co., Portland 
Punch, Pacific Plastics; it lost Irv- 
ington Machine Works, S. A. 
Woods Co., Salem Equipment & 
| Supply. Its billing came 35% from 
tv, 25% from radio, 20% from 
newspapers, 5% each for maga- 
zines, outdoor and business papers. 
It has 14 employes, sees a 30% 
billing rise in 1954. 


Boccard, Dunshee & Jacobsen, 
Denver, began business in April, 
1953. Its monthly billing average 
has been $1,700 in business papers, 
$625 in radio, $500 in newspapers, 
$370 in farm papers, $350 in tv, 
$300 in directories, $207 in maga- 
zines, $55 in point-of-sale. It has 
five employes, anticipates 20% 
more billing in the next half-year. 


Bonsib Advertising Agency, Ft. 
Wayne, Ind., billed $605,931 of 
which $433,560 represents capitali- 
zation of fees. In 1952, comparable 
figures were $525,375 and $374,630. 
It added John H. Nickerson Co., 
Central Dairy and Creek Chub Bait 
Co., lost none. Media: business 
papers 80%, magazines, news- 
papers, radio and farm publica- 
tions, 5% each. It has eight em- 
ployes, sees ’54 about like ’53. 


Bill Bonsib Advertising Agency, 
Denver, billed $399,762 in 1953, 
down from $441,204 in 1952. It 
added Miller Stockman Supply Co. 
and Miller & Co. Media break- 
down: Business papers 80%, news- 
papers 12%, “other” 8%. It has 
four employes, sees 54 10% up. 


Richard T. Brandt Inc., Cleve- 
land, billed $539,683 in 1953 
($183,582 in capitalization of fees) 
compared to $345,226 in 1952. It 
added Euclid Road Machinery 
(now Euclid division of General 
Motors Corp.). Its billing came 
82% from business papers, 5% 
each from newspapers and out- 
door. It has seven employes, sees 


074) compared with $343,713 in| Tex. 


1952. It added Community Coffee | Which $244,135 represents fee cap- 


Santa Maria Dairy, Red & 
wid 4 / $731,458. It added Panther Chemi- 


81 


a 20% rise in billing for 1954. 


Rowland Broiles Co., Ft. Worth, 
billed $758,879 in 1953, of 


italization. In 1952 the total was 


cal, Oliver H. Ross Piano Co., 
KXOL-KLIF, Ft. Worth Beauti- 
cians Assn., and Johnson Storage 
& Van Co.; it lost Burris Mills, 
but retained Burris’ export divi- 
sion. Media breakdown: newspa- 
pers 29%, magazines 5%, supple- 
ments 9%, radio 13%, tv 10%, 
outdoor 7%, “other” 13%, business 
papers 9%, point of sale 4%, farm 
publications and transit each 1%. 
Has 15 employes, sees 54 up 6%. 


Byron H. Brown & Staff, Los 
Angeles, billed $286,574 in 1953, 
of which $75,263 represents capi- 
talization of fees. In 1952, compar- 
able figures are $271,744 and $34,- 
561. It added GG Inc. (Pinwae 
Home Permanent), National Bus- 
iness & Property Exchange, lost 
none. Media breakdown: business 
papers 42%, magazines 26%, ra- 
dio 15%, tv 11%, newspapers and 
farm publications, 3% each, and 
outdoor 1%. It has five employes, 
figures 54 up 5%. 


Burnett & Logan, Chicago, billed 
$388,133 in 1953—of which $260,- 
630 represents capitalization of 
fees—compared with $385,807 in 
1952. Media breakdown of ’53 bill- 
ings shows magazines 58%, news- 
papers 25%, business papers 17%. 


B&L has four employes, thinks 
billing will be up in ’54. 
Capital Advertising, Lansing, 


Mich., billed $111,450 in 1953, of 
which $106,650 is capitalization of 
fees. In 1952, Capital billed $95,- 
000. Media breakdown shows 42% 
in farm publications, 31% in busi- 
ness papers, 11% in point of sale, 
8% in supplements. Agency has 
five employes, figures 50% in- 
crease in 1954. 


Cargill & Wilson, Richmond, 
billed $674,880 in 1953 compared 
to $348,612 in 1952. It added Nolde 
Bros. Bakery, Life Insurance Co. 
of Virginia, First & Merchants Na- 
tional Bank, Williams & Reed; re- 
signed Virginia Trust and Bo- 
decker Drug Co. Agency has 11 
employes, thinks billing will be 
up next year. 


Central Advertising Service, 
Boston, billed $391,540 ($296,400 
in capitalization of fees) com- 
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WAbash 2-1204 * 517 SOUTH JEFFERSON ST., CHICAGO 7, ILL. 


MATRIX COMPANY 
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pared with $202,000 in 1952. It 
added nine accounts, topped by 
Wilson Co. and Northeast Surplus 
Sales, lost none. Its billing was 
placed 49% 


Only Newspaper in 

_ Florida With A ~ 
Cattle Editor 
Florida Ranks. 13th in 


ORLANDO SENTINEL-STAR 


in business papers, 


'48% in magazines, whereas the 
year before it billed 85% in bus- 
iness papers. It has seven employ- 
es, expects 54 to be up 15%. 


_ Robert B. Clark Advertising 
| Agency, Aurora, IIll., billed $72,758 

in 1953, of which $43,544 was “ac- 

tual billings” in fees; in 1952, the 

total was $61,636, $38,581 in “ac- 
| tual billings” in fees. It added Sil- 
| verking Corp. and Whitenack Con- 
| trols Corp. as agency accounts, and 
|William F. Jobbins, Ferguson- 
| Lander .Box Co., United Wallpa- 
|per as art accounts. It lost Furnes 
| Electric Co. Some 70% of its bill- 
'ing was in business papers, 12% 
|in newspapers, 10% in farm pub- 
|lications, 8% in magazines. It has 
\five employes, thinks ’54 volume 
| will be 15% up. 


| Max H. Comer Advertising 
| Agency, Kokomo, Ind., billed $78,- 
904 ($39,201 representing capital- 
jization of fees) compared with 
| $68,282 in 1952. It added Accurate 
| Parts Inc. Its billing was divided 
68% in business papers, 25% in 
|farm publications, 76% in newspa- 


pers; in the preceding year it was_ 
99% business paper. It has one 
employe, thinks ’54 will be about 
like ’53. 


R. I. David & Co., Chicago, 
billed $146,700 in 1953 (of which 
$113,900 was capitalization of fees) 
compared with $88,000 in 1952. 
Media breakdown: magazines 60%, 
business papers 30%, newspapers 
10%. It has four employes. 


De Martini Associates, Philadel- 
phia, billed $297,320 in 1953 
($268,109 in capitalization) com- 
pared with $199,112 in 1952. 
Added: Niagara Mfg. & Distribut- 
ing, Penn Fruit Co., Sid Ridner 
Co., lost none. Media: 24% in tv, 
21% in newspapers, 11% business 
papers, 10% each for magazines 
and radio, 8% for outdoor, 7% 
point of sale. Five employes, and 
thinks ’54 will be up a whacking 
200%. 


Dicklow Advertising Agency, 
Dallas, billed “less than $1,000,000” 
in 1953, added two accounts, and 
its billing breakdown is about 50% 


Seagram's Gin ts 


so Dry and Smooth 


it’s almost a 


martini in itself. 


SEAGRAM-DISTILLERS CORPORATION, NEW YORK CITY. 90 PROOF, DISTILLED DRY GIN, DISTILLED FROM AMERICAN GRAIN 


isa 


DISTILLED DRY 


Gin The Golden Touch 


of Hospitality 
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Advent Associates 
Armstrong-Schramm Co. 
Arnold & Co. 

Aylin Advertising Agency 


W. H. Badke Advertising Agen- 
cy 

Baker-Denton Corp. 

Beacon Advertising Associates 

Fred R. Becker Advertising 
Agency 

H. S. Benjamin Associates 

Blitz Advertising 

Boccard, Dunshee & Jacobsen 

Bonsib Advertising Agency 

Bill Bonsib Advertising Agency 

Richard T. Brandt Inc. 

Rowland Broiles Co. 

Byron H. Brown & Staff 

Burnett & Logan - 


Capital Advertising 

Cargill & Wilson 

Central Advertising Service 

Robert B. Clark Advertising 
Agency 

Max H. Comer Advertising 
Agency 


R. I. David Co. 

De Martini Associates 
Dicklow Advertising Agency 
Charles F. Dowd Inc. 
Maxwell Droke Inc. 
Duncan-Brooks 


Eldridge Co. 


Faber Advertising 

Rex Farrall Inc. 

Fox & Mackenzie 

Alex T. Franz Inc. 

E. M. Freystadt Associates 
Dan W. Frye Advertising 


Gilbert Advertising Agency 

Gille Associates 

Goodman Technical Publica- 
tions 

Gottschaldt-Mickelberry 

Grossfeld & Staff 

Grubb & Petersen 

Torkel Gundel Advertising 


Hanson & Ridlon 

Harper Co. 

R. T. Harris Advertising Agen- 
cy 

Hill & Christopher Advertising 

E. T. Holmgren Inc. 

Lloyd S. Howard Associates 


Iverson-Ford Associates 


Ray cC. Jenkins Advertising 
Agency 


97 Agencies Which Billed 


Under $1,000,000 in 1953 
(Listed Alphabetically) 
Copyright, 1954, by Advertising Publications Inc. 


Gerald H. Keller Advertising 


Bradley Lane Advertising 
Agency 

Raymond I. Lang Advertising 

Addison Lewis Co. 

Robert Luckie & Co. 


MacDonald Advertising Agency 

MacLaughlin Advertising 
Agency 

Magnussen & Teague 

Mahool Advertising 

Nicholas Masso Advertising 
Agency 

McCormick Co. 

Miller Agency 

W. Robert Mitchell Inc. 

R. B. Moreland & Co. 

Mullican Co. 

Myrbeck & Jacobs 


Northwest Advertising Service 


Maurice Paulsen Advertising 
Publicidad Badillo 


Ramsthal Advertising Agency 

Reilly, Brown & Willard 

Robertson, Buckley & Gotsch 

Edward W. Robotham & Co. 

O. H. Roskam Advertising 

David E. Rothschild Advertis- 
ing 


G. A. Saas & Co. 

Ralph Sharp Advertising 

St. Paul Advertising Co. 

Harold J. Siesel Co. 

Brook Hill Snow Advertising 
Agency 

Irving R. Stempel Advertising 

Sudler Co. 

G. F. Sweet & Co. 

Syers, Pickle & Winn 


Towe-Hoover Advertising 
Agency 

Town Advertising Associates 

Town Crier Agency 

Tri-State Advertising Co. 


W. L. Vomack Inc. 


Wayne Welch Inc. 

Wendt Advertising Agency 

Jim Werner Advertising 

Weston Advertising Agency 

Thomas C. Wilson Advertising 
Agency 

Witte & Burden 

Wright Advertising Agency 

Wyckoff & Adkins 


newspapers, 25% magazines, 15% 
radio, 3% farm papers, 2% point 
of sale. The company also has a 
separate sales organization for pre- 
paring syndicated advertising cam- 
paigns, otherwise has three em- 
ployes. Says Mrs. Irene Scott Dick- 
low, its owner: “We are an old, 
steady, highly ethical agency but 
with no delusions of grandeur or 
million-dollar ambitions—but 
AAA plus good credit!” 


Charles F. Dowd Inc., Toledo, 
billed $337,559 in 1953 (fee capi- 
talization included: $132,988) com- 
pared with $311,797 in 1952. Neith- 
er gained nor lost major accounts. 
Media breakdown: service—39.4%, 


magazines 19.4%, tv 15.4%, busi-_ 


ness papers 10.9%, newspapers 
71%, yadio 6.2%, transit 1.4%. Five 
employes, thinks business will be 
about the same this year. 


Maxwell Droke Inc., Indianapo- 
lis, billed $225,568 in 1953 of which 


$119,123 represents capitalization 
of fees. It added the National 
Assn. of Mutual Insurance Com- 
panies. Droke bills 52.7% in point 
of sale, 46.4% in business papers, 
has four employes, and thinks ’54 
will be about the same as ’53. 


Duncan-Brooks, Mineola, N. Y., 
was formed in January, 1953, 
billed $140,546 in its first year, of 
which $27,668 represents capital- 
ization of fees. It added U. S. 
Aluminum Corp., Pfaff & Kendall, 
and Rider Press. Media: news- 
papers, 36.5%, business papers 
26.3%, point of sale 6.7%, farm 
papers and transit, 3%. It has six 
employes, sees 1954 25% up. 


Eldridge Co., Philadelphia, billed 
$283,497 in 1953, of which $199,669 
represents fee capitalization. This 
compares with $244,223 for John 
P. Eldridge Inc., as the company 
was valled in 1952. It added Reiff 
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& Nestor Co., and 70% of its bill- | 
ing comes from literature, public- | 
ity, direct mail and sales aids. It) 
has six employes, figures a 10% 
rise in volume next year. 


Faber Advertising, Minneapolis, 
billed $363,227 in 1953, of which) 
$107,188 was fee capitalization; in| 
1952 its total was $434,675. It lost. 
three accounts—Baker-Lull Corp., | 
which merged with an eastern. 
company, Unipress Co., and Water- | 
ous Co. Some 48% of its billing 
was in business papers, printed | 
materials accounted for another | 
37%, farm publications 9%, mag- 
azines 3%, and newspapers, radio 
and tv 1% each. In 1952, 57% of 
its billing was in business papers. 
It has 18 employes, figures ’54 bill- 
ing up 25%. 


Rex Farrall Inc., Canton, O., 
billed $89,360 in 1953 compared 
with $66,943 in 1952. The 1953 
breakdown shows media sales ac- 
counted for $58,610 of the $89,360 
total. The agency has three em- 
ployes, thinks next year will be 
about the same as ’53. 


Fox & Mackenzie, Philadelphia, | 
billed $677,897 in 1953, of which 
$23,667 represents capitalized bill-| 
ings; in 1952 the total was $615,361. 
It neither lost nor gained accounts; 
media breakdown: magazines 
31.2%, business papers 30.5%, 
“other” 39.3%. It has 11 employes, 
figures 54 volume up 10%. 


| 


Alex T. Franz Ince., Chicago, 
billed $453,805 ($91,771 in capi- 
talization of fees) compared with 
$260,371 in 1952. It added Klein- 
schmidt Inc., Rock Road Construc- 
tion Co., Berghoff Brewing Corp., 
lost none. It has six employes. 


E. M. Freystadt Associates, New 
York, billed $753,800 in 1953, of 
which $126,947 is capitalization of 
fees, up from 1952 total billing of 
$691,184. It added Kearfott Co., 
Samas_ division of Underwood 
Corp., and Gummed Products Co. 
It lost none. The media breakdown 
shows 47% in magazines, 17% in| 
newspapers, 9% in business papers, | 
7% in farm publications, 8% in 
point of sale. The agency has 13 
employes, expects a 20% increase 
in 1954 billing. 


Dan W. Frye Advertising, Pitts-_ 
burgh, billed $113,548 in 1953, of | 
which $73,883 was capitalization of | 
fees, compared with 1952’s total. 
of $60,226. Added National Store 
Fixture & Equipment, Tach-Fast. 
Mfg. Co., lost Iron City Chemical. 
Some 65% of Frye’s billing is in 
point of sale, 22% in business pa- 
pers, 6% in magazines. Last year 
p-o-s accounted for 61%, business 
papers for 39%. It has three em- 
ployes, figures billing up 10% in, 
54. 


Gilbert! Advertising Agency, 
New York, billed $608,333 in 1953 | 
($273,333 fee capitalization) com- 
pared with $446,666 in 1952. No 
major accounts were added or lost; 
media breakdown shows 40% in 
magazines, 20% in supplements, | 
10% in newspapers, 15% in busi- 
ness papers, 8% in point of sale. | 
Has 10 employes, sees a 20% in-) 
crease in 1954. | 


Gille Associates, Detroit, billed | 
$197,000 in 1953, of which $184,800 
was fee capitalization, compared | 


LYNCHBURG 


VIRGINIA | 


“Metropolitan” Lynchburg retail 
sales—$8% HIGHER THAN THE 
U. S. AVERAGE! 


Only the News-Advance covers this 
basic Virginia market of over 
50,000 city zone po 


ADVERTISE IN LYNCHBURG—GET OUR MARKET FOLDER 


Nationally Represented by 


WARD-GRIFFITH CO. 


The Woard-Griffith Co. maintains offices 


in all principal advertising centers 


with a total of $150,000 in 1952.;employes, figures “54 up 25%. 
Some 50% of the agency’s billing. 
is direct mail and literature, with | 
radio, tv, business papers and Champaign, Ill., billed $571,555 in 


Grubb & Petersen Advertising, 


magazines each getting 10%.|/1953 (of which $49,711 is fee, 
Agency has four employes, expects $395,660 is production multiplied 
a 15% gain. \by three—the agency normally 


Seite Deduind Publica- | ™2"*S up production one-third) 


: , ‘compared with $483,885 on the 
tions, Flushing, N. Y., billed $29,-| -ome basis in 1952. Added: Spink 


253 (only $330 in commissionable | pupjications, Continental Filling 
eee and time) in 1953, up from Corp., Brazil Clay Co., lost Haw- 
$10,299 in 1952, when it had no yin; pig Palace. Business papers 
space billings. It added Empire De- sot 50% of the billing, tv 20%, 
vices and Artisan Electronics Corp. | magazines and farm publications 
its billings were 80% magazine, |19¢% each, newspapers and radio 
10% business papers, and 10% \57, each. The agency has ten em- 


brochures. It has four employes, |) j,.es5 figures ’54 volume up 10%. 
figures about the same volume ?°%° g p 10% 


in 1954. Gundel 


Torkel 
ami, billed “about $230,000” in|of which $75,616 represented 
1953. It has five employes, figures | charges for creative work, com- 
54 up 10%. f-etay with $169,126 in 1952. It 
‘does not use the fee system, but 

Grossfeld & Staff, Chicago,|all creative work is charged by 
billed $306,000 compared with the job. No major accounts add- 
$218,000 in 1952. It added Martha|ed or lost, and 97% of the com- 
Maid Mfg., Wellworth Trading| missionable billing was business 
Co., and Fabrico Inc. It has six! paper space. Gundel has four em- 


ployes, figures this year about the , 10% boost this year. 


| same as 1953. 


| Hanson & Ridlon, Boston, billed 
/ $105,000 in 1953, of which $56,500 
‘represents capitalization of fees, 
_compared with a total of $85,000 in 
(1952. It added Landen Putty 
' Works and Baltimore Brushes, lost 
none. Billings: radio 30%, tv 25%, 
‘business papers 20%, point of 
sale 10%, newspapers 8%, various 
promotional pieces, 15%. Two em- 
ployes (both principals) and esti- 
mates 20% greater billing in 1954. 


Harper Co., Minneapolis, billed 
$230,000 in 1953. It has 11 em- 
ployes, thinks billings will be up 
jin 1954. 


R. T. Harris Advertising Agen- 
cy, Salt Lake City, billed $488,860 
in 1953, of which $121,860 repre- 
sents capitalization of fees, com- 
pared with 1952’s total of $343,- 
/000. No major accounts added or 
llost. Media: tv 28%, radio 21%, 
newspapers 27%, point of. sale 


Advertising, 
Gottschaldt-Mickelberry, Mi-| Chicago, billed $191,187 in 1953, | 


J 


7%, outdoor 4%, “other” 6%. Har- | 
ris has six employes, and sees a! 


Hill & Christopher Advertising. 
Los Angeles, billed $401,567, of 
which $134,000 represents capital- 
ized fees, in 1953; in 1952 the total 
was $321,440. It added Halliburton 
Aluminum Travel Cases, Kaloy 
Plastic Pipe Co., and Griesedieck 
Western Brewing (Stag beer on 
the West Coast); it lost Oroweat 
Baking. Some 80% of its billings 
were in business papers, 10% in 


1. Buying Center of Craven County. 

2. rp of Market-——102. 

8. Effective Buying Income 
$17,735,000. 

THE RICH NEW MARKET IS 

SERVED EXCLUSIVELY BY 

THE EVENING SUN JOURNAL 


REQUEST MORE FACTS—ADVERTISE IN KEW BERN 
Natteneily Reperwsentad by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


Ordinary advertising emblems 


go out of business at sundown... 


but emblems of “Scotchlite” Reflective Sheeting 
SELL ALL NIGHT on borrowed light! 


What’s the ideal emblem material? It’s ‘‘Scotchlite”’ 
Sheeting. Longer-lasting. Easier to apply. Smooth 
surface is fully reflective... color-fast ...crack-proof. 


Lasts for years in any climate. 


obligation, of course. 


» fae 


Le 


QUICK FROZEN FOODS) 
sl 


ta: 


Reg. U.S. Pat. Off. 


SCOTCHLITE 


BRAND 


REFLECTIVE SHEETING 


Kind of business. 


City.ccces 


COMBGRY..ccccccccccccccccccccccsccessers 


pee errr erererivrrerrere ksaae 


WANT MORE INFORMATION ? Return this coupon to- 
day for fuil facts on ‘“Scotchlite” Reflective Sheeting. No 


PRSBSSKReseor eee ae 


MINNESOTA MINING & MFG. CO. 
Dept. AA-34, St. Paul 6, Minnesota 


fe ees ce ce ce ee es ed 


Made in U.S.A. by Minnesota Mining and Mfg. Co., St. Paul 6, 
Minn.—also makers of “Scotch” Brand Pressure-Sensitive Tapes, 


“Scotch” Sound Recording Tape, “Underseal” Rubberized Coating, “Safety- 
Walk” Non-slip Surfacing, “3M" Abrasives, “3M" Adhesives. General 


Export: 122 E. 42nd St., New York 17, N.Y. In Canada: London, Ont., Can. 
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magazines, 6% in farm publica- 
tions, 2% each in newspapers and 
point of sale. In 1952 newspapers 
were 70%, farm publications 15%. 
It has six employes, sees a 10% 
gain in volume next year. 


E. T. Holmgren Inc., St. Paul, 
billed $371,995 in 1953 (fee capi- 


PATERSON 
NEW JERSEY 
3rd City in New Jersey Covered With 


THE PATERSON CALL 


In 1952 the Paterson Call carried 
32% MORE 
Department Store advertising than 


the other Paterson paper. 
REQUEST MORE FACTS—ADVERTISE IN THE CAL) 


ee eee 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


| each, 


talization represents 
compared with 1952’s total of 
$320,993. It added Associated Arts, 
Jane Garrott Candies, Rileco Lami- 
nated Products. It has eight em- 
ployes, figures ’54 will be up 10%. 


Lloyd S. Howard Associates, 
New York, billed $220,570 in 
1953, of which $161,570 represents 
fee capitalization. In its first year 
in business, Howard added Excel- 
um Aluminum Products, Berger 
Machine Products, U. S. Extru- 
sions Corp., Beaux Arts Lamp 
Corp., Unity House (ILGWU) and 
DeHaan & Co. Media breakdown: 
newspapers 62%, magazines 17%, 
radio 17%, tv 4%. It has six em- 
ployes, sees billings up 30% in 
1954. 


Iverson-Ford Associates, New 
York, billed $237,747 in 1953, up 
from $206,813 in 1952. It added 
Merchant’s Refrigerating Co., 
Broadcasting Film Commission, 
Vallen Inc. and Ford Gum &'! 
Machine, lost none. Media break-| 
down: magazines and radio, 30% 
“other” 37%, newspapers 


$155,903) , 3%. Has nine employes, sees bill- 


ing in ’54 up 20%. 


Ray C. Jenkins 
Agency, Minneapolis, billed $644,- 
070 in 1953, of which $248,226 rep- 
resents capitalized fees, against a 
1952 total of $627,718. It added five 
small accounts, which it thinks 
have a fine potential, lost none. 
Media billings: outdoor and busi- 
ness papers, 25% each, newspapers 
20%, radio 10%, tv 8%, point of 
sale 6%, magazines 4%, farm pa- 
pers 2%; has 12 employes, ex- 
pects 10% larger volume this year. 


Gerald H. Keller Advertising, 
New York, billed $53,500 in 1953, 
of which $45,000 was commission- 
able billing, comparable to $25,- 
000 in 1952, all fee. It added 
Sovereign Importers, and billing 
breaks down 50-50 between news- 
papers and magazines. It has one 
employe, sees a 25% gain in ’54. 


Bradley Lane Advertising Agen- 
cy, Denver, billed $274,865 in 1953 
(fee capitalization represented 
$59,865) compared with 1952’s to- 


Advertising 


newspapers, 2% in “other.” 


Raymond I. Lang Advertising, 
San Francisco, billed $126,420 (of 
which $82,604 represents capital- 
ized fees) compared with $89,800 in 
1952. It added Michel & Pfeffer 
Iron Works and V. S. Babcock 
'Co.; media breakdown shows 87% 
/in consumer and trade magazines, 
8% in newspapers, 5% in radio. 
It has three employes, sees a 45% 
gain in 1954. 


Addison Lewis Co., Minneapolis, 
billed $987,627 in 1953, of which 
$307,741 is represented by capital- 
ized fees, compared with 1952’s 
total of $947,824. The agency 
|} added Jet-O-Mat Inc. (Duncan 
‘Hines coffeemaker) and lost the 
|Minneapolis & St. Louis Railway. 
It has 22 employes. 


Robert Luckie & Co., Birming- 
‘ham, Ala., billed $232,933 in 1953. 
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Advertising Age, March 1, 1954 


tal of $262,211. It neither added |The agency was formed in March. 
nor lost accounts, placed 75% of Of this total, $32,967 represents 
its billing in magazines, 16% in|capitalization of fees. It added 
business papers, 6% in tv, 1% in| Perfection Mattress & Spring Co. 


and Joe H. Brady & Associates. 
Media breakdown: newspapers 
35%, magazines 15%, radio 15%, 
business papers 18%, tv 5%, out- 
door 4%, transit and point of sale 

% each. It has six employes, and 
figures ’54 billings 15% up. 


MacDonald Advertising Agency, 
Des Moines, billed $30,000 in 1953. 
It added Weston Light in Decem- 
ber. Some 30% of its billings went 
each to magazines and business pa- 
pers, 10% each to farm papers and 
newspapers, 20% to radio. It has 
two employes, sees a 10% gain. 


MacLaughlin Advertising Agen- 
cy, Buffalo, billed $88,109 in 1953, 
of which $47,000 represents capi- 
talization of fees; 1952’s total was 
$65,093. Some 65% of its billing 
was in farm publications, 15% in 
tv, 8% in newspapers, 7% in radio. 
In 1952, farm papers represented 
70% of its billing. It has two em- 
ployes. 


Magnussen & Teague, Ft. Worth, 
billed $181,765 in 1953, of which 
$106,025 represents fee capitaliza- 
tion. M&T was formed in 1952. It 
has five employes of which two are 
officers, and figures billing will be 
up in 54. 


Mahool Advertising, Baltimore, 
billed $505,000 in 1953, of which 
$321,000 represents capitalized fees; 
|in 1952, the total was $463,000. It 
added Vanton Pump & Equipment, 
|Parkington Merchants Assn., 
Charles St. Promotion Committee, 
Tolecraft Co., lost none. Media: 
newspapers 18%, business papers 
| 15%, radio 8%, tv 4%, magazines 
(6%, outdoor 5%, supplements 3%, 
transit advertising 2%, point of 
sale 1%. It has nine employes, 
figures ’54 up 5%. 


_ Nicholas Masso Advertising 
Agency, Cleveland, billed $6,943, 
of which $912 represented fee 
/capitalization, compared with $6,- 
/729 in 1952. As in 1952, the billing 
was 100% industrial business pa- 
| pers. One employe, and Mr. Masso 
.thinks ’54 will be about the same 
las 53. 


McCormick Co., Amarillo, billed 
$179,071, of which $57,452 is capi- 
talization of fees, compared with a 
total of $186,989 in 1952. Newspa- 
pers got 40% of the billing, radio 
24%, tv 10%, outdoor 9%, bus- 
iness papers 5%, farm papers 2%, 
transit 4%. It has four employes, 
/uhinks ’54 looks 20% better. 


_ Miller Agency Co., Toledo, 
billed $189,045 in 1953, of which 
$21,000 was fee _ capitalization; 
1952 total: $309,106. Media break- 
down: newspapers 40%, business 
papers 32%, farm _ publications 


in PEORIA I's the 
JOURNAL STAR 


Earl H. Maloney 
Adv. Director says: 


® TEST and SELL 


| LOW COST! 


| 


| this $600 Million 


ONE 


@ Metropolitan 
Peoria — 


Market at 


28th 
in POPULATION 
3rd 
in BUYING IN- 
COME Per Capita 
(250 to 400M Pop. 
Group) 
®@ Daily Net Paid Circulation 
Ratio-to-Homes (Metro. Peoria) .98.7% 
2? In Illinois...The PEORIA M 
is SECOND ONLY TO CHICAGO! 
WRITE FOR YOUR NEW PEORIAREA FACT FOLDER 
Nationally Represented by 


WARD-GRIFEFITH CO. 
TheWurd-Griffith Co. maintains offices 


EARL H. MALONEY 
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All it takes is the right twist 


An ingenious twist turns a piece of wire into 
a highly useful object. 


And an ingenious twist can often turn an ordi- 
i}, nary advertising campaign into one that pro- 
| | duces extraordinary sales results. IF you know 
| | how to make the twist .. . and when. 


| YOUNG & RUBICAM, INC. 


Advertising ¢ New York Chicago Detroit San Francisco Los Angeles 
Hollywood Montreal Toronto Mexico City London 
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10%, point of sale 5%, other 10%. 
Miller has six employes, figures 54 York, billed $195,000 in 1953, of| Brown-Forman Industries, Embry 
up 15%. which $135,000 is capitalized fees.| Bros., Southern Gravure Corp., 
It was the first complete year in| Louisville Builders Supply. Media 
business for the agency. Media| breakdown: newspapers 33%, ra- 
breakdown: magazines 25%, news-| dio 17%, tv 11%, business papers 
papers 15%, business papers 20%,|12%, farm publications 1%, out- 
farm publications 3%, other, 37%. door 6%, “other” including point 


PORT HURON 


AND MICHIGAN’S 
THUMB DISTRICT 


form a rich market. The basic 
characteristics are 


whopping 100% gain in ’54. 

as 53. 

R. B. Moreland & Co., Dallas, 

billed $163,683 ($6,550 in capital- | Myrbeck & Jacobs, Quincy, 
ized fees) vs. $120,000 in 1952.|Mass., billed $18,000 in 1953, 
Added Fair Park National Bank, against $9,000 in 1952. This is 
W. Shanhouse Sons, Shreveport primarily a catalog, sales promo- 
Garment Mfrs., 
dent Life Insurance Co. | 


1. Industry a 
2. Travel & Resort & 
3. Agriculture : 


That wealthy market ° 
offers business for you. 


added Brown Co., Dewey & Almy 


Complete coverage business papers 30%, radio 25%,|Chemical Corp., and Boston Wo- 
and Complete Mer- tv 15%, newspapers 10%, farm) ven Hose. Some 91% of its billing 
chandising service 41 Goetze publications 5%, transit 8%, out-|is in point of sale and other non- 


available through the Advertising Manage: 
PORT HURON 
TIMES-HERALD 


Your inquiry invited 
Nationally Represented by 
WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


door 7%. Four employes, and an|commissionable media. It has 65 
estimate of 20% gain in 1954. employes, and sees a 20% gain in 
1954. 
Mullican Co., Louisville, billed 
| $573,380 in 1953, of which $183,572| Northwest Advertising Service, 
‘represents fees capitalized. In 1952, Portland, Ore., billed $411,979 in 
comparable figures are $586,791| 1953, of which $123,322 represents 
and $229,907. It acquired Louis-| fee capitalization. In 1952, its total 
| ville & Nashville Railroad and| was $440,503. It added A. M. An- 


W. Robert Mitchell Inc., New; Kentucky Railroad Assn.; it lost) 


Six employes, and an estimate of a of sale 20%. It has seven em-| 
_ployes, thinks ’54 will be the same. 


Southern Provi- tion and direct mail operation. It’ 


drews Co. and House of Keys, lost 
Portland Symphony Society. News- 
papers accounted for 30% of its 
billing, tv for 20%, business papers 
10%, radio 7%, outdoor, maga- 
zines, transit, point of sale 5% 
each, farm publications 3%. It has 
nine employes, figures 
up 15%. 


_ Maurice Paulsen Advertising, 
‘Sioux Falls, S. D., billed $92,182 
(of which $33,966 was fee capital- 
ization) in 1953; in 1952, total was 
$68,000. It added Terrace Park 
Dairy, Sioux Falls Book & Station- 
ery, and Langenfeld Ice Cream, 
lost none. Billings ran 60% in 
/newspapers, 10% each in radio, 
business papers and farm papers. 
‘Has three employes, thinks °54 
will be about the same as ’53. 


Publicidad Badillo, Santurce, 
Puerto Rico, billed $849,934 in 
1953, of which $222,545 represents 
capitalized fees. Comparable fig- 
ures for 1952 are $629,354 and 
$165,447. It added Compania Ron 
Oro Nativo (a Seagram subsidi- 
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om the esctusive personal decanter 


© black & white 
© color process for letterpress 


© color offset reproduction 


=x OLLIER ENGRAVING COMPANY 


817 West Washington Bivd., Chicago 7 


MOnroe 6-7080 


Media 
‘newspapers 32%, magazines 5%, 
54 will aed 
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ary), Piza-Pontiac (Pontiac distrib- 
utor for Puerto Rico), Condado 
Beach Hotel and Sears, Roebuck & 
Co.; it resigned Puerto Rico Tele- 
phone Co. and Bull Insular Lines. 
breakdown: radio 38%, 


outdoor 5%, transit 15%, “other” 
5%. It has 26 employes, sees ’54 
up 10%. 


Ramsthal Advertising Agency, 
West Bend, Wis., billed $410,000 
(of which $310,000 was capitalized 
fees) compared with $275,000 in 
1952, when $200,000 was capital- 
ized. It added L. M. Bickett Co. and 
Custom Tractor. Some 40% of its 
billings went to business papers, 
25% to farm publications, 5% to 
newspapers, 5% to point of sale. 
It has four employes. 


Reilly, Brown & Willard, Boston, 
billed $210,679 in 1953, of which 
$44,258 was capitalized fees, com- 
pared with the 1952 total of $183,- 
684. It added 13 accounts, topped 
by Almy Cleric Co., and Bickford 
& Carrier; it lost C. S. Pierce Co. 
and Red Farm Studios. Media: 
business papers account for 40%, 


newspapers 25%, magazines 15%, 


radio 13%, transit 7%. It has 12 
| employes. 


Robertson, Buckley & Gotsch, 
| Chicago, billed $785,156 in 1953, of 
| which $255,838 represents fee cap- 
_italization; in 1952, the total was 
$716,392. It added seven accounts, 
including Graphic Calculator, Chi- 
cago Blower Co. and Pentron 
Corp.; it lost Hudson Pulp & Paper 
Corp. The agency bills 80% in 
business papers, 5% each in maga- 
zines and newspapers, 10% in 
point of sale. It has 15 employes. 


Edward W. Robotham & Co., 
Hartford, billed $659,677 in 1953, 
of which $217,748 represents me- 
chanical charges, and $70,000 rep- 
resents capitalization of fees. The 
comparable figures for 1952 are 
$602,343, $182,379 and $67,514. It 
added Harvey Hubbell Inc., Morin 
Mfg., Mattatuck Mfg.; it lost Han- 
son-Whitney. Media breakdown: 
collatoral printing 53%, business 
papers 40%, newspapers 5%, point 
of sale 2%. It has 16 employes, sees 
54 up 10%. 


O. H. Roskam Advertising, Kan- 
sas City, billed $175,353 in 1953, 
including $72,741 in capitalized 
fees; the 1952 total was $167,595. 
It added Dorothy Dahl Co. and 
Aluminum Art Products, resigned 
Dorothy Flicek Industries. Some 
60% of its billing is in farm publi- 
cations, 20% in magazines, 10% 
in newspapers, 5% in business pa- 
pers and direct mail. It has re- 
cently added a completely auto- 
matic (except for sorting) direct 
mail mailing department, called 
Mail-o-Matic, to provide volume 
services for direct mail clients at 
low cost. It has three employes, 
figures ’54 to be about like ’53. 


David E. Rothschild Advertising, 
New York, billed $220,000 in 1953, 
of which $130,000 is capitalized 
fee, and $38,000 represents art and 
production. In 1952, the total was 
$215,000. The agency bills 90% in 
| business papers, 5% each in news- 
papers and magazines. It has four 
‘employes, including the owncr, 
and thinks ’54 will be up. 


Business Is Better Than Ever . . . in 


ROCKY MOUNT 


NORTH CAROLINA 

Per capita food sales—$315.09, more than 
double the State average. 

Per capita Drug sales—$46.14, more than 
double the State average. 

One of the nine la t cities in the State. 
— in this = — et om advertising 
m one medium offering co ete coverage. 

THE TELEGRAM 

Evening and Sunday 
Write for new market date feider now available. 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


all prince 
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G. A. Saas & Co., Indianapolis, 
billed $424,500 in 1953 compared 
with $350,000 in 1952. It has six 
employes. 


St. Paul Advertising Co., St. 
Paul, Minn., billed $48,139 in 1953, 
capitalized billings accounting for 
$43,615. It added Slave Cosmetics; 
82% of its billing was newspaper, 
10% tv, 8% magazines. It has four 
employes, and thinks ’54 has a 
50% gain in it. 


Ralph Sharp Advertising, De- 
troit, billed $913,644 in 1953, in- 
cluding $270,895 in capitalized 
fees; this compares with $752,064 
in 1952. It added Peninsular Dis- 
tributing Co., and Detroit Board 
of Commerce. Its billings break- 
down shows 53% in radio and tv, 
“other” with 30%, newspapers 
with 7%, outdoor and transit with | 
8%. It has 13 employes, sees a ’54_ 
10% gain. 


| 

Harold J. Siesel Co., New York, | 
billed $787,999, with $367,996 of, 
this total representing fee capital-_ 

ization; in 1952 the total was $717,- | 

579. It added Holland Shade Co., | 

lost none, and has 15 employes. | 

| 


Brook Hill Snow Advertising 
Agency, Greeley, Colo., billed $31,- 
635 in 1953, of which ‘$22,602 was 
fees, during its first year of oper- 
ation. Some 40% was in farm pub- 
lications, 15% each in newspapers 
and magazines, 10% each in radio 
and tv. In its first year, it acquired 
ten accounts and _ Agricultural 
Publishers Assn. recognition. It 
has two employes, figures ’54 
billing will be 250% higher—or 
around $80,000. 


Irving R. Stempel Advertising, 
New York, billed $237,175 in 1953, 
of which $74,675 was capitalized 
fee; in 1952, the total was $130,000. 
It added Bedford Sleep-shops and 
broadlooms, and Peck & Hills Ex- 
hibition bldg. Billing was 50% in 
newspapers, 20% in magazines, 
10% in supplements, 5% each in 
outdoor and business papers. Has 
six employes, and anticipates a 
25% gain in ’54. 


Sudler Co., Los Angeles, reports 


was $50,000 in 1953. It has seven 
employes. 


G. F. Sweet & Co., Hartford, 


$78,501 represents capitalized fees; 
1952 total: $312,483. It added Yarn- 
Apart Co., Har-Conn Chrome, 
CSW Plastic Types and Lifetime 
Products. It lost American Paper 


zines, 16% in business papers, 5% 
in radio, 4% in point of sale. It 
has 12 employes, expects 20% 
greater volume this year. 


Syers, Pickle & Winn, Austin, 
Tex., billed $816,233 in 1953, with 
$580,626 attributable to capitalized 
fees; in 1952, its total was $513,678. 
It added Alcon Laboratories, Pure 


Co.; it lost none. Media break- 


newspapers 742%, 


SALISBURY 


NORTH CAROLINA 


MARKET 
MEDIUM 

CcosT 

Sell the heart of the rich and prosper- 


ous Carolina market through its only 
newspaper—THE SALISBURY POST. 


Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offttes 
in all principal advertising centers 


its gross income from all sources | 


billed $606,794 in 1953, of which | 


Goods Co. About 54% of billings 
were in newspapers, 18% in maga- | 


down: tv 2214%, magazines 10%, | 
radio 314%, 


outdoor 242%, business papers 2% 
farm publications 6%, point of. 
sale 4%, “other” 40%. TV) 
amounted only to 2% in the pre- 
vious year. The agency has 20 
employes in two offices (Waco) 
is the other), and expects '54 bill- | 
ings to be up 20%. 


Towe-Hoover Advertising Agen- 
cy, Grand Rapids, billed $140,957 
in 1953, with $64,529 from capital- 
ized fees; 1952 total: $117,270. It 
added Home Furnace Co., Hol- 


land, Mich., and lost H. L. Hub-| with $100,334 capitalized fees. Its|Co., Hammond, Ind. Some 20% of | 


_ bard, Zeeland, Mich. Media break- | total in 1952 was $348,817. It added | TORONTO, CAN ADA 


down shows 50% in farm publica- | Empha Merchants. Newspapers ac- 
tions, 30% in direct ‘mail, 15% in| count for 30% of billings, tv 20%, 
magazines, 5% in oo An-j|radio 15%, outdoor 10%, maga- 
ticipates 54 down 5% 'zines and farm publications each 
5%, and printing and miscellane- 
Town Advertising Associates, ous 15%. It has six employes, sees 
Hackensack, N. J., billed $344,371 | | 1954 as about the same as 1953. 
in 1953, with $87, 980 from capital- | 
ized fees. Its 1952 total was $271,- 
Ys It has 14 employes. 


Tri-State Advertising Co., War- 
| saw, Ind., billed $148,142, with no 
‘capitalization of fees. In 1952, with 

Council|the same rules, its billing was 
in 1953, $103,025. It added Monarch Steel 


Town Crier Agency, 


Bluffs, billed $382,342 


seat Gite at Manete on 
— Having One- 


WARD-GRIFFITH CO. 
The Ward- Griffith Co. maintains offices 
in all principal advertising centers 


Here your 


‘Jewel Box” display of posters. A thrifty medium in a pros- 
visited by 3,000,000 money 


perous billion dollar market, 


COLORFUL POSTERS... 


WILL SELL YOUR PRODUCT THROUGHOUT the second 
fastest growing area in the nation. Utah, the key state, has 
increased 25.2% in 10 years. Metropolitan Salt Lake City has 
passed 300,000, a gain of 29.9% ... 

a rise of 18% by 1960, far above the estimated U. S. average. 


The One Major Advertising Medium That’ 


ECONOMICAL, 


and the U. S. Census predicts 


message is absolutely inescapable with this colorful 


spending tourists annually. 


Milk, Calcasieu, Howard Kuhlman | 


| 
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Population and 42% of Retail 
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” ae DAILY STAR 
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— 80%  —— of Torente 
— 50% coverage of 45 prespereus 
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its billing is in business papers,|magazines, 5% each from news-,; Wendt 


, Advertising 
5% in farm publications. It has| papers, radio and farm publica- Great Falls, Mont., billed $216,366 


Agency, 


tions. It has seven employes, sees ($61,091 in capitalized fees), up 

billing up 7% in 54. from $191,413 in 1952. It neither 
W. L. Vomack Inc., Brooklyn, added nor lost accounts, has four 

billed $300,000 in 1953, with $50,-| Wayne Welch Inc., Denver, billed employes, and thinks 1954 will be 

000 from capitalized fees. Its 1952 $621,493 in 1953, of which $226,260 5% better. 

total was $320,236. It added Juel represents capitalization of fees; | 

Co. About 55% of its billings came in 1952, comparable figures are Jim Werner Advertising, Omaha, 

from supplements (including di- $516,284 and $166,933. It added six | billed $5,000 in 1953. On the media 

¥ rect mail catalogs, fashion and unnamed accounts, has ten em- | breakdown, 60% went in “other,” 

beauty supplements), 30% from ployes, sees billing for 54 up 10%. '20% to farm publications, 20% to 


five employes, sees ’54 20% up. 


THIS IS GEORGE CORTES — (Another W-G Salesman) 


George A. Cortes, one of the younger old timers in the newspaper representative 
business has been an advertising man all his life. Before joining our sales force, 
George was national advertising manager of a newspaper where he gained expe- 
rience with local salesmen and district men. He also sold local advertising. Aggres- 
sive, popular George Cortes, like all our salesmen, will help create more sales for 
you. Newspaper advertising gets results. It gets immediate action. Buy newspaper 
advertising! 


Please note individual advertisements of our newspapers throughout this issue. 


WARD-GRIFFITH CO. 


DAILY NEWSPAPER REPRESENTATIVES 


Park Lexington Bullding ....ccccccccccccccccs Ee hear a a6:5 548 0 ra in 8008 NEW YORK 


ee ines Kags baddataclséneiea ES eB oe cana cnkcecneee@e CHICAGO 
ree  _- ser. DETROIT 
Statler Office Building ............ ee Sree STON 
ef ere ere re cl OE errr rrr rr ATLANT: 
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EN Pe iad aS td us.0-0.44 50-40 awe weeate Yukon 2-2-6028 ............... SAN FRANCISCO 
Ee eee. lh | ere PHILADELPHIA 


business papers. The agency has 
one employe, sees ’54 billings 10% 
up. 


Weston Advertising Agency, 
Manchester, N. H., billed $150,72C 
in 1953, of which $37,335 was cap- 
italized fees. It added Association 
Canada-Americaine, Foster Bee 
Co., Quincy Adams Colonial Doors. 
and Royal Register Co.; it lost the 
state of New Hampshire recreation 
division and Normand Bros. About 
40% of its billing came from news- 
papers, 33% from radio, 23% from 
outdoor, 242% from magazines. It 
has six employes, envisages bill- 
ings up 35% in 1954. 


Thomas C. Wilson Advertising 
Agency, Reno, Nev., billed $464,656 
in 1953, of which $107,720 came 
from capitalized fees. In 1952 the 
total was $442,509. It added Wa- 
shoe Development Corp., and Reno 
All Year Committee. Some 65.2% 
came from newspapers, 11.8% 


A|from magazines and business pa- 


pers, 8.7% from radio, 8.5% from 
outdoor, 4.7% from tv. In 1952 


Tell your prospects 


TRADE MARK SERVICE in Classified they add a reference line just as B. F. 


ine That’s why many national advertisers ne es Fs See Ane ae 

3 — B. F. Goodrich, for example — put ‘yellow pages’ of the telephone 
this team of business getters to work directory under “Tires.” 
for them and their local dealers. They Why not use (1) Trade Mark Service to 
use Trade Mark Service in the ‘yellow _ localize your national advertising (2) a 
Pages’ to identify their local outlets. tie-in reference in all media to tell your 
Then in their television commercials prospects where to find your products. 


You can get further information by calling your local Telephone 


Business Office or looking in Standard Rate and Data (Consumer Edition). 


: 
a 


1© 1© 1!© 1© 


where 


to find your products 


Telephone Directories, like television Goodrich does: sap eii 
advertising, goes right into the homes See your B. F. Goodrich retailer LIFE-SAVER ¢ 
of your prospects. . . . for his name and address see TUBELESS TIRES (nreseacea) 


New and Used Tires - Recapping - Tire Service 


WHERE TO CALL 


BOB'S TEXACO SERVICE 


ek E. rere FAirfax 0324 
Goodrich B F Co 1942 Parsns.... GArfid 8192 
GOODRICH B F CO 194. N 4.eMAin.. 6661 


HEMSLE'S TEXACO SERV STA 


W Broad. . 


wate @RA ndiph-0120 


Central Ohio Distributor For 34 Years, 
DuPont Anti-Freeze-Zerone & Zerex, 
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newspapers were 40%, and radio 
43.2%. It has 11 employes, sees 
25% gain in 1954. 


Witte & Burden, Detroit, billed 
$901,156 in 1953, of which $372,467 
represents capitalized fees; 1952 
total: $810,785. It added Dexter 
Machine Co. and Lead Alloy Prod- 
ucts Co., lost Mechanical Handling 
Systems, Penberthy Injector Co. 
and Gar Wood Industries. Some 
97.5% of its billings is in business 
papers, 1.3% in radio, and 1.2% 
in newspapers. It has six employes, 
thinks ’54 will be the same. 


Wright Advertising Agency, 
Pittsford, N. Y., billed $337,972 in 
1953, with $61,488 of that amount 
coming from fees which are capi- 
talized. In 1952, total billing was 
$260,000. It added Turnomat Co., 
Sargent-Roundy Corp. and Stan- 
ford Art Pottery Co.; lost High 
Speed Hammer Co. Magazines ac- 
count for 27% of its billing, farm 
publications 26%, newspapers 
19%, radio 5%, tv 2%, point of 
sale 3%. In the preceding year it 
had no billings in tv and point of 


sale. It has eight employes, figures 
"54 to be up about 10%. 


| Wyckoff & Adkins Advertising, 
/San Francisco, billed $285,221, of 
'which capitalized fees account for 
$195,536. The 1952 total was about 
$258,000. It added H. V. Car- 
ter Co., Gospel Light Press, Ross 
Valley Savings & Loan Assn., and 
Vincent Whitney Co., among oth- 
ers; it lost By-Chemical Products. 
It finds most of its billing in the 
“other” classification—67%, with 
newspapers getting 10%, maga- 
zines 6%, radio 6%, tv 4%, busi- 
ness papers, farm publications and 
transit each 2%, point of sale 1%. 
It has 7 employes, sees volume 
gaining 30% in 1954. 


Agencies Predict 
‘What ‘54 Billings 
Picture Will Be 


NEw York, Feb. 25—Agency 
men are reputed to be optimists, 
and their views of 1954 confirm 
that reputation. 

In AA’s annual billings ques- 
tionnaire a question was asked as 
to the agency’s opinion of its likely 
1954 volume. Of the 183 agencies 
which ventured a prediction, only 
three thought 1954 volume would 
be down, and 10% was the greatest 
decline envisaged. 

On the other hand, 150 agencies 
thought their volume this year 
would exceed last year’s, and manv 
by sizable margins. Eleven agen- 
cies thought they would better 
their ’53 billings by 5% or less: 
nine agencies thought their volum« 
would rise 6-9%; 43 thought the'r 
volume would increase 10-14%; 
19 thought their increase would be 
15-19%, and 47 thought their in- 
creases would be 20% or greater. 

And 20 agencies figured ‘54 


DAYTONA BEACH 


FLORIDA 
Population: (U. S. Post Office 
estimate) City Zone, now......... 63,096 
Florida’s Year "Round Resort Covered By 


DAYTONA BEACH NEWS-JOURNAL 
1. Daytona Beach is an unusual test 
market; its thousands of visitors 
| come from all over the U.S., Canada, 
| Cuba and South America. Its Sum- 
mer seasons now rival its Winters in 
tourist popularity. 
2" Over $98,723,000 effective buying in- 
come. 
$. Over $83,353,000 retail sales. 
4. A quality market index of 127. 
5. 1952 total advertising 13,711,780 lines. 
sEND FOR OUR ADVERTISERS’ MERCHANDISING PLAN 
Represented by V. J. Ob dr. in Jack tlle 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all priticipal advertising centers 
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would be “up’”—how far up, they 
didn’t say. There were 30 agencies 
which figured 1954 would be about 
the same as 1953. 


@ Perhaps significantly, the 
largest agencies were inclined to 
be more cautious. The largest sin- 
gle group felt that 1954 would be 
“up” over 1953. None reported 
that °54 would be lower, in its 
opinion. And the second largest 
group foresaw gains ranging from 
10 to 14%. Only one thought it 


would bill 20% or more than it 
billed in 1953. Only one thought it 
would be the “same.” 


= In the next group (agencies bill- 
ing $5-10,000,000) the same pat- 
tern was apparent—the same num- 
ber of agencies expected ’54 to be 
“up,” as expected 10-14% increases 
in billing. In this group, two 
thought °54 would be down from 
53 levels, one by 5-6%, the other 
by 10%. About four agencies 
thought the current year would 


be the same as 1953. 
Among the agencies billing from’ billing would be down. 


\ings would be “up”; none thought 


$1-5,000,000 the trend to opti-! In the under-$1,000,000 agencies 
mism is more pronounced. The} group the largest single block 
largest single group in this brack-| thought that billings would be up 
et believed volume would be up 20% or more in 1954. The second 


10-14%. | group predicted a 10-14% rise, but 


‘a group nearly as large felt that, 
® The second largest group thought | 1954 would be about the same as | 
billings would be up 20% or bet- 1953. Only one agency forecast a) 


ter in 1954. The third largest group decline—about 5%, it thought. 
thought billings would remain at. 


the same level as in 1953. Three| m= The optimism about the size of. 


agencies thought merely that bill- | the billings increase naturally var- 


ies inversely in proportion to an 
agency’s total billing. An agency 
billing $500,000 that can envisage 
an increase of $100,000 in billing 
can forecast a 20% increase; the 
same amount of money would rep- 
resent only a 2% increase to an 
agency billing $5,000,000. So the 
sizable groups of optimists in the 
lower billing brackets are con- 
templating much smaller dollar 
increases than those agencies in 
the upper brackets whose percent- 
age estimates are smaller. 


IT PAYS TO KEEP UP WITH 
CHANGING MARKETS 


You may think you know all about this market of potential cus- 
tomers . . . but surely you must have a worrisome question, or 
maybe two or three, about ‘‘farm’’ Wisconsin. Frankly, we are 
experts on this area. And if we can we’d like to help you. 


What questions do you have? Would it help you to know whether 


these farmers own or rent their farms . 
are... how far they travel to shop. . 


helps them the most .. 


. . what their investments 


. and where they get it? 
Perhaps you’d like to know what these farm families intend to 


~ 


cash income . . 


wonderful year ‘round customers. 


griculturist | 


For more than vacations. Up here, yearly farm income from just 
one item (dairy products) is better than 580 million dollars. This is 
. and it's spread evenly over the entire year. It's 
this “cash” and “even flow” aspect that makes Wisconsin farmers 


Reine Brmconee 


what kind of information 


buy this year . . . and how much of it? What income they have to 


buy with? These are just “standard” questions we can help you 
with easily. To deal with tougher problems, we have a research 
department to dig up the answers. Want a special question answered? 
Drop us a letter. We'll be happy to talk with you about your 


‘“‘farm’’ selling problems. 


WISCONSIN 


Gri M. PIERCE, Publisher, Racine, Wisconsin 


It's easy. For the Wisconsin Agriculturist and 
Farmer it is. For coverage, for readership, for 
selling power, or just about any other measure 
of a publication you care to apply .. . the 
“Ag” is tops. That’s why it can help you with 
your Wisconsin selling problems. 


riculturist 00 rane 
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ABC Names Stratman A. E. 


Fred J. Stratman has been 
named an account executive in 
the film syndication division of 
American Broadcasting Co. in Hol- 
lywood. He was formerly general 
manager and advertising and mer- 
chandising director of the Oregon- 
Washington-California Pear Bu- 
reau. 


ELIZABETH 


NEW JERSEY 


One of the nation’s top 50 industria! areas 
web is dominated by the 


ELIZABETH DAILY JOURNAL 


There are approximately 900 dij- 
versified industries in the Elizabeth 
Journal trade area who employ over 
69,000 workers. Over 277 new in- 
dustries have located in Elizabeth 
during the past 5 years. 

Represented Nationally by 


WARD-GRIFFITH CO, 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


Trend of Agency Business in Last 
10 Years Mirrored in Billings 


Tabulation Covering 
Last Decade Reflects 
Basic Business Changes 


New York, Feb. 25—The out- 


standing features of the agency | 


_ business, after a decade of re- 
| porting agency billings, are: con- 
‘centration, growth, diversification 
of activities, the disappearance of 
conventional yardsticks, domina- 
tion of media and optimism. 

| Inthe ten years ADVERTISING AGE 
|has reported agency billings, a 
considerable difference has become 
‘apparent in the agencies’ attitude 
‘toward this report. Originally it 
|'was extremely difficult. Many 
lagencies were reluctant or flatly 
opposed to reporting their billings; 
in this stand they were reenforced 
‘by the American Assn. of Adver- 


tising Agencies. 

After ten years, the reluctance 
has largely disappeared; many of 
the agencies which originally re- 
garded publication of billings with 
considerable misgiving are now re- 
porting their billings regularly to 


AA and other sources, publicizing | P 
|a 2. Growth—in the postwar peri- 


them in their own direct mail, 
and otherwise freely discussing 
what once was apparently re- 
garded as a business secret—al- 
though how secret it was is a 
matter of conjecture. 

Let’s look for a second at basic 
agency trends as indicated by this 
decade: 


= 1. Concentration—it has been 
increasingly evident over the dec- 
ade that there is a pronounced 
trend to a small group of agencies 
which have a tremendous portion 
of all U. S. advertising under their 


control. The top 106 agencies prob- 
ably bill more than the total of the 
rest of 3,000-odd agencies in the 
country. And within the top 106, 


'the same process of concentration 


is apparent: the top five agencies 
bill more than the bottom 50 agen- 
cies in this elite group. Any one of 
the top four U. S. agencies has 
more total billing (and more em- 
ployes) than the total agencies re- 
ported in this issue billing under 
$1,000,000. 


od, all advertising has shown tre- 
mendous gains. And no small part 
of those gains are due to the enter- 
prise and competitive spirit of the 
advertising agencies, big and small. 
But the tremendous drive of the 
big agencies can be glimpsed from 
some figures compiled for the 
$10,000,000-and-up group over the 
years: 1953, 57 agencies billing 
$1,979,000,000; 1952, 52 agencies 
billing $1,720,400,000; in 1948, 44 
agencies billing $1,110,000,000; in 
1944, 22 agencies billing $515,000,- 
000. To an increasing degree, the 


the Congressional 


paper. 
THE POST 


Paper B 
ee re 


CONGRESSIONAL RECORD 


During the past 614 years, The 
Washington Post was quoted in 


than any other Washington news- 


Pepe: DB incsscce : 


Record more 


i) 


During the 1953 Session 
of the 83d Congress... 


Members Referred 
To The Post 
333 Times! 


The Senator or Congressman refers to The Washington 
Post . .. he quotes ... and another Post editorial or 
article goes into the Congressional Record. 


It’s a regular thing . . . 333 times during the 1953 
session of Congress, 2.981 times in the past 614 years. 
The Post was quoted into The Congressional Record... . 
more than any other Washington newspaper! 


; Quotation in Congress and the Nation’s press, top 


2,163 times 
.. 1,063 times 
860 times 


In 


1953, 


ton newspaper. 


THE POST 
Paper B ... 
Paper C .... 
Paper D ... 


MEDIA REC 
The Washington Post 


published more institutional ad- 
vertising than any other Washing: 


. 135,314 lines 


(Source: Media Records) 


ORDS 


229,271 lines 


96,426 lines 
36,588 lines 


Represented by: 


direct approach is through The Post! 


that, too, is on the record! 


For the direct approach to the most powerful 
people in Washington, you must specify 


The Washington Post 


are the hallmarks of a great newspaper. 


honors and awards for excellence in journalism .. . 


Added to 


these honors, The Washington Post has been named 
one of America’s TOP FIVE newspapers by the Ber- 
nays survey of national leaders in all fields. 


No wonder The Post is read by nearly every member of 
Congress. And, if you've a message, an idea, a prob- 
lem to bring to the attention of the most influential 
people in Washington—in Government or business, the 


That’s why institutional advertisers placed nearly 
twice as much linage in The Washington Post during 
1953 as in the next Washington newspaper .. . and 


Sawyer, Ferguson, Walker Co.; The Hal Winter Co. (Miami Beach); Joshua Powers, (Lon don); Metropolitan Sunday Newspapers 
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course of the advertising business 
is largely determined by the think- 
ing and action of this group of 
agencies. 


= 3. Diversification of activities— 
These agencies vary widely in their 
organization and concept of the 
agencv. business. Some operate an 
extensive network of offices, some 
have been able to retain the char- 
acter and economy of a concen- 
trated operation despite their 
growth; some have extensive mer- 
chandising operations, while oth- 
ers have kept this phase of the 
business to a minimum. But nearly 
all these agencies are now operat- 
ing in areas which were largely 
unknown to the agency business 20 
years ago—agencies are now fa- 
miliars in sectors once reserved for 
the management consultant (the 
large amounts of money and the 
importance of advertising to cer- 
tain kinds of business has made 
this necessary in some instances), 
the puktic relations man, the gov- 
ernmental affairs expert, the tax 
counsel. 

In a single row of account ex- 
ecutive offices, one man may be 
thinking about getting a new At- 
lantic district sales manager for 
the client, another mulling ideas 
four a dealer incentive contest, a 
third preparing a report on the ef- 
ficacy of various methods of dis- 
tribution of a product of a comvany 
which his present client is some- 
what interested in buying and 
which probably won’t be handled 
by his agency if the client buys it, 
and the fourth account man is deep 
in debate with a tv expert over 
the possible effect of public dis- 
closure of the political or personal 
aberrations of a valuable piece cf 
talent. The test kitchens and other 
devices are only overt symbols of 
the tremendous change in the 
range and scope of agency activity 
in the past two decades, and the 
size of these agencies is frequently 
evidence of their foresight in an- 
ticipating the directions in which 
changing requirements would 
come. 


a4, Disappearance of conventional 


yardsticks—for several years now, 
AA has been chronicling the fad- 
ing of the 20-employes-per-million 
of billing, which for so long was a 
fairly reliable index of agency 
size. It is roughly true now that 
only in the lowest brackets is the 
20 to 1 ratio applicable. Above 
these levels, the general practice 
has been to scale down fairly 
rapidly, so that in the upper level 
of agencies, many now operate at 
a 10 employe-per-million ratio or 
lower (as in the case of Biow Co., 
Cunningham & Walsh, Sullivan, 
Stauffer, Colwell & Bayles, to 
name three). 

Some of the factors which make 
for variations: amount of radio and 
tv billing, which apparently can 
be operated with fewer people 
than any other kind of billing ex- 
cept outdoor (this is a factor at 
Esty, Biow, Lennen & Newell); 


You Can't Miss With 
THE GAZETTE 


in Baverhill, Massachusetts 


George McLaughlin, 
Advertising Manager 


will furnish ef- 
fective merchan- 
dising help for 
your product with the HAVERHILL 
GAZETTE and its 100% coverage 
of Haverhill, Massachusetts trading 
zone population of 110,488. 

Request more facts. It pays to use 
the Gazette. 

Nationally Represented By 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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attention to merchandising-re- 
search-media analysis (Compton 
requires 412 employes to handle 
$35,400,000 in billing, where Cun- 
ningham & Walsh has 326 to han- 
dle $38,752,558); tobacco and liq- 
uor billing seems to be able to be 
worked with far fewer employes 
per million of billing than hard 
goods classifications (Fuller & 
Smith & Ross has 533 employes to 
handle $33,000,000); soap and food 
billing requires the merchandising- 
research-media work described 
earlier (Benton & Bowles has 750 
employes for $57,500,000 in bill- 
ing); branch offices lead to more 
employes to handle regional ac- 
counts (Ruthrauff & Ryan has 652 
employes to handle a slightly 
smaller billing than concentrated 
Kudner handles with 375). 


a 5. Influence on media trends— 
the importance of these agencies 
in making media choices and Ge- 
termining media trends can hardly 
be overemphasized. Most of the 
top 100 advertisers have their ac- 
counts sprinkled into this group 
of agencies. Here are found all the 
automobile companies, all the cig- 
aret companies, the major soap 
companies, the leading food com- 
panies, distillers and brewers. 

When it is recalled that 100 top 
advertisers traditionally account 
for about half of total newspaper 
national billing, and that the top 
100 advertisers account for an even 
higher percentage in magazines 
and am-tv billing, it becomes fair- 
ly clear that these agencies (upon 
whom the advertisers depend for 
advice and decision) are a princi- 
pal influence in determining ad- 
vertising trends. 

Because it is a small group 
opinions can spread fairly rapidly 
within it. And these opinions may 
have a pronounced effect: the 
downward trend of general month- 
ly magazines, the mass evacuation 
of radio (the salmon are now 
swimming back to radio) and the 
dramatic upswing of the store- 
distributed magazines are cases in 
point. 


® 6. Optimism—agency men are 
the professional optimists of the 
advertising world. In this year’s 
recapitulation of billings, from the 
largest agencies to the smallest, 
their own estimates of their fu- 
tures in ’54 are almost invariably 
sunny. 

This is in part due to the fact 
that the agencies are singularly 
dependent on expansion; there is 
no way for an agency to make 
money out of a non-advertiser. 
There is no method of selling 
short in the agency business. It is 
probably also due to the fact that 
many agency men have been res- 
tive—if prosperous—during the 
period of easy selling; they would 
like to get back to fundamentais. 

Finally, there is the sizable sus- 
picion that many a product has 
actually been underadvertised. In 
a number of competitive situations 
in 1953, when a variety of competi- 
tors were pouring copy into a 
market to combat the market-by- 
market strategy of a newcomer, 
they were astonished at the growth 
of the market for all their prod- 


Moore Names La Fond Agency New N.Y. Weekly Bows 


J. C. Moore Associates, New|) What’s Cookin’ in New York, a. 
York manufacturer of wrought weekly 8x11” newspaper, made its 
iron furniture, has appointed Rich- | appearance on newsstands Feb. 25. | 
ard La Fond Advertising to handle | Helen Dunn, publisher, said 10,000 | 
its advertising and public rela-|copies of the first issue were) 
tions. Trade publications will be printed. Advertising will cost! 
used. $197.40 for a 399-line page. 


Named by Screen Gems ‘Panellit Promotes Shriver 
William E. Huston, former mo-| Millard D. Shriver, sales mana- 
tion picture producer, and B. P. ger of Panellit Inc., Chicago de- 
Fineman, previously of Muzak signer, engineer and manufacturer 
Corp., have been added to the sales of automatic control and informa- 
staff of Screen Gems, New York. tion systems, has been promoted to 
They will be assigned to tv com- general sales manager of the com- 
mercials accounts. | pany. 


Servel Promotes Hoeing 
Wallace J. Hoeing, eastern re- 


gional air conditioning manager, 


has been promoted to sales man- 
ager of the air conditioning divi- 
sion of Servel Inc., Evansville, 
Ind. He succeeds H. R. Nielsen, 
who has been promoted to mana- 
ger of the division. 


Boyle to Head Filmore PR 

Leo J. Boyle, formerly office 
manager of the public relations de- 
partment of Hotpoint Inc., has 
been appointed to organize and di- 
rect a public relations department 
for Filmore Co., Chicago agency. 


| 
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ee 
Publicity Releases 
Not Used? 


Over 4000 daily and weekly papers 
have sent us signed requests for 
matted editorial material. 
Originators of the complete package 
distribution service to newspapers 
and radio stations since 1941. 
Write or phone for complete infor- 
mation — no obligation. 


Special Correspondents, Inc. 
230 E. Ohio St. DElaware 7-1065 


Chicago 11, Illinois 


For over a quarter of a century, a steadily growing group 
of users of typography have come to rely upon 


the SERVICE they receive from the members of the Advertising 


Typographers Association of America, Inc. Just what is this service? 
The Big Unabridged has several definitions. Try this one. 


‘any work done for the benefit 


of another; the act of 


helping another or promoting his interests in any way; 


An ATA firm should 


able to the customer; and most 
leave such matters entirely in his 


of your organization. 
sincere desire to get the utmost out of copy and 
layout through the intelligent use of type. His 
expert advice and excellent suggestions are always avail- 


hence also, a benefit or advantage conferred .... .” 


your service 


really be considered part 
His service includes a 


customers have come to 
hands. Remember what 


the dictionary said : ‘‘promoting his interests in any way...” 


That’s ATA service for you! 


Your order isn’t just a job to an ATA firm—it is an 


ucts, and the lesson wasn’t lost on 
them. 


Manufacturers’ Directory Out | 


The Wisconsin Manufacturers 
Assn. has started distribution of) 
its 1954 classified directory which | 
contains detailed information of. 
more than 4,000 Wisconsin manu- | 
facturers. It is available through | 
association offices, 633 N. Water | 
St., Milwaukee. 


Appoints Shappe, Wilkes 


Shappe, Wilkes, Gilbert & Gro- 
den, New York, has been appointed 
to handle advertising and promo- 
tion of the new Silicone-treated 
Swami lintless cleaning and dust- 
ing cloth, manufactured by Mill 
River Automotive Products, Great 
Neck, N. Y. 


opportunity to achieve perfection through the medium it 
knows best—type. Everything done is toward that end. 
You can feel it throughout the whole ATA organization— 
prompt pick-ups and deliveries, courteous phone service, 
competent representatives and skilled craftsmen. All the 
way down the line ATA is working for your benefit. Re- 
sult—work delivered on time with a minimum of revisions 
and corrections bringing down the cost. There goes an- 
other myth—that good type service comes high. 

If you aren’t using ATA service now, don’t wait another 
day. Pick up your telephone and learn how you may get 
this remarkable service. There's no charge for it, but cus- 
tomers value it highly. So will you. 


mma 


Advertising Typographers Association 


of America, Inc. 


Executive Offices: 461 EIGHTH AVENUE, NEW YORK CITY * GLEN COMPTON, Executive Secretory 


Advertising Typographers 
Association of America, Inc. 


AKRON, O. 
The Akron Typesetting Co. 


ATLANTA, GA. 
Higgins-McArthur Company 


BALTIMORE, MD. 
The Maran Printing Co. 


BOSTON, MASS. 
The Berkeley Press 
H. G. McMennamin 


BUFFALO, N. Y. 
Axel Edw. Sahlin Typographic 


Service 


CHICAGO, ILL. 

J. M. Bundscho, Inc. 

The Faithorn Corp. 
Hayes-Lochner, Inc. 
Runkle-Thompson-Kovats, Inc. 
Frederic Ryder Company 


CINCINNATI, O. 
The J. W. Ford Company 


CLEVELAND, O. 

Bohme & Blinkmann, Inc. 
Schlick-Barner-Hayden, Inc. 
Skelly Typesetting Co., Inc. 


COLUMBUS, O. 
Yaeger Typesetting Co., Inc. 


DALLAS, TEX. 
Jaggars-Chiles-Stovall, Inc. 


DAYTON, O. 
Dayton Typographic Service 


DENVER, COLO. 
The A. B. Hirschfeld Press 


DETROIT, MICH. 
Arnold-Powers, Inc. 

The Thomas P. Henry Co. 
Fred C. Morneau Co. 
George Willens & Co. 


INDIANAPOLIS, IND. 
The Typographic Service Co., Inc. 


KALAMAZOO, MICH. 
Claire J. Mahoney 


LOUISVILLE, KY. 
The J. W. Ford Company 


MILWAUKEE, WIS. 
Arrow Press 


MINNEAPOLIS, MINN. 
Duragraph, Inc. 


NEW YORK, N. Y. 

Ad Service Company 

Advertising Agencies’ Service Co., Inc. 
Advertising Composition, Inc. 
Artintype, Inc. 

Associated Typogtaphers, Inc. 
Atlas Typographic Service, Inc. 
Central Zone Press, Inc. 

The Composing Room, Inc. 
Composition Service, Inc. 
Diamant Typographic Service, Inc. 


A. T. Edwards Typography, Inc. 
Empire State Craftsmen, Inc. 
Graphic Arts Typographers, Inc. 
Huxley House 

Imperial Ad Service 

King Typographic Service Corp. 
Lino-Craft Typographers, Inc. 
Master Typo Company 

Morrell & McDermott, Inc. 
Chris F. Olsen, Inc. 

Frederic Nelson Phillips, Inc. 
Philmac Typographers, Inc. 
Royal Typographers, Inc. 
Frederick W. Schmidt, Inc. 
Harry Silverstein, Inc. 

Supreme Ad Service, Inc. 
Tri-Arts Press, Inc. 
rypagngenc Craftsmen, Inc. 
The Typographic Service Co. 
Vanderbilt-Jackson Typography, Inc. 
Kurt H. Volk, Inc. 


NEWARK, N. J. 

Barton Press 

William Patrick Co., Inc. 
PHILADELPHIA, PA, 

Walter T. Armstrong, Inc. 
Alfred J. Jordan, Inc. | 
Progressive Composition Co. 
Typographic Service, Inc. 

PORTLAND, ORE. 

Paul O. Giesey Typographer 

ST. LOUIS, MO. 

Warwick Typographers, Inc. 

SEATTLE, WASH. 

The Deers Press 

Frank McCaffrey’s Acme Press of Seattle 
TORONTO, CANADA 
Cooper & Beatty Limited 
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WBNS-TV Boosts 2, Adds 1 

Frank N. Jones, a member of the 
sales department of WBNS-TV, 
Columbus, O., has been promoted 
to local sales manager, and Ray 
Reisinger, an account executive, 
has been boosted to assistant mer- 
chandising manager. Robert Mart, 
formerly with the display and 
general ad departments of the Ohio 
State Journal, has joined the sta- 
tion as an account executive. 


In CANADA 


31% of the sales made 
in retail stores are 
made to Families reading 
THE STAR WEEKLY 
ask for information 


Nationally Represented by 
WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising center 


1953 Was Relatively 
Quiet for Agencies 


100 Agencies Formed 
While 25 Others Merged; 
Lawyers Were Kept Busy 


New York, Feb. 25—Aside from 
one highly significant and one 
highly sensational event—the close 
in January of the 30-month old 
Duane Jones suit and the Arthur 
Samish income tax case which in- 
volved the Biow Co.—1953 was a 
relatively quiet year in the agency 
business. 

Even in numbers, the stability 
is evident. The columns of ADVER- 
TISING AGE reported the birth of 
less than 100 new agencies in 1953. 
Of these, less than half a dozen 
were of any significant size. About 
25 agencies were involved in 
mergers and other forms of con- 


solidation, and a similar number 
were reported as having failed. 

AA’s columns in ’53 did not re- 
port all the changes affecting the 
business lives of the somewhat 
more than 3,000 agencies in the 
country. But they did carry the 
most complete data available, and 
the slack-off in the number of 
items is significant. 


= By comparison, in the annual 
review of 1952 (AA, Feb. 23, ’53), 
the arrival of about 125 new- 
comers was reported. About 100 
others joined forces under one 
legal description or another, dou- 
ble the number reported a year 


earlier. New agencies and mergers | agency that first made news in 
in ’52 set records in both numbers AA’s columns when it was learned 


and magnitude. 


Last year was different. What is | serviced the advertising account of 


Advertising Age, March 1, 1954 


even more important, 1953 was a| Equitable Life, whose chairman 


year in which, more than ever, ad- 

_vertising agencies found them- 
selves in conference with their at- 
torneys, either trying to keep out. 
of court or, once there, trying to | 
emerge the winner. In 1953, law-| 
yers and the advertising business | 
became working partners to a de- 
gree seldom seen in the past. Here 
are some illustrations: 


e A Washington agency, Cohen & 
Miller, had a rough time over the 
summer when its biggest client 
went bankrupt. At first there were 
indications that the agency would 
claim no legal responsibility for 
the client. It soon decided to as- 
sume the “moral responsibility” 
for the media obligations of the 
bankrupt, but not before consider- 
able comment had been evoked in 
AA and elsewhere. 


'e C. V. Parkinson Associates—an 


that young Courtney Parkinson 


Wire BPA’s new and optional Form B 
audit, paid circulation and controlled (un- 
paid) circulation are reported and audited 
separately. This measure was adopted because 
of repeated requests by leading associations 
representing the interests of advertisers, agen- 
cies and publishers for a bureau which would 
audit the complete circulations of business 


publications. 


In complying with these requests CCA be- 
came in fact a bureau devoted to business 
publication audits, concerned equally with 
both paid and unpaid circulation. With this 


far-reaching 


step, everyone associated with 


business paper advertising and publishing 
now realizes that the bureau took on new sig- 
nificance. As a result the name “Controlled 
Circulation Audit” no longer described the 
true scope of its services. 


The bureau’s official definition of controlled 
circulation is “that circulation which is within 
the field served and which conforms to recipi- 
ent qualification, as these are described by the 
publisher”. Technically, therefore, controlled 
circulation can be and is both paid and unpaid 


circulation. 


BUSINESS PUBLICATIONS AUDIT 


Over the years, however, the circulations of 
CCA publications were predominantly unpaid 
— since this kind of circulation can be con- 
trolled more readily. The result is that today 
people think of controlled circulation in terms 
of unpaid circulation—and thought of CCA as 
an audit bureau especially concerned with un- 


paid circulation. 


That is why the CCA Board of Directors, after 
careful consideration and long deliberation, 
proposed to the membership that the bureau’s 
name be changed to BUSINESS PUBLICA- 
TIONS AUDIT of Circulation, Inc. That is 


why this proposal was approved 


whelming majority vote of the membership at 
CCA’s last Annual Meeting. And that is why 
on February 1, 1954, “BPA” officially re- 


placed “CCA”. 


All members, 193 advertisers and agencies 
and 365 business publications, as well as the 
advertising and publishing industry in gen- 
eral, will benefit from the broader scope and 
greater stature of BPA — a bureau dedicated 
exclusively to the needs of business publica- 
tion audits. No name could better describe 


such a bureau than... 


of CIRCULATION, Inc. 


420 LEXINGTON AVENUE 


. NEW YORK 17, N. Y. 


Formerly Controlled Circulation Audit, Inc. 


hes replaced 


by an over- 


was Thomas I. Parkinson, Court- 
ney’s father—once again made the 
columns of AA. This time, it con- 
cerned a stockholders’ suit against 
Stefan Meyer, former president of 
the agency, charging account pi- 
racy and neglect of duty. The com- 
plaint was dismissed and Parkin- 
son Associates took no further ac- 
tion. (Thomas Parkinson, charged 
with “nepotism,” subsequently re- 
tired from Equitable Life.) 


e Last Aug. 31, Andrew Gahagen, 
treasurer of W. Earl Bothwell Inc., 
filed suit on behalf of himself and 
all other stockholders and credi- 
tors of the agency, in which he 
charged former president Alden H. 
(Jack) Kenyon, Geyer Advertis- 
ing president B. B. Geyer, the two 
agencies and others with “con- 
spiracy” over the manner in which 
the two agencies “joined forces’ 
in September, 1952. The suit, re- 
ported exclusively in AA, never 
came to trial because an out-of- 
court settlement was reached in 
November. 


e Toward the end of the year, 
mail order operator Louis Linett 
said he was getting ready to file 
in bankruptcy court. His financial 
dealings left a trail of bad debts 
in at least six New York agencies 
and a string of circumstances 
which resulted in at least two of 
tnose agencies closing shop. One 
of them, J. R. Kupsick Advertis- 
ing, is now involved in litigation 
with former account executive Nat 
Sokol, who had serviced Linett ac- 
counts in his own shop before it 
closed. Mr. Sokol has filed suits 
against Kupsick which total sev- 
eral hundred thousand dollars. 


# On the bankruptcy ledger of the 
agency year, there were several 
settlements and arrangements 
made under various provisions of 
the Bankruptcy Act, and Dun & 
Bradstreet recorded 24 outright 
advertising agency failures, com- 
pared with 19 failures in 1952, 40 
in 1951 and 38 in 1950. Total lia- 
bilities, however, were the lowest 
in years—$466,000, on the average, 
or less than $20,000 per agency. No 
agency of significant size was in- 
volved in outright failure. 

As for new agencies, AA re- 
corded the founding of one new 
one with appreciable billings, 
while two other New York agen- 
cies of note made major changes 
in their corporate structure. 


= In March, LeGrand L. Redfield 
left the 19-year old Dowd, Red- 
field & Johnstone agency, which 
he helped found, and joined Pi- 
card, Marvin & Redfield, along 
with nine accounts, as a full part- 
ner. 

The 20-year old Chas. Dallas 
Reach Co. started out 1954 with a 
new shingle—Reach, Yates & Mat- 
toon. The new. names stand for 
James Yates, longtime agency con- 
sultant and co-founder of William 
Esty & Co., and Henry A. Mattoon, 
who resigned as v.p. and creative 
committee chairman of Dancer- 
Fitzgerald-Sample. 

Toward the end of the year, 
Buchanan & Co. v.p. Paul Gaynor 
resigned, took four accounts with 
the agency’s blessing and opened 
Gaynor & Co. Mr. Gaynor hopes 
to bill more than $1,000,000 in this, 


/his first year. 


Changes in the affairs of other 
agencies across the country, re- 
ported month-by-month, may be 
found on the next page. 


ABC Names Huntington 


George G. Huntington, who 
joined the network some time ago, 
has been appointed manager of ra- 
dio sales development for Amer- 
ican Broadcasting Co., New York. 


Clements Resigns Brock & Co. 


Clements Co., Philadelphia, has 
resigned the Brock & Co. account. 
Brock makes frozen French fried 
potatoes. 
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Agency Formations, Mergers, 
Reorganizations and Closings in 1953 


ADVERTISING AGE here lists briefly—month-by-month as they 
occurred—news of agency formations, closings, mergers and 
other reorganizations, as reported in AA’s columns during 1953. 
Additional details on some of the more important agency stories 
of the year will be found in the preceding story. 


Hugh Dwight Advertising, Port- 
land, Ore. 
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Almost a dozen new agencies 


May 

Three New York agencies an- 
nounced themselves: Feeley Ad- 
vertising, Mark, Simeon & Renard 
and Seiden Co...In San Francis- 
co, Charles H. McDougall sold his 
two-year old interest in the Dan- 
cer-Fitzgerald-Sample office to D- 
F-S in New York and opened his 
own shop, Charles H. McDougall 
Advertising. ..Former agency part- 
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WALL BRACKET 
TYPE 


specifications. 


We have complete toeitigien for production of any special 


esign bracket. 


Send for Complete Descriptive Literature 


YARDER MFG. CO., 816 Phillips Ave., Toledo 12, Ohio 


FOR INDOOR SIGNS—Ready to Letter and Erect 


Bracket assembly in chrome or colors. %” diam. rods 
in 3 lengths to fit panels from 14” to 20” wide. Flange 
assembly consists of lead screw anchor, and ¥” diam. 
rod in 3 sizes for panels from 14” to 20” wide. Rods 
in chrome or colors. Steel panels from stock or to your 


BRACKETS & PANELS 


| FLANGE TYPE | 


opened their doors in the first 
month of the year. In New York, 
Ferro-Davis Advertising and Reed | 
Advertising...In Chicago, Frank 
E. Duggan opened his own agency 
... Albert Kircher Co. changed its 
name to Richard Morton Co... 
Buchanan & Co. closed its Chicago 
office and v.p. Robert E. Potter 
Sr. opened Robertson Potter Co. to 
handle the Buchanan accounts... 
Comer & Reames bowed in Kan- 
sas City, Mo... Howard R. Smith 
Co. in Tacoma... David Olen Ad- 
vertising in Los Angeles. ..Turow | 
& Robbins in Baltimore... Ray 
Holme Advertising in Bethlehem, 
Conn...deSuave-Pine & Associ- 
ates, Providence, became Charles 
W. Pine & Associates. .. McMillan 
& Marsden bowed in Boston. 


February 


An active month in Chicago. Ro- 
bertson & Buckley and Clarence 
M. Gotsch & Associates merged to 
form Robertson, Buckley & Gotsch 
...Seymour Gerber Advertising 
and R. A. Richman Associates 
opened their doors. ..In New York, 
Harriet Romain Advertising. ..Ro- 
bert Goulder Advertising in Cleve- 
land...Dana Advertising Co. in 
St. Paul...Henry Gerstenkorn in 
Los Angeles... Dean Lem Associ- 
ates in Dallas... Frank McCabe & 
Associates in Providence and 
Northeastern Advertising in North 
Providence. 


March 


In New York, LeGrand L. Red- 
field resigned as board chairman 
of Dowd, Redfield & Johnstone to 
join a reorganized agency named 
Picard, Marvin & Redfield. .. Wal- 
lace Cane Advertising opened, also 
in New York...Other new shin- 
gles across the country: Potter- 
Repak in Providence... Shattuck 
& Clifford in Boston...J. Green 
Advertising in Buffalo. .. Cargill & 
Co., Richmond, changed its name 
to Cargill & Wilson... Kruskopf 
Advertising in Minneapolis... 
Weintraub & Associates in Uni- 
versity City, Mo...Bob Hillyer 
opened his own agency in Eugene, | 
Ore... Boccard, Dunshee & Jacob- 
sen in Denver... Brook Hill Snow 
Advertising in Greeley, Colo... 
Dick Laughlin & Associates in. 
Houston... Milton Carlson Co. in| 
Los Angeles. 


April 


In Salt Lake City, an agency | 
opened with an unusual name) 
—Ads—and some unusual require- | 
ments. Among them, a recom-. 
mendation that 10% of all budgets 
be used for research... Venable- 
Brown Co. and Associated Adver- 
tising Agency, both of Cincinnati, 
announced a merger under the lat- 
ter name... Davis & Co. merged 
with Hixson & Jorgensen in Los 
Angeles... Principals of Robert 
Holley & Co. joined Laughlin-Wil- 
son-Baxter & Persons, Houston 
and Dallas agency...Hening & 
Co., Philadelphia, absorbed the 
clients and key staff members of 
Wayne Advertising... Morrison 
Advertising and Davis-Greene 
merged under the name Morrison, 
Greene, Seymour Inc., with offices 
in Milwaukee and Waukesha...| 
New agencies included Ted M.. 
Abrams in Montreal... Robert 8.) 
Coleman together with John P.. 
Broderick in New York... Robert 
F. O’Brien & Co., Boston... How-— 
ard, Mintz & Venet in Irvington, | 
N. J... Dix & Eaton, Cleveland...) 
Andover Advertising, Chicago... 


— for this is the one 
medium that delivers all of Florida’s 


— giving you a bonus audience of 2% MILLION 


Media Records — 12 


MILWAUKEE JOURNAL 
CHICAGO TRIBUNE ... 
LOS ANGELES TIMES .. 


WASHINGTON STAR 


NEW YORK TIMES 
DETROIT NEWS 
BALTIMORE SUN 
HOUSTON CHRONICLE 


(Lines of Advertising) 


THE MIAMI HERALD .._. - 43,170,108 


++ »42,824,859 
CLEVELAND PLAIN DEALER 42,531,468 
veeee e+ 42,130,926 
trees es 41,486 687 

reese ee «39,031,059 


months 1953 


. 51,073,874 
.. .49,995, 368 
.. .49,320,588 


- - 38,304,506 


tourists a year 


— plus more than a MILLION thriving residents 
—and all at remarkably low cost 


Its gain of over 34% million lines last 
fastest-growing among the first 10 papers topped only by the 
Cleveland Plain Dealer and the Detroit News. 


a 


The Miami Herald 


JOHN S. KNIGHT, Publisher Soe 
STORY, BROOKS & FINLEY, National Representatives 


billion dollar Gold Coast, 


year makes it the third 


Why not get all the facts on this bonus buy from your SB&F man, 


Affiliated Stations — WQAM, WQAM-FM 
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ner Alfred M. Pettler also formed | 


a San Francisco agency bearing 
his name. ..Other new names were 
Addington-Krutilek in Dallas... 
Lee Keeler Inc. in Philadelphia... 
Gray-Schwartz Advertising in 
Chicago. 


June 


Activity on the West Coast. In 
Los Angeles, the Riordan Co. liq- 
uidated and John H. Riordan, two 


BIGGEST 24-SHEET 
VALUE IN CHICAGO! 


Illinois Outdoor Adv. Co. 
4338 N. Kedzie Ave., Chicago 18 


G 


National Sales Representatives: 


GEORGE E. THOMPSON & ASSOC. © 


420 Lexington Ave. 201 N. Wells St. 
New York 17, N. Y. Chicago 7, Ill. * | 


took 15 other Riordan accounts and 
opened Ford C. McElligott & As- 
sociates...Up in San Francisco, 
Len Gross Advertising bowed and 
Sam Ewing reopened his own 
agency with a branch in Phoenix 
... Still further north, Gross & 
Strauss went into business in Port- 
land...MecDonald, Haggard Inc. 
/opened offices in Nashville...In 


\New York, John M. Alden re- 


signed as exec. v.p. and general 
manager of Chas. Dallas Reach Co. 
to form an agency specializing in 
| marketing services. 


July 

Hirsch & Rutledge and Tamm- 
Ullman, both of St. Louis, merged 
into Hirsch, Tamm & Ullman... 
Everling Associates, Philadelphia, 
merged with Richard A. Foley Ad- 
vertising. .. Pringle-Gotthelf As- 
sociates opened in New York... 
Maurice McCaffrey opened his 


own agency in Minneapolis...H.| William S. Harvey and Edmond 


others and three accounts joined | 
Roy S. Durstine Inc. .. Senior ac-| 
count executive Ford C. McElligott 


Richard Seller left Don Allen &|G. Thomas—announced their re- 
reagent in Portland, Ore., to do signation to form Chew, Harvey 
the same...One up and one down |& Thomas...Granville Rutledge, 
in San Francisco. Malcolm Dewees | formerly a principal of Hirsch & 
Inc. opened and Daly & Richard- Rutledge, opened his own agency 
son closed. | in St. Louis specializing in food 
‘advertising and merchandising... 
August | Jensen & waite ones in a. 
. |neapolis...Allied Advertising 
Gardner Advertising, St. Louis, Service in Oklahoma City... Pack- 
gy oe oo 2. of “a ‘ard & Kraft in Worcester... 
20 ay oot Sa, /Fuehrer-Williams Co. in Provi- 
~year old A. L. Adkins Co., aN dence. 
Francisco industrial specialist, | 
merged with Wyckoff & Down-. 
ward, founded in 1947, to form. October 
Wyckoff & Adkins...Other new 


: | The busiest month of the year, 
agencies were Hoggan & Hall, Salt 4: jeast in terms of numbers. 


Lake City... Staples Advertising, | >.) : 

per ph Franklin, sole owner of 
ti uisville. . ‘The Duffy ae, ‘Franklin & Gladney, liquidated 
on, Wilmington, Del. . . Jac “the agency and joined Monroe 


liams Inc., High Point, N.C....| 
. ’ /Greenthal Co., New York, along 
Josephson, Gulick & Cuffari, Mont- ‘with eight of the agency’s ten ac- 


clair, N. J...Amer-Pol Advertis- | .ounts. Mr. Franklin said he was 


ing, Buffalo. “fed up” with the sole responsibili- 
ty of an agency and the business 
September ‘fluctuations of a small agency... 


Three partners in Gray & Ro- Fred Tobey Associates closed and 


president Tobey moved over to 
Abbott Kimball Co....James S. 
Coolican Inc., Syracuse, and Dev- 


gers, Philadelphia—Samuel Chew, | 


MR. HYSTRIX CRISTAT 


Nature gave the Porcupine a formidable appearance for 
protection against its enemies. The African variety is 
much larger than its American cousin, and never climbs 
trees. His quills can be erected or depressed by strong 
muscles all over his back. On some specimens these quills 
can be as much as sixteen inches long, with shorter and 
more hollow ones on the tail able to produce a rattling 
sound when shaken. Even a large dog is no match for the 
Porcupine. If Mr. Porky is able to swing his tail into the 
dog’s mouth, the dog will quit in a hurry. The Porcupine 
does not throw his quills, but loses them only after 
forcible contact with his adversary. 


Do the natural thing—call 


PcA 


for ELECTROTYPES, MATS, PLASTIC PLATES, and R.O.P. COLOR 
PARTRIDGE & ANDERSON COMPANY - 712 FEDERAL ST., CHICAGO 5 + HArrison 7-3732 


ereux & Co., Utica, merged to op- 
erate under the Coolican name... 
Theodore A. Newhoff Advertising 
and Frank L. Blumberg Advertis- 
ing, Baltimore, merged operations 
into Newhoff-Blumberg Advertis- 
ing... O’Lavin, Flint & Associates, 


Harold E. Flint & Associates... 
Pacific National Advertising, Port- 


tising opened in Oakland...A. P. 


Francisco... Stanley Heyman re- 
signed as advertising director of 


|to open an agency serving com- 
/panies without advertising man- 
agers... Stromberger, LaVene & 
McKenzie opened in Los Angeles, 
all three principals coming from 
West-Marquis...Jack Blake Jr. 
Advertising started operations in 


Jack C. Sharp did the same in 
Dayton... Ditto Claude De Bruhl 
Agency in Asheville, N. C., and 
United Advertising Co., Louisville. 


land, bought Randolph T. Kuhn |} 
| Advertising...In the same city, | 
Arthur E. Smith formed his own) 
agency...Helen Kennedy Adver- |, 


Golf Advertising bowed in San. 


'Moore’s clothing store in that city | 


Dallas...W. James Bridges and 


Advertising Age, March 1, 1954 


November 


The 28-year old Wank & Wank 
agency in San Francisco merged 
with Alport & O’Rourke to become 
Wank & O’Rourke. .. Howard Gar- 
nitz set up shop in Chicago... Eu- 
gene R. Rison & Associates in St. 
Louis. ..The Lansdale Co., by the 
brothers Ben and Phil, in Los 
Angeles. 


December 


In Los Angeles,Vick Knight de- 
cided to close his shop, opened in 
1949, and devote his merchandis- 
ing talents to an enterprise that 
would net him more than 2%... 
In New York, H. B. LeQuatte Inc. 
closed and president H. B. Le- 
Quatte took himself and several 
accounts over to Abbott Kimball 
Co...Chas. Dallas Reach Co. an- 
nounced plans to start the new 
year with the name changed to 
Reach, Yates & Mattoon. ..In Long 
Beach, Cal., Warren P. Isham Ad- 
vertising started in business. 


Heckethorn Plans Ad Push 


Heckethorn Mfg. & Supply Co., 
Littleton, Colo., will emphasize the 
control factor in its 1954 consumer 
advertising of Columbus Luxury- 
Ride shock absorbers, pointing out 
that shock absorbers do wear out 
and, when worn-out, are danger- 


: /ous. Ads are scheduled for Auto- 
| Fargo agency, changed its name to | 


motive News, Brake & Front End 
Service, Country Gentleman, Job- 
ber Topics, Motor, Motor Age, 
Metor Service, Popular Mechanics, 
The Saturday Evening Post, South- 
ern Automotive Journal and Super 
Service Station. Kostka-Bakewell 
& Fox, Denver, handles the ac- 
count. 


Sisalkraft Appoints Agency 


American Sisalkraft Corp., At- 
tleboro, Mass., maker of reinforced 
waterproof papers, insulation and 
box tape products, has appointed 


Sutherland-Abbott, Boston, to han- 


dle its advertising. 


National Ad Boosts Charest 


Gason R. Charest, sales mana- 
ger of the Westminster, Md., div- 
ision of National Advertising Co., 
Waukesha, Wis., has been pro- 
moted to national account execu- 
tive of the parent company. 


IN 


FOLLOWED 
BY THE 


STATIONS 


WIND 


CHICAGOLAND AUDIENCE™ 


NIGHT DAY 


FOUR “MAJOR” 


*AVERAGE DAILY METROPOLITAN 


WIND ~ CHICAGO - 


REPRESENTED BY: AM RADIO SALES CO. 
NEW YORK — CHICAGO — LOS ANGELES 


Ist 


SOURCE: 


560 KC 
5000 WATTS 
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|'Permacel Contest 


Has Merchandise, 
No Cash Prizes 


NEw BRUNSWICK, N. J., Feb. 23— 
|Permacel Tape Corp. will break a 
nationwide jingle contest to pro- 
mote its Texcel cellophane tape 
|March 15. 
| The contest will be pushed 
through a color ad in the April 25 | 
lissue of This Week Magazine, tv | 
| spots and in-store displays. 

The $10,000 prize list consists of 
a Packard Clipper sedan, 35 mer- 
_chandise items and 335 merchan- 
| dise certificates. The contest closes 
June 15. 

“The unique feature of the con- 


test is the $2,750 worth of awards | 


‘in merchandise certificates,” John 
'L. Callahan, Permacel director of 
-merchandising, said. “This offers 
retailers additional sales volume 
since the certificates can be used 
by winners to buy additional mer- 
chandise only from the store where 
they bought Texcel cellophane 
tape.” 


Rowe & Wyman Names Cugat 
Alfred Cugat, formerly with 
Alexander Film Co., Colorado 


Springs, Colo., has been named art. 


‘director of Rowe & Wyman Co., 
Cincinnati. 


Waddell Joins NBC’s WTAM 
Harold W. Waddell, formerly 
v.p. in charge of sales for WJW, 
Cleveland, has been appointed 
sales manager of WTAM, NBC- 
owned station in Cleveland. 


Automatic silk-screen equipment for speed 
and economy. Specialists in short run, 
large surface printing for outdage and in- 
door advertising. 


_ 4-COLOR SCREENOLITH | 
PROCESS 


SOLID COLOR PRINTING 
ee, ee ee 


ity, lowest cost silk-screen_ 

conttette niches K-N the largest printers of local 
and sectional 24-sheet posters in 
the United States. 


1570 $. FIRST ST., MILWAUKEE, WIS. 

OFFICES IN: New York °* Boston 

Pittsburgh ¢* Detroit © Chicago 

St Lovis * Dallas * San Francisco 
Seattle * Portland 


Sy er 


This is what comfort looks like. You 
can't see it, but you can't ignore it’ 


@. Com one furnace give me grester comtort than another? 


WHEN THE PRESIDENT DIED... 


A. You bet! The unique, new Reguiaire* 
r aethed of ware air distribution is 
* found only in Perfection furnaces. It 
absolutely eliminates hot and cold 
it blasts. ..ends cold floors 
cme Dallas heard 
= A, See your Perfection heating dealer 
« } orwrito Perfection Stove Co. , TS25-A 
H Platt Ave,. Cleveland 4, Ohio. 
d | YOUR HOME DESERVES c.) 
= f Perfection® it before 
3, ! ~ ii ower “erent 
- } oo Md J pondion 
1 | SOMETHING MISSING?—The March Living 
- for Young Homemakers carries this ad for as Ini on 
Perfection Stove Co., Cleveland. Pictured 
in the frame, says Perfection, is ‘what 
comfort looks like. You can’t see it, but 
| you can’t ignore it.’ McCann-Erickon is 
= the > ‘ r . j 
d peti Within a minute of the wire that told of Presi- 
d ’ — dent Harding’s death, Dallas heard the news. A 
d Esquire’ Report g ’ 


Tells Who Bought 


Air Conditioners 


NEw York, Feb. 23—The deci- 
sion to buy room air conditioners 
was made by husbands in 51% of 
the cases covered in a recent sur- 
vey made by Esquire. Husbands 
and wives made the decision joint- 
ly in 33% of the cases covered. 

The study, just released, was 
made in November and December, 
1953, in Philadelphia, Washington, 
Dallas and New York by question- 
naire and telephone interviews by 
A. S. Bennett-Cy Chaikin Inc., 
New York research organization. 

Of the purchasing families, 45% 
report that husbands went to the 
store to preview the appliance 
against 6% of the wives, and 50% 
of the husbands went to the store 
to make the actual purchase com- 
pared with 5% of the wives. 


= The survey shows that 28% of 
the families deliberated for a pe- 
riod of six months to a year before 
buying, and that 42% held off for 
six months or more. This indi- 
cates, the report says, that air con- 
ditioners appear to be non-impulse 
purchase items. 

The study also covers auto- 
matic dishwashers and shows that 
the men brought up the idea of 
buying in 37% of the cases, and 
men and wives together in 17% of 
the cases. 

Decision to buy was made by 
men in 41% of the purchasing 
families, and by both men and 
their wives in 34%. 

Deliberation before -aperragrnd 
extended to about six months in| 
67% of the cases reported and tor 
longer periods in most of the other 


WFAA newscast was on the air— and WFAA 
was first in the nation to announce the president’s 
passing. 


It’s a long way back to Harding’s death in 1923. 
The cumbersome TRF set and the parlor it graced 

have disappeared. But radio has since become 
part to most every phase of human existence, with 

the news broadcast an important means of 
immediate, mass dissemination of the news. 


WFAA earns its welcome into listeners’ homes. 
In times of emergency or distress Southwesterners 

turn first to their ‘neighbor of the air” for help. 
In December a lost boy was found within the hour by 

a man who heard the youngster’s description on 
WFAA’s 7:00 AM news. A week later the wreckage 

of a missing plane was located when a farmer 
who heard the crash associated it with a WFAA 

report. And just before Christmas WFAA 
arranged for a mother’s appeal to reach across the 

seas to her son—one of the 22 Korean Veterans 
who chose Communism. 


There are six veteran newsmen who report, 
re-write and edit the 2614 hours of news broadcast 

on WFAA every week. The people of the South- 
west depend on WFAA for the complete story of 

newsworthy events of local or world-wide 
significance. 


One of a series: WFAA's established leadership in the Southwest 


Mr. and Mrs. Warren G. Harding, photographed shortly 
after his nomination for the Presidency. 


ALEX KEESE, Station Manager 


cases. 
EDWARD PETRY & CO., National Representatives 


| Brown Named to Head KYTV 


Hi Charles H. Brown, head of 

Brown Radio Productions, has been | 
Hi! named general manager of KYTV, | 
Springfield, Mo., replacing Gordon | 
Wardell. Ralph Stufflebam, pub- 
lisher of the Herald, Bolivar, Mo., 
was named sales manager. 


Radio Services of The Dallas Morning News 


aa Ta pte et eee OO igs ae ae ee : wae ee Stare tea < otlee bi SENS as Se tatw as cates eg eer ie Sapp thn ae VeRR ANCE ot ee ie Ge ape ea 2 ee San eos ecBe aT NME ke ebay, Ven Nay eos Wat Deter “ fe ee a sl Re aE typist PE Ooo ee 
cheat ae a AGT dy 8 ae weaae US ee : OME Aare! Pil Saat ie ei WL ne ee (eo eee baa is Kegon ba OP Re Lee fu i Soe ; ra ‘ es, Li. ey Viva Ota Si Peek 8 ES es Pay RR Ges ee ies vmod 
~ eo TS A : me ae : nS eae al re ea Rae Pe see Soe yet pee % Pe yay c aie. 2S Ape aie an outed Rte cEET A od mates Sanya Pah sai yigghite iy ad ramet iy ae oan: Fee ANA ee is Ty ee ae Oe ee saga Pe By pee aie, ie’ tgs AO 
i “pees : ane ae 5 . eke haere Rae soak be a Bg Seas wa Seen Bp kas Sg Map SBS Rt a Fi 3i 9 oC, mente eae aes Bs Oh css See, Ngee A om a ce emt Dat CRORES aa 
ye ye . a? Poe Ee om a Sa iy Ly Se A oa aM Aah eben Gaerne. tT ikt cee ge ob a ie 
7 ; ae reget 
: ete 
5 my, 
4 sf tie 
en Loe 
Advertising Age, March 1, 1954 ais” 
95 - 
9 — 
. - . Be | 
d 3 5 Out 
. | : Le vy ye oe ae Ree 
“ = 
" : | | f-- ss 4 ; ng 
t. | 
| | Print 
e | | : 
s i | : b he ‘i 
iy : 
i ; t Se Tia ell : 
% aie | 
i" oct: aeee 
b ori oe eee : Tie: “alk WOGESEE 
| , .. (eevee. 
a ; Oa be te i Re 
n ; , 
- ' ey > 
. é 7 —_— . 
. & | Aa bere , } 
. 
= . : ; am » ‘ eS. is 
| | a = 
1 ' | , : So Gnkaeere S e SS wrt 
1 i . ee a 
} 
- @& y 
rd 7; oO 
O t } | : on 
} ; ie 
g ’ | aS Stotoe cee ey ro coe 
” i or 
i, & ee 
, a eS Ae 
’ fe { ye 
2 ~~ ee Gey ae 
ie, 
eee 
x 
a 
xs ss 
4g se | 
~ < se 
& a _ % ge : a 
¢ 
o? % i eee 
E. ee wifes & ‘e 
j aS / i; gf eo FE 5 
™ ’ ¥ is res See ee , se ae 4 
* _— awW@- * Yao a 
. P ’ i. a i ——s SS ee 
_ - Si ae if : esau 
: . ae i ‘ 7 « * : Bee Sh 
d ; : Ry fe & i % pean ~ ‘ ae 
Sy? Cok gp i ‘ od ee pees ‘ : aoe 
oh “ a a ek wie * 7 4; r my y 
. ss oy pS ™~ } -aaiee® * eka: ~~ Piney og 
a ; ‘ sah + fe a eee 2 
‘ ni nies / Pe ee mee alee 
; nace ~ a8 a Hy “= Dtpes = ee - Ps) i) ied ele 
- - — Signet FES, Cee — 
fo ' ee a cs ‘get of se se ‘gine 
cui} J 4a te i aa 
Wi eo | 1... °,. is ee yl ay 
, : ae : enemas ieee 
’ & : E , ae -— we = Lee “ee 1a Be Se Bee Bs rd 
‘ A . RRS eae NO 
j } I = aes cee Fs ye ae ae a ay ee, ra a sf . a i ‘ 
{| oe i 4 Yai. es asc, 
| i » | : * a gan ¥ s if * oe ack a p desee : 
: ee ae | i aS ae ees 
4 ? ae REE . aes wid 
a See Pe te ‘ or ee 
| a : se ty SS Ne es 
z “aes - eee . Fie cr, es a oy» aaah i 
; { hy ee Be ke , a Peg : ne , a ee 
} .; ele : em ie ae: scsacleitt a ees 
| i ' af is unt 4 a -< = 7 a 4 ( et ee a a ih 
or —— ioe es “te o 
: | 4 d  - va eve _ ee, hier 
oe 2 , = eee Sa 
; } — 2 4 Pe imac tee is: i & ie 7 i, ere ; 
Z epee care BE Ae ae Be. “nee. cane 
q ‘% ee a aes " aig. — . oe 
| ™ var a rie - . ee Sie 4  —- | : 7 sis 3 
| “Et =o SA “aetna: See le =a : Foe 
‘e ES See Be DRE pee, i en ey 
ae at ee As om . a arent: 
| ory : oa ee a west 
,) is. ip lel SS ea 
ae + a ceri 
~~ . = ae ae 
a ’ Paes a pe ¥ a aie ay 
” es ies ——— ga 8 
4 FS sin 
; 1 |) ie 
A 
z \ | 
| 
|  Wwea~A,. 
| : 
| | te 
v,' y ff 
ea i }\| 
% H 
; yO0G WATTS 5000 WATTS igs 
ABC ¢# TAN Migs 
oe 
| : 5 aaa 
ee . 
ai ihe ie ads > ‘ My ? : : . ; Hat 
‘ ; i : i r ” 7 : S i Ft dar et ear eet as ; D . e's 7 
a 4 . ‘ fe ey a A Vl “ , ¥ * 3 : a3 hey S ¥ H 


ONGRESS mats give deep, clear-cut 
reproductions because they are moulded by a 
direct pressure baked process from clean, 
hand-finished electrotypes. 


RIGINALS ar carefully cleaned and 
inspected to make sure there are no high 
shoulders, no filled type bowls, shallow areas 
or other trouble spots. 


EXT, Congress makes the pattern plate 
in its own electrotype plant. All pattern plates 
are checked and hand-tooled, if necessary, 
before the mat is pressed. 


OOD nats result every time because no 
detail is overlooked. The type of flong, the 
baking time and baking pressure are all care- 
fully controlled to produce finished mats that 
will be just right. 


ESPONSIBILITY for getting your 
mats into the mail—to the right newspapers 
and dealers at the right time—is as much a 
part of Congress service as the quality of the 
mats themselves. 


XTRAORDINAR Y care is taken 
in wrapping and shipping your mats to be 
certain that each mat will arrive at the right 
place at the right time in perfect condition. 


ERVICE is fast, accurate and depend- 
able because Congress does all the work— 
from the time your original arrives at our 
plant until the finished mat is rushed to its 
destination. 


O for Quality mats and quick service, send 
your mat jobs to... 


CONGRESS ELECTROTYPE CO. 


DETROIT # 1326 East Congress Street e WOodward 3-3974 
CHICAGO © 40] Palmolive Building © SUperior 7-8056 


After 60 Years in the Ad Business, 
Fred Cole ‘Retires’ to Sell Ads 


(Continued from Page 3) elbows of such notables as Edwin 
regularly, putting in a hard day’ Booth, Ellen Terry and _ Lillian 
over the telephone and selling only Russell. “I helped seat the first 


slightly fewer ads than normal in| 
spite of farewells and interviewers. 

When AA’s correspondent inter- 
viewed him, the spry Mr. Cole was 
still deep in the ad business—and 
completing plans for a “gypsy” 
tour of Florida which sounded like 
anything but retirement. “I like to 
work,” he put it simply. 
Mr. Cole has always liked to 
work, it seems, which is a good 
thing. A magazine representative’s 
career has its ups and downs. Mr. 
Cole told AA: 
“Off and on, I’ve represented 
about 50 publications. Of these, 
about 90% are out of business. 

“IT hope I’m not a contributing 
factor,” he added pensively. 


# In addition to witnessing pub- 
lishing failures, Mr. Cole has seen 
other troubles, including at least 
three national financial panics, 
the last of which wiped out most 
of his savings. 

He has also watched the ad 
industry grow from a loose cluster 
of mostly one-man operations with 
only three big agencies (N. W. 
Ayer, Lord & Thomas and J. 
Walter Thompson) to the multi- 
billion dollar operation of today. 
He can recall the practical be- 
ginnings of display advertisements, 
which “came with the growth of 
the auto and packaged foods indus- 
tries. I used to call on Post and 
Kellogg when they were just start- 
ing.” 


# Born in 1878, in New York’s 
Finger Lake region, Fred Cole 
“went West” alone at the age of 
12—to his grandparents’ farm near 
Cedar Springs, Mich. On the way, 
he managed to get into a mammoth 
train wreck—still recalled in 
northern Indiana—in which 80 
persons were killed. It was Mr. 
Cole’s only near-miss, despite sev- 
eral hundred thousand miles of 
travel since—unless you count the 
San Francisco earthquake, which 
Mr. Cole and his family missed by 
a healthy 48 hours. 

Mr. Cole reviews his life on the 
farm with mixed feelings. It was 
a stern life unacquainted with 
machine power or price supports. 
“We worked awfully hard, and we 
knew privation.” 

On the one hand, he sees in the 
necessities of those five years 
something sorely missing in the 
present. “Today’s generation are 
not resourceful; they don’t have to 
be,” he points out. 

On the other hand, Mr Cole’s 
opinions of the virtues of early 
farm life are tempered, to say the 
least. Seventy years later, he viv- 
idly remembers disliking it. “There 
ought to be an easier way of 
making a living,” he thought then 
and thinks now. 


s At 16, he went forth to find it, 
beginning with a business course 
in nearby Benton Harbor. Then 
came Chicago. By a stroke of luck 
(“In those days you were happy 
to just have a job”)—he got a po- 
sition with Marshall Field & Co.’s 
wholesale operation—“in the kid 
glove department.” 

Those years, the mid-nineties, 
are still remembered as a golden 
era in Chicago’s growth, and the 
lush formative period in depart- 
ment store history. Marshall Field, 
a “tall, handsome man,” was still 
alive and active, making regular 
tours of his departments. 

The young Mr. Cole was doing 
well, making $10-$12 per week 
during his two or three years with 
Field’s. In addition, he ushered in 


audience in the Chicago Auditor-| 
ium, when Mary Garden opened) 
it,” he recalls. 


@ All this time Fred Cole was 
living the life proper to a strict 
upbringing. To this day, he has 
never touched a drop of liquor. 

As an usher, he never attended 
a performance on Sunday, the!$909 per week, and Cole sta i 
standard opening-night date. He an aet office ‘for 12 years. ~— 
simply handled the crowd and left,} pis first advertising assign- 
coming back on Monday to see the| ment—it lasted for some years— 


show . . . . . 
: ‘ . was soliciting classified linage. It 
an - Cole doesn’t talk of it, but| was a discouraging business, he re- 
ere must have been a strong mu-|cajis: advertisers were not at all 
sical strain somewhere in his eager to use the Inter-Ocean 
makeup—he lost his job on account| Targe display ads, of course, were 
of it. It seems he had a bad habit searcer than gas buggies. Cole 
of whistling on the job—something| stil] remembers the thrill of getting 
= Ba “aur a reeay ao _ his first page, which came (unsoli- 

" ‘ -| cited a 
sie adek Gale t ms an cited) from a classified customer. 

during one of his inspection tours.|— The Inter-Ocean M 

” - - , Mr. Cole re- 
After a “second offense,” he was| calls, was one of the few places 


in the publishing business. the first time as a full-fledged 


. magazine representative. His first 
= One of the leading (and hardest-| jo) was with Pearson’s, but soon 


up) newspapers then was the Chi- 

cago Inter-Ocean, where Fred Cole pete yor ac — 
hie anal oie my This was around 1913, the latter 
the ad manager, Mr. Cole recalls, a ee See Tn, One 
was sitting at his desk “clipping 
classifieds.” 

After a long—and one-sided— 
discussion Dix hired the 19-year- 
old Cole “at $20.” “I didn’t ask if 
it was $20 per week or per month— 
I took the job and waited for my 
first check.” 

It turned out to be a handsome 


dis F. E. M. Cole 


Just Out! Meyercord’s 
New Guide to Point of Sale 


DECAL SIGNS 


MEYERCORD & Seeal Sian 


YOURS Yuee 


-..- please request 
on your letterhead 


Packed with 
effective, 
usable profit 
making point 
of sale ideas! 


a Guide le. ; 


i wereecove co OW: tone Manteno 6b beves 


We’re proud of this magnificent new Meyercord presentation of 
point of sale decal signs... and we want you to have your own 
personal copy. Just a note to Meyercord on your company letter- 
head will do the trick. Here, in a single booklet printed in many 
colors, you will find the best examples of sales producing per- 
manent point of purchase decal sign advertising ... representing 
the gamut of products from food and soft drinks to paint and 
hardware. You will see how advertisers, from small regional 
operations to the national giants, use decal signs to influence 
customers at the point where sales are consummated —where the 
customer turns money into goods. Here are ideas galore for stim- 
ulating your own sales at the all-important point of purchase. 
Your copy is off the press, waiting for you. Write for it today. 


DEPT. R-201 


the theaters along the Randolph St. 


“Rialto” of the time, holding the 


5323 WEST LAKE STREET 
CHICAGO 44, ILLINOIS 


THE MEYERCORD Co. 
olds Lbrgest Decabcomania Manufacturers 
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McClure’s was still near the peak 
of its fame. McClure’s great aggre=- 
gation of muck-raking journalists, 
including Ida Tarbell, Ray Stan- 
nard Baker and Lincoln Steffens, 
were roving the country looking in- 
to everything from oil trusts to 
Christian Science. S. S. McClure, 
its editor, was fully exercising his 
“nose for news,” and the western 
representative was getting a full 
workout at the advertising end. 


@® For McClure’s was one of the 
great ad mediums of the time. “In 
those days,” says Mr. Cole, “we 
would goto press with 35-40 pages 
of ads that came to us ‘over the 
transom,’ with no one having lined 
them up.” 

There was also plenty to be wary 
of then. “About 99% of all adver- 
tising today is placed by reputable 
agencies—but not in those days,” 
Mr. Cole points out. “There were 
lots of ‘skins’—bad medical ad- 
vertising, fake offers and crooked 
agencies.” 


Attitudes toward advertising 
were correspondingly different. 
Mr. Cole recalls making similar, 
pitches to Ringling Bros. circus 
and Pullman Co., arguing that they | 
should run institutional-type ad- 
vertising in McClure’s. 


® Ringling he tried to sell on al 
campaign to combat the general) 
opinion of the time that circuses 
were vulgar productions not fit for 
women and children. His argument. 
to Pullman was that it should tell | 
people of the safety and conven-| 
ience of the all-steel Pullman 
cars, 

In both cases, Mr. Cole says, he 
was turned down, and on the same 
ground: that an ad in McClure’s 
would cost the advertiser good will 
unless he similarly favored all the | 
other magazines. As Robert Todd 
Lincoln, then head of Pullman Co., | 
replied: “No—we’d be making a 
trough for every publisher in the 
country to eat out of.” 


a “When I took the job with 
McClure’s,” Mr. Cole remarked, “‘if 
anyone had told me it would fold, 
I’d have said they were crazy.” 
Nevertheless, fold it did, in 1921, 
and Mr. Cole, now 43, with a fam- 
ily in suburban Kenilworth, was 
again out of work. | 

“In those days,” he explained, 
“a man that old was considered 
about through. 

“That’s when I decided to be an 
independent magazine rep,” he 
continued. “I figured I’d go to New 
York and line up several mag-| 
azines; then, if one of them folded, 
I wouldn’t be left flat. A lot of 
newspapers were represented that 
way then, but scarcely any mag- 
azines.” 

Mr. Cole made his trip, signed 
up Etude, The Outlook (since 
folded) and three or four other 
publications—and hung out his 
shingle as F. E. M. Cole, Special 
Representative. He has been at it 
ever since. 


® For the last 15-20 years, the 
veteran representative says, pub- 
lishing failures have been relative- 
ly few, and the business has been 
“pretty easy,” despite the fact that 
“the cost of selling advertising is 
excessively high.” 

“It takes more to sell adver- 
tising than any other commodity,” 
he declared. “Especially in rep- 
resenting small publications you)! 
have to educate, to show the adver- | 
tiser your publication is the kind 
he can use.” 

In recent years, Mr. Cole has 
been able to devote more time to 
his chief avocation—Chicago’s Off- 
the-Street Club for underprivi- 
leged children. But then, he’s 
always devoted time to it—he has 
been a director for 45 years. 

What comes after the Florida 
“vacation?” Mr. Cole isn’t saying. 
But it’s reported that he is already 


dickering with publishers there for 


a representative job. His Chicago | 
associates suspect that Mr. Cole 
may settle down and “retire” in 
Florida—as long as there’s some 
work to do. 


Frazier Joins Willa Maddern | “a 


Frank Frazier has joined Willa’ 
Maddern Inc., New York mailing 
list broker, to head the list re-, 
search and analysis department. | 
He was associated with Specialized | 
Business Services, New York, for 
the past year and was executive 
director of the Direct Mail Adver- 
tising Assn. from 1948 to 1953. 


Cahoon to Hicks & Greist 


Wilber T. Cahoon, formerly with 
the art department of Storm & 
Klein, New York, has been ap- 
pointed assistant to the executive 
art director, Robert Fox, at Hicks 
& Greist, New York. 


WZIP Boosts Rehbaum 


Walter Rehbaum has been pro- 
moted to station manager of WZIP, 
Covington, Ky. He joined the sta- 


tion in March, 1949. 


76% Homemakers 


buying in the appliances, household equipment 
and clothing markets repeatedly. 


The WORKBASKET 


A Modern Handcraft Publication 
543 Westport Rd., Kansas City 11, Mo. 


NEW YORK, 489 Fifth Avenue, Murray Hill 2-2492 
CHICAGO, 360 N. Michigan Avenue, Andover 3-6929 
PASADENA, CALIF., 
DELAND, FLA., 202 Conrad Building, 1417-W 


for CONSISTENT BUYERS 


—Here’s your Market— : 
100% Women | 


° 66% Home Owners 


—a Consistent Market of Big Buyers — 
buying in the food market regularly . . . 


234 E. Colorado Street, Ryan 1-9155 


rr 


RAG 


TIO! 


The only important way to cover Maryland is to use 


s 
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50,000 WATTS * NBC AFFILIATE * RADIO BALTIMORE 


Nationally Represented by Henry |. Christal Company 
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Philip Morris Elects Two 


New Group Files for S. F. TV 
Benson & Hedges Officers | 


With the withdrawal of the ap- | 


FOR 
e| / CONVENTIONS Joseph F. Cullman Jr., chairman plication of General Teleradio Inc. 
by ee any and president of Benson & Hedges, fo ers 2 in San Francisco, | 
e has been elected chairman of the |San Francisco-Oakland Television | 


executive committee and a direc- | Inc., a California corporation, has | 
tor of Philip Morris & Co., which | filed a new application for that) 
recently acquired Benson & Channel. San Francisco-Oakland | 
Hedges. Television was recently formed by | 
Mr. Cullman’s son, Joseph F, Ward D. Ingrim, executive v.p. of | 
|Cullman III, was elected a v.p. — oo ee See 
, 10 2% 0 ; 
and a director of the company William D. Pabst, v.p. of Don Lee 
and general manager of KFRC, San | 
° Francisco, also holds 4712% of) 
, ™\\ the stock; Harry R. Lubcke, con- 
sulting engineer, and formerly with 
Don Lee, holds the remaining 5%. | 
If the license is granted, Mr. In- 
grim and Mr. Pabst will sever. 
their connection with Don Lee and 
— company, General Tele- 
radio. 


For All Major Cities 


Semples Write... 


JACKSON 
PRINTING CO. 
1045 Pine AVENUE 

LONG BEacu 13. CAL. 


copvayent a as eM \naste 
\ 


Building, Equipment, Kitchens—all designed 
to produce unexcelled color photographs in the 
demanding but rewarding carbro process. 

Names Chirurg Co. Agency 


CHARLES F KUONI STUDIO 
: | Standard Packaging Co., New 
Vip ‘York, has named James Thomas 
bu Gh cology ply Chirurg Co., New York, to handle 


advertising for all its divisions. | 
These include Flex-Vac division, 


a 61 WEST ERIE CHICAGO 11 ¢ Telephone SU 7-4483-4 Jersey City; liner division, Brook- | 
7 lyn; Standard closure division, 
Chicago; Missisquoi division, Shel- tainer Co., St. Albans, Vt. 


don Springs, Vt., and Fonda Con- 


“We knew that we must 
inform important people... 


House Beautiful was chosen 
as the principal medium,” 


writes Mr. William M. Stuart, 
President, Martin-Senour Paints 


an 


M 
ertin-Senour Paints 


Mr. William M. Stuart 
February 1, 199, 


Wihtian =, ®’uanr PRes 
Of 


“Consistently, year after year 
we have used House 
BEAUTIFUL... Our couponed 
advertisements have proved the 
House BEAUTIFUL audience 
to be very responsive.” 


The recognition of ng 


to Job 
you and the starr of HOUSE ‘Beene is what 


More evidence that 
pa “It pays to be a regular 
House BEAUTIFUL advertiser.” 


have used 
with both and wi HOUSE BEAU 
oth the buying Public and the neecePtance pt 
t dealers 


e sells both sides 
of the counter 


"SVGas s 


al 


use beau 


572 MADISON AVENUE, NEW YORK 22, NEW YORK 


JET SELLS SNEAKERS—Mishawaka Rubber & Woolen Mfg. Co., Mishawaka, Ind., is 

using a replica of the Air Force F-100 jet plane to help boost sales of its Red Ball 

Jets, the new name for the company’s line of sneakers. Here, three Mishawaka 

sales representatives—P. L. Stephens, J. A. Iverson, and L. A. Elder—get a close 
look at the model during a sales conference in Chicago. 


Mishawaka Offers 
Jet Rides to Kids 
to Boost Sneakers 


MISHAWAKA, INbD., Feb. 24— 
Mishawaka Rubber & Woolen Mtg. 
Co. is using jet propulsion tactics 
to promote its sneakers this year. 
Tne company, wnich started call- 
ing its tennis shoes ‘Red Ball 
Jets” about two years ago, is book- 
ing appearances for a moppet-size 
replica of the Air Force F-100 
Sabre jet plane in retail stores. 
Smal customers in each communi- 
ty are invited to “fly” the Red 
Kall Super Sabre while it’s in town, 
and fliers’ badges are awarded to 
the pilots atter they land. 

The promotion will be backed 
by television spots, teaturing tne 
sound ot a jet plane breaking the 
sound barrier. So far, the snip has 
been scheduled for week-long ap- 
pearances 1n various stores across 
tne country all during 1994, and 
tentative arrangements for ’99 
bookings are being made. 


a To relieve the tension of kids 
walling tor a ride on the Red Bail 
jet, the company is providing a 
movie of jets 1n action to be snown 
to those waiting in line. Once in 
the plane, the young jet enthusiast 
can look through his “radar” screen 
and see anotner tull-color tilm 
simulating flying conditions. 

Other Mishawaka advertising 
for Red Ball Jets runs in maga- 
zines, comics books and newspaper 
comics sections. 

Fletcher UV. Richards Inc., Chi- 
cago, 1s the agency. 


ARF Tabulates Services of 


Audience Measurement Firms 
A directory ot audience size 
measurement services, to serve as 
a reterence source tor information 
apout rating services, has been 
compiled by a committee ot tne 


raqaio-lv ratings review committee 
‘OL Advertising Kesearch kounda- 
|uon, New York. 

| ‘Lne pampnhiec outlines the serv- 
| ices c= American Kesearch Bureau, 
| Kobert S. Conian & Associates, C. 
ik. mooper inc., A. C. Nieisen Co., 
ruse inc., ‘Lrendex inc. and Vide- 
odex Inc. 


Zift-Davis Buys Magazine 

Ziff-Davis Publishing Co., New 
York, has bought Communications 
Engineering trom Kadiocom Inc., 
Great Barrington, Mass., and will 
merge it with the combined Radto 
& Television News and Radio Elec- 
|tronics Engineering, starting with 
the April issue. Ziff-Davis also 
will launch its first American is- 
sue ot London Mystery Magazine 
March lod, and in a tew months 
will introduce another magazine 
in the electronics field. 


Brewer Promotes Webber 

Fred W. Webber, assistant di- 
rector, has been promoted to di- 
rector of merchandising for An- 
heuser-Busch, St. Louis brewer. 
He joined the company in 1931. 


—— 
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Deepfreeze Names Two 


J. A. Rishel Jr., formerly assist- 
ant general sales manager of the) 
Youngstown Kitchens division o 
Mullins Mfg. Corp., Warren, O 
has been named general sales man- 
ager of appliances of the Deep- 
freeze appliance division of Motor 
Products Corp., Chicago. B. G. 
Sanderson, general sales manager 
of Deepfreeze since 1950, becomes 
general sales manager of contract 
sales. 


Four to Wyckoff & Adkins 


Wyckoff & Adkins Advertising, 
San Francisco, has been appointed 
to handle advertising for Ross 
Valley Savings & Loan Assn., San 
Anselmo, Cal.; Southern California 
Pipe & Steel Co., Los Angeles; New 
Method Fur Dressing Co., San 
Francisco, and Onox Inc., San 
Francisco. 


Light Leaves Fairchild 


Charles H. Light has resigned as 
advertising sales representative of 
Women’s Wear Daily, a Fairchild 
publication. His future plans have 
not been announced. 


‘there are TWO WAYS to 
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ADJUST INVENTORIES 


immiaes Lay off workmen - 
08: ayaa buying 


Merchandisers know that warehouse dis- 
tribution and dealer inventories reach a 
bottle-neck only at the POINT-OF-SALE. 


And retail dealers know products are 
easier to sell when identified by the 
TODAY’S HEALTH emblem signifying ac- 
ceptance for advertising in publications 
of the American Medical Association. 


On your products, in your advertising 
and prominently displayed at the Point- 
of-Sale the TODAY’S HEALTH emblem 
builds business by building confidence. 


FAMILIES cre BIGGER! 


have above average SPENDING POWER 
—are least affected by lay-offs—the kind 
of people who have more needs and 
wants and more money with which to 
satisfy these wants. 


’ send today © 


‘TODAY'S HEALTH DATA FILE 


ublished by the American Medical As 


535 N. Dearborn St., Chicago 10, Ill. 
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Wine Board Includes 
Television in New 


: $500,000 Ad Drive 


San Francisco, Feb. 
$500,000 newspaper, tv and maga- 
zine campaign will break across 
the nation March 16 as the Wine 
Advisory Board, launching its third 
annual spring drive for California 
wines, backs up retailer, distribu- 
tor and producer promotions. 

Although the board’s major ex- 
penditure will be for newspaper 
space, a substantial share of its 
advertising dollar will go into tel- 
evision, marking the first time tv 
has been used to tell the California 
wine story to a nationwide audi- 
ence. 

Dave Garroway’s NBC television 
show “Today” will start the cam- 


announcements keyed to the theme, 
“California Wine for Better Liv- 
ing,” will appear on Pacific Coast 
tv screens in late March and early 
April. 

A heavy schedule of newspaper 
advertising will break March 24, 
with ads of 300 and 800 lines ap- 
pearing in 296 daily papers in 178 
cities. A second series of California 
wine ads will run March 31, and 
weekly thereafter through April. 
In some areas 300-line ads will 
continue to appear during May, 
with a final insertion scheduled 
for June 3. 


= Life will carry a color page 
March 29, and b&w ads are sched- 
uled to appear in The New Yorker 
March 27 and Gourmet, Holiday 
and Sunset in the March, April and 
| May issues. 
Food and beverage trade paper 
|advertising will point up advan- 
| tages to the wholesale and retail 
| trade of displaying and promoting 
California wines during the wine 
industry’s advertising campaign. 
The Wine Advisory Board’s ad- 
vertising plan follows the “drive” 
pattern used last October to focus 
consumer attention on California 
wines during National Wine Week 


dividual wine brands will again 
tie in their own advertising ac- 
tivities to the industry’s program. 


clude an 11”x 28” banner and col- 
orful over-wire pennants featuring 
sherry, port, burgundy and sau- 
terne. 

The San Francisco office of J. 
Walter Thompson Co. handles the 
account. 


‘Fishing Tackle Guide’ Out 


The first edition of the ‘Fishing 
Tackle Buyers Guide”’—a “catalog 
of catalogs for fishing tackle job- 
bers’”—has been compiled and 
published by Fred E. Owens, pub- 
lisher and editor of Fishing Tackle 
News, Wilmette, Ill. The directory 
lists manufacturers of fishing 
tackle and their catalog sheets 
under five sections: accessories, 
baits, flies and lures, fishing lines, 
rods and reels, spinning tackle. 
According to Mr. Owens, the guide 
is being sent to approximately 
1,000 fishing tackle jobbers in the 
country. 


‘House Beautiful’ Names 3 


Frederic B. Cortis, manager of 
the Cleveland office of House 
Beautiful, has been promoted to 
the new position of midwestern 
manager. He will headquarter in 
Detroit. Calvin C. Herge of the. 
eastern sales staff succeeds Mr. 
Cortis in Cleveland, and Peter D. | 
Gellatly of the New England sales | 
staff succeeds Harry Scott, who. 
resigned from the Cleveland office | 
to enter the real estate business. 


Lightning Appoints Agency | 

Lightning Adding Machine Sales | 
Corp., Los Angeles, has appointed | 
Van der Boom, Hunt, McNaugh- 
ton, Los Angeles, to supervise na- 


dising. Media will include trade, 
consumer and specialty salesmen 
magazines and newspapers. 


23—A_ 


paign March 16, and spot daytime |. 


and Wine Discovery Month. In-| 


New point of purchase aids in-| 


Bendix Boosts Lederer 

W. C. Lederer has been pro- 
moted to sales promotion manager 
of the television and broadcast re- 
ceiver division of Bendix Aviation. 


ed Glassner & Associates, Chicago, | 
to handle its public relations. | 


FORT WAYNE 
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Hartigan Joins Jann & Kelley ~—_—.B 1, per Capita -. i Retail Sales ‘53 

Joe Hartigan Jr., formerly assist- 
ant automobile advertising mana- $2,043 $4,957 
ger of the Detroit News, has joined | 
the Detroit staff of Jann & Kelley, 
newspaper sepresenatvs, "FORT WAYNE NEWSPAPERS, INC. 
Photographers ounag Chaeiene | ent for 

The Photographers Assn. of tine! 
America, Milwaukee, has appoint- The News - Sen ‘THE JOURNAL- GAZETTE 


REPRESENTED NATIONALLY BY ALLEN-KLAPP CO. 
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to command a department for you 


to give you store display domination 


to win special displays for your products 


NEW, DIFFERENT, DOMINANT, ECONOMICAL 


Here’s big help for merchandisers. 


banner it on walls, over entrances, 


en 


tional advertising and | 


drives; it’s a sales making eyeful 
and its cost is small. Special 
equipment and special facilities 
make the Panoramic Roll possible, 
make it a practical, powerful, 
store display. High acceptance by 
dealers gets it up, keeps it up. 


The Panoramic Display Roll is a 
single roll of paper, lithographed 
in one or multiple colors, in any 
design. There are literally hun- 
dreds of uses: stretch it to 20 or 
250 feet; hang it over wires, fasten 
it to windows, to store fronts; 


FOR SAMPLES showing use by leading companies 
and for complete information, write today. © 


See it at 
Booth No. 110 
POINT-OF-PURCHASE EXHIBIT 


HOTEL STATLER, N. Y. 
MARCH 30, 31, APRIL 1 


CINCINNATI 37, OHIO 
=, 


IN NEW YORK 


LE HURAY & CO., INC 
150 LAFAYETTE ST. 
NEW YORK 13, N. Y. 
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TV Set Makers Disagree—and How— 
with E&E Man’s Call for Color Sets 


(Continued from Page 2) of the facts of life where color 
Instead, it will use a 19” color-tube television is concerned. To me the 
—when it is available at the end of article is a shining example of ‘an 
the year. ‘essay on Paris by one who has 

AA reprints cormments on the never been there.’ ; 
“Adman’s Open Letter to Manu-| “I would suggest that your writer 
facturers of Television Sets” as contact a few of the engineers and 
follows: production men in the television 

'manufacturing business and obtain 


s From W. J. Moreland, president, their opinion. He might learn some 
Conrac Inc., Glendora, Cal.: \things of interest. 

“My first comment hastobethat “In the second place, you suggest 
your writer is obviously unaware that we manufacturers do not want 
’ to sell color receivers, which is 

|somehow reminiscent of the public 
# 4 utterances of the Democratic sena- 
ursing $ $ $ tor from Colorado some three years 
MAY GROW MOSS 220 when he was convinced that 
wannem and be of little use. More and faster | the mechanical type of color tele- 
may roll your way if spread widely. | vision was a practical reality and 

JAY Pp, Our free booklet may prove helpful’ ready for the home. 
| “Yes, RCA has announced a 19” 
WALK anvertising TYPOGRAPHY “Yes. RCA has announced a 19” 


circuitry to operate this new tube, 
adds another dozen or so secondary 
controls to the 20-odd already 
needed on the 15” version? Cer-| } 
tainly ‘...Lawrence tube report-| 
edly can afford an even bigger| 
picture.’ 
“As a manufacturer I have tried 
to buy Lawrence tubes. They are 
available as engineering samples | 
at $500 a copy. I have yet to ob- 
tain a commitment from any tube | 
manufacturer as to size, price, or 
availability of a Lawrence-type | 
tube. 
“Let’s be reasonable about _ | 
color television is wonderful—| : f 
’ A -+.| SAM L. AUSTIN, director of public rela- 
pet Fe all for it. We wat — | tions and advertising for the cman Mer- 
in oe ar plage oon cantile Exchange for the past six years, has 


‘ . P— | joined Bozell & Jacobs, Chicago, as a v.p. 
but it can’t happen overnight! The agency has been named to handle ad- 


vertising for the exchange. 

s From Richard A. Graver, v.p.| — 

and director of marketing, Halli-| us how to build a million color 

crafters Co., Chicago: sets this year, he’s got a job at 
“If the writer of your open letter Hallicrafters at his own price. 

to television manufacturers can| ‘Nobody appreciates both the en- 

get his foot out of his mouth long tertainment and commercial value 


enough to walk out here and show of color better than we do and 


ee. can’t beat ’em for advertising and informative labeling 
=on the PRODUCT, PACKAGE or POINT OF SALE!” 


Make your products talk! Even when there’s no salesman around, Avery Kum-Kleen Labels work 
for you—at the point of sale! With fingertip ease they're laid on the product or package to point 


@ special promotion stickers @ advertising tie-in labels 


me 
m 
bal 
a & 
ea SPECIFICALLY SPEAKING... 
Here are a few practical uses of Avery Kum-Kleen 

2] Labels. Where can your business use these labels 
we in sales promotional work? 
a trade marks @ point of sale stickers 
he @ anniversary promotions _@ product information 

@ product identification © special instructions 
Mi ® guarantees @ warning labels 
Me rice labels © address changes 

© diagrams e package labels 
m ® servicing instructions @ contents labels 
se sales stickers e color coding 
Gi 2s ® special feature labels ® maintenance instructions 
ie 
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AVERY ADHESIVE LABEL CORP., Custom Div. 133 


117 Liberty Street, New York 6 © 608 S. Dearborn Street, Chicago 5 
1616 S. California Ave., Monrovia, Calif. ¢ Offices in other principal cities 


Please send case histories H the Label 
Cina free samples O man all asia 


atl lee iia 
Nome, ae - a rea ee r Nepecdi 
— a DAB ES 
bf mat fate tore rtf » 
a 
Our Business Is_ @ : 


. mir after: > 


out sales features and advantages —informa- 
tion and instructions. They tell your cus- 
tomer what he’s buying...why he should 
buy...and how to use it! 


@ For advertising and merchandising work, 
Avery Pressure-Sensitive Labels put your mes- 
sage right where you want it—on the package, 
product or on any clean, smooth display surface. 


@ Avery Kum-Kleen Labels are on in an 
instant—with no moistening or waste motion. 
They stick tight and won't dry out, curl or po 
off...they stay neat and attractive throu 
rough handling—yet they're easily removed, 
when necessary, without soaking or scraping! 


@ Available in any size, shape or color... 
they’re individually die cut on sheets or in rolls 
for automatic labeling at production-line speeds. 
Patented Avery Dispensers, in either manual 
or electric models, can save you real time 
and money—write now for more information 
and free samples of Avery Pressure-Sensitive 
Labeling—do it today! 
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\things would be just dandy if the 
‘things your writer friend said were 
true. Unfortunately, he doesn’t 
know what he is talking about. 


= “These are the facts, sir. An es- 
sential of a television receiver is 
the picture tube. Color tubes in 
| quantity simply do not exist. 

“One good reason for this is that 
|the wisdom of mass producing the 
present 12% inch tube is highly 
questionable. Despite announce- 
ments of laboratory progress, 
larger size tubes have not as yet 
been perfected and it doesn’t look 
as though they’1l be available to us 
much before the latter part of the 
year. Without tubes, you can’t 
build” sets. 

“No attempt is being deliberately 
made to put furniture around a 
color chassis to ‘jack up the 
price.’ Present-day color chassis 
are bigger than black and white 
and require larger cabinets. They 
use three circuits as compared to 
one, 35 tubes as compared to 17, 
19 and 23. Greater masking is re- 
quired. As things stand, it prac- 
tically takes an engineer to run one 
of the things. 

“In skort, tubes have yet to be 
perfected and bugs have to be 
ironed out before color sets can go 
into mass production and, conse- 
quently, be sold at other than 
custom-made prices. While we are 
waiting for these things to happen, 
nobody hurts more than the manu- 
facturer. Believe me, there’s no 
Machiavellian plot in existence to 
stall the quantity production of 
color receivers. 


s “Finally, your letter writer 
jumps in far deeper than any 
‘authority either in the broadcast- 
ing or manufacturing end of the 
industry when he almost complete- 
ly wipes out black and white pro- 
‘duction by this fall. Black and 
| white, to a greater or lesser extent, 
'will always be with us because, 
/primarily, cost demands it. Pro- 
|ductions are cheaper in black and 
_white, and no matter how low the 
|price, there will always be many 
who will not be able to afford a 
color set. 

| “As far as the public is con- 
_cerned, this interim period is bar- 
gain day for the set buyer. Better 
isets are being made at better 
prices than ever before. And be- 
‘cause they are compatible, they’ll 
‘always be good, no matter how 
much color we have in the future. 
| “Color sets will go into mass pro- 
duction just as soon as the com- 
ponent parts are available. This 
development unfortunately takes 
time. In the- meanwhile, wishing 
won’t make it so.” 


# From Martin Sheridan, director 
of public relations, Admiral Corp., 
Chicago: 

“T, for one, am deeply concerned 
about the rash and most serious ac- 
cusations made in this open letter. 

“In the first place, the television 
industry. is accused of sitting 
around trying to hold back prog- 
ress. This accusation is entirely 
without grounds. 
| “There is also reference in the 
|;column to RCA announcing a 19- 
inch color tube. There is a world 
of difference between announcing 
a large color tube and delivering 
it. 

“Admiral Corp. has exactly none 
‘of these color tubes and has had 
‘no definite promises as to when 
/mass quantities of these tubes can 
| be obtained. The latest word is that 
(19-inch color tubes may be de- 
livered by fall in small amounts! 
| “There is also mention about 
‘furniture being put around the 
chassis to jack-up the price.’ In 
the first place, that is a ridiculous 
accusation and certainly proves 
that the writer of the column is 
not very familiar with the sub- 
ject about which he is trying to be 
an expert. 

“Do you realize that the present 
Admiral color receiver has forty- 
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two tubes, and twice the amount 
of circuitry required in our black 
and white sets? Have you ever 
taken a look at the size of the 
present 15-inch color tube? Both 
the large size of the tube and large 
chassis make it necessary to use 
a large cabinet. 

“Another thing—the $1,175 price 
tag placed on the 15-inch Admiral 
color receiver does not represent 
the actual cost of development and 
research put into the receiver. A 
more realistic price tag would be 
about $2,000. 


s “There is no one more anxious to 
get into the color television bus- 
iness than Admiral Corp. The same 
holds true for our competitors in 
the industry. The only thing hold- 
ing us up is the availability of 
large size color tubes, and we hope 
that they might start trickling in 
some time during the summer. 

“A quota of one million color sets 
is suggested in the closing line of 
this column. The television indus- 
try would be most happy to be 
able to meet this quota, and cer- 
tainly would be able to attain it 
if the color tubes and other com- 
ponents were available. 

“T certainly think that the tele- 
vision industry deserves an apology 
by the writer of this column for 
his ridiculous and unwarranted 
charges.” 


# From Charles F. Adams Jr., 
president of Raytheon Mfg. Co., 
Waltham, Mass.: 

“Frankly, I think [AA’s open let- 
ter] makes very little sense and is 
in no way timely. The engineers of 
every company in the industry are 
under enormous pressure to de- 
velop color sets that will constitute 
good value to the public. 

“To my way of thinking, they 
have accomplished a great deal in 
a short time. In fact, the pace is so 
terrific that anybody that thinks 
he has the answers one week is at 
least partly behind the times a 
week later. 

“However, at the present time, 
the best that could be offered 
would be a 14” picture with a de- 
gree of brightness substantially be- 
low current black and white sets, 
to sell for around $1,000. Such sets 
would, in all probability, be highly 
unreliable and require service calls 
several times as frequently as cur- 
rent black and white sets. 

“To produce a million of these 
with the thought that the public 
might buy them is, to my mind, 
utterly absurd. 


s “It may be that by late summer 
or fall sets with 19” pictures may 
go into production in limited quan- 


advertising for the New York of- 
fice of Modern Industry, before it 
merged with Dun’s Review last 
| August, has been named a v.p. of 
MacManus, John & Adams, Bloom- 
field Hills, Mich. 

The agency’s New York office 
has been named to handle adver- 
tising and promotion for the new 
piece goods division of Wilton 
Woolen Mills, Wilton, Mass. 


Crowell-Collier Names Two 


Alfred H. Pfister, formerly with 
the merchandising staff of Col- 


lier’s, has joined the Detroit sales 


staff of Woman’s Home Compan- 
ion, also a Crowell-Collier publi- 
cation. Robert G. Saltsman, for- 
merly Detroit manager of Esquire, 
has been named to the Detroit 
sales staff of Collier’s. 


Bud Solomon Opens Office 


Charles (Bud) Solomon, for- 
merly advertising manager of the 
American Safety Razor Corp. and 
for the past year a merchandising 
consultant, has opened an office at 
15 W. 44th St., New York. He will 
act as eastern representative for 
Excello Press, Chicago printer and 
lithographer. 
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tities. The price will still be high, 
and there will remain many tech- 
nical problems not sufficiently 
well pinned down to assure reli- | 
ability and lack of interference. 

“My guess is that perhaps three 
years from now a set producing a) 
21” picture of good quality and | 
brightness, of comparable reliabil- | 
ity to the current black and white | 
sets, should be available to sell for 
around $600. At that time, I should 
think that the public might be | 
ready to buy in quantity. | 

“In the meantime, it is interest-_ 
ing to note that in January, dealers | 
moved approximately 725,000 black | 
and white sets, the largest turnover | 
in the history of the industry. This 
must have resulted in part from 
the public taking a good look at 
the probabilities of color, and then 
deciding to go ahead with black 
and white... 

“Certainly nobody is trying to 
keep the consumer from getting 
what he wants. What we are all 
doing is our damndest to learn how 
to make for the consumer what he 
wants at a price that he should be 
willing to pay.” 


MacManus Names Phillips; 
Adds Wilton Woolen Mills 


Jack Phillips, who for the last 
12 years has been v.p. in charge of 


New England’s Most Logical 
TEST MARKET... 


WORCESTER 


Market 


The Worcester 
SUNDAY TELEGRAM 
FEATURE PARADE 


@ Locally Edited 


Every issue captures the interest of young and 
old alike — with articles and illustrations tailored 
by feature writers, artists and photographers to 
the reading interests of central Massachusetts 


people. 
@ Letterpress Printed 


Feature Parade is nationally recognized as one 
of the finest letterpress Sunday supplements. 


@ Color Availability 


Feature Parade offers high quality Black and 
White, spot color, two, three and full color 
reproduction. 


@ Complete Coverage 

+ .. Of more than 103,000 Worcester Market 
families every Sunday. 

@ Low Cost 


Black and White rates are same as ROP. Color 
rates are unusually low. 


Worcester Telegram-Gazette Circulation: 
Daily 155,552; Sunday 103,099. 


WORCESTER, MASSACHUSETTS 
George F. ‘Booth, Publisher 


~ MOLONEY, REGAN & SCHMITT, Inc. 
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THE ADVERTISING MARKET PLACE 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all.cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 4Q 
per line. Add two lines for box number. Deadline Wednesday naon 12 days 
Preceding publication date. Display classified takes card rate of $13.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED HELP WANTED 


POSITIONS WANTED 


HELP WANTED 


Advertising Age, March 1, 1954 


POSITIONS WANTED 


dry (a Penton publication) 


MANAGING DIRECTOR for established, pyoTOENGRAVING SALESMAN 
adequately financed advertising agency— FoR NEW YORK AREA 
located in Piedmont section of North Ca- | oid established out-of-town firm doing 
rolina, now representing manufacturer of quality work seeks able sales representa- 
nationally advertised, packaged medicine. | tive in New York. Will make attractive 
Base salary with share in profit of NEW | offer to right man. All replies confiden- 
BUSINESS. Applicant must have experi-  tja). 
ence in ALL phases of agency operation, | Box 6190, ADVERTISING AGE 

801 Second Ave., New York 17, N. Y. 


with satisfactory result record for a na-— 
tionally advertised, proprietary or pack- ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 


aged drug. Must be sober, aggressive. | 
Give media experience in detail, listing | 
| GEORGE WILLIAMS - PLACEMENTS 
| 209 S. State St. Ha 717-1991 Chicago 


present and past employers. Must furnish 
BUSINESS 


references—salary requirements. 
Box 6204, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. SPACE SALESMAN WANTED 
WE NEED | A young man willing to learn will be 
CRISP, SPARKLING LAYOUTS! | trained by business magazine publisher in 
industrial and/or retailing fields. Send 
photograph, resume, for interview. Re- 


Growing 4A agency in pleasant Carolina | 

city of 100,000 at foothills of Blue Ridge | 

Mountains wants top notch creative lay- | plies confidential. 

out man with good knowledge of produc- | Box 6193, ADVERTISING AGE 
tion. If you can produce sparkling lay- | 200 E. Mlinois St., Chicago 11, I. 
outs, handle Art Director duties, and | 

want to grow with this progressive agen- ARTIST 

cy, please write us in detail. Give age, | Well-qualified artist, 25-35, capable of 
experience, present connection, salary ex- | layout, lettering, finished art. Excellent 
pected, etc., and why you might prefer opportunity to exercise creative talent. 
| Clean execution, initiative are prime re- 


this area. 
President quisites. Indiana agency. State particulars 
Henderson Advertising Agency, Inc. and salary requirements. 


Box 6205, ADVERTISING AGE 


P.O. Box 1700 
_ 200 E. Mlinois St., Chicago 11, Ml. 


Greenville, S. C. 


ARTIST - DESIGNER 
- are a leading producer of P.O.P. dis- 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 11, ILL. 


ays and are looking for an idea man 
who can rough up his thoughts into pre- 


sentable sketches. Contact Jim Harting at 
Display Corp., 521 N. Broadway, Milwau- 
kee 2, Wis. Broadway 6-9222. 

COPY MAN 
Young, well-established Indiana agency 
needs man, 25-35, with definite industrial 


PRINTING SALESMAN 

One who will use his head; capable of 
developing and selling ideas. Opportunity 
to make good money - with a firm long 
> whose ——. es oo 

de g money. Apply giving full de- 
background, yet capable of displaying = 
creative flair on ANY account. Will work ba as to experience and what you ex- 


“with,” not “for’’ copy chief on b/w, re Box 6195 ADVERTISING AGE 
| 


dio, TV and client contact. Position re- 
quires a versatile, personable writer who 200 E. Milinois St., Chicago 11, Tl. 
can sell, has click ideas. State particulars FRED J. MASTERSON 
and salary requirements. ADVERTISING - PUBLISHING 
Box 6201, ADVERTISING AGE | All types of positions for men and women. 
200 E. Hlinois St., Chicago 11, Il. | 185 N. Wabash Fr 2-0115 Chicago 


ADVERTISING AGENCY 
FOR HIRE 


West Coast Member: A.A.A.A. 
Strong in Food — Appliances — Automotive 
Does your agency, or your product, need Pacific Coast represen- 
tation to keep pace with changing market conditions and the fast 
growing volume of the West? 
WE CAN HELP YOU 
IN ADVERTISING, MARKETING 
AND DISTRIBUTION PROBLEMS 


IF YOU ARE AN AGENCY; 


We would represent you and act as your West Coast office, with 
on-the-ground liaison between client, distributor and media. 


IF YOU HAVE A PRODUCT; 


We can assist you in marketing and distribution, as well as in 
advertising. 


TELEVISION — RADIO — NEWSPAPERS 
and other media. 
COPY — PRODUCTION — PLACEMENT 
Full agency information on request 
Box 810 ADVERTISING AGE 
200 E. ILLINOIS ST. CHICAGO 11, ILL. 


Walter Lowen 


PLACEMENT AGENCY 


Headquarters since 1920 for 
ADVERTISING AND 
MARKETING PERSONNEL 


Executives @ Cepy @ Art @ Office 
Public Relations 


Please ite bri outlining 
specific pn persenne! needs. 


420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. 


MU 9-2630 


18,000,000 


ADVERTISING SALES: Chicago - Foun- ADVERTISING OR SALES 


has assign- | MANAGEMENT 

ment in this territory for young man to | Building products advertising and sales 
assist regional manager. If you have had | Promotion manager, 37, engineering back- 
business paper sales or promotion experi- | ground, with exceptional experience in 
ence, are ready and ambitious to “move | sales and advertising with top name firms 
up,”” we invite you to tell us about your-|in heavy industry, technical editorial, 
self. Interview will be arranged for quali- | space sales, and home furnishings seeks 
fied candidates. Write G. A. Pope, Busi- opportunity with permanence. 

ness Manager, FOUNDRY, 520 N. Michi- Box 6202, ADVERTISING AGE 
gan, Chicago 11, I. 200 E. Mlinois St., Chicago 11, Il. 


BARNARD |10 YEARS diverse writing definitely ex- | 


cellent copy (preceded by thinking) all 


A service for employers and applicants | 
styles, fields and media save TV, with 


in the fields of advertising and publishing. 
Office and Professional CEntral 6-3178 
176 W. Adams Street Chicago 3, Il. 


ACCOUNT EXECUTIVE 
If you are an aggressive A.E. able to 
secure new business, but are held back 
because of poor service, this medium size 
midtown agency has excellent service fa- 
cilities. Exceptional opportunity. 

Box 6203, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


genial employer for long term. Agency or 
otherwise, but no pressure factory. Ready 
now. $10,000. No terse curiosity letters, 
please—tell what you, yourself, would 
want to know. 
Box 6198, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


WARNING! 


This advertising-merchandising assistant 
not good at layout, doesn’t have 82 years’ 


INDUSTRIAL AGENCY || copy experience, but CAN help organize, 


| plan, administer your advertising-mer- 
Established 4A agency needs per- | || chandising budget, programs, policy, help 
sonable, energetic, creative man, direct agency. Has been depended on by 
28 to 40 years, to write industrial media and product salesmen. Veteran, 
copy and handle medium-size ac- early thirties, heavy worker who believes 
counts. Technical education and | he’s assistant advertising manager caliber 
background preferred. Sound in- ||| n@ Strong asset to right company. No 
dustrial copy experience essenti al. | friction present job, just wants chance to 
Splen did opportunity for right use ability, be rewarded adequately with 
man. Write full details of educa- 


progressive employer in important busi- 
r J | ness or industry. Prefers smaller cities 
tion, experience, present and ex- 
pected salary. 


in Southwest, South and West for better 
Box 812 ADVERTISING AGE 


COPY-CONTACT MAN 
FOR CHICAGO 


TISING AGE, 200 E. Illinois St., Chicago 
11, Ml. 


even disposition and pride in work in- | 
cluded in the deal, seeks match with con- | 


chance at home life. Box 808, ADVER- 
200 E. Illinois St. Chicago 11, Ill. 


SALESMAN WANTED 
Illuminated 
OUTDOOR... PLASTIC... INDOOR 
SIGNS 


to represent company with excellent sign manufacturing 


background doing business on national scale. 

Men selected must be well established, doing business with 
National Accounts. References required. 

Several good territories open including Chicago. 


HAGEN ADVERTISING DISPLAYS, INC. 
6230 Wiehe Road Cincinnati 13, Ohio 


4) ADDED INCOME 


——_ for GRAPHIC ARTS 
SALESMEN 
If you are interested in substantially WITH 


increasing your income—if you are 
experienced in graphic arts selling— 
we would be interested in talking 
to you. 


Decals have a constant industrial and 
commercial demand because they 
offer an ideal method of equipment 
identification and of attractive and 
colorful advertising. To you they 
offer fast sales and high profits. 


Duro Decals have won general ac- 
ceptance because they represent o 


commerciAL 
AND | 
INDUSTRIAL 


high quality product—manufactured WRITE OR 

sae yey ae ey a long estab- TELEPHONE — 

ished and reputable company. RO DECAL 
DURO- INC. 


1832 juneway terrace ° chicago 26, illinois 
SHeldrake 3-3430 


Annual Visitors 


CAN’T MISS Your Message on... 
MAXWELL HIGH SPOTS 


in famous ATLANTIC CITY 


“The World's Playground" 


EXECUTIVE EDITOR AVAILABLE 
Last position, Vice President & Execu- 
tive Editor, Rogers Publishing Co. Held 
chief editorial position through more than 
50 issues of DESIGN NEWS. Also PUR- 
| CHASING NEWS executive editor for one 
| year. Directed art and magazine produc- 
| tierl operations. Participated in editorial 
| hiring, training, salary discussions, budg- 
| et planning, cost controls, etc. Instrumen- 
|tal in organizing foreign editorial net- 
work. Thoroughly experienced as ‘“‘work- 
| ing’ editor. Graduate engineer, industry 
}experience. Age, early thirties. John T. 
Benedict, 18562 Annchester Rd., Detroit 
19, Mich. Phone: KEnwood 3-3939. 


Admaker with outstanding creative abili- 
ty. 8 yrs. Agency, Ad Mgr. exp. Prolific 
versatii: writer radio, TV, b&w. Will 
relocate. 
Box 6196, ADVERTISING AGE 
200 E. Miinois St., Chicago 11, Il. 


SALES PROMOTION MAN 
A man fully exeprienced to help you 
meet competitive period approaching. 
Trained in ssies management and adver- 
tising as well as all phases of sales pro- 
motion. Outstanding as a writer of sales- 
producing letters. Best of references. Will 
locate anywhere. 
Box 6200, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


REPRESENTATIVES WANTED 


PUBLISHER’S REPRESENTATIVE 
Long established trade publication seek- 
ing experienced producer who can take 
on another profitable book in the Buffalo- 
Rochester area and Western Pennsylvania. 

Box 6197, ADVERTISING AGE 

801 Second Ave., New York 17, N. Y. 


—_—_—_—_—_—_—=—=[==[=[=[=[=>[==>=> 
BUSINESS OPPORTUNITIES 


ATTENTION PUBLISHERS (OR MONEY 
MAN, EXPERIENCE NOT NECESSARY) 
FOR SALE: The original “BASEBALL 
MAGAZINE” founded 1908, natl. news- 
stand distribution, 48 yr. old baseball li- 
brary and picture and picture morgue 
incl. Editorial and national distribution 
available if desired. Very attractive terms. 
Call er write Harris Press, 225 Varick St. 
N.Y.C. Ch 2-4982. 


Successfully established business and 
advertising service with a good reputation 
and high credit rating is seeking an outlet 
for its large volume of work. Prefer space 
with a live combination letterpress and 
lithographic plant in the New York City 
area, capable of handling a variety of 
quality jobs for nationally known ac- 
counts. Write, stating full details as to 
equipment, etc. 

Box 6199, ADVERTISING AGE 

801 Second Ave., New York 17, N. Y. 


Modernize your approach to grass roots 
America. Buy the inch in good ABC 
weeklies like Sanders 3 in Livingston 
County. They do it better. 


MISCELLANEOUS 
Newest, space-saving WORKBENCH; 1. 
48"’, w.24’’, h.33’’; compl. equipped, shipped 
FOB knocked down, minutes assembled, 
only $9.95. RIOLEMAD, Palatka, Fla. 


FINE AGRICULTURAL ART 
Write for illustrated brochure. 
JOHN ANDREWS 
7265 No. 36 Omaha, Nebraska 


SUCCESSFUL ADVERTISING WRITER 


and executive wants chance to realize 
ambition in advertising management and 
writing with manufacturer. Unusually 
well rounded 14 years experience; 10 
years with large corporation and leading 
agency. Well educated. Age 34. Available 
with reasonable notice. Box 806, VER- 
TISING AGE, 200 E. Illinois St., Chicago 
11, Ml. 


ARE YOU THE COPY CHIEF 
WE ARE SEEKING? 


We sre a large successful Chicago chain 
department store organization nationally 
famous for our aggressive, hard-hitting 
copy. We need a copy chief, one who can 
write copy that fits the situation—should 
be equally facile on copy that breathes 
fashion-smartness and on copy that 
pounds across a value message. More im- 
portantly, must be able to guide, en- 
courage and inspire staff of a dozen 
writers to do a top job. The salary will 
be xv2d—mighty good—because only a 
mighty good advertising copy chief with 
department store experience is wanted. 
Write fully. Our organization knows about 
this opening and will respect your con- 
fidence. Box 811, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Il. 


TO AN INDUSTRIAL 
COPYWRITER 


who knows a volt from an ampere 


We need a man who likes indus- 
| i me ay ie and om some- 
thing about electrical apparatus. 
He needn’t be an E.E. but he will 
know the language. 


Here’s an opportunity for such a 
man to build himself an important 
place in the Chicago office of a big 
national agency with a heal 
volume of both consumer and in- 
dustrial accounts. 
He’ll work directly with the ac- 
count executive and the clients on 
several well-known industrial ac- 
counts. He’ll have plenty of help; 
the full cooperation of a sound or- 
anization; a friendly group to 
ick ideas around with; clients 
who respect a good advertising 
job. Excelent working conditions 
in a Michigan Ave. office; insur- 
ance, pension, and bonus plans. 
open. 
All our people know we're look- 
ing. All replies will be treated in 
confidence. Don’t try to build a 
presentation; just drop us a note 
telling about yourself. 
Box 809 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
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COLOR CONFEREES—Needham, Louis & Brorby execs assembled in Chicago recently 

for a conference on color television, agreeing that “the new medium has good 

possibilities for advertisers and agencies who are willing to ‘grow up with it.” | 

At the meeting were (left to right) John Willoughby, v.p. and managing director 

of the agency's Toronto office; Frank Pittman, Hollywood branch manager, and 

Dick Eastland of the New York office. Television advertising accounted for 25% of 
1953 billings for Needham, Lovis & Brorby. 


Iowa Ford Dealer 
Puts on $75,000 
One-Man Auto Show 


Des Mornrs, Feb. 23—If Moham- 
med can’t go to the mountain—then 
conceivably, in this era of tough- 
minded enterprise, there is a way 
to bring the mountain to Moham- 
med. 

When this city faced its fourth 
consecutive year without an indus- 
try-wide auto show, Orville 
Lowe Inc. (“Iowa’s Largest Ford 
Dealer’) decided to put on its own 
show of impressive dimensions. 

So far, the Ford dealer has spent 
something like $75,000 on the show, 
which is scheduled to begin Feb. 27 
and run through March 6. 


# About $15,000 of this has been 
spent on advertising, handled by 
Wesley Day & Co., and $25,000 on 
talent, which includes Ted Lewis 
and his “All-star Revue of 1954” 
and radio talent from Station 
WHO. 


“Our 43rd Year” 


ART DIRECTOR $7,200 
Dept. Store Exp. Layout Roughs 


AGY. INDUSTRIAL COPY = $10,000 
Farm Equip. Machinery Exper. 


TV COPYWRITER FASHIONS $6,000 


GLADER CORPORATION 
“The Agency’s Agency” 


Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


RADIO & TELEVISION 
ASSISTANT 


Fine opportunity for ambitious, young 
man trained and talented in TV, film, 
radio, production and direction, to assist 
department director of 4A Chicago agency. 
Must have experience in organizing rou- 
tines of film handling, program buying, 
traffic, station relatibns, etc. Send full 
resumé, including present salary and 
photograph. 
805, ADVERTISING AGE 


Box 
200 E. Illinois St. Chicago 11, Ill. 


* 


Personnel Consultant 
to cAdvertising and the Graphic cArts 


———>——- == —==>S 


<email 
| Dous SMITH, INC. 
a — 


A complete placement service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 
for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRanklin 2-3280 


| WRITE 
CONVINCING COPY 


1 want a job in a top notch agency 


No fancy stuff. No tricky headlines. Just 
good convincing copy. 18 yrs. exp.—nat. 
ads to point-of-sale aids and literature; 
consumer and industrial; agency, retail, 
m.o., nat’l. advertiser. I’ve written con- 
vincing copy for: Bldg. Products; men’s 
wear; pkg. goods; heavy equip.; farm 
products; appliances; sporting goods; 
home furnishings; insurance; other lines. 
GOOD VISUALIZER. Present job: Mger., 
Creative Pianning, nat’l. advertiser. Age 
42. Salary range $10,000 to 12,500. Chi- 
cago area pref., but will move to best 
reason for changing. 
Congeni. . Excellent reputation. 
Por complete details write Box 807, 
ADVERTISING AGE, 200 E. Illinois St., 
Chicage 11, Il. 


More than 65 new Ford cars 
and trucks will be on display in 
the Exhibits Bldg. at the state fair 
grounds. Also featured will be 
cutaway displays, working models 
and displays of parts and accesso- 
ries and special tools and equip- | 
ment. 


In Schenectady, N.Y. 
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CIRCULATION 


FIRST in News Content & Pages Published ADVERTISING 


1952 


THE MOST i. 1 


IMPORTANT CORNER 
IN THE U.S.A. 


CALIFORNIA 


ELECTRI 


To keep pace with San Diego's contin- 
ved prosperous growth — the San Diego 
Gas and Electric Company has begun a 
$26,000,000 electric power construction 
program — to be completed in 1954. This 
program includes the establishment of the 
100,000 kw Encina pliant. 


C POWER SALES 
1953 1,361,274,156 


KILOWATT 
HRS. 


1,240,580,801 


Ane 


EVENING TRIBUNE 


REPRESENTED NATIONALLY BY THE 
WEST-HOLLIDAY CO., INC. 


San Diego Union 


Saree 
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General Motors Gives P&G First Real 
Competition in Ad Outlay, PIB Finds 


(Continued from Page 1) 
into television. 
General Motors, 


in 1952, spent $16,697,808 on them 
in 1953. It also increased its spend- 


which spent 
$11,386,689 on general magazines newspapers and network radio in| 


first competitor to approach 


. Total increase in spending for 


‘ing in network television from 1953 over 1952, according to the 


/ $5,008,803 in ’52 to $7,867,628 in 
spending in 


53. 


Its 


increased 


PIB calculations, reached a new 
| high for advertisers of $1,062,549,- 
992, an increase of 11.07% over 


‘this same period of time was al-| the 1952 total of $959,464,114. 
most as significant. At any rate, | 


This is explained by increases 


100 Top Magazine and Broadcast Advertisers in 1953 


Based on figures compiled by Leading National Advertisers Inc. 


(These figures are based on measurements of 90 
general magazines or groups, six farm publications, 
four radio networks, four television networks, and 
First 3 Markets Group, New York Herald Tribune 


Total 
COMPANY Expenditure 
Procter & Gamble Co. .....-.-eeeeeeeers $37,522,507 
General Motors Corp. ......----eeeeeeeeee 30,383,839 
Colgate-Palmolive Co. ....-----sseeeerreee 26,234,679 
General Foods Corp. ....-.---eeeeeereeee 23,263,148 
Lever Bros. Co. .....--eecereereecece eee 19,157,473 
American Tobacco Co. ....--.--+eeeeeeeee 15,767,207 
R. J. Reynolds Tobacco Co. ......+-++-- 15,608,275 
General Electric Co. ...-..-seeeeeeeeeeee 15,267,241 
General Mills Inc. ......-ee reece eeeeee 14,868,092 
Cillette Co. ......ccccccccccsccccccoee ° 13,785,167 
Chrysler PR, gp chve de vesdcdeseve veeses 13,063,183 
Ligyett & Myers Tobacco Co. .......-+-+++s 12,389,843 
Ford Motor Co. ......-ccecececcsceceees 12,261,603 
Loriflard, P. Co. ......--ceeeeeeereeerere 10,954,284 
Campbell Soup Co. .......eeeeeeeeeeees 10,572,912 
American Home Products Corp. .....---+-+ 9,505,887 
Sterling Drug Inc. ......---0see ee eeereee 9,404,918 
National Dairy Products Corp. ......-----+ 8,911,001 
Miles Labs Inc. ......--eeeeereereeeees 8,472,097 
Pillsbury Mills Inc. ......---0 eee eee eee 7,885,170 
i dean 7,829,083 
Get BH GO. ccc ccccccsersessesecces s 
Philip Morris & Co. Ltd. .....----eeeees 7,205,826 
Kellogg Co. .......-- eee eeer ee eereeeree 6,702,082 
Westinghouse Electric Corp. ...--.--++++> 6,597,293 
Distillers Corp—Seagrams Ltd. ......-.+-- 6,571,227 
Goodyear Tire & Rubber Co. ......--+++s 6,357,239 
Quaker Oats Co. ......- cece e rere eeeeees 6,104,220 
Philco Corp. .......--eceeeeereceereece 5,861,707 
Bristol-Myers Co. «2... 00sec e eee eeeeree 5,676,862 
S. C. Johnson Inc. .....---eeeeeerereece 5,630,108 
Radio Corp. of America ........--+--++++5 5,301,228 
Kaiser Motors Corp. ......-----eeeeeeeee 4,883,138 
American Telephone & Telegraph ........-- 4,782,911 
Coca-Cola Co. ......ccecccccsoccescccce 4,403,090 
Standard Brands Int. ....-.eeeeeeeeeere 4,389,316 
Armour & CO. ....ccccccccccccccccccces 4,385,385 
Firestone Tire & Rubber Co. .......-.-+- 4,144,914 
Schenley Industries Inc. ......----+++++5 4,136,969 
International Cellucotton Products ........ 4,055,837 
E. I. Du Pont de Nemours ........------ 4,005,625 
National Distillers Products .........+++-- 3,898,657 
Avco Manufacturing Corp. .......-++0+++ 3,884,877 
Johnson & Johnson .......---ce cee eeeee 3,675,162 
The Fees GO. ccccccccccccsccvccscoccce 3,674,352 
Scott Paper Co. .....-ceseccceccvccces 3,650,449 
Rexall Drug Inc. .......ceeseeerecveee ee 3,429,254 
Eastman Kodak Co. ........eeeeeereereee 3,248,052 
Nash-Kelvinator Corp. .....-..0-eee eee 3,215,886 
Andrew Jergens Co. .......- ee eeeeeeceeee 3,211,073 
Admiral Corp. ......- 0s ce eeeeeereeeeees 3,070,498 
Manhattan Soap Co. .......--eceeeeeeee 3,027,669 
Carter Products Inc. ...........eeeecees 2,988,359 
Sylvania Electric Products Inc. ........+- 2,872,895 
Block Drew Co. ...ccccccsccccssccccceces 2,828,870 
Pabst Brewing Co. .......see eee eeeeees 2,810,932 
, o } Saree yr rr rr Tos 2,696,509 
Corn Products Refining Co. .........-.4-- 2,669,872 
William Wrigley Jr. Co. 2.2... cee ee ee 2,666,997 
Joseph Schlitz Brewing Co. .......----+- 2,651,739 
Electric Auto-Lite Co. .......0-seeeeee 2,646,503 
Armstrong Cork Co. .........eeeeee eens 2,645,442 
“9 “a eererrrrrr rrr tris 2,643,785 
TR kc kc decoded etesnctaverece 2,606,096 
D ©. Baemdvigh Ce. 2c ccccscccccvccssce 2,560,475 
National Biscuit Co. .........c cece eens 2,492,123 
California Packing Corp. ..........eeeees 2,459,410 
eS Serer 2,423,495 
OS SPParerre err rrere i 2,416,949 
2. 2 See 2,379,920 
Aluminum Co. of America ...........56. 2,317,156 
IN 5 ccrds ssascccteanehven ees 2,313,116 
ee UO DR, gw cei s teen neeccaues 2,267,443 
tl RRA ererrrrrirr rt: Trt t ° 2,225,158 
Nn 5 cae EC KAA wEAG LOR TESA 2,207,916 
Baeptees Gitte Ge. nw ccc cc ccc vessccas 2,202,739 
Gepmeeee WORRIES Ce. onc cece cceccsees 2,197,747 
Gee, eee & Ge. ccc ccccesevccccas 2,185,401 
a errr rere rer rer errr 2,085,065 
Prudential Insurance Co. of America ...... 2,019,671 
PPP TUTE ETETEREEEE Tee 1,996,518 
IS, von sé csc ccdescenanes 1,964,908 
EE MTD, ceed ossccccconcccaseue 1,960,417 
Helene Curtis Industries Inc. ............ 1,938,536 
U. S. Rubber Co. 2... ccccecesescccees 1,930,191 
Jules Montenier Inc. ©... 6.6. c ee cee cae 1,919,216 
Union Carbide & Carbon Corp. rrreren 1,882,349 
Wall Brothers Ine. ......ccsccccveccecs 1,849,106 
Hiram Walker—Gooderham & Worts ...... 1,836,919 
ek PPP rereeererereerir re 1,835,085 
Chesebrough Manufacturing Co. ............ 1,825,910 
Simomiz Co, .....sececeeeceeeceveseces 1,790,526 
MME web eehscdsccscccccccccces ee 1,789,504 
Hunt-Foods Int. .....-----.eseeeeeeees 1,783,425 
Studebaker Corp. ....-.6.- cece eee eecees 1,777,204 
Socony-Vacuum Oil Co. ............. 0005. 1,755,662 
Packard Motor Car Co. .............0.. 1,744,178 
Te DO CLL Lee 1,740,275 
We TTI, 9.5055 voc bsceseccceces 1,730,409 
Mutual Benefit Health & Accident Assn. 1,723,128 
International Shoe Co. ........0eeeeeccee 1,721,466 


edition of This Week Magazine, New York Mirror | 


Magazine, and New York Times Magazine, and 
Puck—The Comic Weekly, in addition to The Amer- 
ican Weekly, Parade and This Week Magazine.) 


_— Magazines 
General Farm 
$6,386,478 $ 500,697 
16,697,808 1,775,735 
4,765,826 139,117 
7,506,004 561,636 
3,435,268 82,800 
4,282,163 147,600 
2,476,616 344,260 
8,340,237 547,750 
3,535,823 206,141 
635,212 57,100 
7,350,013 577,628 
1,806,585 
5,967,592 389,428 
2,422,828 
3,867,542 
1,487,635 192,681 
1,381,268 154,659 
2,511,662 128,593 
763,995 25,916 
1,942,156 35,970 
2,686,847 227,424 
943,794 
1,388,831 162,185 
1,732,139 10,300 
6,571,227 
4,124,250 403,070 
1,711,922 281,138 
2,046,338 88,750 
2,254,651 136,193 
933,459 
2,179,248 35,530 
1,360,279 179,225 
3,632,169 333,530 
1,935,909 130,200 
1,753,830 91,737 
2,138,417 44,740 
1,667,186 160,475 
3,811,417 
1,804,400 
3,217,190 154,941 
3,863,123 35,534 
2,329,892 324,851 
2,747,465 183,897 
2,317,259 183,950 
1,864,470 
1,622,013 212,825 
3,101,432 
2,695,306 78,020 
1,843,446 85,350 
1,371,948 42,910 
331,811 
720,416 11,000 
178,054 57,050 
484,036 
1,575,084 35,802 
1,399,617 112,688 
454,063 
1,271,511 
622,123 116,760 
1,301,328 42,500 
1,434,475 242,266 
1,219,120 33,928 
1,994,575 
1,302,654 305,229 
671,362 19,925 
32,614 
1,365,127 140,100 
800,116 
640,856 59,500 
1,111,097 41,275 
684,713 65,310 
74,990 
458,764 88,879 
2,175,624 Sennen 
1,649,649 66,050 
408,865 36,000 
1,590,331 174,799 
924,518 
936,204 
1,576,656 114,505 
224,365 
1,636,319 62,004 
159,528 
1,818,157 
865,667 —- 
512,952 a 
706,566 
822,398 65,599 
1,396,825 
1,343,512 361,790 
1,435,555 124,495 
1,159,552 
469,505 
135,429 
5,150 10,850 
1,216,640 45,591 


———_—_____—,, Newspaper 
Total Sections 
$ 6,887,175 $1,503,340 
18,473,543 1,451,155 
4,904,943 4,560,570 
8,067,640 1,930,616 
3,518,068 5,046,065 
4,429,763 1,610,216 
2,820,876 477,785 
8,887,987 175,105 
3,741,964 950,700 
692,312 685,233 
7,927,641 1,223,745 
1,806,585 
6,357,020 1,403,540 
2,422,828 538,022 
3,867,542 1,052,020 
1,680,316 255,984 
1,535,927 1,388,569 
2,640,255 1,483,415 
789,911 231,582 
1,978,126 289,815 
2,914,271 828,888 
943,794 33,500 
1,551,016 378,925 
1,742,439 395,548 
6,571,227 
4,527,320 46,000 
1,993,060 939,020 
2,135,088 136,000 
2,390,844 970,382 
933,459 276,460 
2,214,778 49,833 
1,539,504 390,750 
3,965,699 
2,066,109 
1,845,567 1,030,048 
2,183,157 451,174 
1,827,661 
3,811,417 26,395 
1,804,400 956,120 
3,372,131 7,269 
3,898,657 
2,654,743 168,003 
2,931,362 397,102 
2,501,209 
1,864,470 267,752 
1,834,838 
3,101,432 146,620 
2,773,326 331,610 
1,928,796 597,243 
1,414,858 177,590 
331,811 135,201 
8,875 
731,416 694,913 
235,104 771,956 
484,036 
1,610,886 
1,512,305 837,602 
454,063 
1,271,511 
738,883 28,250 
1,343,828 
241,392 
1,676,741 
1,253,048 283,862 
1,994,575 450,165 
1,607,883 
691,287 546,428 
32,614 
1,505,227 
$00,116 953,505 
700,356 104,020 
1,152,372 72,755 
750,023 
74,990 —_— 
547,643 — 
2,175,624 9,777 
1,715,699 — 
562,730 
444,865 ——_ 
1,765,130 — 
924,518 1,023,616 
936,204 681,258 
1,691,161 6,910 
224,365 163,990 
1,698,323 184,026 
159,528 
1,818,157 18,762 
865,667 292,545 
512,952 — 
706,566 57,015 
887,997 36,385 
1,396,825 386,600 
1,705,302 a 
1,560,050 —_— 
1,159,552 —- 
469,505 
135,429 — 
16,000 352,935 
1,262,231 —— 


Network 
Radio 
$14,341,931 
2,591,513 
5,614,721 
6,790,739 
4,999,197 
2,437,267 
3,256,276 
1,560,495 
4,627,955 
5,803,114 


905,005 
4,374,014 

200,769 
2,952,387 
2,305,692 
4,393,477 
5,955,302 

997,382 
7,450,604 
2,247,316 


3,390,442 
1,939,738 
1,378,215 


Network 
Television 
$14,790,061 
7,867,628 
11,154,445 
6,474,153 
5,594,143 
7,289,961 
9,053,338 
4,643,654 
5,547,473 
6,604,508 


3,006,792 
6,209,244 
4,300,274 
5,041,047 
3,347,658 
3,176,110 

525,120 
3,789,949 


3,369,913 


695,482 
4,288,794 
3,393,926 
4,459,306 


1,450,235 
1,637,236 
1,477,693 
1,849,621 
2,308,955 


2,175,671 
688,049 


1,605,808 
1,513,701 
746,805 
1,571,610 
299,157 
610,495 
465,290 


96,715 


610,803 
1,249,422 


199,778 
321,074 
232,120 
1,174,359 


1,052,530 
367,000 
464,920 


1,026,945 
746,622 


71,902 
112,004 
1,245,639 
1,594,980 
803,056 
437,886 


_the sudden spurt of advertising | all along the line by the top ad- 
jee by GM in ’53 has made it | 


vertisers despite P&G’s slight cut. 
| Although General Foods drop- 


‘Pac dollarwise in at least five | ped from second to fourth place 
years. 


this year compared to 1952, its ex- 
penditure was still increased— 
$23,263,148 in 1953 compared to 
$22,028,540 in 1952. 

Colgate-Palmolive Co. main- 
tained its third place for the third 
consecutive year. The year before 
‘last it spent $21,855,606 for adver- 
‘tising in these media. In 1953, the 
company raised its expenditure to 
| $26,234,679. 

Lever Bros. Co., also for the 
third consecutive year, remains in 


pews place. In 1953, the company 
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spent $19,157,473 on advertising. 
In 1952, it had spent $17,549,986. 


a The remaining top ten adver- 
tisers stack up this way for 1953 
as compared with 1952: 
American Tobacco Co., in eighth 
place in ’52, moves up to sixth 
place in ’53 to replace General 
Mills, which has dropped to ninth 
spot. R. J. Reynolds Tobacco Co. 
maintains its seventh level posi- 
tion. Skipping into American To- 
bacco’s eight spot from the 10th 
tier is General Electric Co. Lig- 
gett & Myers has gone from ninth 
biggest spender to 12th and Gil- 
| lette Co., formerly in 11th spot, has 


tincludes Kaiser-Frazer Corp. only. 


1950-1953 Totals for 100 Leaders 


Listed below are 1953's top 100 advertisers, showing the amount 
each company spent for time and space during the past four 
years in general magazines, farm magazines, newspaper sup- 
plements, network radio and network tv (no talent costs included 
for either radio or tv). These totals do not include expenditures 
in newspapers, outdoor, spot radio, spot tv, point of sale, etc. 
Source: Leading National Advertisers Inc. 


COMPANY 1953 1952 1951 1950 

a, a. See $37,522,507 $38,573,955 $35,859,156 $27,023,122 
de 30,383,839 19,761,964 14,162,348 16,878,218 
Colgate-Palmolive Co. ................ 26,234,679 21,855,606 16,904,406 12,026,080 
General Feeds Gere: 2... ccccccc cece 23,263,148 22,028,540 21,842,212 18,418,478 
Oe, Ceres 19,157,473 17,549,986 13,617,873 13,464,077 
American Tebacce Co. ...........0.0- 15,767,207 13,093,881 11,483,042 9,678,916 
R. J. Reynolds Tobacco Co. ............ 15,608,275 14,211,211 11,150,809 8,880,316 
ME WE GR, kk kciccesccsncies 15,267,241 11,635,421 12,426,483 9,592,398 
Ae ee 14,868,092 14,564,970 11,797,599 12,679,385 
OR EE Teer oe ere rere 13,785,167. 10,118,502 7,487,136 6,426,344 
NS ei lids, 44 g:dig 65 6 09.0084 84 13,063,183 8,203,911 7,255,639 6,277,262 
Liggett & Myers Tobacco Co. ........... 12,389,843 12,110,431 11,203,298 8,340,796 
. t £ reer 12,261,603 9,757,571 6,547,409 8,243,706 
ee aa 0s dS a ele a. Gie-ore 34 98.8 10,954,284 7,931,699 7,612,366 5,586,772 
ee re 10,572,912 8,924,581 9,268,747 9,293,317 
American Home Products Corp. ........ 9,505,887 8,318,555 7,937,417 6,898,706 
sods R= Se 9,404,918 9,509,411 10,081,062 10,692,019 
National Dairy Products Corp. ........ 8,911,001 7,657,949 8,723,758 6,289,254 
I SE ren 8,472,097 8,347,585 8,189,752 8,731,493 
a Be 7,885,170 6,938,393 7,060,988 5,634,205 
ce Gs hes 40ed OR KS 65's 00 6X 7,829,083 7,695,200 6,986,491 7,331,163 
i i ee 7,205,826 7,170,652 6,691,108 5,875,338 
A eee 6,702,082 6,363,568 6,123,846 3,194,770 
Westinghouse Electric Corp. ........... 6,597,293 7,539,383 5,113,528 3,020,528 
Distillers Corp.-Seagrams Ltd. ......... 6,571,227 6,280,484 5,955,994 5,492,805 
Goodyear Tire & Rubber Co. ......... 6,357,239 6,734,140 5,304,472 3,586,544 
EM, oc go y Gdb4 60 0%0 0000808 6,104,220 5,495,674 5,240,321 4,746,625 
Pr oer ere 5,861,707 6,470,956 4,812,949 3,954,789 
a ree 5,676,862 6,013,562 6,359,955 5,479,945 
S. C. Johnson & Son Inc. ............. 5,630,108 3,897,190 2,158,755 1,503,609 
Radio Corp. of America .............. 5,301,228 4,215,064 4,667,778 3,723,005 
rr rer 4,883,138 994,126t 1,194,548t 1,110,455t 
American Telephone & Telegraph Co. ..... 4,782,911 4,485,128 3,928,592 3,883,183 
eS eer 4,403,090 3,070,067 3,226,639 3,650,950 
Standard Grands tne. ..... ccc cc ccccese 4,389,316 2,739,401 2,245,188 1,019,808 
we Ee ee 4,385,385 4,271,075 4,280,237 2,982,832 
Firestone Tire & Rubber Co. ........... 4,144,914 4,197,339 3,202,325 2,532,654 
Schenley Industries Inc. ............. 4,136,969 4,635,960 5,610,239 4,933,192 
International Cellucotton Products Co. 4,055,837 2,516,697 2,738,775 2,433,807 
E. |. du Pont de Nemours & Co. ...... 4,005,625 3,915,564 2,454,650 3,278,381 
National Distillers Products Corp. ...... 3,898,657 3,454,243 4,048,933 2,997,479 
A Sa re eee 3,884,877 2,940,613 3,177,446 2,356,900 
Johnson & Johnson .................. 3,675,162 3,090,471 3,291,059 3,023,631 
Pe See ere 3,674,352 4,665,920 3,317,483 2,484,711 
NE ML 0x vu dw bide od Sabains 88% 3,650,449 2,514,136 2,186,171 2,282,603 
Of EE er ee 3,429,254 2,933,194 1,624,777 1,158,654 
Castegn Medak Co. ....ccccccccccccs 3,248,052 2,085,266 1,842,303 1,803,205 
Nash-Kelvinator Corp. ............... 3,215,886 2,527,383 2,758,961 2,653,856 
as eS rr 3,211,073 2,682,651 3,109,649 2,949,240 
CE I hives ch yisecaesekeu aes 3,070,498 2,569,388 2,731,666 2,234,122 
Manhattan Soap Co. ..........cccceee 3,027,669 2,406,226 2,382,259 2,646,894 
Carter Products Ome. ..........ccc0es 2,988,359 2,081,804 1,259,722 812,088 
Sylvania Electric Products Inc. .......... 2,872,895 2,229,001 2,093,515 423,138 
MM. wiesaes hd 02s 6 odb.0d8 2,828,870 2,306,376 1,753,206 1,793,941 
8 ere one eer 2,810,932 2,882,502 2,807,290 2,116,246 
rere ere ere 2,696,509 2,552,353 2,648,771 2,306,826 
Corn Products Refining Co. ........... 2,669,872 1,806,666 2,154,732 1,741,520 
William Wrigley Jr. Co. ..........2000. 2,666,997 2,911,941 2,837,477 2,541,493 
Joseph Schlitz Brewing Co. ............ 2,651,739 3,139,467 3,121,151 2,291,856 
Electric Aute-Lite Co. .......cccccce 2,646,503 2,334,109 2,158,100 1,741,053 
PE CE 65 4isssrcervacgens 2,645,442 2,441,465 2,482,823 2,029,843 
EM, 5 iadu cs sad b.0 60500000 <s 2,643,785 1,901,616 1,666,679 1,248,860 
CCM < e504 69 ¥edbbe0eeadee ses 2,606,096 1,445,373 1,460,104 1,260,348 
ee vc occe sve tbweesees 2,560,475 2,533,008 2,260,056 1,872,157 
EE TR, vote vasvesesesss 2,492,123 3,218,095 3,776,981 3,654,924 
California Packing Corp. ............. 2,459,410 2,427,769 1,727,246 1,776,509 
fy eer ere 2,423,495 2,285,858 2,480,904 2,412,999 
i ME aba d tab 4c beed Aehw.0 ee ¥ 0% 2,416,949 212,132 562,568 654,230 
Fs 2 ae ree 2,379,920 1,359,786 809,725 25,750 
Aluminum Co. of America .........00.0. 2,317,156 2,193,473 1,261,803 1,012,620 
| eins 6 y desk 695400040 60 2,313,116 1,066,745 928,668 1,314,639 
i Pe Mi cc abee see es seeaees 2,267,443 1,726,947 1,276,411 1,148,647 
Se Ge vc vieek anda es 2,225,158 2,227,424 2,553,632 2,297,912 
ie Cecee shia ee eds eeaeeeeye 2,207,916 1,973,229 2,258,178 2,011,631 
OED TR oo ceccccccsecvevee 2,202,739 2,766,997 682,898 

_ .. * SASS errr rrr re 2,197,747 2,038,034 926,537 579,736 
 *£. Fo Saree 2,185,401 2,072,303 2,117,577 2,044,219 
2 2 Serre rere 2,085,065 2,110,953 1,833,978 1,563,075 
Prudential Insurance Co. of America .... 2,019,671 2,065,254 1,987,901 2,219,647 
oe 3 RES eer 1,996,518 2,588,075 1,668,548 1,770,663 
a SP Perr or ere eee ee 1,964,908 1,707,143 1,753,026 $91,772 
eM 66860060600. 60deenoee 1,960,417 1,772,162 1,887,994 2,140,144 
Helene Curtis Industries Inc. ......... 1,938,536 1,220,841 637,451 382,081 
CTL, onlay caddies ceeeseces 1,930,191 2,244,693 1,760,256 1,171,545 
EE SO, esac cvcocscscacees 1,919,216 1,427,753 892,463 408,786 
Union Carbide & Carbon ............. 1,882,349 1,480,283 1,518,956 1,199,803 
CN as 66.00 0-0:6-6 400 50.0 600 1,849,106 1,909,697 808,656 781,773 
Hiram Walker-Gooderham & Worts Ltd. .. 1,836,919 1,814,511 2,483,038 2,185,396 
rrr 1,835,085 1,328,937 1,024,078 1,153,782 
ED WPL TN Se vccecscéccccce 1,825,910 1,991,709 2,068,401 1,580,236 
Sees .665 Gey ¥0veeec0ses 1,790,526 490,827 353,860 319,208 
RN 5656 oh 0000606 00s Hees 1,789,504 1,005,066 701,151 586,074 
SS. Serer TTT TTT 1,783,425 2,305,926 2,104,735 909,621 
SE I, No dascccsvesesccceses 1,777,204 1,674,157 1,402,880 1,909,231 
Socony-Vacuum Oil Co. ............... 1,755,662 1,596,417 1,382,809 1,652,425 
Packard Motor Car Co. ............... 1,744,178 817,203 1,095,152 930,629 
i ee eer ee? eee eee ree 1,740,275 1,215,452 1,005,360 713,900 
yk Sere eee 1,730,409 1,808,555 1,353,215 1,038,684 
Mutual Benefit Health & Accident Assn. 1,723,128 1,167,393 685,467 283,477 
SOUNTOEND GUND GR, cesccccsccvecss 1,721,466 1,732,062 1,542,670 1,208,698 
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moved up one to fill in the vacu- 
um in 10th place left by General 
Electric Co. 

The actual figures for these re- 
maining five run as follows: 


American Tobacco Co.—$15,- | 
767,207 in '53, compared with $13,- | 


093,881 in 52. 


R. J. Reynolds Tobacco Co— 
$15,608,275 in °53; $14,211,211 in) 


52. 


= General Electric Co.—$15,267,- 
241 in ’53; $11,635,421 in 52. 

General Mills Inc.—$14,868,092 
in ’53; $14,564,970 in ’52. 

Gillette Co.—$13,785,167 in ’53; 
$10,118,502 in 52. 

Behind the big ten came Chrys- 
ler Corp., 11th place, with $13,- 


063,183; Liggett & Myers Tobacco | 


Co., 12th place, $12,389,843; Ford 


Motor Co., 13th place, $12,261,603; 
'P. Lorillard Co., 14th place, $10,- 
954,284; Campbell Soup Co., 15th 
place, $10,572,912; American Home 
|Products, 16th place, $9,505,887; 
Sterling Drug Inc., 17th place, $9,- 
404,918; National Dairy Products 
'Corp., 18th place, $8,911,001; Miles 
Labs. Inc., 19th place, $8,472,097, 
and Pillsbury Mills Inc., 20th 
‘place, $7,885,170. 

A complete listing of the top 100 
appears in the table above. 


Rex Lentz Opens Dallas 
Management Consultant Firm 


Rex Lentz, formerly in charge of 
new business development, public 
relations and advertising for the 
Mercantile National Bank, Dallas, 
has opened his own management 
consultant service, Rex V. Lentz & 


DOLLAR VOLUME OF NATIONAL MAGAZINE ADVERTISING, 1915-1953 


/\ |" 


1935 1940 1945 1950 1953 


pam 4 


1929 1930 1935 . 1940 


NETWORK TV ADVERTISING REVENUE, 1949-1953 
In Miltions (By Months) 


me ey TN corr 


i 1 rn n" 4 4 
Jon. Feb, Mor. Apr. Moy June uty Aug. Sept. Oct. Nov. Der. 


1945 1950 1983 


(In 
$227,586 
$180,795 
$127,990 
$40,779 
$12,295 
ae 
we reso" 1951 1952 1983 
“DuMont not included 


$1,062.5 


Associates, in the Fidelity Union 
Life Bldg., Dallas. 

The new organization will offer 
consultation with top management 
on such matters as new business 
development, employe relations, 
public relations, advertising, em- 
ploye educational programs, special 
events and the physical business 
plant itself to companies in the 
South and Southwest. 


Glenn Opens in San Antonio 


Glenn Advertising has added . 
San Antonio office to its present | 
branches in Dallas, Ft. Worth and} 
Los Angeles, and will absorb ac 
counts and personnel of Holleron- | 
Fraser Agency, San Antonio. Dot- | 
tie’s Quickie Frozen Cookies of the | 
Southwest, and Texas Industries, | 
producer of Haydite lightweight 
aggregate and Texcrete concrete 
building products, have named 
Glenn to handle their advertising. 


Wexton Retains Groesbeck 
Wexton Co., New York, has re- 
tained advertising consultant Ken- 
neth Groesbeck to assist in copy 
preparation and merchandising 
plans for the agency’s clients. 


105 
Two Name Gilbert-Balshaw 


Castle Stone Inc., Allentown, Pa., 


Penton Names Walker Rep 
Penton Publishing Co., Cleve- 


manufacturer of pre-formed stone | land, has named Robert W. Walker 


facings for the building field, and | Co.’ s Los Angeles and San Fran- 
Sentry Fence Co., Philadelphia, cisco offices to represent it on the 
producer of chain-link fencing, | Pacific Coast. The representative 
have named_ Gilbert-Balshaw,| will supplement the activities of 
Philadelphia, to handle their ad-| Penton’s Pacific Coast manager, 
vertising. | F. J. Fuller. 
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Comb. Dai Su 
E Need % Famity md % Family financial. is he oa 
County 6/30/53 Coverage §/30/53 see contin, “distribution on 
ABC Reanete City 42,200 1008 ey = transportation center for 
Bedford 2.498 34.3 2.566 35.3 the entire western half of 
Carroll 1256 19.0 i205 ta: — a — — con- 
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F ‘ Y 
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207 13.7 181 12.0 
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Market Area 82,238 43.8 76,663 40.8 @) 
Total Net Paid 84,199 ’ Q. 


s ROANOKE, VIRGINIA 
FERGUSON ~ WALKER CO., National 
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Chicago Art Directors Pick Top 100 | 
Posters in 22nd Annual Competition 


Cuicaco, Feb. 23—Last year’s|for its poster headed, “The only 


“100 best” outdoor posters were 
announced last week by the Art 
Directors Club of Chicago. 

The club’s 22nd National Compe- 
tition & Exhibit of Outdoor Ad- 
vertising Art honored top outdoor 
advertisers with three gold medal 
awards (AA, Feb. 22) and first, 
second and third awards in 17 
separate classifications. 

The top winners, pictured in AA 
last week, were Ford Motor Co. 


H.LB” 


of all 


convertible that outsells Ford” 
(J. Walter Thompson Co.); Morton 
Salt Co., with the poster headed 
“Any melon worth its salt” (Need- 
ham, Louis & Brorby), and Amer- 
ican Oil Co.’s Amoco campaign, 
“Worth looking for” (Joseph Katz 
Co). 

By category, the other awards 
went to (for each award the ad- 
vertiser, agency, artist, art director 
and lithographer are listed in that 


order): 
1. MISCELLANEOUS—First award: 
Time Ine.; Young & Rubicam; Milton 


Greene; Hugh White; Gugler Lithogra- 
phic Co. Second award: American Tobac- 
co Co.; Batten, Barton, Durstine & Os- 
born; Coby Whitmore; Harold Olsen; 
Gugler Lithographic Co. Third award: 
Marathon Corp.; Needham, Louis & Bror- 
by; Lyman Simpson; Robert Bonk; Gugler 
Lithographic Co. 

2. HOUSEHOLD APPLIANCES—First 
award: Norge division, Borg-Warner 


Corp.; J. Walter Thompson Co.; Lyman 
Simpson; George Baier and Charles Mc- 
Carty; Compton & Sons. Second award: 
| Frigidaire division, General Motors Corp.; 
Foote, Cone & Belding; Charles Miller; 
C. Marvin Potts and Micky Strobel; 
Gugler Lithographic Co. Third award: 
Nerge division, Borg-Warner Corp.; 
J. Walter Thompson Co.; Ray Appe, Dick 
Lewis Studios; George Baier and Charles 
McCarty; Compton & Sons. 

3. AGRICULTURAL—First and second 
awards: Ralston Purina Co.; Gardner Ad- 
vertising Co.; John Eppensteiner; Dale 
Kirchhoff; Compton & Sons. Third award: 
Shell Chemical Corp.; J. Walter Thompson 
Co.; Howard Scott; Peter E. Denardo; 
National Printing & Engraving Co. 

4. SOFT DRINKS—First, second and 
third awards: Coca-Cola Co.; D’Arcy Ad- 
vertising Co.; Lyman Simpson, Gil Elv- 
gren and George Rapp, respectively; 
Wilbur Smart; Gugler Lithographic Co. 
(first) and McCandlish Lithograph Co. 

5. CONFECTIONS—First award: William 
Wrigley Jr. Co.; Charles W. Wrigley Co.; 
Otis Shepard (artist and art director); 
Gugler Lithographic Co. Second award: 
Joe Lowe Corp.; Blain-Thompson Co.; 
Gus Schmidt, Lewis Associates; Sidney 
Weiss; Spurgeon-Tucker Co. Third 
award: Wrigley Co.; Charles W. Wrigley 
Co.; Otis Shepard (artist and art direc- 
tor); Gugler Lithographic Co. 

6. BEERS—Theo. Hamm Brewing Co.; 
|Campbell-Mithun; Carl Paulson; Don 
| Young; U. S. Printing & Litho. Co. 
‘Second award: P. Ballantine & Sons; 


J. Walter Thompson Co.; Carl Paulson; | 
Charles E. Barnes; McCandlish Litho. | 
Corp. Third award: Pabst Sales Co.; War-| 
wick & Legler; Charles Heinzerling; | 
Arthur Deerson; U. S. Printing & Litho. | 
Co } 


7. WINES & LIQUORS—First award; 
Petri Wine Co., Young & Rubicam; 
|Lonie Bee; Donald F. Sternloff; Gugler 
| Lithographic Co. Second award: Frank- 
fort Distillers Corp.; Young & Rubicam; 
Anton Bruehl; Walter Glenn; MacNaugh- 
ton Lithograph Co. Third award: Petri 
| Wine Co.; Young & Rubicam; Michael | 
| Kady; Donald F. Sternloff; Gugler Litho- | 
| graphic Co. 
| 8. GASOLINES & OILS—First award: 
|Texas €o.; Cuningham & Walsh; Mary} 
| Mayo; Leslie Beaton; Spurgeon-Tucker | 
| Co. Second award: Esso Standard Oil Co.; | 
| McCann-Erickson; Howard Scott; Herbert 
Noxon; Continental Lithograph Corp. | 
Third award: Standard Oil Co. (Indiana); 
|McCann-Erickson; Arnold Kohn, Stevens- 
| Biondi-de Cicco Studio; James Sherman; 
|Gugler Lithographic Co. 
| 9 LOCAL—First award: Commonwealth 
| Edison Co.; J. R. Pershall Co.; Phil Kiser; 
| William E. Sproat; Conway Advertising 
| Products. Second award: Southern Cali- 
|fornia Gas Co.; McCann-Erickson; Ren 
Wicks; Roscoe Carver; Compton & Sons. 
Third award: Ohio Bell Telephone Co.; 
Central Outdoor Advertising Co.; Floyd 
Chaney and Sam Anderson; Continental 
Litho. Corp. 

10. AUTO ACCESSORIES—First award: 
American Oil Co.; Joseph Katz Co.; 


PHOTOGRAPHY 
PUBLICATIONS 
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* POINT. 
AND SAL 


AND TV FiLMs 


OF-SALE DISPLays 
ES DEVELOPMENT 


Kling offers you the 
tising talent anywhere un 


versatili 
from creativ : 
campaign, to final production. 
quir 
plus the 
ture studio, pr 
ities to meet the mos 


ments. Put Kling’s top talents 


largest group of top adver- 
der “one roof.” Their 


ty embraces every phase 
e thinking in the early stages © a 


ed Charles Chaplin Studios in Hollywood, 

expansion of their Chicago motion pic- 
ovides Kling with the largest facil- 
t demanding film require- 


of advertising, 


The recently ac- 


to work for you! 


REAL BRASS HAT—Carlyle Emery (left), 
v.p. and a director of Ruthrauff & Ryan, 
Chicago, is weicomed into the Order of the 
Brass Hats by Lou J. Hoffmann, president 
of the Advertising Club of St. Louis, which 
maintains the order for VIPs. Mr. Emery 
addressed a meeting of the club to launch 
National Advertising Week in the St. Louis 
area. 


Albert Staehle; Morris Needle and Harry 
Kullen; Gugler Lithographic Co. Second 
award: Atlas Supply Co.; McCann-Erick- 
son; Aipert Staehle; Herbert Noxon; Mc- 
Candlish Lithegraph Co. Third award: 
United Motors Service division, General 
Motors Corp.; Campbell-Ewald Co.;: 
Howard Scott; Alger Scott; Gugler Litho- 
graphic Co. 

11. BREAD, FLOUR & BAKED 
GCODS—First award: Interstate Bakeries 
Corp.; Dan B. Miner Co.; Gordon Provan- 
sha; Richard G. Williams; Schmidt Litho- 
graph Co. Second and third awards: 
National Biscuit Co.; McCann-Erickson: 
Roy Spreter; Herbert Noxon; McCandlish 
Lithograph Corp. and Gugler Litho- 
graphic Co. 

12. FOOD PRODUCTS—First award: 
Hunt Foods; Young & Rubicam; Marcel 


Olis; Robert Wheeler; Gugler Litho- 
graphic Co. Second award: General 
Foods Corp.; Young & Rubicam; Jack 


Welch; Jack Anthony; Spurgeon-Tucker 
Co. Third award: Thomas J. Lipton Inc; 
Young & Rubicam; Ken Thompson; Guy 
Rainsford; Gugler Lithographic Co. 

13. AUTOMOBILES (CARS)—First 
award: Ford Motor Co.; J. Walter 
Thompson Co.; Al Buehl; George Booth; 
U. S. Printing & Litho. Co. Second 
award: Nash Motors division, Nash-Kel- 
vinator Corp.; Geyer Advertising; Howard 
Scott; Arthur A. Surin; Gugler Litho- 
graphic Co. Third award: Chevrolet Motor 
division, General Motors Corp.; Camp- 
bell-Ewald Co.; McCulloch, Doyle & Mc- 
Gowan; James N. Hastings; Gugler Litho- 
graphic Co. 

i¢. AUTOMOBILES (TRUCKS)—First 
award: Chevrolet Motor division, General 
Motors Corp.; Campbell-Ewald Co.; 
Noel Sickles; Halsey Davidson; Gugler 
Lithographic Co. Second award: Ford 
Motor Co.; J. Walter Thompson Co.; Bill 
Allured and Frank Greenhow; Bill Stras- 
ser; U. S. Printing & Litho. Co. Third 
award: Chevrolet Motor division, General 
Motors Corn.; Campbell-Ewald Co.; 
Meinzinger Illustrations; Richard S. Jemi- 
son; Gugler Lithographic Co. 

15. PAINTED BULLETINS—First award: 
Sheraton Corp. of America; Batten, 
Bartgr, Durstine & Osborn; Harvey 
Kidder; Aldo Casi. Second award: South- 
ern Pacific Co.; Foote, Cone & Belding: 
Lowell Herrero; Link Malmquist; Foster 
& Kleiser Co. (outdoor operator). Third 
award: East Ohio Gas Co.; Ketchum, Mac- 
Leod & Grove: Tom Miller, Pitt Studio; 
Warren Perryman. 

16. PAINTED BULLETINS (EMBEL- 
LISHED) --First award: Washington State 
Apple Commission; Pacific National Ad- 
vertising Agency; Donald S. Ross and 
Larry Rehag; Gino Raffaelli and Walter 
Graham. Second award: Pabst Sales Co.; 
Warwick & Legler; Charles Heinzerling; 
Arthur Deerson and Ed Bright; Pacific 
Outdoor Advertising Co. (outdoor opera- 
tor). Third award: Swift & Co.; J. Walter 
Thompson Go.; Otto Schuth and Charles 
Kuoni, Fred Boulton. 

17. SPECIAL—First, second and third 
awards: Esso Standard Oil Co.; McCann- 
Erickson; Roy Spreter (first and third) 
and Howard Scott (second); Herbert Nox- 
on; Continental Litho. Corp. (first and 
thing’ awards} and Strobridge Litho. Co. 
(second). 


NEW! AN AD MAN'S 

NEW: DREAM... 
EW! PrestigeDisplays 
EW! at LOW COST! 


Remarkable new method 
reproduces trademarks and 
product facsimilies into 
fine quality counter, wall 
and similar type displays. 
Think what 24-carat appeal 
at the price of marbles can 
” mean to you! 
Write or call: 
CENTRAL STATES SPECIALTIES, INC. 
549 West Washington Street 
Chicago 6, lilinols © Financial 6-5698 
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Coming 
Conventions 


March 5-7. National Federation of Ad- 
vertising Agencies, first annual conven- 
tion, Hotel Statler, Los Angeles. 

March 6-9. Advertising Specialty Na- 
tional Assn., spring specialty show, 
Palmer House, Chicago. 

March 10-12. American Assn. of Indus- 
trial Editors, 17th annual convention, Ho- 
tel Roanoke, Roanoke, Va. 

March 17-20. Assn. of National Adver- 
tisers, spring meeting, The Homestead, 
Hot Springs, Va. 

March 3-April 1.- Point of Purchase 
Advertising Institute, annual meeting, 
Hotel Statler, New York. 

April 4-6. American Public Relations 
Assn., 10th anniversary convention, Shel- 
ton Hotel, New York. 

April 5-8. American Management Assn., 
annual packaging exposition, Atlantic 
City. 

April 12-18. National Advertising Agen- 
cy Network, management conference, 
Boca Raton, Fla. 

April 20-22. American Newspaper Pub- 
lishers Assn., annual meeting, Waldorf- 
Astoria, New York. 

April 22-24. American Assn. of Ad- 
vertising Agencies, annual meeting, the 
Greenbrier, White Sulphur Springs, W.Va. 

April 23-25. Fourth District, Advertis- 
ing Federation of America, annual con- 
vention, Soreno Hotel, St. Petersburg, 
Fla. 

April 28. Brand Names Day, annual 
convention, Brand Names Foundation, 
Waldorf-Astoria, New York. 

April 28-30. Southern California Ad- 
vertising Agencies Assn., Deep Well 
Ranch, Palm Springs. 

May 4-7. Assn. of Canadian Advertisers, 
annual conference, Royal York Hotel, 
Toronto. 

May 9-12. National Newspaper Promo- 
tion Assn., annual convention, Andrew 
Jackson Hotel, Nashville, Tenn. 

May 14. International Advertising Assn. 
(formerly Export Advertising Assn.), 
sixth annual convention, Hotel Plaza, 
New York. 

May 23-27. National Assn. of Radio and 
Television Broadcasters, annual conven- 
tion, Palmer House, Chicago. 

May 24-25. Inland Daily Press Assn., 
spring meeting, Congress Hotel, Chicago. 

May 24-30. National Business Publica- 
tions, annual spring meeting, White Face 
Inn, Lake Placid, N. Y. 

June 2-4. National Sales Executives 
convention and sales equipment fair, Con- 
rad Hilton Hotel, Chicago. 

June 2-6. Associated Business Publica- 
tions, 29th annual spring conference, The 
Homestead, Hot Springs, Va. 

June 6-8. Magazine Publishers Assn., 
35th annual meeting, the Greenbrier, 
White Sulphur Springs, W. Va. 

June 13-16. American Marketing Assn., 


annual conference, Ambassador Hotel, 
Atlantic City. 
June 14-17. National Industrial Ad- 


vertisers Assn., 32nd annual convention, 
Hotel Sheraton-Mt. Royal, Montreal, Can. 

June 16-17. National conference of busi- 
ness paper editors, Washington, D. C. 

June 20-23. Advertising Federation of 
America, 50th annual convention, Hotel 
Statler, Boston. 

June 20-24. Assn. of Newspaper Classi- 
fied Advertising Managers, annual con- 
vention, New Orleans. 

June 27-30. Advertising Assn. of the 
West, 5lst annual convention, Hotel Utah, 
Salt Lake City. 

Sept. 18-21. Advertising Specialty Na- 
tional Assn., annual specialty fair, Palmer 
House, Chicago. 

Sept. 26-29. Pacific Coast Council, 
American Assn. of Advertising Agencies, 
Hotel Del Coronado, Coronado, Cal. 

Sept. 26-30. Financial Public Relations 


Assn., annual convention, Hotel ee | 


Washington, D. C. 


Oct. 4-5. Inland Daily Press Assn., an- 


nual meeting, Drake Hotel, Chicago. 

Oct. 9-12. Mail Advertising Service 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 18-19. Agricultural Publishers 
Assn., annual convention, Chicago Athlet- 
ic Club, Chicago. 

Oct. 18-19. Boston Conference on Dis 
tribution, 26th annual conference, Hote' 
Statler, Boston. 


Oct. 21-22. Audit Bureau of Circula- | 
tions, 40th annual meeting, Drake Hotel, | 


Chicago. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 
Commodore, New York. 


McGraw-Hill Earnings Rise 


McGraw-Hill Publishing Co. and 
its subsidiaries report consolidated 
net earnings for 1953 of $3,559,130 
after all charges and taxes. Net 
earnings in 1952 were $3,272,505. 


‘True’ Names Krenitzlin 

John Krentzlin, formerly with the 
Philadelphia Bulletin, has joined 
the advertising sales staff of True, 
New York. 


AAAN Publishes Ad Aid 


The Affiliated Advertising Agen- 
cies Network has published its 
third booklet in a series on basic 
advertising problems, containing 
suggestions on field research, sta- 
tistical sources, market shifts and 
trends. ‘Market Determination” is 
available on request from AAAN, 
c/o Jaqua Co., 101 Garden St., 
S. E., Grand Rapids 2, Mich. 


Lohmeyer, Adleman Adds 3 


Lohmeyer, Adleman & Mont- 
gomery, Philadelphia, has been 
appointed to direct advertising for 
Dill Co., Norristown, Pa., maker 
of patent medicine and household 
chemicals; Tom Brown Chick Co., 
Haddonfield, N. J., hatchery dis- 
tributor, and Sturm Candy Co., 
Philadelphia. 


Honeylite Names Stuart 


Honeylite Co., Oakland, Cal., has 
appointed Charles R. Stuart Ad- 
vertising, San Francisco, to direct! 
its advertising. The company man- | 
ufactures aluminum honeycomb 
material used in ceiling eeienetl 
tion. 


‘There’s MORE THAN MEETS 
The “I” in ILLINOIS 


For example: — 

Metropolitan Peoria (pop. 260,700) is 2% times larger 
than the corporate city of Peoria . . . and the population 
of Peoriarea is double that of Metropolitan Peoria. 


This self-contained market, second only to Chicago, is the dis- 
tributing center for a $600,000,000 retail market. It’s as far 
from Chicago as Baltimore is from New York City . . 
you can cover it effectively ONLY with newspapers 
The Peoria Journal Star. 


. and 


SE P rn ay 
PEORIA JOURNAL STAR £¢5 505 
Daily Circulation Exceeds 100,000 Beat. ‘an 
Covers All Peoriarea Coverage Matie to Memes 
Represented Nationally by WARD-GRIFFITH CO.., Inc. 


DO You KNoOw #01 


Each of them has its 


personality. Individuality and 
hospitality, like the character of a 
great city cannot be mass 


produced. These dis 


hotels are not a chain but a group 
bound together by the highest 


standards of service 
They offer you: 


“© Independent ownership and 


operation 


© Inter-hotel reservations via 


teletype 


© Individualized service— 
distinctive features 


¢ Integrated natio 


staff for your business and 
group meeting requirements 


Rr ee oe 


own unique 


tinguished 


to the public. 


City 


nal sales 


Chase & Park Plaza Chalfonte-Haddon Hall 


NEW YORK 


Hotel Commodore 


BALTIMORE CINCINNATI 


Netherland Plaza « 


Terrace Plaza 


Lord Baltimore 


DALLAS 


WARNER REPRESENTED 


CHICAGO 


reg Drata 
ee, 


PITTSBURGH 


The Drake 


ta . —_— Carlton House 
sdinguised (Poles — 


Nationally Represented by 
ROBERT F. WARNER, INC. 


NEW YORK: 588 Fifth Avenue, JUdson 6-5500 
CHICAGO: 77 West Washington Street, RAndolph 6-0625 
BOSTON: 73 Tremont Street, LAfayette 3-4497 
WASHINGTON: Investment Building, REpublic 7-2642 
-..and in Los Angeles, San Francisco and Seattle—Glen W. Fawcett Associates 


NOT A CHAIN 
Individually Owned 
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On the International Scene... 


Institutional Ads Explain Family 
Ties of British Aircraft Combine 


By Milton Moskowitz 

Lonpon, ENG., Feb. 24—How do 
you merchandise airplanes? How 
does an industrial corporation with 
many manufacturing divisions sell 
itself? How does a firm handling 
defense contracts justify this busi- 
ness to the public? Why try to do 
so in the first place? How does an 
industrial company selling inter- 


_ TELL AND SELL YOUR STORY ~ 
WITH GENUINE PHOTOGRAPHS 
Bx 10's. t Cards ‘Tip-ons 
Minia Leeiennedees fea Gusiness Cards 


NN PHOTO COMPANY 


Ms . Bahts St., Danville, [linois— 
CHICAGO OFFICE: pura 
122 S. Michigan Ave., Phone WEbster 9-3219 


nationally get across a consistent 
advertising message in different 
markets? 

Britain’s giant Hawker Siddeley 
Group Ltd. wrestled with these 
questions. With the help of its 
agency, Dolan, Davis, Whitcombe 
'& Stewart Ltd., it answered them 
| with what a British magazine, Im- 
pact, hailed as “the most memor- 
able series of advertisements in 
|aviation history.” 
| Basically, this is the story of an 
linstitutional campaign: How do 
you sell airplanes, one of Hawker 
Siddeley’s chief products? The job 
may often be three parts political 
to one part salesmanship. DDWS 
convinced its client that a hard- 
hitting public relations campaign 


Mention mine name 
in South Africa 


Somebody mentioned our name even 
down there. Here’s how we found out: 


A young South African engineer 
knocked on our door one day. He was 
here to study American coal mining 
methods, and told us his boss had asked 
him to “come and see you people.” 


Why us? 


MECHANIZATION // 


“Well, he figured any publication good enough to be 
quoted in Parliament must be backed by highly responsible 


and 


MECHANIzatION 4.7 


well-informed persons.” 


Somehow our name is men- 


tioned in a lot of places, foreign 
and domestic, where we are 


L> looked upon as authorities on 
— 


Ds x : 
ilaiay i coal. 
aa Vr Whatever authority we 


possess comes from our 17 years 
of experience serving the entire industry. Now we have 4 
publications: MECHANIZATION (for mine operations) ; UTILI- 
ZATION (for coal use—covering coal from mine-gate to 
furnace-grate); MECHANNUAL (a yearly history of mine 
modernization); and COAL INDUSTRY PURCHASING MANUAL 
(which more or less describes itself). 


— 


= 


We’ve come to know more coal 
men and coal users than anybody. 
We know a great deal about produc- 
tion methods, preparation tech- 

nique, transpor- 

in tation, stockpil- 

ing, combustion 

methods, ash control and retail sales. 

Some knowledge appears in our books; 

some in speeches by editors around the 

country; some as advice to customers and 

prospective advertisers. One way or 
another, it all comes out. 


CP ARUZAT/ 
Hh PAR WY) 


Sometimes even in parliamentary 
discussion. 


echanization, Ine. 


MUNSEY BUILDING « WASHINGTON 4, D. C. 


cine 


New YORK « PitTTspuRGH «+ CHICAGO 
SAN FRANCISCO + Los ANGELES 


‘tion for war is actually the best 
‘safeguard of peace. 
| makers have long been cast in the 
‘role of a villain and Hawker Sid- 


‘serving a host of industries. (This 


JETS AND TAXES—Howker Siddeley Group ran this as the lead-off in a series of 
institutional ads to explain what Hawker does and how it fits into Britain’s defense 


The cost af Keeping Anion free 


‘ 
Hawker Siddeley (€ woup 


pattern. 


would provide the most effective’ grandmother. 


support for the sales side. 


: /ad space. Next to it ran the copy, 
= The campaign, launched last set off by plenty of white space. 
year, was worldwide in scope. Big The copy picked up the interest 


space was used and the media list | 
covered top management and gov-. 
ernment officials of most western | 
countries. 

In Britain, half pages ran in the 
Financial Times, Manchester 
Guardian and The Times—all full- 
size papers with eight columns, all 
widely read in business, financial 
and government circles. In addi- 
tion, the upper-class society maga-_ 
zine, Illustrated London News, car- | 
ried page ads. Internationally, page 
ads were placed in Life Interna- 
tional, the European edition of 
Newsweek, the Atlantic and Latin 
American editions of Time, and 
Vision. In the U.S., the campaign 
was limited to full pages in The 
New Yorker. 

The agency hammered away at 
two themes in the series: 

1. Peace through strength. Divi- 
sions of the Hawker Siddeley 
Group are producing jet fighters 


Britain vs. U.S. 
Race in the Air 

British aircraft makers 
such as Hawker Siddeley, 
De Havilland and Vickers- 
Armstrong are giving Amer- 
ican firms a run for their 
money in world markets. 
Frank Sinclair, foreign sales 
director of Consolidated Vul- 
tee (maker of the Convair 
340 airliner), recently re- 
ported that British firms are 
selling hard. 

Mr. Sinclair said, “Britain | 
no longer rules the waves, || 
but she is determined to 
wrest control of the airways || 
of the world from the United || 
States.” | 

He added that only pro- |) 
duction “know-how” is keep- 
ing the U.S. in the foreign 
market. 


and guided missiles. But produc- 


(Munitions 


deley wants no part of this oppro- 
brium.) 

2. The Hawker Siddeley Group 
is a far-flung, gigantic organization 


was a brand promotion designed 
to establish the name, “Hawker | 
Siddeley,” as a parent firm like) 


_General Motors or Du Pont. Many | 
business men familiar with various 
divisions of Hawker Siddeley are 


unaware of this link.) 


= Copy and art were considered 
equally important to tell the story. 
Instead of using conventional shots 
of airplanes, the ads featured art- 
like photographic studies packing 
human interest wallop: a Guernsey 
cow, a French peasant, an English 
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created by the photograph, almost 
like a cut caption. And it was clean, 
punchy, brittle copy which car- 
‘ried the reader right down to the 
logo. No right-hand margins were 
used, so that the ads looked like 
pages out of E. E. Cummings poet- 
ry. 

Response to the campaign, ac- 
cording to Hawker Siddeley and 
its agency, was “terrific.” And 
they have a stack of unsolicited 
congratulatory letters to prove HH. 


® To cap it all, there was the 
treatment DDWS gave to Hawker 
Siddeley’s annual report early this 
year. For years the firm followed 
the prosaic practice of taking space 
at financial rates and filling it with 
a mass of type which very few 
people would read. This is the cus- 
tomary “company report advertis- 
ing” seen in Britain. 

| On Jan. 7, the day after the an- 
nual stockhelders meeting, the re- 


The picture occupied half of the port of the chairman, Sir Thomas 


Sopwith, was carried in 58 news- 


papers around the world under the 
heading: ‘Private Enterprise in 


worker with his cup of tea, a 


“Think we're getting 


anywhere chum?"... 


Experience-hardened buyers of advertising 
engravings have long maintained that “bar- 
gain chasing” hither and yon usually winds up 
in frustration and swollen costs...A loyal 
following of value-conscious customers, grow- 
ing steadily for thirty years, indicates that 
engravings, custom-crafted by ROGERS are 
a consistently sound investment in outstanding 


quality, true economy—and peace of mind. 


EN GRA VI N G 

Cc ©) M P A N Y 

Waster Craftsmen of Photo-Engraving 
Member of the 


CHICAGO PHOTO-ENGRAVERS ASSOCIATION 
2001 CALUMET AVENUE © CAlumet 5-4137 * CHICAGO 16 
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Action.” The report gave a com-|~ 


plete description of all the activi- 
ties of the company and was illus- 
trated with photos of Hawker 
Siddeley jet aircraft, cars, engines, 
prefabricated houses, alloys and 
guided missiles. 

It also contained a warning and 
proposal which made the news 
columns of papers as well. Sir 
Thomas warned that Britain was 
losing the “long lead” it had built 
up in jet power and he called 
upon the government to join with 
private industry in “research pro- 
jects for applying nuclear fission 
to aircraft propulsion.” 

All the ads carried the salient 
financial figures for the year ended 
July 31, 1953, in which the com- 
pany reported gross profits of £5,- 
033,744 ($14,094,483). Hawker Sid- 
deley figured that this hefty sum 
might create the wrong impression, 
so the ads in the mass circulation 
dailies also carried a “cake” graph 
to show exactly how Hawker Sid- 
deley’s income is spent. 

The overseas schedule for these 
financial ads included display 
space up to a half-page in two 
Australian dailies, six Canadian 
papers, and the New York Herald 
Tribune and its European edition, 
plus half-column ads in the New 
York Times, Wall St. Journal, 
Washington Star and leading pa- 
pers in Western Europe, India, 
Pakistan and South Africa. 


s Is the campaign selling anything 
besides intangible good will? There 
is nothing intangible about the 
$150,000,000 contract for Hawker- 
Siddeley’s Hunter and Sea Hawk 
aircraft recently placed as part of 
the United States’ off-shore pro- 
curement program. 

It is significant that the greatest 
number of aircraft ordered under 
the “off-shore” program is repre- 
sented by these two Hawker Sidde- 
ley types. They were ordered only 
after exhaustive tests by U.S. 
pilots. 

Hawker Siddeley believes its ad- 
vertising program is playing an 
important part in securing such 
orders and has helped make peo- 
ple (particularly those who buy 
airplanes) fully aware of the com- 
pany’s place on the world map. 


British Tobacco 
Firms Offer Fund 
for Cancer Probe 


LoNpDON, Feb. 25—Eight British 
tobacco firms have offered the 
government $700,000 to investigate 
possible ties between cigaret smok- 
ing and lung cancer. 

The offer quickly followed a 
warning to smokers by Iain Mac- 
leod, Britain’s Health Minister. He 
said, “It must be regarded as es- 
tablished that there is a relation- 
ship between smoking and cancer 
of the lung.” 

Mr. Macleod was reporting in the 
House of Commons on research 
done by the Standing Committee on 
Cancer and Radiotherapy, which 
has been considering the problem | 
for three years. 


s He emphasized that there is no. 
proof yet of any casual relation- 
ship between smoking and lung | 
cancer. But he said the committee 
strongly recommended that “young | 
people should be warned of the. 
risks apparently attendant on ex- | 
cessive smoking,” because the evi- | 
dence suggested that cancer risk | 
rose proportionately to the amount | 
smoked in excess of five cigarets | 
a day over a 20-year period. 

The committee also mentioned 
occupational risks and pollution of | 
the air as possible causes, point-| 
ing out that lung cancer is more 
prevalent in cities than in rural 
areas. 

A joint statement offering to fi- 
nance research was issued by these 
leading British tobacco firms: Ar- 


dath Tobacco Co., British-Amer- 


VIENNA AD EXHIBIT—Austrians get a close 

look at an exhibition of American adver- 

tising staged by the U. S. Information 

Service in the Konzerthaus of Vienna. The 

ads are a complete collection of Container 

Corp. of America’s ‘State Series” prepared 
by N. W. Ayer & Son, Philadelphia. 


ican Tobacco Co., Carreras Ltd., 
George Dobie & Son Ltd., Gallaher 
Ltd., Imperial Tobacco Co., God- 
frey Phillips Ltd. and J. Wix & 
Sons Ltd. 


The statement said: “There is no 
proof that smoking is a cause of 
lung cancer. Moreover, the follow- 
ing facts cannot be disregarded: 

“The disease occurs in those who 
have never smoked; the number 
who smoke and contract the di- 
sease is a very small proportion of 
those who smoke and do not con- 
tract it; the disease is much more 
common in towns than in country 
districts, yet there is no corre- 
sponding difference in the average 


_| amount smoked by people living in 


towns and people living in the 
country; and there are medical 
authorities here and in other coun- 
tries who are laying increasing em- 
phasis on atmospheric pollutions as 
a possible cause of the disease.” 

The manufacturers said they re- 
cognize “the importance of accel- 
erating medical research” and they 
have therefore offered to make 
available over the next seven years 
a fund of $700,000 to aid investi- 
gators. The money has been of- 
fered to the government’s Medical 
Research Council. 


Libby. McNeill Boosts Maleske | 
Albert J. Maleske, a member of 
the advertising department of Lib- 
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by, McNeill & Libby, Chicago, has 
been promoted to sales promotion 
manager. 


The 
TORONTO DAILY STAR 


is read by more than 
63% of all adult 

daily newspaper readers 
in the Toronto A.B.C. 
City Zone 


Source: Sanders Marketing Research 


Happy choice lor a happy occasion... 


CHAMPION GREETING CARD PAPERS. Here are papers with 
party airs—they add sparkle and appeal to your greeting cards. 
Champion greeting card papers are the basis for distinctive quality 
in greeting cards for all occasions. That is why leading greeting 


card manufacturers use Champion papers. 


THE CHAMPION PAPER AND FIBRE COMPANY * HAMILTON, OHIO 


District Sales Offices in New York, Chicago, Philadelphia, Detroit, St. Louis, 


Cincinnati, Atlanta, Dallas and San Francisco. Distributors in every major city. 


WHATEVER 


YOUR 


rATER PROBLEM 


CHALLENGE 


TRADE-MARK 


Symbol of Quality, Integrity, Service 


TO CHAMPION 
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Caterpillar’s Blizzard 
Raises Reader's Doubts 

To the Editor: I do not want to, 
be a wise guy, and therefore hesi-| 


| ens : > 
tate to criticize my betters. BUT— this advertisement rag Sraaw 


take this ad from the current) ; 

Newsweek on Caterpillar. The copy | ree = eS a, 
says the man was a blizzard victim, Qget, Sass, y , 
that he had been warned by the. 
“crossroads” store proprietor not 
to continue his trip. 

But what do we see when the 
blizzard has subsided and the. 
rescue made by Caterpillar? The | letter the Creative Man wrote to 
guy was only 200 yards from al 
warm farmhouse! And look at the| your Feb. 1 issue—the one com- 
direction in which his car is| menting on the ATA Foundation 
headed. And who made the tracks ad that appeared in The Saturday 
in the snow from the farmhouse.| Evening Post under the heading, 

I have been in some real Mon-| “Look Out Man! That’s Glass!” 
tana and Idaho blizzards—but few, It pleases us that he selected this 
were so bad that you couldn’t make advertisement as being worthy of 
200 yards on foot. Evidently this his criticism—apparently it was 


in this advertisement. 


son, Wis. 
+ a * 
The Creative Man Has 
Trucking Ad Explained 


: ‘demonstration has been the very 

THE ARTKRAFT® SIGN €O.| person shown in the ad in ques- 
| «Division of | tion. 

ee Coaite Sete | He is not a professional model. 


900 Kibby St., Lime, Ohio, U.S.A. : : . 
tredemechs Bop. U.S. Pet. 08. He is the public relations director 


SU com Sema ak ee hl EG eek oe te neta) 7, |e Se ee san 0 6 Come ie te oe a ee | 
the car—a puny “blizzard” indeed. | question the scientific authenticity bhin.. U pkint. | yon = a oe age agg a ferred group at the time ee al ia 
: “hig”. ib d i th Witiem @. Mohasten | our ad, whic we gia ly sen iwidhiz ; Hy 
I] thought Caterpillar was “big” of the glass test described in the him. dividuals are most interested in fi 
equipment to do a “big” job—Hell, ad. ones L. C. ALLMAN buying our product. And what is ' 
f | This test really works. It has : : true for us should hold true for 
‘been demonstrated before sizable | ries a4 evore te ves : ees, Ie A Oe. most firms. And feel that t 
re te Volore me thie __"_ Detroit. oO. ms. we feel that par re 
¥ 4] audiences many times and in most) “——Fathey oar P. S. Enclosed is $1.25 in stamps of your job is to sell this bit of i 
| gop ty instances the man conducting the ee te caver the cost of ‘the glass - modern business philosophy to 


d 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


|lesser equipment could do as much 
/under the circumstances depicted 


The question is—how much did 


To the Editor: That was a clever | 


|his name, Col. William W. Johns- 
ton. He is 6’ 1” tall and weighs 215 
pounds. In the illustration used in 


the way), Col. Johnston is shown 
in the act of jumping on a bona 
fide piece of %” window glass 
| (such as the C. M. bought) resting 
perfectly flush on a piece of %4” 
plywood, which, in turn, is resting 
flush on the floor. 

His 215 pounds did not faze the 
glass—and we are enclosing his 


AFFIDAVIT 


the American trucking industry in| 


February |, i954 


which was lying on top of @ ply «ood board 


In order to get the right action into the picture, | jumped 
onte the glass at least a dozen times (rom a chair of standard height 
The glass was « sheet of 1/8 inch thickness and was purchased at « 
hardware store enroute to the studio. It is not special glass but 
exactly the type found in ordiaary «indows. 


Even after jumping onto the glass & dozen times, it hac 


My Commission expires When oS 


sworn affidavit to this effect. 


The Creative Man’s trouble was 


‘of the Michigan Trucking Assn— Probably that his plywood was) 


the ad (an actual photograph, by | 


street construction. Maybe you feel 
you know right now of certain 


by truck traffic. If you do, give us 
the location of these roads and we 
will send an engineer to inspect 
them and make a report as to just 
what he finds. 

The two chief causes of bad road 
'conditions are the weather and in- 
/}adequate maintenance. Also, our 
campaign doesn’t blame the public 
for its lack of interest in how 
roads are built—it only reminds 
Mr. Citizen that “as a taxpayer, 
you have a right to insist that the 
roads built with public funds are 
properly built and adequately 
maintained.” 

What’s wrong with that? Aren’t 
‘you interested in how your tax 

dollars are spent? Isn’t it good 
public relations to work in the 
public interest? 

Personally, we think it was the 
Creative Man’s unfortunate ex- 
perience with the glass that led 
him to make such cutting remarks 
_about our ad and we'll forgive him 
if he’ll agree to throw away that 
warped piece of plywood and 


broke. Think of how many letters 
you can mail with all these! 

| 7 . * 

AA Urged to Spread Optimism 
To the Editor: In following 


roads that have been “broken up” | 


warped (better check the base- the trend revealed in your pages, 
ment for dampness) and therefore! and in that of kindred publica- 
prevented the piece of glass from tions, for some strange reason, 
resting perfectly flush against it. there seems to be a rather definite 
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American industry, should, and 
will, I hope, take a most optimistic 
viewpoint on the over-all econom- 
ic situation, and by every word 
help counteract the prophets of 
gloom. 

We are definitely optimistic 
about near-term business, as well 
as the months ahead (reflected in 
a healthy increase in our advertis- 
ing schedule, in part). We are 
manufacturing and _ distributing 
the type of equipment which helps 
to seli merchandise under any and 
all conditions. Our equipment can 
help tell a bright, cheerful story 
about the products of any indus- 
trial concern interested in continu- 
ing full employment and prosper- 
ity. 

Well-pianned advertising, just 
like a well-planned and proper- 
ly produced colored 16mm film 
projected on the type of equip- 
ment we offer the public, can help 
any sales organization, selling any 
product, tell its product story in 
a most effective and concrete man- 
ner to any type of buyer-prospect. 

Advertising arms our salesman, 
who with a DeVry 16mm projector 


your audience just as hard as you 
can. 

We, for one, hope to find in your 
pages constant emphasis on the 
great opportunities which lie 
ahead for American business and 
the American public. This country 
has plenty of wealth; plenty of 
trained workers; plenty of raw 
|materials and a tremendous, ex- 


(Or, maybe his kitchen floor is not and well-planned campaign under panding population. More persons 
as level as he may think.) |'way to spread gloom and pessi- | 
Naturally, this test will not work mism among American citizens.| creates a greater demand for mod- 

if there is any air between the ply- You at ADVERTISING AGE realize|ern products). We have an ex- iz 

wood and the glass—or if the ply- that you, as representatives of the panding transportation system en 

wood itself is resting on an uneven opinion-channelling segment of' (toii roads, airlines and modern — 
surface. The glass will of course 
| break then—just as the pavement | 
/on any highway will crack or set- 
tle when air spaces beneath it | 
prevent it from resting firmly on | 
mother earth. 
It is quite obvious that after | 
reading this particular message, | 
the Creative Man took the liberty | 
of jumping to certain conclusions. | 
He seems to have the idea that | 
‘many of our roads are really | 
“broken up.” Also, that numerous 
‘roads are poorly built. Both of 


are being educated (which always ie 
| 


Waid epee ae 


A 
HELL Yes! 


» . ® . . . 
Pardon our yapping . . . but we're top dog in Central 
* ¢ r 
Ohio! We carry the 20 top-rated programs both day 
and night. Our faithful followers number more 


listeners than all other local stations combined! 


ASK 
JOHN BLAIR 


radio 


COLUMBUS, OHIO 


CBS for CENTRAL OHIO 


highway 


these conclusions are dead wrong. 

We do a great deal of driving 
/over roads in all parts of this 
country. We work closely with en- 
gineers who are frequently out on 
inspection trips. The 
country over, our roads have been 
well designed and constructed and 
are in good condition today. The 
roads that have been in service 
from 20 to 25 years or more are in 
just as good condition today as are 


any other structures—such as of- tw t 
fice buildings, warehouses, etc., 2s g 2 
that have stood out in the weather > Se ” os 
for the same length of time. SEBEs = 

You have rendered the motor — Ree we 
transport industry a service by 4 


calling attention to our advertise- 
ment because it enables us to point 
out to you—and probably to thou- | 
sands of other good people—the 
fact that our American roads are 
not all “broken up” as some of the | 
trucking critics would have you 
believe. If you have a driveway 
at your home, we suggest you take 
a look at it today—if it has been | 
there for any length of time. It 
probably has some cracks in it— 
showing what weather does to 
driveways or roads even if they 
carry only automobile traffic. 

As we have read some of the 
articles about the trucks breaking 
‘up our highways, we have almost | 
‘been able to see the chunks of con- | 
crete flying in all directions. This | 
is certainly a distorted picture, as | 
anybody knows who has any 
‘knowledge at all of highway and | 


290,000 
net paid” 
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“The Newark 
Sunday News 
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railroads.) ...an expanding use of 
synthetic fabrics and a whole new 
field of ceramics, to mention a few. 

You have dozens of arguments 
to advertisers in favor of good 
business and continued prosperity 
for anyone willing to work. En- 
courage your audience to plunge 
into this new era with a high de- 
gree of enthusiasm and optimism. 
Use the best selling presentation 
you have ever used. Sell the idea 
that if you go out for business, 
you can get it. This is AA’s oppor- 
tunity, too. 

C. R. CRAKEs, 

Educational Director, DeVry 

Corp., Chicago. 

We’re optimistic, not pessimistic 
—so optimistic that we have no 
fear of printing the facts, instead 
of trying to spoon-feed our readers 
with only “good” news. See our 
editorial Jan. 18. 


Interest in Old-Fashioned 
Type Spreads Around 

To the Editor: The power of the 
press has never been more effect- 
ively dramatized than our exper- 
ience here following Kenneth But- 
ler’s mention of the flyer produced 
to publicize the American Histori- 
cal Flasks exhibition [AA, Nov. 
30]...We have been flooded by 
requests for copies of the flyer 
from some of the most amazing lo- 
cations. They still dribble in. 

I thought of Mr. Butler again 
last night when I came across the 
attached ad in the Corning Leader. 
Evidently it was matted and sent 
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) Ot RETINTON presenys 8 « 
THE MOST AMAZING SPECTACLE OF THE AGE! . 


Ax Astounding Exhibition of 


‘SWAYING mASIS. 


Conducted By Highly Skilled Remington Techuicians 
and employing the very latest, most astounding 
60-Second Remington Shavers 
PAY 
A DEMONSTRATION 
OF UNSURPASSED 
SHAVING EFFICIENCY! 


en INGE 


oe Vo Se We Ws We We Wo Ko We Wo Vo to 00 Wn a Sn 


@ te 
OF the wirlest whiskers removed at skin level! 


IND \ OA \ te ee ne tl Atel! ell Sele 


ware}  SRPpeeorere 


2 eel the amazing smocthness of o Remington shave! 
— 
A NEVER-T0-BE-PORGOTTEN EXPERIENCE 

) AWAITS YOU! 

) THURS., FRI., SAT.--JAN. 14, 15, 16 
a MAHONEY JEWELERS 


7 E. PULTENEY ST. 


| 
to Remington dealers for local use. 


An interesting application of old 
style type in modern merchandis- 
ing, don’t you think? 


Incidentally, I was also remind- | 


ed of Mr. Butler last week when I 


LO LO LOL LLL ONE, 


I not only read but also study; 
and that I route around the office 
| to the different departments con- 
cerned, with copious notations for 
the staff. 

AA has presented and presents 
more ideas, more factual report- 
ing, more news of marketing than 
any other advertising publication 
I have ever subscribed to, and I 
thought I would like to tell you so. 

Congratulations on your 25th 
anniversary, and my every good 
wish to you for the future. 

WILLIAM J. SMALL, 

William J. Small Agency Inc., 

Boston. 


* ° * 
How Big Is a ‘Giant’? 

To the Editor: Here’s another for 
the record on why advertising 
needs a housecleaning. This full- 
page advertisement appeared in 
the New York Times on Jan. 31. 

The premium for membership in 
a book club is described nine times 
in the copy as a “giant” or “mam- 
moth” world globe—‘“over 3 feet 


publication that I take home; that | 


around,” 


If “3 feet around” is circumfer-| 


ence, and my high school math is 


‘remembered correctly—our “giant” | 


globe would shrink to a standard 
12-inch globe in short order. May- 
be 12 inches is giant size to this 
advertising midget! 
IRA GLICK, 
Glick & Keefe, New York. 
e oe . 


Incidental Intelligence 

To the Editor: I have always 
claimed I would rather be the best 
bus driver in New York than the 
poorest space salesman, and offi- 
cers of Young & Rubicam, Batten, 
Barton, Durstine & Osborn, and 
Columbia Broadcasting System, 
who regularly ride in my bus, 
agree. 


My son in the publishing busi- 


ness refers to “my” street as Ad- 
vertising Row, but to me it’s Ad- 
vertising Drive. I call it “my” 
street because I drive a Madison 
Avenue bus and my regular cus- 
tomers between 97th and 23rd Sts. 
represent some of the leading men 


‘in advertising agencies, radio and 
tv. I have come to know them all. 

If any chauffeur or bus driver is 
known favorably to wealthy busi- 
ness men in New York, I believe 
I have that honor. 


In addition to the Madison Ave. | 
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route, I am occasionally on the 
Broadway line, and the advertising 
men who ride with me frequently 
give me their old copies of your 
magazine. 
ARTHUR WILLIAMSON, 
New York. 


Write today for SAMPLES & PRICES! 
SPECIAL COMICS MADE TO ORDER 


Promotional Publishing Company 


MOST EXCITING 


LOW COST 


PREMIUM OF 
THE YEAR! 


Phil Rizzuto’s series of 
three action-packed, 
24 page books, dynam- 
ically illustrated in full 
color. Kids will plug 
for the product that 
brings them these 
books. 


220 Fifth Avenue 
New York 1, N. Y. 


pulled out of storage a booklet | 


which I had used last year while 
teaching at Southern Oregon Col- 
lege—“Practical Handbook on Ef- 
fective Illustration in Publication 


Layout.” We referred to the book- 


let in our journalism class and I 
recently had occasion to refresh 
my memory in connection with the 
preparation of a Corning Glass 
Works bulletin. 
It’s a small world. 
ROBERT L. EDWARDs, 
Public Relations Depart- 
ment, Corning Glass Works, 
Corning, N. Y. 


AA Is the One He Studies, 
Agency Man Reports 

To the Editor: As the president 
of a medium-size Boston agency, 
I naturally have to keep up with 
the latest trends in business, in- 
dustry and marketing. 

In line of duty, I subscribe to 
well over 20 business, marketing 
and trade papers. 

Of these 20-odd periodicals, 
none is more important to me than 
ADVERTISING AGE. It is the only 


| 


$3.8 billions: yearly earnings 
and allowances of 7% million 


teen-age girls. 


worth $3.8 billions — 


7 


Her head’s full of plans, her hands full of money—money 
that has no fixed commitments. Like nobody else in the 
family, the Girl Under 20 can suit herself first, put her 
money into the things that she wants—and still have plenty 
to say about family spending besides! 


Her eyes are big and her mind is open—and she has a 
stubborn affection for folks who care about her. Like 
Seventeen. Like the smart people who advertise with us. 


How about you? 


seventeen 


The one best way to reach the 7,500,000 young women in their teens 


Via 2b S Eh ee ar ee es ee a 5 ee Re fy 2 Saas Ee ss Ark ee MS ea Oo Oy CRD eee ie Fs eR ee ke eh. Lt, 2 lta neem it Sane TR seh), Fie Sd, ob ' Wl Ss Ses Rig eis ys week ¥ Pp ee es eo aes ge 2S. eres 20 7 hyd See, ee soe <i ti eS Pr Bea Set Tc oe te Pt ee 
Beat & Monte, toast oe ete x bee See SR ara t ses Ue wef Steen ta sient apa Th pes Seung ROSAS «he Ripa oth ges ek gh ONE ORE Seb op tonne Ns ten gia ca Bea Brace a Gh nate aes Ke iene Ws hay htc tots meet exo: ay. 
Gee kis eee amine, | emianaes a EEO EN Mle TREE RE Ody anes : ee ok ym Rep nie Saeed so. ya ARONA O pea ss ane, ; PERE SAG: Fs, sii Sc hie es Meat nite oy RRC YE No" Coa aM eS ica ee Cet Se 
- Rosa OS eu Se Mok ee ae Cielo rian a lee Fh Rime: Sie SEA ya eae | of petiss ee eh os <a eee. a its 3 ee eae ane Ed tah eae Aus Teagan 5 pec." ae eS a 05 ss 3 Ey dec ie BP ie Argus ba gg tia nee WED ee Oe Ts see een Rebs. |: 
Mies gat eh me a oe baer Dt palnet sy: ro? OaSe ee ars ae Ra ea: > Ea toga oie » ao” es NY ha os San ae ; a: vase ie, ei * e "ates Fee Ns MaRS yee ene a, ea Sat , rhe et Pipes fs ial nee i a 2a eth, ay ny wx eee th fines is Be bi See eee eee na ec, i te ve ae ms ER 
a “scWe 
a7 ee iid 
¢ x Ae 
| 
i ee = . 
im 
ig 
| | 
ae | 
a TS 
: ei | AL RIZZUTO 1 Ni BP 
| | PH 4 
A ee 
— 4 J 
[ | ~\ \ ye 4 \ a 
SON Citas! 
. | . Me Aa ee ° 4 ‘ re 
| Yy 
, - . 
Z a ‘ . -_ e ° *. 
| 7° ff \ & 34 PO a 
' | mo + 0 0 . 4 
} OTHE PICTURE oon ‘ 
— | etal 
i= ee —————_,_ 
| = Sy 
a Pee Hehe 
F arene 
i re oa 
ig , ° . . ae 
: : yr os 
aaa 
Hi | ; a - 
| : : Pe Po , = Pe 
7 , Binal 
LLL LLL LLL LLL LLL LLL LLL Lt, Me 
, Bruen 
y f 8 < jl aa A ae ome Sr as 13. Ae Sie Ds hs Ne az Bd ae 
} | : © ” 
4 ~~ % a 
a — | ey... cae 
| i } | “ ee 2 Bic 3 be sei pee : peter cre ee Nas ee 
| : 2 | «ini  ?— — = . . 
Ug | Pe 8 a, oe i ‘ ) | 
1 | ail i . me > Pe al a a i ees y “tig ™ t ks aici at Se MRA eo a, f 5 Mee . : 
er | F bi ;, ES 4 = 
] " ye ‘ Pi hae 
| F ii. ie ii we . oe pe 2 Aa a, of een a ees Nae” RMN: = To 
‘] ; ee — — __ etic ARR oneaae Pe ee Pah 
* aa SM We ea en : gir Fy 5 a me " See free Sear Hot eee? te 
* ae 4 a — Bae ie 
. 3 aa Te ais ok nn ee ck lil 4 ei E ae , a eee e ek Nigh uy aS Ue a Rae i ‘ fae 
— (| | : iio, a — ae Soe ee om 
' % 3 Ree ee o> =e ° — ge S:,. ae Eo = Sis Sue ee 2 ena 
‘ } | a oS eee ner * a so e. —- inner 5 a) Perc sc eae ee, Me eed 
| H | ’ pean : aes a ee ans ee Pe er ab Vota ae aS 
; ; ‘ a er: 3 r E el elo ie ae Pie Be . » inne est ie i Sat 2 mae Re ey aa oR 
j cae i sl il phe ens ms ‘es ee i eee Be ic shee 43 a ag 
i ) ‘s poe = © . —  .. ¢ es ee ae Bes So. wenn ears 
4 ie Sieeam s cs m i Medes 4 ia ie s be fee Te % See 
ac: Tete. ope : oe i tS at ; Eipanets 
| , sae _ Tae tie : ae RI ST, NS tyne = opted 
! ener + page . | See +o Rea ee 61 a eae nena 
i , vee. ee ba , oe ee Um ioe orm cale. A an rit 
. iz } | i Lae ee eg 3 ot. : , cee ee ae — ee es Roabeyte tats Mae: me oe ae te Crea: 
, — | : he ee tiie ee 
z ” : ee oe aes Bish, 28:8 a la Cerner 2 ok. aan 4 ac) —- a ts so wi MRT smn Ty A bane 
)  && = ey mtnuns “ t.ho fom $+ ty AY ae Bee ae ct eee Sect 
Se { y . sa Ha Dew en ee ee aee* 5 SS ereirereccete GREE eT tyke) oD ames ee 
j \ se. eee is Fe oe greek eee . aE aie oemeiaraeer ey < 34" 0 eg Fi ae 
| & Rees ae Vi eeaess ! | OS. SOO ek pt 
is i | 2 ae “4 *. i oe *ets © < oagaias a . ?. ag i rf \ ae Co ee ae ee as ee oe 
." se a Bare pets he et See Cee. oes ’ = Say Seat as eames. er Bee 
a ee ea A _ =") om ES ee: an € oe Ph ‘%/ ye " rs eg 9 tee a kin Moe ra Si ni Gat es 
t —* al} pete ee. go ” See Mare” F de Pe re mange Ve : is 
a i ee: ; ; a ek ey Se As Sp PTR ie et - alle oe ‘ 7 oo ar tag. * 
hi | sii aii Saale Rel an a ee ae a 2 “tae aA. + a=. Pa 9 a ae 7 4 
fe i] i } me rd ‘¢, FS i arts Le, an ae Senees mee . oa ? - oe. , : ‘ an i co ie ‘a pee eo iss poaes : dl is a 
i} | se "7 Ce a ae eg ee eee ‘wr: | ioe , te os ee Ce ce! age 
4) | i eee Coen 0 ns Pe Breet AST Bs es ee a ee aoe 
} : Pes, ft on” Seen * go One 4 ae ae Oe 7 aes 
: Wi bs 4 age Bo , TT a de i ey a 4 ae bal 2 a : ees Ae! Se Lares Fem ; Cae 
1} | eal ek Pa”: pla A Bae Ps Pritt) ta » ‘ Bede, Sp. ; Serene a *. & Pleo neem eT Cg Yee kee ee? "eer eee. 
as Pg) i Ye’ eee g. edt Seas see Pe. Se tae eee ae eo ae ea heal 
i | "Teis. VaGe ce lke & tt at ie ae 
} | fictcs Motes, 223, peaseee bhatt nie eee ee a ee a 
‘ 4 , ete SS eet * : " ro 7 es : P bb 8 : 4 . i Rama me Nye i i S52 sa eae 90 Rese 
if Bs 4a - eos, <a ¥ ae, x es ‘ = 7 ‘ ‘ * wee oes ee i as Ko ( ae . 2 ae es ae Peet Dae a Pr ‘ 
| | pte * 8k ey | Se ,, S2Erz. a eee e te. 008 wa ee a ¢. f a” iris ate”. 1 igs a paren eran eg 
; | 4 ry Z ‘tg oe Pr wm, . Bedi ot Pain - on aaeer* ” fi ws ‘ = = = ‘ # +4 a Sighs ee ei FY para... oF pat fs Re a 
tia Oe tae * Oe seen: eereees tere + .°,% ae Pe ee ae, See ee ee Bie 
| : ‘ge a ge gs eg ak See. use OE BS * * et? Bee ae Pe ee aig, Faerie ba S'S icra a a 
mal Te Ne Oe ALE Sy 7, - ie aie n Aad * ae ey tae * > gS Ge siamese oe ee by ae 
| RN ited iis eel MO em 
| Aik, «hea amen Cie laa Sie fe eag® Ce ee nee eae ge PRs ame — BP et ttl fe ete a te 
ee. eae. ee MR Se le Re ee his Teor gee tees” | SS eaten 2 a 
Ret BPP Tea re RR Eee reine oP Rete ee ee ey | ae eee ee sy re 
. Po ae , " ci “ i | 
} "ee a : 0 J eee ye 
f° erie Peete I 
. ae ” a pay 
- ee Piss mA ge aes 
Bt 2 sige! ears, 
React), | 3 e te Vetta te 
need 5 
aoe 
; Bs 
cost cana 
| ie ts 
eee 
} - Pate ct ES 
) re 
i ip ae alae 
eee 
| oe fs 
| ae of “shee 
eee 
’ { | 5 
| 
‘ | ~ e = 
{ 
] as ae 
5 / 
| | a 
i | Pe 
| 2) 
| : 
| Pp ek 
: Bef iy 
s : oad 


PHOTOGRAPHIC 
REVIEW > 


Youre on the right track 


...WHEN YOU SHIP 
OR TAKE ATRIP 
VIA 


WASEY MEETS WALTER—Walter Graebner, 
new managing director of Erwin, Wasey & 
Co., London, threw a “Paris Nights’ party 
to “get to know his staff.” Decked out asa 
French chef, Mr. Graebner is having a 
tussle over a bottle of champagne with 
British movie actress Zena Marshall (used 
in Erwin, Wasey’s Lustre Creme campaign). 


10,000-MILE TRAIL—D‘Arcy Advertising Co. says this “likeable and earnest-looking”’ 
bloodhound marks start of second year of animal subjects for Mo-Pac’s outdoor 
boards, which appear in 25 cities on the road’s 10,000-mile system. 


SILVER ANNIVERSARY—Donald T. Beaumont, Robert F. Heller and Louis J. Sperling, 
principals of Beaumont, Heller & Sperling, Reading Pa., agency, cut their 25th 
anniversary cake at a dinner given for employes. 


: é ae 
Seis st A BSCE vinenmaenn 


HOLLYWOOD GUEST—Joseph Hibbard (right), v.p. of Pet Milk Co., grins during 
a Hollywood chit-chat with Ralph Edwards, emcee of the Pet Milk-sponsored ‘’Truth 
or Consequences’ on NBC radio. 


RATING EXPERTS—The Radio-TV Advertising Executives Club of C. Herbert Masse, sales manager, WBZ-TV, Boston, and president 
New England had a team of experts in the program rating of the club, and Dr. Sidney Roslow, president of Pulse Inc. 
business down to Boston for a panel recently. Seated (left to Standing are J. L. Gross, American Research Bureau; John J. 
right) are C. E. Hooper, president, Broadcast Audience Measure- Hurley, WNEB, Worcester, Mass.; James Siler, president of 
ment; Craig Lawrence, general manager, WCBS-TV, New York; American Research Bureau, and Robert Collins, Pulse Inc. 


BIG AND DELICIOUS—These big (20’ in diameter) Delicious apples, which have 

been tempting Los Angeles residents, won the first award in the embellished painted 

bulletin group in the Outdoor Advertising Art Competition sponsored by the Art 

Directors Club of Chicago (see story on Page 106). The board for the Washington 

State Apple Commission was handled by Pacific National Advertising Agency 
and erected by Pacific Outdoor. 


IT’S HOT—Model Joan Fitzpatrick appeared 
at Philadelphia’s annual Home Show ready 
to prove Pennsylvania Range Boiler Co.'s 
NORTHWESTERNERS—Among the guests at a reception during the 35th annual meet- claim that its new water heater provides 
ing of the Northwest Daily Press Assn. in St. Paul recently were (left to right) enough hot water to go for a swim in STUDENT—James H. Lavenson (left), 34-year-old president of the Lavenson Bureau 
W. S. Sadler Jr., Sadler & Associates, Chicago; Mrs. Doris Smith, national adver- “oceans of piping hot, crystal clear hot of Advertising, Philadelphia, wins his diploma as the first advertising agency exec 
tising manager of the American News, Aberdeen, S. D., and John F. Lewis, adver- water.” Miss Fitzpatrick’s special equip- to complete the management course conducted by the American Management Assn. 
tising director of the St. Paul Dispatch-Pioneer Press. ment included a bath towel. William Kushnick, director of the course, offers his congratulations. 
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ce 2,057,000 circulation for 2nd 6 months 1953, highest in Redbook history. 
| & = Almost all the gain was in newsstand sales. 
&g : Advertising linage up 16.8% for the first quarter 1954 over corresponding period of 1953. 


To what do we attribute Redbook’s growth? There are two very good reasons. Young 
Adults like Redbook. Like it well enough to come back for more, month after month... and 
7 to swell the ranks by telling their friends. At the same time, advertisers are finding 

| ; that Redbook is doing the one editorial job with real impact on the Young Adult market... 
| a finding that advertising in Redbook pays off. Get in Redbook and you'll get in with the 

; : buying-est market anywhere. 
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Which San Francisco 
Newspaper Reached 


New Heights in '53 ? 


The San Francisco Examiner with 
965,365 lines gain in retail ad- 
vertising in 1953, marked nine 
straight years of consistent gains.* 


Just as the majestic Golden Gate 
Bridge dominates San Francisco’s 
waterfront, so The Examiner is 
dominant in the minds of men who 


buy advertising for RESULTS... 
the retailers! 


In a city famous for landmarks, 
The San Francisco Examiner 
stands as a landmark to guide 
National advertisers to greater and : ' 


faster sales. Ma 


7 
Represented Nationally by | 


Heart Advertising 
Service 


TY ATL 
* Authority Media Records 
Since 1887 
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— POR 67 YEARS NORTHERN CALIFORNIA'S NEWSPAPER NUMBER ONE 


Mace Chas Wee We a cae Be) MOR GIS eee eae Oey at isnt od Thm Uh NEI, OD cece a ee pete Nac gt ee tr rete Tube ye x ANB REDE oo ak coins aoe eee ae Gy ne Tee CORUNA EIT RE 2, ekg Ra bart SS 2s YE Rae oN CORD See fe ON se Gee ea RL. a ele St Pte Shia Me oe eA Rn kee ak ee er eal, toe ee pa Vag Re Rete ee ee gage bas a 
hg ee RE ee gy Eee a Pena VAR OE Re a Re ai hy RMU Peep oh TY ERS eta oan py ter hg i PRE 3 ‘ aa Was seh AS St Ee SRAM a ON IS (RD i Gee tect De eta oper Pa oS a ee ND ana Degen REL hime te MRS eee ater e iran aii A’ I CAR RACAL N gle ‘ore 
te ae re foe ee; a oe Be, f gs E eae ; fi, Hee #, PES sy Gees : eee bag he he ¢ Nate an se ; i eis Bae ; BNR, S| co 7 = oe a 2% oe Rete ’ on es ; ye rege. OS Bree is Satie ¥ 
spe eiaeie Eon taeeliet nn OR 2 RI eS ath tates ial Se oe yey ag ‘ ‘ ia! ‘ 3 . Sigel 7 RGat Nig enche : ; = ‘ea > é ; af 3 : : as : Se Te, Ve 
a Be ee ey Seal ee : : viel : 
ek eee ees 8 ot ey ~ 
1h a a ee 
aie: ae 
_ Pe: a 
er 
. Cees 
Se caeas” 
. OTN Y) F 
7 j ! 
| ) lay | 
~~, 
: ; % — ~ 
ie ee (77h MAX Us 
‘ ; ¥: ma >. 
: . j ; Ch 
ce } Vax 
e (4) wy 
‘ P be . —_— e 
: , ro ® f 
es .° 
at s ae 
= 
ee ; 
~ aoe) . 
or 
Deas) Bese ae ‘ 
Set eee thc }} 
: St cegie co oy he 
: Pers eS ee 
ba oe ne peas a esee 
ee lee erat 
" ee ae 7 
this Seca Meant 
eos: nai 15 ae 
= ae ees A She a . 
% ie acs mY sa . 
: re oa . ea ‘ / a . 
rs ° ~ . * ; 
va ; 1H CMON |: 
: 2 7) a Skeet y, 4 di : 
ne F ’ ri : 
PE hae i iyi , ; 
Soa So Saat ised i . 
: BPs ale ee aie dk Mia “5 
ae fee abi = ‘ 
. Be gi mone & 7 
sig ee re ae oe <5 .- 
: Se 5 = : 
| : - : a NNO 
3 Sey ae 
oe ae . 
. er . . 
. an ere “e ae A : 
a =a ie Beenie = . : 
mt os ge Se . . 
: Fates {2 . 
. Af: , apa + 6% J 
es ae : : 
Les) tna aac pea ae ‘ ‘ 
as Seen / 
Me rata 
Raton sete ecg ead 
renee ig tc ee ee 
< ad Talk RE 
. cos amen 
; fo 2: etre et . 
ee ee ' 
: % aaa ee pee 
Tore Die : ’ ’ Ul 
eS oe ee 
.: ee 
fet a ea ° ————— | 
eee as roe oe os nd 
| - | : ‘ Wes 
Bi Ne eee . . 
: GSaaheRemads cence Sea 8 
cis i aa . . 
Rot at 
i ae a ie ar o.. 6.6 
| SS a. 
Per aeeee ig: yet y ia » 
; pigs eee mit hy; . 
oe . ° ~% - Wh ¥ | : 
Roel cen een aera . Fad Ny fr os S {| 
ii cae ee ae ea . "s sila ne 
' yee edi Pie ha Ny dat e. 
. . spree fees hoe —e ! _— ' 
BAR Oe Wie ey oN a 
ee 1 Bie ee. ~ I | | ls @ sp 
: einueny? eT: en | ee a ; - i: 
aa rs Th a is = | U i a) a | ce 
; 1 1 +3 “4s AL ae t ata : ; 
; Wat. ae ——~ ee _ * st? FF = Pes sad t pe a ur" i tT! sos ; -° -= \ 
oa CB = +z 1. OQ. a ae = pac 
: = : rn e ™ 
ZE w ze |Z TET | 5] I, 
a - f — 
. ( ¢ 
. —— of? . 
4 i ; 7 =¢@ a ne ee Ot 
. - - - 
: ‘ \ °o 1 i } 
¥ E ; 4 — ad = —— se" > = 
4 /; j 4 one ee ae en 
W.Ss iss. S —ee : mr it 
- —_ ‘ 
; 4 tea, F———") ay ¥: a 
| ; : zi oF ° > ; —w¥ —— 
~ ee by 
: = ve : es tA ON a. day | Noe = by ; a 
gn» — or . 
Rae un eee iia : : eae 
‘ =s 7 ——— o - — 
bee = ees, Wes, es aes — — . 
Seepage? Gi he be ee oo 
st nee yer * es _ — 
apa : z : — —"— ——— —_— - 
; ; a A = 
b 3 game ts 7 S000 ope a 
ae oe ee : ee : ee j be . 4 f ” F . 5 : = gee . “4 : é Z “ 4 f 


Dt es ie 
earings Se b 


Advertising Age, March 1, 1954 


= @6=—_- Five Topflight Art Directors List Their Nominations 
7 for the Best Advertising Art Campaigns of 1953 


fs , 
a } For this special agency issue, Advertising Age asked five topflight art di- 
rectors to select what they thought were the five best advertising campaigns 


Bila oe 


of 1953 from the standpoint of art and layout and briefly to give the reasons 
| for their selections. The only “rule”: no expert was to comment on ads pro- 
i duced in his own shop. On this and the following pages are the choices of John 
Willmarth, Wilbur Smart, Charles T. Coiner, Andy Armstrong and Paul Smith. 
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By JOHN WILLMARTH 
Vice-President and Art Director, 
Earle Ludgin & Co. 
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I have not only picked out five 1953 
advertising campaigns which I believe 
merit commendation for their high qual- 
ity of artistic presentation, but I have 
taken the liberty of adding three “hon- 
orable mentions” to my list. 

My “honorable mentions” are the La- 
dies’ Home Journal’s “Never underesti- 
mate the power of a woman” campaign; 
the Maidenform “I dreamed I went ..... 
in my Maidenform bra” series, and those 
wonderful Kraft recipe television com- 
mercials. 

My five “first choices” are as follows: 


Acrilan with a capital A—This campaign 
is my first choice. Its strong format gives 
brilliant product identification and con- 
tinuity, yet accommodates a variety of 
illustrations. The black rule border, large 
open type, distinguished logotype and ex- 
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cellent photographs give this series a lot 
of impact without sacrificing style. An 
admirable campaign with a capital A. 


Life Savers—This continuing campaign 
continues to be great. Brilliant integration 
of the product and illustration with won- 
derful change of pace and endless variety 
in conception. Still plugging the 5¢ price, 
each ad seems fresher than the last. Per- 
haps the campaign is great because they 
haven’t done what seems to be current in 
this field: the super-jumbo logotype or 
the super-jumbo package. First award 
for this series too. 


Smirnoff Vodka—In a field that ad- 
vertises heavily but without much dis- 
tinction, these ads are a standout because 
of the imaginative photographs. I think 
the copy is convincing too. Next time I 
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dare a martini, I think I'll try “the driest 
of the dry.” 


Jell-O—Perhaps this campaign ought 
to win first prize. Gentle, persuasive hu- 
mor executed by different artists, yet the 
layout retains continuity for the series. 
The copy theme and illustrations are 
equally effective for display and outdoor 
posters. In my opinion these ads really 
sell. 


Jell-O Puddings—I have never seen 
such appetizing photography. Congratu- 
lations to Irving Penn and the art di- 
rector on this campaign. Surely it should 
take first prize, too. 
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By WILBUR SMART 
Vice-President and Art Director, 
D’Arcy Advertising Co. 


Abrehem Lincoln on « 


You invited me to select what I thought 
were the five best advertising campaigns 
of last year. After considerable thought, I 
have attached five tear sheets, each tear 
sheet representing a campaign which you 
will undoubtedly recall. These five are as 
follows: 

1. Container Corp. of America 

2. Life Savers Corp. 

3. Morton Salt 

4. De Beers Consolidated Mines 

5. Acrilan (The Chemstrand Corp.) 

Although some of these campaigns 
have been running for more than a year, 
I believe they are all quite successful 
from an art and creative sense in inter- 
preting a good basic idea in form, color 
and mood. 

The following comments about each 
campaign have come to me from time to 
time as I have seen the individual cam- 
paigns unfold. 


Container Corp. of America—Here 
is institutional advertising in the grand 
tradition. Each ad is creative in its 
own way and, collectively, they all leave 
an impression of interpreting the best in 
mankind’s thinking. Art and design play 
a major part in being the vehicle in which 
a specific idea is expressed. This is fine 
art—at least, as close to fine art in adver- 
tising as we have used up till now. Has 
this campaign been successful? Ask any- 
one for the names of three container com- 
panies; he will always mention Container 
Corp. of America immediately, and then 
hesitate for some time before he mentions 
the other two—if he can think of any 
more. Also, this campaign gives the feel- 
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Acrilan makes it a red letter day 
with McKettrick’s luxurious dresses you can wash 
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ing that Container Corp. is imaginative, 
modern, and capable of solving any con- 
tainer problem. 


Life Savers—The copy lines in all these 
advertisements have intrigued me. They 
are clever without being too smart. The 
design of the advertisement is simple, 
graphic and pertinent; it is in perfect 
mood with the copy thought. Art work is 
realistic and doesn’t leave any doubt as 
to what is meant. Creatively each ad is 
sort of a visual pun and very effective, 
too. Also, this campaign leaves a clean 
and refreshing feeling with the reader. 


Morton Salt—Here is an old saying 
brought up to date. To carry an adver- 
tising message, this idea is a natural for 
Morton Salt. Here is pictured in excellent 
art work edibles that naturally taste bet- 
ter with the product. The art work en- 
hances the food products and makes them 
realistically delicious and appetizing. In 
the visual format, one is not conscious of 
design or layout. However, it is there with 
restraint and good taste. Therefore, the 
reader gets the copy thought quickly 
without any distraction of trick format 
that would call attention to itself. This 
campaign is advertising, played straight. 
Obstacles in the reader’s mind melt be- 
fore this seemingly simple advertising, 
and the message is transmitted to the con- 
sumer effectively. 


De Beers Diamonds—An_ excellent 
mood has been created and held in this 
series of ads. Keeping in mind the market 
in which this message is interested, the 
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feeling of poetry, tenderness and refine- 
ment has been accomplished to a remark- 


able degree. The wedding of copy idea 


and visual format is so artistically exe- 
cuted that one cannot tell which came 
first as a creative idea. This is good ad- 
vertising, when design, mood, color and 
copy thought are brought together in 
symphonic oneness. 


Acrilan—I have been impressed with 
this campaign because in a short time the 
advertiser, by association, has accom- 
plished remarkable product identity with 
the name of Acrilan. This was accom- 
plished mainly by creative thinking from 
an art and design pattern. A large red 
letter “A” associated with the name Acri- 
lan and good fashion photograph of the 
product have been woven together in an 
interesting and practical manner. The 
copy is informative about this new fabric. 
This campaign should be successful be- 
cause it uses a basic principle of associa- 
tion to a remarkable degree. 
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ne “on television's great popularity?! 
we Get the realism of *, 
| ra FINEST COLOR ;, Unduplicated service to TV viewers forms the solid basis for 
_) j ssrantctietiasinal : TV GUIDE'S outstanding growth. Every copy of TV GUIDE 
° Yes, glowing color rotogravure for your : , : : 
: ; advertising in TV GUIDE. Four-color : goes into the home, is read and consulted before a set is tuned. 
: 4 ree one helamomaccet Happens all seven days each week. It’s a unique opportunity 


Cr te 


\f ADVERTISING OFFICES: 


NEW YORK 
488 Madison Ave., Plaza 9-7770 


. . . your one chance to capture the mushrooming TViewing 
market for your product . . . in a magazine tailored to television. 
Don’t wait! Get full facts from your local TV GUIDE 
representative. | 

*Publisher’s Estimate 


Now 20 editions serving 103 major markets throughout the U.S.A. 
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By CHARLES T. COINER 
Vice-President and Art Director, 
N. W. Ayer & Son 
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I have picked out five campaigns which 
I believe are really outstanding. 

They have no relation to each other in 
regard to size of billing, type of publica- 
tion being used or anything except that 
they are interesting, original and should 
be successful as far as the advertiser is 
concerned. Of course, I have no way of 
judging the latter, but I would put my 
money on them. 

Here they are: 


Jell-O—This campaign gets away from 
the more formalized, well-worn forms of 
food advertising. The unposed character 
of Irving Penn’s photographs makes it 
easy for the average housewife (who may 
not be an expert cook)to put herself into 
the picture. The copy, being short and to 
the point, contributes to the effect of easy, 
convenient usage. 


Morton Salt—Someone said the other 
day that there are no uninteresting 
products—only uninteresting advertising. 
Salt might not seem to be particularly 
exciting, but here is an interesting cam- 
paign. Most art directors have come to feel 
that the only way to get realistic illustra- 
tion is through color photography. In this 
case the artist has done all that color 
photography can do and more. The pic- 
tures in this campaign have somewhat the 
same crisp, colorful appeal seldom seen 
outside nursery or seedsman’s catalogs. 
Layout and copy get the point over quick- 
ly, pleasantly and convincingly. 


2. Guaranteed perfect texture—every ty 
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du Maurier—This advertising gets over 
in word and picture the reasons for smok- 
ing du Maurier cigarets. The pictures put 
across the pleasure in smoking, and while 
the layout is unusual, it doesn’t get in 
the way of easy reading. This is getting a 
lot out of two-color advertising (the only 
color is the package spotted in red). 


Noilly Prat—Advertisers compete with 
each other for reader attention. They also 
compete with the editorial material in the 
publication being used. It is unfortunate 
that most advertisements are not as inter- 
esting as editorial matter. This campaign 
is as amusing as the cartoons in The New 
Yorker, where the advertising runs, and 
gets completely away from the usual ap- 
proach showing a bottle as large as pos- 
sible. 


British Travel Association—Of all the 
various classifications of advertising, 
tourist travel should be interesting, and 
this is. The copy does not strain and does 
its persuading in a low-pressure key per- 
haps more British than American. The 
illustrations are colorful, interesting and 
honest. The whole campaign is quietly 
convincing (it sold me on going to Eng- 
land for a visit). 


Where splendour falls on castle w 
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By ANDY ARMSTRONG 
Vice-President in Charge of Art, 
Leo Burnett Co. 


Because you asked me to join four art 
directors in picking what I consider the 
outstanding campaigns of last year, I as- 
sumed you want these chosen strictly on 
graphic excellence, with only secondary 
consideration, if any, for their writing or 
their selling effectiveness. 

My choices: 


Jell-O Pudding and Pie Fillings—Re- 
calling the advertising graphics of 1953, 
it’s hard to start without Jell-O. This 
campaign will be hard to forget in 1954, 
too, poking its pretty head into nearly 
every discussion where two or more art 
directors are gathered together. If they 
should try to ignore those eye-filling pie- 
fillings, the writers and the account ex- 
ecutives won’t let them. 

Every day now the tissue-paper tents 
are going up around many a still life in 
photographers’ studios across the coun- 
try. The pressure is on for the “skylight” 
technique. If present plans go through on 
a good many products from andirons to 
zippers, we can look for some issues of 
Life along in the spring that may remind 
us of one woman’s magazine about five 
years ago that carried so many indirectly- 
lit, high-key photographs the pages 
seemed sicklied o’er—not so much with 
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the pale cast of thought as with a com- 
plete lack of shadowed reality. — 

Jell-O pudding and pie fillings con- 
front the housewife with an unexpected, 
strangely charming pugnacity. That other 
stuff she dumped in the pie never looked 
as smart as this. The warm, artificial 
cross lights of her kitchen were pedes- 
trian indeed, falling on chocolate goo. 
But here’s Jell-O in a painter’s light, a 
gallery light. A small-town photogra- 
pher’s iight. Here’s Jell-O as stark and 
unwinking as her old high school German 
Club that day it posed for the year book. 

Sure, the rest of us are sore. Maybe 
Jell-O and Irving Penn didn’t get there 
first. After all, Brady came back from 
Gettysburg with a few tricks up his 
sleeve, too. But Jell-O got there second, 
and that’s better than the rest of us did. 


Maxwell House Instant Coffee—May- 
be not so ineffable or versatile as the 
pudding graphic, but fully as astounding, 
is the Maxwell jar in its scratchboard 
sunburst. Chances are this Amazing Cof- 
fee Discovery has taken as full possession 
of the public consciousness today as 
Lucky Strike’s man-with-the-leaf-sprout- 
ing-from-the-ground did in his time. Our 
latter-day MacManuses nod their heads 
wisely over the impact of the mea in 
Maxwell’s campaign, but many of them 
overlook the genius of the main picture’s 
conception. 

Here is the same degree of difference in 
believability you find between the bro- 
chure in the automobile showroom and 
the instruction book in the glove box. 
What illustrates a fact? The brochure’s 
water color of the vent-tailed dude toss- 
ing his No. 6 iron into the trunk while 
the neighbors form a gawking cluster 
around the front end? No, of course not. 
The fact gets a hard, clear line treatment 
in the instruction book, with arrows, 
where you are told how to get the trunk 


open, and the manufacturer assumes 
you're not smart enough even to play 
golf. 

Here’s a fact, reader. AMAZING COFFEE 
DISCOVERY! Looking like a fact. No man- 
in-white; no woman-exclaiming-at-wom- 
an-over-back-fence. Just a hard-boiled 
jar of Maxwell’s Instant, with scratch- 
board radiations. 


Woman’s Day—We are on so many free 
lists, lots of us can’t remember whether 
Solid Philadelphia Reads the Cincinnati 
Post-Intelligencer or the Magazine That 
Other People Copy—and we are apt to 
Underestimate the Power of a Woman’s 
Magazine campaign. 

But I join a large group of people who 
not only admire women and women’s 
magazines, but are just nuts about Wom- 
an’s Day. Believe me, I am going out to 
get it right now to see if it is as delight- 
ful as its advertising. 

This campaign interrupts the self-con- 
scious murmur of publication advertising 
as abruptly as Ohrbach’s interrupted de- 
partment-store-muttering several years 
ago. Woman’s Day, however, uses a simi- 
lar technique on a harder job—that of 
carrying a single theme—and without yet 
having to fall back on the fantastic. 
Which is almost a thinner tightrope than 
even the acrobatic creative mind at work 
there can negotiate, but so far, appar- 
ently, nobody’s had to call the ambulance. 


Lincoln—The Museum of Modern Art 
has called the SS Model Mercedes-Benz 
“an amusingly solemn piece of stage- 
craft.” Ten or 20 years from now the 
same charge could be leveled at Lincoln. 
and Lincoln’s advertising pictures. 

But not now, by you or me or the read- 
ing public, or Lincoln’s competition. 

Unlike Chrysler, Lincoln avoids the 
trap of the stuffed-shirt car portrait sur- 
rounded by tiaras and other diamond- 


type bingle-bangles. “Let Cadillac be 
pompously Romanesque,” says Lincoln. 
“Let’s go over here and put ourselves 
where the rich people want to be and 
will be when the surtax springs them 
from Bar Harbor.” It’s a whole new world 
of Acrilan and Charles Eames chairs and 
perforated Masonite and $20 shirts a man 
can rinse out himself. Eleanor Roosevelt 
wears a hearing aid, and says so. Today 
you don’t have to ride around in that 
bulbous hearse to prove you are rich. 
You just wind up looking old and rich, 
and in one of those things. 

“But come with us,” says Lincoln, “and 
you’ll look young and rich. And smart, 
too.” 

Well, that’s a lot to read into the pic- 
tures in a bunch of ads. But it seems to be 
there. And it’s fun to look at. 


CBS—Throwing another rose at the 
media people should be somewhat less 
than popular with my fellows in the 
agency business, but CBS belongs in here 
somewhere. 

This advertiser’s high level of taste and 
charm must be encouraging to all art 
directors and artists. Here’s a consistently 
imaginative approach to every piece of 
print and promotion—a sparkling job of 
design month in and month out. (If tv 
may be permitted an aside in this discus- 
sion, it seems ironic that CBS’ own sym- 
bol, titles and tel-ops are better styled 
than those of so many advertisers who 
buy CBS time.) 

And isn’t it pretty well known that a 
file of CBS promotional material often 
supplies as much stimulation to the har- 
ried agency layout man as Arts et Metiers 
Graphiques once did? It’s a gold mine, 
fully as rich as that of Abbott Labora- 
tories or Graphis. All you have to do is 
get on CBS’ mailing list or follow the 
CBS ads and stop buying those rare and 
expensive foreign art books, 
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Kellogg's of Battle Creek 


SUGAR FROSTED FLAKES 
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SIGMA SENSITIVE RELAYS 


What have you been doing these last 4 months? 


Working for taxes! 


axes of all kinds for 1955 will be as that we aad our government can do without. 
much as all che wages, salaries, rence, The less we busioessmen, farmers, workers 


interes and dividends receiwed by alt the 
people of America from January | to 
April 22. Now you cam work for your 
family, for what's left of the year 

Mos: of chose taxes are spent for safety. and 
go sensible man would change thar All che 
more reason aot one penay should be spent 


demand for surselees from our city, sate, oa- 
onal goveroment. the less government need 
demand from us. Government hes nothing 
to give us that it haso't first saben from ws 
Woulda's you rather start working for 
yourself earlier ia the year—and so have 
the money to provide your ous benefics’ 


Sm ee Chemte ee 


| ARARNER 
| SWASEY 


By PAUL SMITH 
Vice-President, Calkins & Holden, 
Carlock, McClinton & Smith 


Asking an agency man to pick out five 
outstanding advertising campaigns is like 
asking a proud father to be the judge of a 
beautiful baby contest. His viewpoint is 
apt to be biased. Or to put it another way: 
Pygmalion would make a poor art critic. 
However, here are my selections: 


Kellogg—This campaign has dared to 
break the mold of the traditional food ad- 
vertisement, with a departure into humor 
and phantasy—and yet it has retained the 
basics of good food advertising and mer- 
chandising. It is rarely that we find such a 
pleasant, entertaining advertisement that 
still has such a sharp point of sale mer- 
chandising hook as this campaign dis- 
plays in its tie-up with the package. 


Jell-O—Not only the superb photo- 
graphic food still life illustrations which 
have characterized some of this campaign 
—but also the humorous illustrations of 
kids and the more recent cartoons of ani- 
mals—give this campaign great consumer 
appeal. It is an excellent example of the 
present trend toward short copy. 


Levy’s Bread—This series, both in 
newspapers and on outdoor posters, has 
been distinguished for simplicity, fresh- 
ness, and forthright design—yet it has 
great human warmth and interest. 


Sigma Relays—This little campaign has 
probably gone unnoticed by the general 
public since it appears only in technical 
publications. While from the layout stand- 
point it leaves something to be desired— 
still the freshness, candor, and good 
humor of the copy in brightening up the 


usually dull technical type of ad is a les- 
son to all of us. As Charles Whittier says: 
“There are no dull products, only dull 
writers.” 


Warner & Swasey—This aggressive, 
forthright campaign has been running for 
many years. Here again I feel that from 
a layout standpoint the advertisements 
could be made more effective. But the 
copy has consistently been simple, force- 
ful, direct and remarkably free from the 
advertisingese that .has for so long and 
still continues to dilute the effectiveness 
and credibility of American advertising. 
I still remember one of the headlines 
that ran about ten years ago—right after 
the fall of France: “50 million Frenchmen 
can be wrong—and were.” 


their regular places next week. 


Regular Features Back Next Week 
The regular lineup of features which normally appears in the AA 
feature section has been omitted from this issue to provide adequate 
space for displaying the campaigns chosen as “best of 1953” by five 
outstanding art directors. All of the usual features will be back in 
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In Chicago, it takes 2 — 
to get the lion’s share 


No single daily newspaper reaches even half your Chicago-area 
prospects. It takes Two. For greatest unduplicated coverage, one 
must be the... 
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Advertising Age, March 1, 1954 


Railway Express Checks 25 Agencies 


and Finally Picks 


(Continued from Page 1) 

of the advertising business and 
agency people. In January, he 
prepared a list of 25 agencies 
which he considered suitable and 
likely to be interested in handling 
the company’s Rail Express adver- 
tising. The account bills about 
$500,000 a year. 

To all of these 25 agencies Mr. 
Young wrote a letter explaining 
that a reappraisal was being made 
of the company’s advertising, and 
inviting them, if they were inter- 
ested in servicing the account, to 
notify him. With the letter of ex- 
planation he sent a small type- 
written booklet which gave details 
about the scope and function of 


Railway Express and outlined its) 


advertising objectives. 


# The company which, in 1953, 
handled 90,225,000 express ship- 
ments and had a gross income of 


$398,100,000, requires advertising | 


coverage in four broad areas. 
These are sales, employe relations, 
public relations and legislation. 
Among the agencies included on. 
Mr. Young’s list were several for | 
which he acts as a consultant. He, 


made this clear to Railway Express | 


officials before sending out his let- 


ters, AA was told, and the com-, 


pany had no objection to having 
the names included on the list. 
Neither Mr. Young nor the com- 
pany would disclose the names of 
any of the agencies interviewed, on 
the grounds that it would be unfair | 
to everybody concerned. 


All of the agencies that received 


Benton & Bowles 


@ The remaining agencies, about 
18, had separate interviews in the 
company’s office which were at- 
tended by Messrs. Hull, Young and 
Victpr Dell Aquila, the company’s 
assistant director of advertising 
and promotion. As a result of these 
interviews with principals of the 
agencies, the list of prospects was 
reduced to 12. 

The company engaged a suite in 
a hotel for the final interviews | 
which were attended by top of- 
ficers of the company—Alfred L. 
Hammell, president; Kinsey, N. 
Merritt, v.p. in charge of traffic, | 
and Messrs. Hull and Young. De-. 
partment heads were called in 
|oceasionally for technical discus- | 
sions. 
“It was a very tough assign- | 
ment,” Mr. Hull told AA. “But it) 
was an interesting, enjoyable and 
invaluable experience, and one) 
which has deepened my respect for 
men in the agency business and for 
‘the way in which they conduct 
business.” 


s Final selection of Benton & 
| Bowles was made by Mr. Hull with 
| the approval of Mr. Hammell. 
Asked if the appointment of a 
new agency meant that Railway 
Express intended to change and 
| expand its advertising, Mr. Hull 
| said that it did. But any comment 
len this would be premature, he 
said. 
| Although the company is sending 
out promotion kits to commemo- 
rate the 115th anniversary of the 
establishment of the express busi- 
ness in this country, March 4, 1839, 


letters replied. A few eliminated by William F. Harnden, whose 
themselves because of conflicting initial service was between Boston 
accounts, such as railroads, air- and New York, no special adver- 
lines, other carriers, etc. A few tising tie-in is planned. March also 
others were eliminated by Mr.! marks completion of the first 25 
Young after his first interview be- | years of ownership of the express 
cause the agencies in question were company by the railroads, and the 
inexperienced in one or more of start of a new 20-year contract be- 
the four areas in which the com- tween the company and the car- 


pany wanted advertising coverage. | 


riers. 


Ford and GM Heads S 


‘Bootlegging’; Suggest Loss of Dealerships 


DetroIT, Feb. 25—A recent thaw 


in the normally cool relations be-. 


tween auto makers and used car 
dealers (AA, Jan. 11) underwent a 
sudden chill this week when lead- 
ers of the two largest auto manu- 
facturers teed off on new car 
“bootlegging” by the used car 
merchants. 

Both Harlow H. Curtice, pres- 
ident of General Motors Corp., and 
Henry Ford II, head of Ford Motor 
Co., yesterday sent letters to their 
retail outlets implying that dealers 
engaging in the “bootleg” practice 
may lose their franchises. 

At the same time, at least one 
major dealer organization leader— 
Edward L. Cleary, general man- 
ager of the Chicago Automobile 
Trade Assn.—hailed the actions as 
a step to relieve “chaotic” condi- 
tions in the auto marketing field. 


e® As Mr. Curtice defined the 
“bootlegging” operation,  fran- 


chised dealers across the country | 
are directly involved—as whole-| 
salers. He called it “the whole-| 


saling of new automobiles to ‘used 


car’ dealers, and outlets not fran-| 
chised to handle such new automo- | 


biles.” 

Dealer sources have explained 
that the point of the operation is 
to keep new cars moving in a 
“hot” competitive situation. After 
receiving the new cars, they point 
out, the used car dealers have been | 
selling them considerably below. 
regular prices. 

In his letter to Ford and Lincoln- 
Mercury dealers, Mr. Ford stated: 


tep In to Stop New Car 


“We have received a number of 
complaints directly traceable to 
our own dealers. We have their 
names. 

“We will deal with each case on 
an individual basis. In our opinion 
no practice can so quickly and 
completely destroy your most valu- 
able business asset—your franchise 
to sell cars or trucks.” 


# In his letter, Mr. Curtice took 
note of an “alarming and cancerous 
growth” of “bootlegging” of 1954 
/models of General Motors cars. 
“Under the circumstances,” he 
wrote, “there can be only one 
| reason for this practice—the selfish 
‘desire on the part of some dealers 
for a quick nominal profit at the 
expense of the customers, the 
| public, the dealer organization and 
|the manufacturer.” 
| The GM president acknowledged 
that the auto industry is in the 
middle of a “very competitive” 
buyer’s market. But he denied 
that it is due to excessive produc- 
tion or mial-distribution on the 
part of his corporation. 


s “In fact,” he said, “1954 models 
'of General Motors cars were in the 
‘bootleg’ market before there was 
sufficient production to supply our 
dealers with the necessary stock 
for display and sales purposes.” 
“We will continue to review the 
|performance of General Motors 
dealers in carrying out their obli- 
gations under General Motors sel- 
‘ling agreements,” Mr. Curtice 


warned. 


POR oe oe RE ee Rake ANG 


IT’S A DEAL—Jame G. Lomb (left), president of Lamb & Keen, and John Falkner 
Arndt, president of John Falkner Arndt & Co., both Philadelphia, shake hands on the 


merger of their two agencies (AA, Feb. 2 


2). Mr. Lamb becomes chairman and Mr. 


Arndt, president and treasurer of the new company, Arndt, Preston, Chapin, Lamb 
& Keen. 


Minority Report 
Assails Okay of 
Postal Subsidies 


WASHINGTON, Feb. 25—Battle 
lines were drawn today for a 
House debate over plans for higher 
postage rates when eight members 
of the House post office committee 
filed a minority report assailing 
post office operations. 

The report charges that Post- 
master General Arthur Summer- 
field is trying to force the users of 
first class mail to make up deficits 
incurred in handling periodicals 
and advertising matter at nominal 
rates. 

The seven Democrats and one 
Republican took the position that 
first class letters are making a 
“profit” at the present 3¢ rate. The 
minority argued that the losses 
from other classes of mail should 
be paid from public funds. 


# Meanwhile, the committee ma- 
jority filed a report which warned 
that “increases recommended in 
this bill will not even overcome the 
present deficit, let alone make al- 
lowances for any salary increases 
or reclassifications that might be 
approved by — or the Pres- 
ident.” 

The bill aypeoved by the com- 
mittee today visualizes about $233,- 
280,000 of new revenue. The com- 
mittee said the 4¢ rate on the first 
ounce of out-of-town first class 
mail, which would raise $159,000,- 
000, is the logical step to take be- 
cause of the size of the prospective 
deficit. 

In addition to the 4¢ letter rate, 
the bill proposes a 7¢ rate for air- 
mail to raise an anticipated $15,- 
600,000. 


@ The bill would require pub- 
lishers of newspapers and maga- 
zines to take a series of three an- 
nual 10% increases beginning on 
April 1, 1955. Except for a raise 
in the minimum piece rate for 
commercial newspapers and maga- 
zines from %& to % of 1¢, other 
second class rates would remain 


Edgar Kassan, 32, 
Katz Exec, Killed 


in Auto Accident 


BALTIMORE, Feb. 23—Edgar J. 
Kassan, 32, v.p. of Joseph Katz Co. 
and account executive on the 1952 
Stevenson-for-President campaign 
of the Democratic National Com- 
mittee, was killed early yesterday 
after being struck by an automo- 
bile. 

Mr. Kassan was with the Katz 
agency for six months in 1942 
after his graduation from Johns 
Hopkins University. While on 
military leave from the agency, he 
became a captain in an anti-air- 
craft battalion and was awarded 
a bronze star and special merit ci- 
tation for overseas service. 

Returning to the agency in 1946 
as a copywriter, he became an ac- 
count executive and in the fall of 
1952, while working on the Steven- 
son campaign, was elected a v.p. 

In addition to his regular ac- 
counts, he handled many of the 
public service campaigns which the 
Katz agency conducts in behalf of 
community programs. He also 
served as moderator of “The Big 
Question,” a weekly tv program of 
WMAR sponsored by Baltimore 
Contractors, a Katz client. 


Wilfred Roberts, 
Benton & Bowles 
Exec, Dies at 47 


NEw York, Feb. 25—Wilfred S. 
Roberts, 47, a television producer 
and director at Benton & Bowles, 
died yesterday at Medical Arts 
Hospital after a brief illness. 

His career in the entertainment 
field started with dramatic activi- 
ties while a law student at the 
University of Wisconsin, and in- 
cluded stock and film acting as 
well as producing and directing 
in radio and television. 

After receiving his degree, he 
worked as a salesman for a time 
and in 1936 became a staff pro- 
ducer for National Broadcasting 
Co. Two years later he was named 
assistant manager of the com- 
pany’s commercial department. In 
1939 he acted in several pictures 


unchanged. 


According to the committee, a). 


series of adjustments in third class | 
would raise $44,200,000. Of this, 
$29,400,000 would come from a 
proposed rate of 3¢ for the first} 
2 oz. on individually mailed pieces 
of third class mail. 


North Shore Names Marsh 


North Shore Nameplate Co., 
Bayside, L. I., has appointed 
Terrill Belknap Marsh Associates, 
New York, to handle advertising of 


in Hollywood and rejoined NBC 
in 1940 as national production 
manager. During the war he 
worked in the Office of Inter- 
American Affairs. In 1948, he 
joined Pedlar & Ryan, here, and 
three years later became v.p. in 
charge of radio and tv. 

With Benton & Bowles since | 
1952, Mr. Roberts was active in 
developing “The Doctor” tv dra- 


matic series, and more recently | 


was producer-director of the “Red 


its self-adhesive nameplates. 


Buttons Show.” 


‘Michigan Four A's 
Speakers Agree on 
the ‘Big Job’ Ahead 


| Detroit, Feb. 25—Advertiser, 
agency and media executives met 
ito argue today, but left in agree- 
/ment. 

Billed as “the great debate” on 
marketing, the panel session at the 
American Assn. of Advertising 
Agencies’ Michigan Council meet- 
ing ended as the three speakers 
agreed each has a big job to do if 
industry is to adapt itself to the 
nation’s new economy. 

One thousand persons packed 
Rackham Memorial auditorium to 
hear James J. Nance, president of 
the Packard Motor Car Co.; John P. 
Cunningham, exec. v.p. of Cun- 
ningham & Walsh, and Paul C. 
Smith, president of Crowell-Collier 
Publishing Co., tell each other 
what’s wrong with their operations. 

Mr. Nance asked caustically 
whether management shouldn’t re- 
appraise its advertising to deter- 
mine whether single b&w pages 
will do just as good a job as four- 
color spreads. 

“Let’s be honest,” he said. 
“Many four-color spreads were in- 
spired by the excess profits tax.” 

He called the present market a 
“selling market” and bemoaned the 
fact that most of top management 
is loaded with production men who 
have risen to the top during the 
long seller’s market. He suggested 
that many of these executives are 
not familiar enough with adver- 
tising and merchandising to meet 
the current market challenge. 

In a jab at advertising agencies 
and media, Mr. Nance said that in 
the last decade that production 
costs have been cut in half but 
that advertising costs have re- 
mained static. He called on agen- 
cies to come into management and 
better familiarize themselves with 
the aims and problems. 

“We should think of advertising 
as the voice of American business,” 
he said, “and intelligent use of it 
can keep the nation’s economy 
high.” 


ws Mr. Cunningham said agencies 
can do a better job if management 
takes them into full confidence and 
gets rid of its army of “no” men. 
He said that when the “no” men 
get through with copy it has lost 
its vitality. Many of these copy 
changes, he charged, are made 
chiefly because of whims and per- 
sonal prejudices and are not based 
on solid thinking. 

He also found fault with that 
segment of management that keeps 
its agency scared of losing the ac- 
count. 

“Don’t expect the advertising 
agent to know more about selling 
your product than the v.p. in 
charge of sales or your sales man- 
ager,” Mr. Cunningham told man- 
agement. “If he does, you should 
get a new v.p. and a new sales 
manager. And don’t be so hell- 
bent on selling the product today 
and tomorrow that you forget the 
future.” 


a Mr. Smith told both management 
and agencies to recognize that 
there are four arteries to the mind 
of the consumer—television, radio, 
magazines, outdoor and newspa- 
pers—and that they all will stay 
in business. 

He took a swing at the various 
media that try to build business 
by running down the others. 

S. R. Bernstein, editor of ApvER- 
TISING AGE, was moderator of the 
program, attended by the largest 
crowd ever assembled for an ad- 
vertising meeting in Michigan. 
‘George P. Richardson, v.p. of J. 
‘Walter Thompson Co., was chair- 
;man. 


| 
.E. M. Freystadt Moves 

E. M. Freystadt Associates has 
“moved its office to 41 E. 42nd St., 
New York 17. 
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Press Assn. Elects Officers 


E. H. Lighter, business man- 
ager of the Journal, Rapid City, 
S. D., has been elected president 
of the Northwest Daily Press 
Assn. Other officers elected are 
John Ainley, publisher of the Pio- 
neer, Bemidji, Minn., v.p.; A. E. 
Teachout, advertising manager of 
the Tribune, La Crosse, Wis., 
treasurer, and William S. Moeller, 
general manager of the Tribune, 
Bismarck, N. D., board chairman. 


Monahan Joins Gregory 


Thomas G. Monahan, formerly 
West Coast manager of Graham & 
Gillies, has joined Willard G. 
Gregory & Co., Los Angeles agency, 
as an account executive. 


ED Lt. HICKS 


GLENN HICKS 
Sa 


La. 
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OUTDOOR ADVERTISING 
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This Week in Washington... 


Tax Cuts Look Tempting to Congress 


By Stanley E. Cohen 
Washington Editor 
| WASHINGTON, Feb. 25—More 


/confused than ever about the steps 
‘that should be taken to prevent 
‘serious economic recession, many 
‘members of Congress are finding 
‘themselves torn between a desire 
‘to balance the federal budget and 
a growing belief that the balanced 
‘budget may have to go overboard 
in order to clear the way for im- 
mediate income tax cuts for mid- 
'dle and lower bracket groups. 
| Congress intends to pass the ad- 
‘ministration’s tax revision bill 
with its variety of modest bene- 
fits for industry and certain class- 
es of individual tax payers. It is 
also tempted to trim federal excise 
taxes on entertainment, appli- 
ances, communications and trav- 
el, probably to a flat 10%. 
Moreover, in the past few days 


IF YOU'RE IN DOUBT— 


Ps —in doubt about that new 
food or drug product, 
uncertain about the movement 
of an old one, if you're 


' 


jittery about 


the future of 


a new package, gimmick, or 
ad campaign, then— 


there has been considerable talk 
of a general income tax cut. This 
program was originally advanced 
by House Democrats largely for 
political purposes. It became dead- 
ly serious, however, after a num- 
ber of respected economists went 
before the Joint Committee on the 
Economic Report and testified that 
the economy appears to have en- 
tered a stage where the power to 
produce has outstripped ability to 
consume. 

President Eisenhower has al- 
ready indicated his willingness to 
go ahead with income tax cuts if 
business fails to turn upwards in 
March. Now, Sen. Walter George 
(D., Ga.), senior minority mem- 
ber of the Senate finance commit- 
tee, has seized the initiative and 
sponsored a bill boosting individ- 
ual exemptions to $800 in 1954 and 
$1,000 thereafter. His move is sig- 
nificant because he is a conserva- 
tive who has voted regularly for 
“honest” dollars and_ balanced 
budgets. 

Some senators, like Sen. Ed- 
ward Martin (R., Pa.), still feel 
that tax cuts must come hand-in- 
hand with reductions in federal 


_ LET US FIND OUT.... 


PRE-TEST—do as the leaders do— 
look to Burgoyne before you leap 


into a decision. Pre-test your 
product, premium or promotion in 
one or more of Burgoyne's selected 
test cities. Obtain reliable 
monthly-audit reports and let the 
Burgoyne organization help you to 
evaluate your position. Armed 

with this dependable performance- 
prediction you are ready to proceed 
as planned or to revise those plans .. . 
in either case, with full confidence. 


Test in Cedar Rapids —a Burgoyne Test City 


*% lowa’s second largest 
population center. 


WE ARE PROUD TO NAME 
OUR MANY DISTINGUISHED 
CLIENTS — LEADERS IN 
AMERICAN MARKETING &. 


American Home Foods, Inc. 
Animal Foundation, Inc. 
Armour & Company 

B. T. Babbitt, Inc. 

The Borden Compony 
Campbell-Ewald Co., Inc. 
Colgate-Palmolive-Peet 
Cunningham & Wolsh, Inc. 
Economics Laboratory, Inc. 
Frank H. Fleer Corporation 
Foote, Cone & Belding 
Fuller & Smith & Ross, Inc. 
General Foods Corporation 
Glaser, Crandell Company 
H. J. Heinz Company rm 
$. C. Johnson & Son, Inc. 4 
Kenyon & Eckhordt, Inc. 
Lever Bros. Company 5 
Earl Ludgin & Co, 
Maxon, Inc. 

Oscar Mayer & Company 
McCann-Erickson, Inc, 
Moser & Cotins, Inc. ™ 
Needhom, Louis & Brorby, tr 
Norwich Pharmaca! Co. 
Olive Advisory Board 
Pacific Coast Borax Compa 
Pharma-Craft Corporation, 
Pillsbury Mills, Inc. J 
Quaker Oats Corporation 
Simoniz Company 

Swift & Company 

J. Walter Thompson Co. 
Young & Rubicam, Inc. 


co, test 


and 


oe 


. 


pee FIRST NATIONAL 


*% Ideal distribution point, 
with many major transpor- 
tation facilities. 


% Isolation and diversifi- 
cation make Cedar Rapids 
a “natural” as a Midwest 


market. 


4 %& 60,000 coverage—daily 


Sunday through the 


Cedar Rapids Gazette. Unit 
rate only 25¢ per line. 


REPRESENTED BY 


if ALLEN KLAPP COMPANY 
¥ CHICAGO, ILL. 


BANK BLDG., CINCINNATI 2, OHIO 


BURGOYNE STUDIES ARE AVAILABLE IN: Canton, Ohio, Cedar Rapids, lowa, 
Charlotte, N.C., Columbus, Ohio, Dayton, Ohio, Grand Rapids, Mich., Harris- 
burg, Pa., Indianapolis, Ind., Omahe, Nebraska, Peoria, IIl., Rockford, III., 
South Bend, Ind., Springfield, Mass., Syracuse, N.Y. 


spending, but Sen. George says 


‘the Treasury had better forego a 
‘bit of revenue now in an effort to 


protect its future. 

“If my bill passes, the Treasury 
will lose $4,500,000,000 in 1954,” he 
observed, “but I wish to say now 
that the Treasury will lose some 
money if unemployment reaches 
4,000,000 or 5,000,000 people.” 


. e o 

Manufacturers of washing ma- 
chines and driers looked a bit 
foolish as they bombarded Con- 
gress last week with pleas for re- 
moval of federal excise taxes on 
their products. 

Industry members contended the 
federal tax was a factor in pricing 
their product out of the market 
and depriving housewives of the 
mechanical marvels that can make 
life more enjoyable. 

In an effort to interest Congress 
in its case, the industry told mem- 
bers that manufacturers would 
paste stickers on their products 
stating: “The price of this ma- 
chine has been reduced by $25 
through the action of your con- 
gressmen in voting to remove fed- 


eral excise taxes.” 


- + e 

Government statisticians who 
watch the retail trade figures say 
department stores seem to be 
weathering the current “reces- 
sion” much more successfully than 
specialty stores. They say this is 
particularly true in apparel and 
jewelry lines, where department 
store merchandising methods ap- 
pear to be particularly effective. 

There also appears to be some 
statistical support for the theory. 
Over-all retail sales were down 
about 3% in January, according 
to preliminary figures issued by 
the Census Bureau, but depart- 
ment store sales were off only 
1%, according to the Federal Re- 


‘serve Board. 


It is interesting to observe, how- 
ever, that appliances and other 
durables made a good showing in 
over-all January retail sales but 
a poor showing in the department 
store index. 

[ 2 ° 

Postmaster General Arthur 
Summerfield was warmly praised 
last week as the House considered 
funds for postal operations in the 
next fiscal year. 

_ Rep. Gordon Canfield (R., N.J.), 
chairman of the subcommittee 
‘controlling the Post Office Depart- 
_ment’s purse strings, reviewed the 
steps that have been taken to 
modernize the department. He 
stressed the fact that volume is in- 
creasing and that 2,200 new routes 
,will be created to serve newly de- 


COFFEE 3 SO HIGH THESE DAYS THAT. 
- WE ARS SELLING IT POR ‘265 A POUND’ 


-FREE! 
One 1954 General Electric with 
Each Pound of Coffee You Buy! 


That's Right... We Will Give You Absolutely | 
Electric Renge with Each Pound of 
ae ¥ Uae x = 


Nelson Tire & Appl 


BIZ Fleet Ane. SP 


Don Retalings sete: 


Where's She Going «#»« Wheelbarrow Full of Money? 


_ SHE'S GOING to NELSON TIRE ts 
_ BUY a POUND of COFFEE for “265° 


Coffee 


& Appliance Co. 


Advertising Age, March 1, 1954 


SPECIAL OFFER— 
Nelson Tire & Ap- 
pliance Co. got the 
attention of a good 
many Rochester, 
Minn., housewives 
with this newspaper 
ad offering a free 
General Electric 
range with the pur- 
chase of a pound of 
coffee—for $265. 
/ Owner Don Redel- 
ings will be remem- 
bered for his swift 
delivery of tv sets 
' by dog sled during 
bliz- 


aT 


a Rochester 
zard. 


veloped areas. At the same time, 
he pointed out, the total number of 


trimmed by 1,753. “When did you 
ever hear a report like that?” Rep. 
Canfield asked. 

Meanwhile, Rep. Herbert Bron- 
ner (D., N.C.) complained that the 
department was competing unfair- 
ly with commercial advertising 
media by encouraging mass mail- 
ings of unaddressed circulars at 
1%¢ a piece. Rep. Canfield replied 
that costly sorting is eliminated 
when circulars are mailed without 
addresses, but he conceded that it, 
may not be wise to encourage this | 
kind of mail. “We are watching it 
very carefully,” he assured the 
House. 

. e * 
When the inventory is added up, 


1953 the lar ‘est crop of babies in 
its history. 

This is the third consecutive year 
established. The 3,909,000 live 
births were 2% 
December was 40% above Decem- 
ber, 1952. 

The Public Health Service says 
that number of marriage licenses 
‘issued in 1953 ran at high levels 
‘for 10 months, then dropped off in 


jobs in the department will be 


credit to the nation’s assets for | 


that new birth records have been 


over 1952, and, 


November and December. For the 
| year as a whole, however, the total 
of 1,506,513 licenses issued was 
‘about 3,000 ahead of 1952. 


Potts-Turnbull Elects Tucker 

W. Earl Tucker, recently named 
account executive of Potts-Turn- 
bull Co., Kansas City, Mo., has 
been elected a v.p. 


Washing Machines? 


| 


Better Living 
Households Have 


H.LB* 


* 

Highest Intent to Buy (14.4%) among readers of 
any food-store-distributed magazine. Compare the 
latest Starch Report figures. Send for analysis. 


Better Living Magazine, 230 Park Ave., N. Y. 
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Most any modern engraving 
kind of engravings... pro- 


vided its craftsmen exercised 
the same painstaking care 


Color and black-and-white. 


produce our 


he same skills, 
me techniques. 
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‘This happened in 
Washington, D. C. 


-a city with 4 newspapers 


ITEM: Washington's second news- 
paper finished the year nearly 18 
million lines behind The Washington 


Star in total advertising linage. 


When a city believes in a newspaper as 
Washington believes in The Star, that paper 


becomes of inestimable worth to advertisers. 


The Washington Star 


EVENING AND SUNDAY WASHINGTON, D.C. 


Represented nationally by: O'Mara and Ormsbee, Inc., 420 Lexington Ave., NYC 17; Chicago — Detroit — Los Angeles — San Francisco 
Special Florida representative: The Leonard Co., 311 Lincoln Road, Miami Beach, Florida 
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Lennen & Newell's New Shop Reflects 


More Business—But Lowered Sights — 


ples: L&N has decided it doesn’t 


(Continued from Page 1) 
Newell has since said that the fact 
that he offered them no induce- 
ments was an important matter of 
principle. 

But they did move. And as word 
of the incentives provided in the 
new agency (of which more later) 
got around, the agency was able to 
lure a covey of the best-paid and 
best-regarded agency men in the 
business into L&N’s shop. 


ws The decision to make a move 
was forced on the agency. Its 
quarters at 17 E. 45th St., where 
Lennen & Mitchell had been for 
23 years, were desperately over- 
crowded, and it had rented addi- 
tional space at another location to 
house departments which couldn’t 
be taken care of in the building. 
The search for new quarters was 


begun, with new buildings exclud- | ; 
‘the sixth floor. 


| | 
| 


ed. But after seeing a host of old 


buildings, where rents ranged from 
$4 to $4.50°a square foot, the $4.75. 
that 380 Madison wanted didn’t 
look too much out of line. And fur- 
thermore, it was air-conditioned. 
Then came the problem of al- 
lowing for expansion. “Hike” 
Newell originally wanted to rent 
50% more space than _ present 
needs of the agency called for. He 


intended it to be subleased for a of $55-$60,000,000. That is, of 
‘course, just about twice its 1953 
As the conferences wore 0N,|pij]ings, reported as $32,000,000. 


three-year period. 


however, he decided to lay out the 
whole agency as it would be, with | 
space for expansion allotted to in-| 
dividual departments. A sublease | 
would have brought about $75,000, | 
but Mr. Newell decided that the) 
bother and expense of reshuffling 
the agency in coming years would | 
shave that figure considerably. So} 
Lennen & Newell will occupy all | 
the seventh and three-quarters of 


I __—€ = The agency decided to limit 


Dealer Ads 
not used? 


Increase dealer paid linage at low 
cost to manufacturer. Many suc- 
cessful case histories available. 
Distributors of Dealer Ad Cam- 
paigns for manufacturers and ad- 
vertising agencies since 1941, 
Write or phone for complete in- 
formation—no obligation. 


Special Correspondents, Inc. 


230 E. Ohio St. DElaware 7-1065 
Chicago 11, Illinois 


| strictly the number of L&N people 
permitted to get into the act, so) 
far as determining’ layout and de- | 
cor went. Many of the decisions | 
were lodged with Carson & Lun- 
| din, a firm of architects and decor- 
|ators which had previously worked 
on the new offices of Cunningham 
|\& Walsh, J. M. Mathes Inc. and 
/McCann-Erickson. 

| On the agency side, only Mr. 
|Newell, John Monsarrat, general 
/manager, and Jack Speirs, treas- 
/urer, were working on the new of- 
‘fice. When blueprints of the indi- 


/notch admen—money. 


vidual departments were ready, | 
the department head had a chance 
to look at them and make sugges- 
tions. 

The decision to lower the sights| § 
is largely based on three princi- 


want any big branch operations| = 
(Detroit is an exception, where an 
L&N v.p., John McQuigg, is ob- 
viously waiting for something); it 
has decided that it wants a rela- 
tively small number of right ac-|| 
counts, and a close-knit, manage- 
able agency. 

It thinks it can have all those 
things and maintain a total billing 
JAMES B. CONKLING, president of Colum- 
bia Records, is the new head of the Record 
Industry Assn., New York. He succeeds Dec- 

ca’‘s Milton Rackmil. 


s The agency created considerable | 
stir on Madison Ave. when it was 
formed, because it talked frankly 
about big plans, and because if of- 
fered a delightful incentive to top- 


the hands of the people who are 
working in the agency,” Mr. New- 
ell said, “and it enabled us to of- 
fer a tremendous inducement to 
men we wanted. By fortunate cir- 
cumstances we could give them a 
better financial deal than other 
agencies.” 


In most agencies of any size, the 
stock is now quite expensive. At 
Geyer, Newell & Ganger, it was 
$54 a share before Newell and his In addition, the agency manage- 
cadre pulled out; at Lennen & Mit-| ment decided they ought to invest | 
chell it was $88 a share. The idea | $72,000 a year in a comprehensive | 
was to permit a key group of agen- | medical-hospitalization plan which | 
cy men to build themselves sub-| will cover all employes and their | 
stantial estates by the acquisition families. They picked the best they 
of earning participation stock at could find—a combination of Blue| 
$1 a share. |Cross-Blue Shield and a variety | 

That idea, Mr. Newell said, is|of insurance plans. The upshot is| 
working handsomely. He retained|that no matter what happens to! 
30% of this stock. (He has all the|an employe or his family, the pol-_| 
control stock.) The agency men in|icy will cover all the medical and} 
key positions in L&N who got their | hospital expenses. 
stock at $1 will probably see it ge) Ironicaily, the first to benefit | 
to $40-$50 a share before it must! from the plan was Newell himself, 
pay dividends. In many longer-|who had an operation last year | 


established agencies, section 102 of | for a bloud clot in his knee. He was) J 


the internal revenue code forces a amazed and slightly annoyed, how- 
high pay-out on dividends. (Len-| ever, to discover that he got back 
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part of an agency, and he thinks 
that freedom from worry is a tre- 
mendous help in letting them put 
out their best work. 

They get still more incentive. 
L&N has a profit-sharing trust 
plan for every employe of the pay- 


/roll on Jan. 1 of any year. It works 


on the conventional 25% of profit 


'before taxes or 15% of payroll ba- 


sis. 
It has no penalty, i. e., the em- 


|| ploye gets all the money depusited 
-*|for him whenever he leaves, not 
-\|on a perceutage basis according to 
-|to the years he’s been in the plan. 
'lLast year, the agency deposited 


about $250,000 in the plan. 

By crude arithmetic, it’s fairly 
evident that the new agency is 
both tightly-managed and _ profi- 
table. For if $250,000 represents 
25% of profit before taxes, then 
Lennen & Newell turned in net 
profits before taxes of about $1,- 
000,000. On a profits gross of some- 
thing more than $4,500,000, that’s a 
mighty handsome earning. 


rT = al 


fit 


demands the utmost skill and 
constant application of a wide vari- 
ety of techniques: here at WASHINGTON 


every job, big and small, gets the bene- 


= nen & Mitchell had been paying 
60-80% of earnings in dividends 
in the years immediately before 
the formation of the new agency.) 


w The agency men who have stock | 
signed a contract which binds 
them to offer their stock—in the. 
event of their deaths, departure or. 
being fired—to the agency at book 
value. “Thus it will always be in 


about 3187 more in medical pay- 
ments than his bills came to. | 


s Newell was alarmed. “We can’t 
have people making money ou: of 
being sick,” he exploded to Mr. 
Speirs. So the agency is keeping 
a careful record of who’s sick and 
how much he collects. 

But—in principle—Newell thinks 
that people are the most important 


IEN’s markets 
are active now! 


I E N was welcomed and quickly accepted in 


DAVENPORT 


_ ARE Keg TO THE $451,000,000* 
: ar QUAD-CITY MARKET 


| 1933, at the bottom of the depression, by 
_ advertisers with shrunken budgets who HAD 
to work their ad dollars overtime. I E N is no 
marginal, fair weather catch-all to absorb 18¢ 
| tax dollars, but a hard-hitting sales maker, 
_ finding new markets and working for you at 
l4¢ per call .. . before, between and after the 
calls of personal salesmen, averaging to cost 
| $18 each. 
_ Whether 1954 is or is not your all-time best 
_ year it will be better for using this efficient 
selling tool... I EN ... which is so good for 
selling because it is so constantly and exten- 
_ sively used for buying. 


NEWSPAPERS 


of our unmatched skill. 


MORNING 
DEMOCRAT 


PHOTO ENGRAVING 
COMPANY 


118 S. Clinton Street 
Chicago 6, Illinois | a 
FRanklin 2-6343 | 


| 


IN CIRCULATION 
IN QUAD-CITIES — 


Sunday DEMOCRAT & TIMES 
*Copr. 1953 Sales Management Survey of Buying Power 


Serving the Quad-Cities of 


DAVENPORT, IOWA; ROCK ISLAND, MOLINE and 
EAST MOLINE, ILLINOIS 


HEADQUARTERS: DAVENPORT, IOWA 


Represented Nationally by 
JANN & KELLEY, INC. 


Because Industrial Equipment News 
reaches ALL of the healthy, growing in- 
dustries .. . and the healthiest, growingest 
plants in these industries . . . 


ARE ACTIVE NOW! 
The secret of IE N’s HARD SELLING 
for you is the EASY BUYING 


provided for 64,000 product selecting 
officials in the 40,000 plants and buying | 
offices which buy BIG and buy OFTEN 
NOW. 

. pee 

Write forNEW 

Media Data File Folde 


Industrial | 


Evening 
DAILY TIMES 
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ideal time for interior painting = 
DU PONT ANNOUNCES NEW | | 


semi-gloss 


Last Minute News Flashes 
Reeves Drops Goold & Tierney, Names Gotham 


Lewis Says K&E 


New York, Feb. 26—Reeves Bros., textile manufacturer, has switched | Was ‘Ready’ for 


its account from Goold & Tierney to Gotham Advertising Co. for its | 


entire fabric and specialty product advertising. New campaigns will 
be prepared for the company’s dress fabrics, auto seat coverings, cot- 
tons, twills, denims and broadcloths, corduroys and synthetic suit- 
ings. In addition, Gotham will handle advertising for the Vulcan Rub- 
ber Products division of Reeves. 


Wallpaper Council Schedules Test Campaign 
New York, Feb. 26—The Wallpaper Council, promotional arm of the 


~.»-. | Wallpaper Institute, will use test ads in Life (April 12) and in May 


sees 
oP ett dang OR Yr anne Ham ae 
et on Bos Pata ie ts a me 5 sw os 


ODORLESS PAINTS—This ad for E. |. Du 
Pont de Nemours & Co. has been inserted 
in 123 newspapers to promote the com- 
pany’s odorless paint. The four-week cam- 
paign will continue with 800-line newspaper 
ads once a week, plus tv spots on the 
Dave Garroway show every Thursday. Six 
business publications in the decorating and 
marine fields will also be used. Batten, 
Barton, Durstine & Osborn is the agency. 


Sen. Johnson Hits 
Anheuser-Busch on 
Beer-Baseball Tie 


WASHINGTON, ‘Feb. 25—Sen. 
Edwin C. Johnson (D., Colo.) 
demanded today that the St. Louis 
Cardinals trim their broadcasting 
plans or face the possibility of 
legislation designed to _ force 
August Busch Jr., Cardinals presi- 
dent, out of organized baseball. 

The senator, an ardent baseball 
fan and president of the Western 
League, said the Cardinals have 
lined up a network of 120 stations, 
many of them in minor league 
territories. He charged that Mr. 
Busch is using the Cardinals “to 
promote the monopoly of Anheus- 
er-Busch over his competitors in 
the brewing industry and at the 
same time is ruthlessly and delib- 
erately annihilating minor league 
baseball in a large area of the Mid- 
dle West by planning to broadcast 
Cardinal games to minor league 
cities.” 

To back up his threat, he intro- 
duced legislation which would 
subject any brewer-owned base- 
ball team to the anti-trust laws. 
This is a threat of considerable 
consequence because  baseball’s 
system of player-trading and con- 
tracts is predicated on exemption 
from the anti-trust laws. 


a The senator said there should 
not be any misunderstanding about 
his intentions—that “the bill is 
aimed specifically at the beer- 
baseball combination in St. Louis.” 
He said a recent report that the 
Cards are dropping several minor 
league cities from the broadcast 
schedule “is greatly appreciated.” 
He did not indicate how far he 
will insist that the Cardinals go. 

While he professed to be con- 
cerned about the developing mono- 
poly in the beer business, Sen. 
Johnson made it clear that he is 
not objecting to the sponsorship of 
broadcasts by brewers. 

“The resolution would not in any 
way affect or concern the sponsor- 
ship of games by beer concerns,” 
he assured Sen. George A. Smath- 
ers (D., Fla.). “It would apply 
only where there was an ownership 
and where that ownership was 
practicing a monopoly.” 


s Sen. Johnson contended that his 
sole purpose is to protect baseball. 
“Baseball to August Busch is a 
cold-blooded, beer-peddling busi- 
ness,“ he declared, “and not the 
great American game which good 
sportsmen revere. The Congress 
should treat his baseball enterprise 
in that light and. deny him immu- 


issues of House Beautiful, House & Garden and Living for Young 
Homemakers, featuring the theme “Wallpaper Is Smart” over the en- 
dorsement of William Pahlman, interior designer. Ads will be sup- 
ported by extensive dealer promotion, and the opening here of a wall- 
paper information bureau to service editors, photographers, decorators 
and others interested in the home furnishings field. Fall plans call for 
business paper and consumer magazine advertising and a public rela- 
tions program. Advertising is being handled by French & Preston, and 
public relations by Selvage, Lee & Chase. 


Johnson Named Chicago Manager of ‘American’ 


New York, Feb. 26—Fred Johnson, for 28 years on the magazine’s 
staff, most recently as Cleveiand manager, has been named Chicago 
manager for American Magazine. He succeeds Donald Mikkelsen, who 
was recently transferred from San Francisco to Chicago, and who has 
resigned to return to his native California. 


Kolb Heads Post Cereal Sales; Other Late News 


e General Foods Corp., New York, has appointed C. A. Kolb to the 
new position of national sales manager for Post cereals. Hugh R. 
Conklin, formerly grocery sales manager for the company’s Franklin 
Baker division, will succeed Mr. Kolb as eastern regional sales man- 
ager. 


e Elizabeth Arden Sales Corp., New York, with Colman, Prentis & 
Varley for the past several years, has been interviewing advertising 
agencies and is expected to select a new one shortly. 


e Edgar B. Mooney Jr., formerly sales and sales promotion manager of 
Bates Fabrics, has resigned to join Donahue & Coe, New York. 


e Arthur Godfrey lost another sponsor this week when Snow Crop 
Marketers, New York, notified CBS that the company will drop out of 
his morning simulcast at the expiration of the next cycle in May. Snow 
Crop presents 15-minutes of the morning show on alternate days Mon- 
day through Friday on radio and Monday through Thursday on tv. At 
press time ther® was no news of a replacement sponsor, although CBS 
says Mr. Godfrey keeps a waiting list of potential advertisers. 


e George A. Huhn has resigned as v.p. of Ruthrauff & Ryan, New 
York, to join Ted Bates & Co. as an account executive. 


e Robert A. Casey, formerly with the promotion department of Time, 
New York, has been named promotion manager of Vogue. 


Sen. Johnson charged that “the 
initial move of the St. Louis 
Cardinal beer baron owner was to 
endeavor without shame to change 
the name of Sportsman Park to 
Budweiser Stadium. Fortunately, 
an outraged public and alert Ford 
Frick vetoed the idea.” 

The senator charged that base- 
ball’s leaders have been lax in 
dealing with Mr. Busch. 

“In this evil business in St. 
Louis, some of the clubs of the 
National League are not without 
guilt,” he said. “Under National 
League rules, before a club can 
broadcast or telecast its baseball 
exhibition, it must have the con- 
sent of the other participating 
clubs. At least four National 
League clubs have given their 
consent to spray, without limits of 
any kind, minor league cities with 
Cardinal baseball and Budweiser 
beer.” 

He said he did not feel that the 
commissioner of baseball, Mr. 
Frick, measured up to his respon- 


mediate plans have been made to 
cover commercial or farm. build- 
ings. 

Plans for advertising and pro- 
moting the new insurance have 
not been completed as yet, but 
should be released in 10 days or 
two weeks. Christiansen Adver- 
tising Agency handles the Allstate 
account. 


‘Newsweek’ Opens in Buffalo; 
Hughes to Manage Office 


Newsweek, New York, last week 
announced the opening of a new 
sales office and the promotion of 
several sales executives within its 
organization. Edwin J. Hughes, 
formerly Newsweek’s western 
manager headquartered in Chica- 
£0, will open and manage a new 
office in Buffalo to serve upper 
New York State, and part of Ca- 
nada and Pennsylvania. 

Howard M. (Sparks) Dodge, 
formerly St. Louis manager for 
the magazine, will take over as 
Chicago manager. Mr. Dodge will 


| 


RCA, Equitable 


NEw York, Feb. 26—Business is 
booming at Kenyon & Eckhardt. 

Last week the agency snared a 
big chunk of the Radio Corp. of 
America account, and this week it 
was named to handle the Equit- 
able Life Assurance Society of 
the U. S. 

Kenyon & Eckhardt’s portion of 
the RCA advertising, formerly 
placed by J. Walter Thompson Co. 
and now split three ways with 
K&E, Grey Advertising and Al 
Paul Lefton Co., is expected to 
run around $7,000,000 a_ year. 
Equitable’s annual budget, pre- 
viously placed through Warwick & 
Legler, has been about $2,600,000. 
The two new clients combine to 
give K&E a fast boost into a higher 
agency bracket. 


® To find out what is sparking the 
agency’s pre-springtime boom, AA 
went to see K&E’s president, Wil- 
liam Lewis. 

“An agency is 
not always pre- 
pared to take on 
the demands of 
big new accounts. 
You must be 
properly set up 
for it or new bus- 
iness can wreck 
you,” Mr. Lewis 
said. “But the 
timing on this oc- 
casion was right 
for us. We were 
ready and RCA was available, 
which is probably one of the 
reasons we got the account.” 

By Mr. Lewis’ definition, “being 

ready” constitutes having a well- 
organized agency, with constant 
communication between depart- 
ments and the kind of standards 
that inspire group activity. 
Mr. Lewis thinks it’s quite pos- 
sible that RCA, whose business is 
communication, may have been 
impressed by the agency emphasis 
on communication. He also thinks 
RCA may have been intrigued by 
the idea of having an ex-CBS man 
(Mr. Lewis formerly was program- 
ming head at Columbia) on its 
team. 


William B. Lewis 


|@ There were many discussions 
‘with RCA executives during the 
solicitation period. Outstanding 
K&E spokesmen in these talks were 
\v.p.s Wickliffe W. Crider—as head 
of the radio-tv’ department hr 
speaks the RCA language; Hal 
Davis, whose flair for promotion 
/\was calculated to appeal to the 
/potential client, and G. T. C. Fry, 
\who will be RCA account super- 
visor in addition to his duties for 
|Mennen Co. 


| Also an 


important figure was 


sibilities when he permitted An- 


heuser-Busch to purehase_ the 
Cards. 
Sears to Enter Fire 


Insurance Field Via 


Allstate Insurance 


CuHIcAGOo, Feb. 26—Sears, Roe- 
buck & Co. will add home fire in- 
surance as soon as it can get 
clearance from _ state insurance 
commissions. Like its automobile 
insurance, Sears’ new insurance 
will be handled through its sub- 
sidiary, Allstate Insurance Co. 

At the beginning, coverage will 
be limited to “homes and resi- 
dential dwellings housing up to 
four families.” Household con- 
tents and personal property will 
be insured in dwellings housing up 


nity from the anti-trust laws.” 


to 20 families, however. No im- 


be succeeded in St. Louis by Frank Robert C. Durham, who has been 
J. DeVine, a member of the St.|Working on new business as Mr. 
Louis staff. In addition to these Lewis’ assistant. But it was the 
changes, Arthur Windett, News- K&E president himself who did 
week advertising director, an- most of the talking from penciled 
nounced that Stanley , Whipple, ‘notes when the agency made the 
manager of the magazine’s New nearest thing to a formal presenta- 
England office, will retire March |¢ion to RCA executives. 


ae RS on Whinply’s as-| K&E’s assignment for RCA will 
sociate for the ; secon of _ include all the company’s radio 

Po Coven sone and tv shows, RCA Victor home in- 
struments and RCA’s institutional 
advertising. The RCA announce- 
ment said the agency realignments 


its Franco-A: : om i for Were effective immediately, but 
the Lenten = mall sgl Mr. Lewis does not expect to begin 
tie-in promotion with a number of COllecting on these billings until 
tuna canners. It is being featured June 30, because J. Walter Thomp- 
on the new Campbell radio pro- son Co. has “theoretically at least 
gram “Grand Central Station” placed most of the advertising 


(ABC), and on tv via “Double or through that date and should 
Nothing” (CBS). Four-color ads | paid.” ” 


Campbell in Lenten Drive 


Campbell Soup Co., Camden, N. 
J., has launched a campaign for 


jare scheduled to run in Ladies’ 


Home Journal, M ll’ d This | , 
Week . Magasine. gp ventbed --Fiteaer- | The agency is, however, already 


ald-Sample is the Franco-Ameri- hard at work on the account. Most 
can agency. lof the key men who will handle 
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this account are already at K&E, 
‘but more people will have to be 
‘hired and a branch office will be 
‘opened in Philadelphia. 

| Spark plugs in the successful 
pitch for Equitable’s business were 
Anderson F. Hewitt, the v.p. who 
will supervise the account, and 
Mr. Durham, a former advertis- 
ing manager of Metropolitan Life. 


@ Though the agency already has 
campaigns going for three or four 
more accounts—at least one of 
which looks like it will pay off— 
Mr. Lewis believes K&E should 
“slow up” a little on the new bus- 
iness drives after that. 

“We don’t want to swamp the 
place,” he said. “We have three 
or four things going—naturally we 
won't get all of them—and you 
can’t turn solicitations on and off 
like a spigot.” 


F&S&R, McCann Are 
Also Westinghouse 


Electric Agencies 


PITTSBURGH, Feb. 26—Last week 
in a story on the appointment of 
Ketchum, MacLeod & Grove to 
handle advertising of Westing- 
house Broadcasting Co., AA stated 
that Ketchum, MacLeod handled 
advertising for the parent com- 
pany, Westinghouse Electric Corp. 

Ketchum, MacLeod handles part 
of the parent company account— 
namely all Pittsburgh advertising 
plus “such irregular sponsored 
television shows as college and 
pro football in Pittsburgh and has 
directed tv news coverage, includ- 
ing the last Presidential cam- 
paign,” according to H. S. Schuler, 
manager of advertising for West- 
inghouse. It does not handle the 
main body of the account. 

Fuller & Smith & Ross, with of- 
fices in Cleveland, New York and 
Chicago, handles the bulk of 
Westinghouse Electric Corp. con- 
sumer and industrial advertising. 
McCann-Erickson, New York, di- 
rects such regularly-sponsored 
television shows as “Studio One.” 


Committee Votes on 
‘Controlled’ Rates 


WASHINGTON, Feb. 25—The 
House Post Office committee re- 
vealed today that it has voted to 
strip the Postmaster General of 
authority to adjust rates on con- 
trolled circulation business publi- 
cations. 

This action was taken on the 
basis of a showing by National 
Business Publications, which 
pointed out that publications 
weighing over 8 oz. currently are 
subject to rates fixed by the Post- 
master General, with the consent 
of the Interstate Commerce Com- 
mission, while lighter publications 
are under rates fixed exclusively 
by Congress. 

The association said the Post- 
master General and the ICC re- 
cently increased the rates for the 
heavier publications, leaving pub- 
lishers in a position where they 
incurred costly penalties if their 
publications exceeded 8 oz. 


NBC Lines Up 10 Sponsors 
for TV Homemaker Program 


NBC-TV’s latest daytime hope- 
ful, the “Home” show, kicks off 
March 1 with close to $1,500,000 
worth of participations sold in ad- 
vance. Ten sponsors—several of 
them newcomers to network tele- 
vision—have_ signed. Forty-two 
stations will carry the show. 

NBC-TV also has announced 
that the “Show of Shows” team of 
Sid Caesar and Imogene Coca is 
breaking up as expected. Mr. 
Caesar has signed a new contract 
with the network for an hour show 
next fall and Miss Coca for a 30- 
minute program. Their producer, 
Max Liebman, will put together a 
new 90-minute “Show of Shows” 
with “promising new stars.” 
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You Ought to Know - « Robert Sarnoff 


The Navy has played an impor-) launching “Victory at Sea,” an ex- 
tant role in the life of Rebert W. citing tv documentary about the 
Sarnoff. During World War II,| Navy’s part in that war. 
while serving in the Pacific, he|) The 35-year-old Mr. Sarnoff re- 
helped the Navy set up its broad- cently teamed up with the 44-year- 
cast system for on-the-spot reports old Pat Weaver to direct the af- 
from battlefield and shipboard on fairs of National Broadcasting Co. 
history in the making. Later, he as exec. v.p. and president, re- 
put this background to good use by spectively. Bob first met Pat while 


Artists Guild of Chicago 


Eighth Annual 


Commercial Art 
_Exhibition 


Chicago Public Library 
Randolph Street Corridor 


March 1-31, 1954 


This space Kimducmt-ot Cotkins Miler ehtuctchings, uc, Chicago Pholoengnravers 


METROPOLITAN OAKLAND’S 
GREAT NEWSPAPER 


Only The Tribune, with the Greatest 
Home Delivered Circutation in North- 
ern California, gives complete coverage 
of the Metropolitan Oakland Area. 


wratrecte. S1Ot WOMRe Sei tee Peas eaveeee Sart Ghee Feet 


“CRESMER & WOODWARD, INC. 


Representatwes Including Sun jay Maygaz 


serving with the Navy in Los An- 
geles. 

Of his myriad experiences in 
broadcasting to date, Mr. Sarnoff 
has received the greatest personal 
Satisfaction from watching the 
“Victory at Sea” project grow 
from a “wild aspiration” to a 
much-lauded television series. 


@ “When we started that project, 
it looked like a wild idea,” Mr. 
Sarnoff recalled. “And as we went. 
along, each step seemed wilder| 
than the last. All the film to be 
collected and edited. A score by 
Richard Rodgers, played by the 
NBC symphony. But the wonderful 
thing was that creatively the pro- 
gram emerged as wel! or better 
even than planned.” 

Mr. Sarnoff supervised the “Vic- 
tory at Sea” series while director 
of unit production for television 
at NBC. Later, in June, 1951, he 
was named a v.p. of the network 
and placed in charge of the newly 
created NBC film division. He di- 
rected this operation in an aggres- 
sive manner, spearheading the 
|drive to make film re-runs a re- 
|spectable as well as prevalent 
| practice. 


s From this post he was elevated 
to the exec. v.p. post in late 1953. 
A native New Yorker, Bob—as he 
is called by most of the people at 
the network—attended Phillips 
Andover Academy and was grad- 
uated from Harvard in 1939. That 
summer he worked with the radio 
division of the New York World’s 
|Fair. He went to Columbia Law 


School for a year—or long enough! 
to convince him that he didn’t 


want to be a lawyer. The following 

‘summer he helped to handle a 
‘South American tour for Arturo 
_ Toscanini. 

About three months before Pearl 
Harbor, he went into government 
| service, working on broadcasting 
‘assignments in the Office of the 
| Coordinator of Information, which 
| eee became the Office of Strate- 


gic Services. The next spring he! 


'began his three-year tour of duty 
| with the Navy. 
| 


s A civilian again, he was named 
'assistant to Gardner Cowles Jr., 
publisher of the Des Moines Reg- 
\ister & Tribune and president of 
the Cowles Broadcasting Co. He 
learned a lot about the newspaper 
business in that job and became 
fond of the Midwest. After a year, 
‘Bob transferred to the staff of 
Look, where he picked up many 


| 
| 


Robert W. Sarnoff 


advertising and sales promotion 
tips that were later to stand him 
in good stead in television. 

Young Bob, who is the son of 
David Sarnoff, RCA-NBC chair- 
man, left Look in January, 1948, 
and went to work for NBC where 
he “knew instinctively I would end 
up,” though at the outset he had 
“resisted the impulse and gone off 
in a different direction from the 
one I was expected to take.” 


s He became an assistant to the 
exec. v.p. and was assigned to tel- 
evision. “In those days if you sold 
a minute on television you thought 
you’d done something,” Bob re- 
calls. His first sale was to Ideal 
Toys as co-sponsor of “Howdy 
Doody.” Fact is when this best- 
selling kid’s show really got going, 
he became, as he puts it, “an ex- 
pert on ‘Howdy Doody’,” and 
served as a liaison between sales 
and programming. 

In his climb up the ladder, the 
amiable, soft-spoken NBC execu- 
tive has stayed close to both these 
departments. So much so that in 
television he is convinced that you 
“can’t be successful purely as a 
business man, you must understand 
programming and the problems of 
producers and directors.” 


s Mr. Sarnoff is married and has 
one daughter. For relaxation he 


‘career, 


Advertising Age, March 1, 1954 


why not work for the. 
best?” 

His eventual ambition: The in- 
dustry will have to wait and see. 
Mr. Sarnoff says he never thinks 
beyond his present job. 


Sign to Sponsor Indians 


The Chevrolet Dealers Assn. of 
Cleveland has signed to sponsor 
half the radio broadcasts of the 
|Cleveland Indians for 1954. Stand- 
ard Brewing Co., Cleveland (Erin 
Brew), will co-sponsor the 154 
broadcasts over WERE. Griswold- 
Eshleman Co., Cleveland, is han- 
dling the association advertising, 
and Gerst Sylvester & Walsh, 

leveland, is handling the brewer 
account. 


Gilbert to Ganster Agency 


Gilbert Associates, Reading, Pa., 
international engineer and _ bus- 
iness consultant, has appointed R. 
K. Ganster Advertising, Reading, 
to handle its advertising and public 
relations. Richard A. Foley Agency, 
Philadelphia, formerly handled the 
account. Gilbert has established an 
ad department headed by Jere 
Gabrielle. 


enjoys the theater and sail boat 
racing in the summertime. He us- | 
ually reads for about a half an) 
hour before he goes to sleep. 

His working day—like that of 
most broadcasting bosses—is a 
long one and his work schedule 
frequently calls for a seven- day | 
week. 


When asked why he chose to go COVERAGE... 
Yes, Indeed! MODERN RAILROADS HAS, 
MORE RAILROAD COVERAGE THAN thet 


to work for NBC, Mr. Sarnoff 
laughed: “I couldn’t very well go 
to CBS. And besides, as long as I 
had decided on broadcasting as a 


Gota MINUTE ? 


Got minute spots that need only the right location 
_ to make a successful sales pitch to one of the South's 


greatest markets — the Miami area? Here are three 


mighty good locations — 


% HOUR OF STARS with Tony Martin, Ginger Rogers, Dick 
Powell and Peggy Lee — 8:15-9:15 A.M. Monday thru Friday, 
National Air Lines has the whole first segment. Join Rybutol, 
Schaefer Beer, Wheaties, etc., in other segments. 


* BILLIE AND BILL loco! 


live talent and recorded music 


Florida folks like —9:15-10:00 A.M. Monday thru Friday. 
Tintex, BC, Clabber Girl, Pabst, etc., are already in! 


% TO THE LADIES with Jack Berry — 1:15-2:00 P.M. Monday 


thru Friday is getting hotter 
Man for further details. 


every week! Ask your Hollingbery 


James M. LeGate, General Manager 


5,000 WATTS « 610 KC - NBC Affiliate 


National Rep., George P. Hollingbery Co 


Established 


A magazine serves ALL 
_ buying influences 
of all railroads! 


There are SIX railroad business publications 
— five monthlies and a weekly. Four of the 
monthlies are edited for one departmen' 
only, BUT MODERN RAILROADS is edited fo 
—and read thoroughly by—ALL BUYING IN. 
FLUENCES IN ALL DEPARTMENTS OF All 
RAILROADS! 


Yes, Departmental Users, Executive Approv- 


ers and Purchase Order-Placers — ALL read) 
the ONE BIG, BROAD-COVERAGE MONTHLY? 
railroad publication, MODERN RAILROADS.o 


¢ 


COMBINATION OF ANY THREE OTHER 
RAiLROAD PUBLICATIONS—MONTHLY 


DEPARTMENTAL GROUPS, MANAGEMENT 


OR PURCHASING OFFICIALS! t 
EDITORIAL PACE... 
Since its beginning, MODERN RAILROADS, 


has set and maintained a new editorial poce_ 

in the railroad field. Authoritative, ste: 

written articles give complete —and com 

pletely researched — articles on all depe't- 

ments in every issue. 

@ Executive & Management Articles of cur- 
rent interest. 

@ Operating Department Coverage — wth 
plenty of pictures. 

@ Mechanical and Electrical Department i»- 
formation in every issue. Facts, figures, 


photos. ; 


@ Engineering, Maintenance of Way end? 
Signaling articles. “In the Field’ reportixg! 

@ Traffic Cfficials read MODERN RAILROADD 
for the broad knowledge required of the 
facilities they are selling. 

@ Purchasing Agents and Storekeepers ce- 
pend upon MODERN RAILROADS to k: ep 
completely up-to-date. 


ADVERTISING PACE... 


The new all-coverage, on-the-spot reporti 
technique of MODERN RAILROADS has ; 
an editorial pace which is responsible for t 
fact that TODAY MORE ADVERTISERS SPEK 
MORE DOLLARS PER ISSUE IN MODERN RA 
ROADS THAN IN ANY OTHER THRi 
RAILROAD PUBLICATIONS COMBINED! 
MODERN RAILROADS IS BIG (“Life’-siz«) 
Beautiful (More pictures, 4-color covers: 
POWERFUL! (Ask any advertiser — or us 
it and find out for yourself!) 


wer 


MODERN. RAILROADS — 
201 N. WELLS STREET-CHICAGO ¢ : 


PHONE. STate 2-412] 


e 
OR WEEKLY— CLAIMING TO REACH EITHERt 


it 
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RCA Pushes Radio Batteries 


The tube department of Radio 
Corp. of America, Philadelphia, 
will use magazines, radio and tv 
plus point of sale material to sell 
new batteries to portable radio set 
owners. Space has been scheduled 
in Life, Newsweek, The Saturday 
Evening Post and U. S. News & 
World Report; the “Phil Harris- 
Alice Faye” (NBC) show and the 
NBC-TV Dennis Day show will 
also be used. J. Walter Thompson 
Co. is the agency. 


Dancer Appoints Liptack 


Robert S. Liptack, formerly in 
the research and promotion de- 
partment of Moloney, Regan & 
Schmitt, mewspaper representa- 
tive, has been named media di- 
rector and market analyst for 
Dancer-Fitzgerald-Sample, San 
Francisco. 


Zabel Joins Kling Studios 


Don Zabel, formerly an an- 
nouncer of WISC, Madison, Wis., 
has joined the publicity and pro- 
motion department of Kling Stu- 
dios, Chicago. 


APPLIANCE 
MANUFACTURER 


BeaGives'‘em the business! 


listen to what a leading manufacturer* for 
the appliance industry says: 

" .. . 16 days after publication we re- 
ceived an inquiry from a very prominent 
manufacturer.”’ 

" . . . the first we had had from him.” 
4 . two weeks later received his first 


order!” 
“ ~ . . amounting to MORE THAN FIFTY 
TIMES THE DOLLARS AND CENTS SPENT ON 


"name on request 
Lal . 


APPLIANCE MANUFACTURER 
CAN GIVE YOU THE BUSINESS 
TOO, IF YOU SELL... 


insulation 

plastics 

custom stampings 

die castings 

name plates 

heat control equipment 

appliance accessories 

electric motors 

electrical heating elements 

hardware and trim 

castings and forgings 

electrical components 

finishings equipment and 
supplies 

shipping containers 

raw materials 

plant equipment 

sheet metal fabricating 
equipment 

¥ materials handling equipment | 
fasteners 

¢ ceramic insulation 

¥ wire goods | 

¥ glass components | 

Y 
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4.3355 


moulded rubber goods 


prtiance’ = 
gManurAcTURER 


January Sales of Chain Stores 


Food Chains 

| EAT rere rr er ee ere 
ees os ke ad ad- duis eke ke bee 
National Tea ...... Ruth als win wk ore wears 
es ee ones cb ak aks wehbe rene 


AMEE hh cv, 1s 5 bs beats wk Gee REAR ee 


Mail Order 
Sears, Roebuck .... 
SEE eee 


DUNE frie d.c-0.4 cw Shae wea CE 


Drug Chains 

Peoples ERS SN OL Pee OR EEE eee 

ESE SARS Sn ee Ee 
i re ee 


Variety and Miscellaneous 

cAmerican Stores ........ 

OE ee 
MT Sridit io w.4 640 60 a 4s 09° sh bare 
ee ie in i's 644 x hd ab Kee be 
Consolidated Retail Stores ................ 
oe SR aren ree 
ie a Cc as pac anaded eascn 
re ey mae 
UN 9665.85 56 55.04.50 oda nwdes can 
SGrayson-Robinson Stores ... 
vo 
SN ME, ic cccencesscdseeene 
Mieerminte Gat. Seerves «www cece ccces 
NG EY Saas ca ys-0'9 6 S4Reane a ea 


RTE Se re eer eee 
Ee oe ee eee 
SD, 6.656 0-5 6 ocd. 14 cdi 0 4.0K S'S 
i | re 
oe arr err 
UN eae cine kcaveae i s.daceaas i 
National Shirt Shops .................. 
EE I 64.25 48.5 444K edb ao 0S SAM ; 


see Gore. OF Americh .. ccc cc cece 
MN ME, O55 6-06 506656506 a0eeens oe 
White’s Auto Stores 
Woolworth, F. W. 


i. SE SASeoree reer eer Creer er 
ES UNE 043 64405055940 000c4R 


*Forty-eight weeks: 1953-$186,210,686; 1952-$169,628,893; 49.8. 
>Twelve months: 1953-$3,120,425,734; 1952-$3,068,894,291; +1.7. 


—_—-———January—_—_—__—_-— 
1954 1953 
$ 15,733,558 $ 14,124,423 
81,315,073 79,637,259 
39,493,376 37,445,190 
121,529,826 115,348,790 
$258,071,833 $246,555,662 
179,061,807 205,483,356 
5,964,255 7,407,801 
$185,026,062 $212,891,157 
4,107,056 4,413,785 
14,160,677 14,825,539 
$ 18,267,733 $ 19,239,324 
56,798,283 52,226,970 
3,363,642 3,326,075 
6,166,024 6,652,909 
8,484,419 9,047,332 
1,889,560 2,212,395 
1,774,477 1,822,007 
4,326,347 4,742,549 
7,320,970 8,403,654 
15,053,738 15,258,016 
5,444,724 5,814,525 
6,165,539 6,425,656 
1,534,034 1,726,120 
3,470,848 3,890,899 
2,009,000 2,115,000 
19,733,310 20,611,436 
10,784,217 11,350,832 
3,837,026 4,022,531 
7,790,622 8,862,345 
6,013,258 6,219,368 
3,280,720 3,690,105 
8,584,000 8,758,000 
1,775,186 2,000,894 
10,462,424 11,301,720 
957,805 1,105,537 
3,504,284 3,835,060 
9,001,729 9,588,862 
63,495,714 65,711,586 
1,149,839 1,238,940 
3,874,645 3,805,059 
4,675,000 4,790,000 
1,108,056 1,469,803 
42,642,837 45,614,813 
$326,472,277 $337 ,640,998 
$787,837,905 $816,327,141 


©Ten months: 1953-$487,656,906; 1952-$445,659,750; +9.4. 
4Six months:. 1953-$15,867,635; 1952.$16,950,029; —6.4. 


*Twelve months: 1953_$299,767,665; 1952-$283,240,067; +-5.8. 


Six months: 1953-$47,244,355; 1952-$54,060,731; —12.6. 


9Twelve months: 1953-$108,674,055; 1952-$106,900,014; +1.7. 


Twelve months: 1953-$63,863,108; 1952-$64,758,841; —1.4. 


‘Twelve months: 1953-$147,628,643; 1952-$154,306,920; —4.3. 
/Twelve months: 1953-$60,670,832; 1952-$62,475,906; —2.9. 
kTwelve months: 1953-$130,911,000; 1952-$128,599,000; +1.8. 


'Six months: 1953-$18,013,507; 1952-$19,411,993; —7.2. 
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Sive Promotes Grannen 
Robert G. Grannen, who joined 
Leonard M. Sive & Associates, 


an account executive since 1950, 
has been promoted to v.p. 


| 


‘Chronicle’ Shifts Eberle 


department of the paper. 
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William George Eberle, on the 
‘retail advertising staff of the San 
Cincinnati, in 1948 and has been Francisco Chronicle since 1948, 


has joined the national advertising 


| 
| 
| 
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WESTERN NEW YORK’S GREAT NEWSPAPER 


| 


NOW! WRITE FOR YOUR 


FREE SAMPLE COPY 


OF THE BRAND NEW 


JUNIOR CLIP BOOKS 


NOW, an exciting new art 
service at the lowest price 
ever! For actually less than 
$1.75 a month, you'll receive 
a fresh new Junior Clip Book 
each month. Each and every 
book will include all original 


top freelancers. Each 


book | 
will be on a different subject | OK! Rush My Free Copy ! 


—Holidays, Season, Gim- 
micks, etc. Printed on glossy 
“Kromekote,” each book will 
contain eight pages, 5 x 8 
inches for convenient filing. 
Just fill in your name and 
address on the coupon and 
your free copy will be mailed 
you on April Ist. 
First Issue Free 

April 1st is the date of the 
first issue—“SUMMER,” in- 
cluding drawings on hot 
weather situations, brides, 
graduates, etc. And it’s yours 
as a gift. 
IMPORTANT! IF YOU AL- 
READY SUBSCRIBE TO OUR 
REGULAR MONTHLY CLIP 
BOOK SERVICE do not order 
this new service. The new Jr. 
Clip Books will be included each 
month with your regular service 
at no extra cost! 


A WONDERFUL NEW READY-TO-USE SERVICE 


$1 yf 5 MONTH 


drawings by the best of our _—_— eo or Cr Ce rr er Srrr—mrrm—vo-mne Oo Or  - 


HARRY VOLK JR. ART STUDIO 
600 CENTRAL BLDG., ATLANTIC CITY 


OK, Volk! Send the first issue of your 
monthly Jr. Clip Book Service as a gift 
in connection with a trial subscription to 
this new service. If the first issue does 
not meet with my approval, I will notify 
you to cancel my trial subscription. Should 
I decide to continue this service, I may 
pay for it at the rate of $5 per quarter. 
In any case, the first issue will be mine 
to keep without cost. 


Be eee eee eee EERO EEE HOSE HEHE EEE EEO EEES 


Who says "RECESSION" ? 


_ Asked the Independent Salesman As 
He Sold His 30th Order in One Week 
(A Two-Minute Tale for Frightened Business Men 


Who Want Their Volume to go UP Instead of DOWN) 


We'll call him John Jones. For years he’s been demonstrating 
and selling cookware in the homes of his heavily populated 
territory. And here’s the difference between Mr. Jones and a 
lot of other salesmen. He doesn’t wait in a store for customers 
to drift in. He doesn’t depend on sales or mark-downs or pro- 
motions to do business. Not Mr. Jones! He creates business by 
going after it—day after day. He rings doorbells. He makes 
demonstrations right where his prospects live. He concentrates 
on his line of cookware with an enthusiasm and a passion you 
rarely see in stores. The result? Mr. Jones made $26,000.00 
last year, and is beating that record this year. And for his 
company, Mr. Jones and his hundreds of brothers and sisters 
are rolling up to $20,000,000.00 annual volume that’s both the 
mystery and envy of an industry that’s having a hard time 
keeping in the black. You see, Mr. Jones is an Independent 
Salesman—typical of the thousands and thousands of ener- 
getic, hard-hitting salespeople who don’t wait for business, 
but create business by going after it. Recession? The hundreds 
of companies who use Direct Selling to distribute their goods 


and services never heard of it! 


TAKE A LOOK AT DIRECT SELLING! 


Hundreds of o_o sell- 
ing an almost endless variety 
of goods and services are 
switching to Direct Selling to 
reach new heights. Instead of 
depending on lazy retailers, 
on sluggish wholesalers, they 
use thousands of men and 
women engaged in Direct Sell- 
ing to go after business with 
bare knuckles. This method of 
selling is as old as selling it- 
self. Not only cookware, but 
wearing apparel, cosmetics, 
brushes, dinnerware, greeting 
cards, specialties, vacuum 
cleaners and other household 
appliances, insurance, and a 
host of other products are 


sold in the millions direct to 
the users by hard hitting or- 
——- of Independent 

alespeople who do not wait 
for sales, but go out and 
create sales. Makers of office 
supplies, business services, of- 
fice and factory equipment, 
and industrial specialties have 
also found an easy path to 
volume and profits in Direct 
Selling. The millions of men 
and women engaged in this 
most American calling of all 
— independent salesmanship 
—represent the great hope 
for continued prosperity in a 
world of rapid changes in dis- 
tribution. 


TAKE A LOOK AT DIRECT SELLING! 


No Obligation, Of Course 
Opportunity Magazine is the pioneer pub- 
lication serving more than 300,000 active 
independent salesmen and saleswomen.. . 
ready to sell your product and your serv- 
ice direct! For free copy, and proof-book- 
let, write today on your letterhead. Ad- 
dress Dept. A-171. 


SALESMAN’S 


OPPORTUNITY 


28 E. Jackson Bivd., Chicago 4, Illinois 
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Here’s what we mean by 
‘“‘Canada’s Largest Reading Audience”’ 


Someone — 
pays cash 
to read... 


ey.) Sm 


STAR WEEKLY 


— Be it a product, a service, or a publication, there is one standard of VALUE that every 
businessman will agree on: —‘‘What will people PAY for it?” 


It pays you, as an advertiser, to apply this commonsense yardstick to readership before 
investing your dellars in advertising to Canadians. 


Nobody receives the Star Weekly ‘‘with’”’ anything else, as an ‘‘extra’’ or supplement. 
The Star Weekly sells on its own merits—and is bought and paid for every week by more 
Canadians than any other publication! 


You can figure it out for yourself. In all Canada, there are only 6,338 mail subscriptions 
to the Star Weekly. On the average, there are 961,001 copies of the Star Weekly sold 
every week.* Thus, over 49 million times a year Canadians reach a hand into pocket or 
purse to buy the Star Weekly at the store or from their carrier boy. They pay cash for ; 
the Star Weekly . . . proof positive that they want to read it! 


Nor need you merely take our word forit. The Star Weekly has by far the largest A.B.C. 
circulation in Canada. A.B.C. means this circulation is audited... paid... proved. 


*” 


Make readership your test—make A.B.C. your guide—and you'll invest your advertising 
dollars as most Canadian advertisers do. . . in the Star Weekly. 


: ; *A.B.C. Average Net Paid Circulation 6 months ending September 30/53 
me Published at 80 King Street West, Toronto, Canada + Montreal Advertising Offices: University Tower + U.S. Representatives: Ward-Griffith Co. Inc. 
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